iSERS  AND  AdENCI 


...can  advertisers  get  so  close  to  the 
minds  and  hearts  of  people.  No  two  of 
America’s-  1,748  daily  newspapers  are 
alike.  Each  is  edited  with  its  own  commu¬ 
nity  and  its  own  audience  in  mind.  Adver¬ 
tising  benefits  from  this  strong  local 
association. 


And  in  the  Chicago  market,  nothing 
gets  to  more  people  than  the  Chicago 
Tribune.  It  carries  the  most  advertising 
and  sells  the  most  goods. 
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additional  wood 

REELS,  TENSIONS,  AUTOPASTERS 
for  R.  R.  Donnelley  &  Sons  Co. 

CHICAGO,  ILL. 

Fine  quality  coated  papers  are  used  by  the  Donnelley  organi¬ 
zation  to  print  the  NATIONAL  GEOGRAPHIC.  Special 
type  Reels,  Pneumatically  Controlled  Running  Belt  Ten¬ 
sions  and  Thymotrol  Autoi)asters  are  required  to  feed  coated 
paper  to  the  high  speed  presses  used  for  this  job.  Pasters 
are  made,  automatically,  at  full  running  press  speeds. 

WOOD  designed  and  built  this  paper  handling  equipment 
which  accommodates  paper  rolls  up  to  43  inches  in  diameter. 

If  your  plant  has  need  for  similar  equipment,  custom- 
built  to  handle  large  paper  rolls,  we  will  collaborate  with 
your  engineers  in  producing  the  machinery  needed. 

Send  for  literature  describing  WOOD  Reels,  Tensions 
and  Autopasters. 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N.Y. 

MANUFACTUHCRS  OF  FKCSSCS.  COLOR  UNITS.  RCCLROOM  AND  STERCOTYRE  EQUIRMENT  FOR  A  CENTURT 


U.  S.  Army  Redstone  Long-Range 
Missile  Artillery.  Range  200  miles. 


It’s 

-  Loaded 

with  buying  power  . . . 
THE  INDIANAPOLIS  AREA* 

•  Count  down.  Then  . . .  stand  back! 

Here's  where  the  Indianapolis  area  “blasts  off,” 
straight  up! 

Retail  sales  in  this  rich,  populous  45-county  area 
are  larger  than  the  retail  sales  in  each  of  23  different 
states!-\ 

Take  metropolitan  Indianapolis  alone.  It  ranks  8th 
in  retail  sales  per  household  . . .  and  13th  in  effective 
buying  income  per  household  . . .  among  the  nation's 
33  largest  metropolitan  areas  .  .  .  populations  over 
650,000.t 

The  key  to  this  rich  Indianapolis  market  is  The  Star 
and  The  News.  They  cover  Indianapolis  like  a  nuclear 
warhead,  and  mushroom  your  message  throughout 
the  45-counties.  Write  now  for  full  market  details. 

tSales  Management,  Survey  of  Buying  Power,  1959 


*THE  45-COUNTY  TRADING  AREA 
THAT’S  BIGGER  THAN  YOU  THINKI 


Population:  2,152,000 

Income:  $3,823,053,000 

Retail  Sales:  $2,466,255,000 
54.9%  By 
The  Star  and  The  News 


STAR 

Morning  4  Sunday 

NEWS 


NATIONAL  REPRESENTATIVES 
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EDITOR  &  PUBUSHER  CALENDAR 


JULY 

9- 1 1— Virginia  Press  Association,  Chamberlin  HoteL  Old  Point  Comfort,  Va. 

10- 13 — South  Carolina  Press  Association,  cruise  fro«  Miami  to  Nassau. 

19-24 — National  Conferenca  of  Weekly  Newspaper  Editors,  Southern  Illinois 

University,  Carbondale,  III. 

AUGUST 

2-4 — Texas  Daily  Newspaper  Association,  Western  Hills  Hotel,  Fort  Worth, 
Tex. 

10- 15— International  Photo  Engravers  Union  of  North  America,  Ambassador 
Hotel,  Los  Angeles. 

12-14 — National  Federation  of  Press  Women,  Multnomah  Hotel,  Portland, 
Ore. 

12- 15— AP  Managing  Editors  Association,  Olympic  Hotel,  Seattte,  Wash., 
post-convention  trip  to  Alaska. 

13 —  American  Press  Institute  Managing  Editors  Alumni,  breakfast,  Olympic 
Hotel,  Seattle,  Wash. 

15- 21 — International  Typographical  Union,  Philadelphia. 

19-22 — ^Theta  Sigma  Phi,  Golden  Anniversary,  Seattle,  Wash. 

23-26 — Western  Classified  Advertising  Association,  Vancouver,  B.  C. 

25-29 — Association  for  Education  in  Journalism,  University  of  Oregon, 
Eugene. 

30- Sept.  2 — New  England  AP  News  Executives  Association,  Griswold, 
Groton,  Conn. 

31- Sept.  2 — New  England  Association  of  Circulation  Managers,  Mount 
Washington  Hotel,  Bretton  Woods,  N.  H. 

SEPTEMBER 

11- 13 — Iowa  Daily  Press  Association  news  and  advertising  clinic.  Hotel 
Savery,  Des  Moines. 

12 -  UPl  Editors  of  Pennsylvania,  Bedford  Springs  Hotel,  Bedford,  Pa. 

12- 13 — Ohio  Newspaper  Classified  Clinic,  Columbus. 

13- 15— Pennsylvania  Newspaper  Publishers'  Association  Classifed  Clinic. 
Lawrence  Hotel,  Erie,  Pa. 

14- 17 — International  Labor  Press  Association,  Sir  Francis  Drake  Hotel,  San 
Francisco. 

16- 18 — Advertising  Media  Credit  Executives  Association,  Royal  York  Hotel, 
Toronto. 

18- 19 — Wisconsin  Newspaper  Advertising  Executives  Association,  Meade 
Hotel,  Wisconsin  Rapids. 

19- 20 — Minnesota  AP  newspaper  meeting.  New  Ulm. 

25- 27 — Pacific  Newspaper  Mechanical  Conference,  U.  S.  Grant  Hotel,  San 
Diego,  Calif. 

26 —  Editors  Day,  University  of  North  Dakota,  Grand  Forks.  N.  D. 

27- Oct.  2 — Food  Editors  Conference,  Drake  Hotel,  Chicago. 

28 —  Canadian  Press  Executive  Committee,  Fort  Garry  Hotel,  Winnipeg. 

28— 30— Southern  Newspaper  Publishers  Association.  Arlington  Hotel,  Hot 
Springs,  Ark. 

29 —  Newspaper  ROP  Color  Conference.  Blltmore  Hotel,  New  York. 

30 —  Canadian  Press  Board  of  Directors,  Fort  Garry  Hotel,  Winnipeg. 

OCTOBER 

4-6 — National  Newspaper  Promotion  Association,  Southern  Region  Promo¬ 
tion  Workshop,  Captain  Shreve  Hotel,  Shreveport,  La. 

6- 8 — Inter  American  Press  Association,  San  Francisco. 

7- 10 — National  Conference  of  Editorial  Writers,  Toledo,  Ohio. 

15- 17 — Pennsylvania  Newspaper  Publishers'  Association,  Pick-Roosevelt 
Hotel,  Pittsburgh,  Pa. 

15-21 — National  Newspaper  Week. 

17-  Inter  American  Press  Association,  Bogota,  Colombia. 

18- 20 — Inland  Daily  Press  Association,  Drake  Hotel.  Chicago. 

18-20 — Interstate  Circulation  Managers  Association.  Sherwyn  Hotel,  Pitts¬ 
burg,  Pa. 

18-21 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Hotel  del 
Coronado,  San  Diego,  Calif. 

20 -  New  England  Daily  Newspaper  Association,  Sheraton-Plaza,  Boston. 

22- 23 — Audit  Bureau  of  Circulations,  Drake  Hotel,  Chicago. 

23- 25 — Ohio  Newspaper  Women's  Association,  Hotel  Antlers,  Lorain,  Ohio. 

24- 28 — Controllers  Institute  of  America,  Penn-Sheraton  Hotel,  Pittsburgh, 


Everywhere, 

men  who  pass  judgment  on 
national  advertising  programs 
read  The  Wall  Street  Journal 


THE  WAU  STREET  JOURNAL 


tif: 

NEW  YORK 
WASHINGTON,  D.  C. 

CHICAGO 
DALLAS 
SAN  FRANCISCO 


Roor  walking  getting  you  down?  Keep  E  &  P  handy 
for  such  emergencies.  By  the  time  your  heir  has 
calmed  down,  you  will  have  added  many  refreshing 
ideas  for  the  new  day. 

Name  . 

Address  . 

City . Zone . State . 

Company  . 

Mail  check  to 


30-31 — Illinois  Press  Association,  St.  Nicholas  Hotel,  Springfield,  III. 

NOVEMBER 

11-14 — Sigma  Delta  Chi,  Golden  Anniversary,  Claypool  Hotel.  Indianapolis 
and  DePauw  University,  Greencastle,  Ind. 
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Kellogg,  through  Leo  Burnett,  is  buying 
APPETITE  raised  to  the  19,312,000  tli  power  in 


American 
Weekly 


second  only  to  Church  . .  .on  Sunday 


-i-  SELLS  THE  MOST  •  FOR  THE  LEAST  •  WHERE  THE  MOST  IS  SOLD 
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Mail  your 
COLOR 
CONTEST 
entries  now! 


EDITOR  &  PUBLISHER 


ROP  COLOR 


AWARDS 

Competition 


i  CLASSIFICATIONS,  with  awards  for  the 
outstanding  printed  reproduction  of  an 
ROP  newspaper  color  advertisement,  for 
newspapers  under  100,000  circulation, 
100,000-250,000  circulation,  and  over 
250,000  in  one  color  and  black  and  three 
colors  and  black.  Also  a  separate  award 
for  creative  use  of  color  (any  number 
of  colors)  by  a  retail  advertiser. 

WHAT  TO  ENTER:  Submit  printed  reproduc¬ 
tion  of  a  color  advertisement.  Entries 
must  have  been  published  between  June 
1,  1958  and  May  31,  1959.  Identify  and 
label  as  to  circulation,  number  of  colors, 
and  attach  official  entry  label.  Mount 
with  scotch  tape  on  18*  x  24"  white 
mounting  board,  and  submit  with  $5 
entry  fee  (good  for  up  to  12  entries 
per  newspaper).  See  complete  rules. 

SEND  FOR  ENTRY  BLANK  NOW! 


Complete  relei  and  entry  blanks  ore  available  from 
ROP  Color  Awards  Committee,  Room  1708,  147S 
Broadway,  New  York  36,  N.  Y. 


DEADLINE  FOR  ENTRIES 

JULY  15.  1959 
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More  BLOAT 


Reminisces  Gus  Gill,  National  Association  of  Manufacturers: 
“The  BLOAT  (best  leads  of  all  time)  entries  have  certainly 
I  developed  into  a  craze;  a  sort  of  hula  hooping  for  newspaper¬ 
men.  I,  too,  have  an  entry  as  what  ex  or  present  newspaperman 
hasn’t.  It  was  told  to  me  on  the  best  authority  (in  a  speak 
during  my  early  days  of  newspapering  in  New  York). 

“It  happened  on  the  old  World,  of  rhapsodic  nostalgia,  during 
Chapin's  time  as  city  editor.  He  had  been  on  one  of  his  fre¬ 
quent  tantrums.  This  had  to  do  with  humor.  He  wanted  more 
of  it  in  the  paper;  insisted  on  transfusions  of  it  in  every  pos¬ 
sible  story.  And  to  show  he  meant  business  he  was  throwing 
over  to  rewrite  every  piece  that  did  not  meet  his  current  pre¬ 
scription.  This  over-worked  the  rewrite  battery  and  finally 
Irv  Cobb,  victim-member  and  chief  sufferer,  decided  that  if  he 
didn’t  do  something  to  switch  Chapin  from  his  humor  binge, 
he,  Cobb,  would  soon  be  a  bag  of  bones  in  itself  quite  a  feat. 

“The  opportunity  came  blessedly  soon  to  the  fabulous  and 
brilliant  Cobb.  On  Christmas  Eve  Chapin  told  (^bb  to  take 
a  story  from  the  Yorkville  correspondent  (which  in  those  days 
I  was  politese  for  legman).  The  reporter  informed  Cobb  that  a 
1  man  of  German  extraction  had  just  killed  his  wife,  two  children, 

;  dog,  parrot  and  himself. 

;  “So  Ckibb’s  truly  immortal  lead  was:  ‘This  is  a  crazy  Dutch¬ 
man’s  idea  of  a  Merry  CTiristmas!’  Chapin  took  one  look  at  the 
;  story,  gasped,  and  dropped  his  humor  crusade.” 

I  Contributes  Executive  Editor  Edward  P.  Doyle,  Chicago 

American:  “Has  anyone  recalled  Inez  Robb’s  comment  on  a 
I  statue  (I  think  it  was  of  Christ)  by  Jacob  Epstein  which  was 
,  shown  in  New  York  about  1938?  She  wrote:  ‘There’s  nothing 
,  wrong  with  the  statue  that  a  Mother  Hubbard  wouldn’t  cure.’  ” 

'  Favorite  lead  of  Jim  Bishop,  King  Features  Syndicate 

!  columnist,  was  written  in  1931  by  James  Whittaker  of  the 
I  New  York  Mirror.  The  reporter  ran  down  a  rumor  that  a  rich 
'  girl  and  a  politician  were  engaged  and  found  they  had  never 
met.  City  Editor  George  Clarke  ordered  a  story  anyway.  The 
lead:  “Miss  Doris  Duke,  beautiful  heiress  to  tobacco  millions, 

;  is  so  fabulously  rich,  so  well-heeled  and  attractive,  that  news 
!  yesterday  that  she  was  not  engaged  to  Assemblyman  Michael 
I  Quinn  stunned  Broadway.” 

Writes  Bill  Terhune,  Muncie  (Ind.)  Evening  Press:  “I  was 
I  reminded  of  a  lead  composed  by  Bob  Junk,  now  co-publisher 
I  of  the  Lawrence  (Ind.)  Journal,  when  he  was  a  fellow  staffer 
on  the  Press.  The  local  Jewish  synagogue  had  been  without  a 
I  rabbi  for  sometime.  Finally,  it  was  announced  a  man  named 
'  Feuer  had  been  selected.  Bob’s  tongue-in-cheek  lead  didn’t 
j  get  in  the  paper,  but  it  was  a  gem  nethertheless:  ‘Many  were 
!  called,  but  Feuer  was  chosen.’  ” 

And  Dan  S.  Blumenthal  of  David  0.  Alber  Associates,  public 
relations,  New  York,  recalls  that  a  few  years  ago  Alexander 
Hammer,  New  York  Times,  wrote  about  the  cap’s  new  popu¬ 
larity.  Mr.  Hammer  led  off:  “The  cap  is  back  on  top.” 

“3333”  was  the  lead  to  a  story  a  few  years  ago  in  the 
Globe,  published  for  the  Marines  at  Camp  Lejeune,  N.  C.,  about 
a  change  in  fire  alarm  numbers.  It  was  written  by  Emil  Dansker, 
then  Globe  acting  editor,  and  now  police  reporter  for  the 
Decatur  (Ill.)  Review.  And  “Short  Rounds”  was  the  title  of 
a  Globe  column  of  miscellany  begun  in  1954  by  the  editor, 
I  Wallace  M.  Davis,  now  Savannah  (Ga.)  Morning  News. 

I  Author  and  former  newsman  Gene  Fowler  writes  from  Los 
‘  Angeles:  “The  excellence  of  E&P  is  so  commonly  accepted  (and 
i  expected)  as  to  lead  us  to  look  upon  it  as  one  would  a 
j  remarkable  wife  or  mother,  and  hence  neglect  to  send  it  flowers 
I  once  in  a  while,  or  say  ‘I  love  you.’  Incidentally,  your  collection 
I  of  ‘leads’  has  been  a  gasser.” 
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are  your  sales  keeping  pace  with  the 
spectacular  growth  in  the  HARRISBURG  MARKET  ? 


%  '\s 

\ ' 


Harrisburg's  Standard  Metropolitan  Area  Population: 

Up  42,759  Since  1950  Census 
Up  82,784  Since  1940  Census 
Up  101,533  Since  1930  Census 


335,000 


This  Market  Can  Be  Saturated  Only  Through 


Daily— 117,729 


Sunday — 1 47,580 


Represented  Nationally'*' by 'A4CHX^£T,  REGAN  &  SCHMITT 


editorial 

Invitation  to  Libet 

CONGRESS  anH  the  Supreme  Court  of  the  Ilniterl  States  have  coni- 
hined  unwittingly  to  issue  an  open  invitation  to  liliel  on  the 
air  waves.  This  places  broadcasters  and  newspapers  in  a  difficult 
situation  hut  for  very  different  reasons. 

.Some  years  ago  Congress  passed  a  law  requiring  broadcasters  to 
give  equal  time  to  opposing  political  candidates  but  barring  them 
from  censoring  the  candidates’  speeches.  This  week  the  Supreme  Court 
upheld  the  law  and  said  broadcasters  could  not  he  sued  for  libelous 
statements  made  by  political  candidates  to  whom  they  were  forced 
to  give  equal  broadcast  time.  A  few'  months  ago  the  Federal  Com¬ 
munications  Commission  said  the  equal  time  provision  must  be  ap- 
]>lied  to  newscasts. 

As  it  stands  now  a  radio  or  television  station  which  deems  the 
activities  of  one  candidate  to  be  newsworthy  enough  to  broadcast 
must  provide  its  facilities  to  any  and  all  other  candidates,  regardless 
of  their  newsworthiness,  for  them  to  use  libelling  their  opponents 
if  they  so  choose.  It  amounts  to  legally  comjielled  abrogation  of  re- 
s|X)nsibility.  Broadcasters  do  not  want  this.  They  cannot  report 
political  news  under  such  a  handicap.  Their  audiences  will  be  the 
losers. 

Justice  Department  attorneys  have  been  quoted  as  saying  that  news¬ 
papers  which  reprint  libelous  matter  broadcast  under  these  equal 
time  rulings  would  be  protected  by  the  rule  of  “fair  comment”  from 
being  sued  for  libel.  Their  opinion  notwithstanding  we  do  not  be¬ 
lieve  that  state  courts  will  accept  such  libels  as  “privileged”  material 
therefore  protecting  newspapers  from  suit. 

Congress  started  the  whole  thing  and  should  take  immediate 
steps  to  clear  it  up.  There  is  absolutely  no  reason  why  a  medium  of 
mass  communications  and  news  dissemination  such  as  radio  or  tele¬ 
vision  should  be  forced  to  broadcast  uncensored  and  libelous  ma¬ 
terial.  ft  is  against  every  concept  of  our  free  press  heritage  to  force 
a  medium  to  print  or  broadcast  any  material  in  reporting  and 
editing  the  news.  There  may  be  some  justification  for  an  equal 
time  provision  to  cover  some  situations  but  the  present  rule  is  being 
misinterpreted,  misapplied  and  abused. 

Mistrial  and  Contempt 

I  ’’he  new'spafxjrs  in  Atlanta,  Ga.,  are  having  their  difficulties  with 
Superior  Court  Judge  Durwood  T.  Pye.  The  difficulties  may  face 
newspapers  all  over  the  country  if  his  rulings  are  permitted  to  stand. 

Last  Fall  Judge  Pye  prohibited  photographs  of  trial  participants 
from  being  taken  on  streets  and  sidewalks  around  the  courthouse. 
He  said  “I’ve  heard  a  lot  about  the  court’s  lack  of  authority  hut  I’d 
like  to  know'  what  right  the  defendants  (newspapers)  have  to  com¬ 
mercialize  the  administration  of  justice  by  using  the  streets  as  a 
place  to  take  pictures  or  sounrl  recordings.” 

Three  weeks  ago  he  declared  a  mistrial  in  a  criminal  case  and 
fined  the  Atlanta  Newspapers,  Inc.,  $20,000  for  contempt  of  court 
for  publishing  news  stories  containing  information  not  l)rought  out 
in  court,  namely  the  background  and  criminal  record  of  the  de¬ 
fendant.  Judge  Pye  said  in  this  instance:  “This  corporation  takes 
the  position  that  all  that  which  it  here  did  was  its  absolute  right 
and  privilege  to  do  so.  It  has  no  such  right,  and  it  must  be  taught 
to  the  contrary.  The  duty  of  this  court  is  to  administer  such  in¬ 
struction.” 

Perhaps  Judge  Pye  has  a  peeve  against  the  press,  but  it  is  certain 
he  assumes  quite  a  job.  After  he  gets  through  instructing  the  press 
of  Atlanta,  then  Georgia,  he  will  probably  have  some  instructions 
for  the  rest  of  us. 


A  man  hath  Joy  by  the  answer  of  hit 
mouth:  and  a  word  spoken  in  due  sea¬ 
son,  how  gttod  is  it!— Proverbs,  XV;  23. 
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Headlines: 

Bad  Concerts  Open  Sunday  In  City 
Park.  —  Ogden  (Utah)  Standard-Ex¬ 
aminer. 

• 

Power  Is  Cut  Off  As  Car  Hits  Pole, 
Driver  Is  Charged.  —  Buffalo  (N.  Y.) 
Evening  News. 

• 

Baby  Born  After  Crash  Hurts  Woman. 
—  Indianapolis  (Ind.)  Neivs. 

• 

Coed  Saves  Youth’s  Life  From  Shark. 
But  He  Dies.  —  Montgomery  (Ala.)  Ala¬ 
bama  Journal. 

• 

Liberace  Presses  His  Suit  in  British 
Court.  —  Clarksburg  (W.  V’a.)  Expon¬ 
ent. 


letters 


OUR  75TH 

Thank  you  for  your  excellent  75th  An¬ 
niversary  edition  entitled,  “A  Text  For 
Total  Selling”.  I  felt  this  was  so  good 
that  I  am  extremely  hopeful  you  will  be 
able  to  furnish  me  with  20  copies  to  send 
to  our  Management,  and  to  our  Advertis¬ 
ing  Department  and  agency  personnel. 

As  a  staunch  supporter  of  newspapers, 
as  an  advertising  medium,  we  have  for 
many  years  devoted  the  larger  part  of  our 
budget  to  this  medium  which,  we  believe, 
has  helped  Rheingold  to  be  the  largest 
selling  beer  in  the  largest  market  in 
America,  and  to  have  been  one  of  the  50 
largest  newspaper  advertisers  in  America 
for  many  years.  More  power  to  newspapers 
from  one  who  has  found  pleasure  in  them 
as  an  American,  as  a  reader,  and  as  an 
advertiser  and  especial  congratulations  on 
this  very  interesting  document. 

Philip  Liebmann 
Liebmann  Breweries,  Inc., 

Brooklyn,  New  York 

*  *  * 

Just  finished  “75th”  cover  to  cover.  It 
is  a  terrific  job.  What  a  wealth  of  inter¬ 
esting  reading. 

I  came  away  proud  I  was  part  of  the 
profession.  And  happy  that  there  is  so 
great  a  medium  as  Editor  &  Publisher  to 
chronicle  its  achievements! 

Lawrence  W.  Merahn 
New  York  World-Telegram  and  Sun. 

*  *  * 

It’s  truly  outstanding.  It  will  long  serve 
as  an  invaluable  reference  book  on  news- 
papering  in  America. 

James  M.  Green 
Buffalo  (N.Y.)  Evening  News 
*  *  * 


CARTOON  IDEA  OF  THE  W  EEK 


I  can’t  wait  until  I  read  every  word. 
Really  great. 

Jim  Nolan 

Norfolk  (Va.)  Newspapers. 


WELCOME! 
Macpherson,  Toronto  Daily  Star 
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It’s  a  beautiful  job. 

J.  Leonard  Gorman 
Syracuse  (N.Y.)  Post-Standard 

*  *  * 

No.  1  can’t  tell  from  the  hats  in  the 
picture  of  the  Chicago  Tribune’s  public 
service  office  on  page  2il8  that  it  was  taken 
“around  the  turn  of  the  century”  unless 
the  turn  was  a  damn  long  one.  Skirts  above 
the  ankle  and  ch>che  hats  didn’t  come  in 
until  some  20  years  after  the  “turn”. 
Betcha  that  shot  was  taken  some  time  be¬ 
tween  1918  and  1926. 

S  P 

Rutland  (Vt.)  Herald. 

*  *  * 

In  my  article  on  Washington  newspa¬ 
pers.  1  wrote  that  the  Washington  Times, 
when  owned  by  the  Intercontinental  De¬ 
velopment  Co.,  boosted  Herbert  Hoover’s 
candidacy  for  the  Democratic  presidential 
nomination.  Your  copyreader  changed 
Democratic  to  Republican.  I  hope  he  is 
right,  but  both  my  research  and  my  memo¬ 
ry  indicate  otherwise. 


Hoover’s  first  public  service  was  under 
a  Democratic  President,  Woodrow  Wil¬ 
son.  Having  spent  so  much  of  his  life 
abroad — he  was  living  in  England  when 
World  War  I  broke  out — he  never  even 
voted  in  this  country  until  he  was  in  his 
40s.  My  recollection  is  that  it  was  not  until 
he  became  Secretary  of, Commerce  under 
Harding  that  it  became  clear  that  he  had 
cast  his  lot  with  the  Republicans. 

Philip  H.  Love 

Chevy  Chase,  D.  C. 

*  *  * 

As  an  infantry  veteran  of  the  Normandy 
campaign  and  an  alumnus  of  the  UP 
Downhold  Club  (London,  ’52)  I  was  in¬ 
terested  to  read  that  UP  boss  Hugh  Baillie 
put  in  an  appearance  “in  a  captured  Ger¬ 
man  village  shortly  after  D-Day.” 

Unless  the  years  have  dimmed  my  memo¬ 
ry,  it  took  several  weeks  to  break  out  of 
the  hedgerow  country  into  northern 
France,  let  alone  cross  the  German  border. 
But  then.  UP  always  did  like  to  score  a 
beat  on  the  Opposition. 

Alan  C.  Webber 

Philadelphia,  Pa. 


*  »  * 

NEWSPRINT  PRICE 

A  current  news  article  released  by  the 
American  Newspaper  Publishers  Associa¬ 
tion  about  additional  newspapers  raising 
their  prices  attributed  the  increase  to  “the 
climbing  costs  of  newsprint,  wages,  fringe 
benefits  and  other  materials  and  services.” 

The  prominence  given  newsprint  as  a 
factor  in  increased  newspaper  publishing 
costs  does  not  seem  warranted  by  the  facts. 
There  has  been  no  change  in  the  price  of 
newsprint  for  more  than  two  years. 

In  addition,  the  comprehensive  study  of 
newspaper  revenue  and  expenses  compiled 
annually  by  the  newspaper  trade  publica¬ 
tion.  Editor  &  Publisher,  shows  that 
newsprint  as  an  element  of  cost  has  de¬ 
clined  steadily  in  relation  to  total  news¬ 
paper  publishing  costs  in  recent  years. 

As  suppliers  to  the  newspaper  publish¬ 
ing  industry,  the  newsprint  producers  are 
acutely  aware  of  the  increased  costs  their 
publisher  customers  are  experiencing  and 
completely  in  sympathy  with  the  need  for 
additional  newspaper  revenues  to  offset 
these  costs.  This  awareness  is  heightened 
by  the  fact  that  the  producers  themselves 
have  suffered  to  at  least  the  same  degree 
as  the  costs  of  producing  newsprint  soared 
in  recent  years. 

Obviously  producers  have  been  absorb¬ 
ing  some  of  these  cost  increases  out  of  re¬ 
duced  profits  and  others  by  heavy  invest¬ 
ment  in  the  most  advanced  equipment. 
Now  to  be  placed  at  the  head  of  the  list 
of  increased  cost  factors,  in  spite  of  27 
months  of  a  stable  newsprint  price 
achieved  at  such  effort,  seems  markedly 
unfair. 

John  H.  O’Connell 
Newsprint  Information 
(Committee,  New  York 
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How  to  find  s-p-a-c-e  in  your  library 


It's  there— but  you  can’t  see  it.  Those  bulky 
files  of  old  newspapers  and  news  magazines 
are  in  the  way. 

Why  not  start  getting  them  out  of  the  way . . . 
by  starting  a  file  of  The  New  York  Times  on 
Microfilm?  As  a  space  saver,  it  beats  every¬ 
thing.  A  whole  year’s  file  takes  up  less  room 
than  an  ordinary  typewriter. 

And  it’s  so  convenient  to  use!  You  put  your 
reel  in  a  microfilm  reader,  and  in  no  time  at 
all  you  are  scanning  the  wanted  news  story. 
It’s  always  there. . . for  in  The  New  York  Times 
on  Microfilm  you  get  the  complete  newspaper. 
Nothing  is  left  out. 


And  your  news  files  are  always  up  to  date. 
A  new  reel  of  The  New  York  Times  on  Micro¬ 
film  is  produced  every  10  days,  and  mailed  to 
you  within  4  days  of  period  it  covers. 

You  can  start  your  file  of  The  New  York  Times 
on  Microfilm  at  a  cost  of  only  $190— the  price 
of  a  one-year  subscription  beginning  with  the 
current  (or  a  future)  month. 

As  your  file  of  reels  grows,  so  will  your  enthu¬ 
siasm  for  this  space-saving,  time-saving  serv¬ 
ice.  Why  wait  any  longer  to  order  it? 

THE  NEW  YORK  TIMES  ON  MICROFILM 

Times  Square,  New  York  36,  New  York 
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Anti-Trust  Rules  Imposed 
On  Wichita  Eagle  Pricing 


Changes  Already  Made  Affirmed 
By  Decree  Effective  12  Years 


Wichita,  Kans. 

Advertising  and  circulation 
price  policies  of  the  Wichita 
Eagle  will  be  subject  to  regula¬ 
tion  by  a  court  decree  for  the 
next  12  years. 

The  principal  restrictions  that 
were  spelled  out  by  the  Anti- 
Trust  Division  of  the  Depart¬ 
ment  of  Justice  in  an  order  filed 
this  week  in  Federal  Court  are: 

1.  Display  advertising  shall 
be  sold  separately  for  the  morn¬ 
ing,  evening  or  Sunday  editions. 
Discounts  may  be  allowed  on 
multiple  insertions  of  identical 
copy  in  morning  and  evening 
editions,  but  the  discount  for  the 
combined  rate  shall  not  be  more 
than  20  percent  of  the  sum  of 
the  separate  morning  and  eve¬ 
ning  rates. 

2.  Classified  advertising  shall 
be  sold  separately  for  the  morn¬ 
ing,  evening  or  Sunday  editions, 
with  a  limit  on  the  combination 
discount  of  25  percent  of  the 
sum  of  the  morning  and  evening 
rates. 

3.  The  morning,  evening  and 
Sunday  editions  shall  be  offered 
on  an  option-buy  basis  but  the 
Eagle  may  require  its  carriers 
to  service  all  subscribers.  Any 
combination  of  buys  may  be  of¬ 
fered  but  the  price  for  any  com¬ 
bination  shall  be  the  same  as 
the  total  of  the  prices  for  edi¬ 
tions  in  the  combination. 

Subscription  Prices 

The  subscription  prices  of  the 
Eagle  can  be  no  lower  than  pres¬ 
ent  prices  for  a  two-year  period, 
from  June  29,  unless  the  com¬ 
petition  cuts  its  prices  in  the 
area.  For  10  years  after  that 
date,  court  sanction  for  reduc¬ 
tion  of  combination  rates  may 
be  sought  if  the  Eagle  can  show 
that  lower  prices  will  not  harm 
competition  and  that  they  result 
from  actual  cost  savings. 

Other  sections  of  the  decree 
•n  the  matter  of  advertising, 
forbid  discrimination  against  an 
advertiser  if  he  uses  another 
m^ium;  forbid  coercion  or  re- 
Quirement  that  an  advertiser 
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buy  more  space  in  the  Eagle 
than  in  another  publication;  re¬ 
quire  that  classified  advertising 

plainly  designated. 

Jurisdiction  of  the  court  is 
retained  for  12  years  under  the 
terms  of  the  Final  Judgment, 
to  which  the  Wichita  Eagle  Pub¬ 
lishing  Company,  Inc.  and  the 
Wichita  Eagle,  Inc.  consented. 

Rival  Complained 

Marcellus  M.  Murdock,  pub¬ 
lisher  of  the  Eagle,  said  the  ac¬ 
tion  developed  from  a  complaint 
made  to  the  Department  of 
Justice  by  the  Wichita  Beacon, 
an  evening-Sunday  publication, 
about  the  time  the  government 
won  an  anti-trust  decision 
against  the  Kansas  City  Star 
in  1957. 

The  Eagle  furnished  complete 
data  to  the  Department,  Mr. 
Murdock  said,  and  requested  an 
opinion  as  to  whether  its  prac¬ 
tices  were  deemed  violative  of 
the  Sherman  and  Clayton  Acts. 
Last  Feb.  25,  he  recited,  the 
government  attorneys  said  they 
believed  the  Eagle  was  violating 
the  law,  so  on  March  9  the  Eagle 
voluntarily  changed  the  policies 
in  question.  The  decree  affirms 
the  revised  sales  and  pricing 
structures. 

Formal  decree  was  accepted 
by  the  Eagle  because  it  had  no 
intention  of  reviving  the  policies 
believed  to  be  in  conflict  with 
the  anti-trust  statutes,  Mr.  Mur¬ 
dock  said. 

Since  the  institution  of  option- 
buys  for  the  various  editions, 
instead  of  a  13-issue  must-buy, 
the  Eagle  has  enjoyed  an  in¬ 
crease  in  its  circulation. 

Circulation  Cains 

Mr.  Murdock  gave  present 
carrier-delivered  circulation  of 
the  Eagle  evening  edition  as  71,- 
399.  In  1966,  according  to  the 
court  file,  the  figure  was  65,197, 
as  against  53,646  for  the  Beacon. 
Between  November,  1957,  and 
January,  1969,  the  Eagle  told 
the  court,  the  Beacon’s  circula¬ 
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tion  continued  to  diminish. 

Since  last  March,  Mr.  Mur¬ 
dock  reported  the  Eagle  has  ob¬ 
tained  4,180  additional  subscrip¬ 
tions  for  moming-evening-Sun- 
day  combinations,  1,766  addi¬ 
tional  subscriptions  for  mom- 
ing-Sunday,  and  1,691  additional 
subscriptions  for  evening-Sun¬ 
day. 

“Thus,”  he  commented,  “the 
Beacon’s  request  for  government 
assistance  in  securing  a  change 
in  Eagle  circulation  policy  has 
resulted  in  an  increase  in  Eagle 
circulation,  and  almost  certain¬ 
ly  will  result  in  further  losses 
of  Beacon  circulation.” 

The  present  rates  are  20c  a 
week  for  the  morning  Eagle, 
20c  for  the  evening  Eagle  and 
15c  for  Sunday  in  city  carrier 
zones  —  or  55c  a  week  for  13 
editions.  The  Beacon  sells  for 
20c  a  week  and  15c  on  Sunday. 

Rale  Card  Posted 

As  of  last  May  1  the  Eagle 
posted  a  new  advertising  rate 
card  giving  the  flat  charge  as 
40c  a  line  morning,  36c  evening, 
60c  morning-evening,  45c  Sun¬ 
day,  70c  Sunday-morning  and 
65c  Sunday-evening.  The  Bea¬ 
con’s  last  rate  card,  in  effect 
since  1954,  gives  40c  a  line  for 
evening,  45c  for  Sunday  and  68c 
for  evening-Sunday. 

(In  the  Kansas  City  Star  de¬ 
cree  the  court  placed  a  limita¬ 
tion  of  30  percent  on  the  dis¬ 
count  differential  for  general 
advertising  and  35  percent  for 
classified.  The  Wichita  decree 
gave  no  explanation  why  the 
discount  restriction  was  differ¬ 
ent  than  that.  More  than  50 
newspapers  which  had  forced 
combination  rates  prior  to  the 
Kansas  City  decision  have 
adopted  option-buy  cards  with 
combination  discounts. 

Max  Levand,  president  of  the 
Beacon,  said  the  Eagle  was 
forced  into  making  the  changes 
when  threatened  with  prosecu¬ 
tion.  The  government’s  case 
went  back  to  1966  he  said. 

Monopoly  Deal  Spumed 

Wichita  has  been  a  competi¬ 
tive  newspaper  market  for  86 
years.  The  Eagle,  according  to 
Mr.  Murdock,  has  never  tried 
to  purchase  the  competing  paper 


and  hasn’t  desired  a  monopoly 
position.  He  said  the  Beacon’s 
present  owners  had  “bragged  in 
public  repeatedly”  that  they 
were  going  to  run  the  Eagle  out 
of  business. 

Mr.  Murdoch  said  he  had  been 
approached  on  many  occasions 
by  publishers  and  brokers  who 
proposed  to  buy  the  Beacon  and 
were  seeking  to  effect  a  merger 
of  the  Wichita  newspapers. 

“They  have  pointed  out  in  con¬ 
vincing  detail  the  greater  profits 
to  be  secured  in  a  monopoly 
field,”  he  said.  “I  have  declined 
to  favorably  consider  such  prop¬ 
ositions.  One  reason  is  that  I 
am  satisfied  with  the  accom¬ 
plishments  of  the  Eagle  dur¬ 
ing  the  years  and  another  is 
that  I  believe  that  while  a  mo¬ 
nopoly  makes  possible  greater 
dollar  profits  in  the  newspaper 
field  it  is  definitely  not  in  the 
best  fundamental  interest  of  this 
newspaper  or  of  the  City  of 
Wichita.  Competition  is  a  spur 
to  greater  achievement  in  most 
fields,  but  especially  so  in  the 
newspaper  business  and  the 
building  of  cities.” 

If  the  competing  newspaper, 
he  added,  worked  as  diligently 
to  give  subscribers  the  news  and 
their  advertisers  more  effective 
coverage  they  would  not  be  in 
their  present  difficulties. 

“That  is  why,”  Mr.  Murdock 
concluded,  “we  believe  that  their 
present  woes  are  not  due  to 
practices  of  the  Eagle,  unless 
getting  out  good  newspapers  is 
cited  as  a  reason,  but  due  solely 
to  practices,  conduct  and  policies 
of  that  competition  itself.” 

Pas!>ed  Along  Savings 

The  Eagle  said  in  a  news 
story  that  its  past  combination 
practices  were  done  for  the  pur¬ 
poses  of  effecting  business  effi¬ 
ciency  and  passing  the  resulting 
savings  on  to  its  customers  in 
the  form  of  reduced  rates. 

“Since  the  Eagle  has  no  in¬ 
tention  of  resuming  the  prac¬ 
tices  of  which  the  government 
complains  it  has  no  objection  to 
entry  of  a  decree  enjoining 
them,”  the  newspaper  stated. 

The  Eagle’s  formal  answer 
to  the  government’s  complaint 
stated  that  it  had  been  advised 
on  Feb.  25,  1959  for  the  first 
time  by  government  attorneys 
that  the  Beacon  claimed  the 
Eagle’s  practices  were  responsi¬ 
ble  for  the  Beacon’s  unsound 
financial  condition.  After  aban¬ 
doning  the  practices,  the  Eagle 
said  it  advised  the  government 
(Continued  on  page  61) 


Reno  Papers  Publish  “ulZ™ 

After  Guild  Strikes  A  strike  of  2,500  VNK  plant 

workers  threatened  to  effect  a 
Reno,  Nev.  papers  in  the  negotiations  are  Scoeral  newspaper  blackout  in 


New  York 
Printers  Turn 
Down  Pact 

By  vote  of  3,952  to  2,835  in  a 


-  —  — o -  1  j  T_  i.  ■»ir  j  vuw;  UA  w  a>oou  in  a 

The  Nei’ada  State  Journal  and  Charles  H.  Stout,  president  of  i  July  1  secret  ballot.  New  York 

the  Reno  £:i;enmflr  Gozette  (both  the  publishing  firm;  Clarence  K.  Almost  all  of  the  provincial  Typographical  Union  members 
published  by  Reno  Newspapers,  Jones,  vicepresident  and  busi-  newspapers  pu^shed  of  rejected  the  proposed  contract 

Inc.)  were  the  target  of  a  strike  ness  manager;  John  Sanford,  J^ndon  have  been  closed  down  newspapers.  The  print- 

by  members  of  the  editorial  and  editor  of  the  Reno  Evening  Ga-  oy  ^  printers  strike  for  more  continuing  to  work  under 

advertising  staffs  this  week,  but  zette;  Paul  A.  Leonard,  editor  P^y  ^nd  fewer  hours  of  work.  ^  contract  that  expired  Dec.  7 
they  continued  to  publish.  of  the  Nevada  State  Joui-nal;  Government  efforts  to  avert  a  _  .  ’ 

'  ,  ,  and  Bryn  Armstrong,  assistant  walkout  of  the  printing  ink  The  next  step  is  up  to  Elmer 

The  strike  began  Monday  editor  of  the  Gazette,  workers  failed  and  the  big  Lon-  International  President 

morning,  June  29  by  Picketing  ^dd  committee  are  don  dailies  had  only  enough  ink  execi^ive  council,  who 


The  strike  began  Monday  editor  of  the  Gazette,  workers  failed  and  the  big  Lon-  International  President 

morning,  June  29  by  Picketing  ^dd  committee  are  don  dailies  had  only  enough  ink  exec^ive  council,  who 

members  of  Reno  Local  No.  208  ^dliam  Scales  as  chainnan,  on  hand  to  keep  publishing  until  strongly  urged  acceptance  and 

r  Newspaper  Katherine  Mergen,  presi-  Sunday,  even  with  reduced  edi-  caution^  against  striking  be- 

Guild.  With  a  total  of  160  per-  dent  of  the  local,  and  Lloyd  tions.  cause  of  low  defense  funds, 

sons  associated  with  both  William  Eaton,  David  Police  riot  squads  battled  '^^®  rejected  offer  included  a 

Uribe  and  Helgo  Erickson.  throngs  of  angrv  printers  who  ^®®^y  package  increase  over 


jority  for  representation  in  the 

two  depart-ments.  All  Gazette  The  newspapers  are  memben 
reporters  and  the  advertising  ®t  the  Speidel  group, 
staffs  of  both  papers  comprised  The  printers  had  been  workinf 
the  guild’s  total  of  about  30.  under  a  contract  -which  ha: 
None  of  the  Journal  reporters  never  been  approved  by  the  in 
are  members  of  the  union.  temational.  The  pressmen  an 

m,  ~  .  ......  . .  under  contract  which  i-uns  unti 

The  first  issue  of  the  Gazette  , 

on  the  day  the  strike  was  called  „  , 

met  the  afternoon  deadline  with  Publisher  Stout,  who  operatec 
12  pages.  Members  of  manage-  Hn^asting  machine  said  “w. 


dent  of  the  local,  and  Lloyd  tions.  cause  of  low  defense  funds. 

Rogers,  William  Eaton,  David  Police  riot  squads  battled  .  ^he  rejected  offer  included  a 
Uribe  and  Helgo  Erickson.  throngs  of  angry  printers  who  w®®^y  package  increase  over 

The  newspapers  are  members  swarmed  around  the  Odhams  years.  The  main  issue  con- 

of  the  Speidel  group.  Press  headquarters  yelling  their  ^  clause  on  repioduction 

The  printers  had  been  working  demands  for  a  10  percent  pay  o  ^  ^ 

under  a  contract  w'hich  has  increase  and  a  cut  from  44  to  40  a  j  c»  ir 

n0V0r  b0€n  Approved  by  the  in*  hours.  Fists  flew  And  five  strilc-  oidus 

temational.  The  pressmen  are  ^^s  were  taken  from  the  Fleet  Vote  Against  Guild 
under  contract  which  mns  until  Street  procession  to  jail.  T?rwnTii.o-Pi™  v  v 


i.ic  issue  U1  me  viaaetm  the  vpar’s  end 

on  the  day  the  strike  was  called  „  , , .  ,  '  ,  , 

met  the  afternoon  deadline  with  Publisher  Stout,  who  operated 
12  pages.  Members  of  manage-  Huecasting  machine  said  “we 

ment  and  non-guild  members  of  ^  ®®®  through.”  Execu¬ 

te  staffs  did  the  work  of  ^ves,  non-strikers  and  some 
printers  who  declined  to  cross  “outside  recniits”  performed  the 
the  picket  lines.  Pressmen  and  ''^urious  tasks. 


2  Paper  Concerns 
Plan  Big  Merger 

Vancx)uver,  B.  C. 
Two  giant  paper  companies 


Rochester,  N.  Y. 

Employees  in  the  advertising 
departments  of  the  Democrat 
and  Chronicle  and  the  Times- 
Union,  Gannett  newspapers, 
voted  109  to  53  against  repre¬ 
sentation  by  the  newspaper 
Guild  this  week.  Four  years  ago 


stereotypers,  in  the  same  union,  Mrs.  Mergen.  speaking  for  the  the  Guild  lost  a  bargaining  elec- 

reported  for  work  the  first  day,  fTuild,  said:  “The  union  struck  tion  by  64  to  61. 

then  honored  the  picket  line,  but  against  a  publisher  who  is  seek-  t  The  Guild  has  represented 


then  honored  the  picket  line,  but  against  a  publisher  who  is  seek-  «  d  owiei,  ^  u.,  a  The  Guild  has  represented 

the  Journal  was  published  June  'ug  to  deprive  us  of  contract  "^u®  ^uweii  nivei  v^ompany,  iji  .  editorial  employes  for  more  than 

30.  The  Gazette  had  a  30-page  conditions  we’ve  had  for  years.”  MacMillan  &  Bloedel’s  most  25  years. 

edition.  Nevada  has  a  right-to-work  i®c®ut  balance  sheet  showed  The  organization  effort  in  the 

law  which  prohibits  the  union  Rross  assets  of  $177,790,000.  advertising  departments  lasted 
Asks  for  ‘Agency  Shop’  Among  changes  sought  by  Puwell  River  Company’s  assets  three  months.  The  Guild  team 

The  issue  that  renortedlv  re-  management  was  elimination  of  were  not  listed.  If  the  plan  is  included  J.  Fred  Jones  of  To- 

suited  in  the  strike  was  ^He  maintenance  of  membership  approved,  the  company  will  be  ronto,  Robert  Bruner  of  Terre 

the  guild’s  “insistence”  on  an  clause  and  also  of  one  requiring  known  as  MacMillan,  Bloedel  Haute  and  Irving  Leuchter  of 


the  guild’s  “insistence”  on  an  clause  and  also  of  one  reqi 
“agency  shop,”  for  all  employees  obseiwance  of  picket  lines 
in  the  editorial  and  advertising 
departments. 

In  answering  the  guild  re-  JA-cUISm-S 
quest,  management  reported:  * 

“This  means  that  those  as-  Kansas  City 

sociates  would  be  compelled  to  Publication  of  the  Kansas  City 
pay  union  dues  whether  or  not  (Mo.)  Star  and  the  Kansas  City 
they  chose  to  be  members  of  the  (Kas.)  Kansan  resumed 


and  Powell  River,  Ltd. 


New  York. 


Kansas  City  Strike  Ends  With  $7  Hike 


The  contract  expires  Sept.  30,  nounced  the  pickets  were  with- 


1960. 

The  printers  had  sought 


drawn. 

The  union  claimed  “major  ac- 


they  chose  to  be  members  of  the  (Kas.)  Kansan  resumed  June  reduction  to  36%  hours  and  complishments.  It  mentioned 
guild.  Reno  Newspapers,  Inc.  29  after  a  10-day  shutdown  double  time  for  7V2  hours  —  the  particularly  the  retention  of 
does  not  intend  to  force  union  caused  by  a  printers’  strike.  length  of  their  regular  work  day  ITU  general  laws  withjme^re- 

The  union  voted  285  to  94  to  “  ^  . “ 


membership  on  anyone,  nor  will  The  union  voted  285  to  94  U 
it  be  a  party  to  w’hat  it  regards  accept  the  proposal  of  the  news 


ITU  general  laws  with  one  re¬ 
quiring  foremen  to  be  members 


as  a  form  of  extortion.  papers.  The  agreement  gives  the  jury  duty  will  receive  the  differ-  ,  anniversarv  date  of  employ- 

The  “agency  shop”  idea  which  printers  an  increase  of  $3  a  ence  between  jury  pay  and  their  instead  of  on  a  calendar 

has  been  incorporated  in  several  week  retroactive  to  Oct.  1,  1958,  regular  pay.  year  basis 

gnild  contracts  originated  in  a  making  the  scale  $123.50  a  week  ^  The  first  issue  of  the  Kansas 

Canadian  conciliation  award.  for  day  workers  and  $129  a  week  Times,  morning  edition  of 

for  night  workers.  Effective  Oct.  The  accepted  contract  was  de-  after  the  strike  ended 

1  4-VkA  O-n  mr>  Virnci  _ _  .  ...  ... 


Printers  required  to  perform  ^® 

figuring  vacation  time  from 


dose  to  Final  Offer 


The  contract  under  which  the  night  workers.  Effective  Oct.  The  accepted  contract  was  de-  .^j^g  ^j^g  strike  ended 

guild  was  working  was  signed  1.  the  printers  will  receive  an  scribed  as  “close”  to  what  was  appeared’  Monday  with  18  pages, 
on  May  20,  1958,  and  was  open  additional  increase  of  $4  a  week,  called  the  Star’s  final  proposal  consisting  of  several  pages  of  re¬ 


fer  negotiation  and  renewal  on  The  work  week  remains  37% 

March  20,  1959.  hours.  Kobert  McMichen,  an  ITU  no  advertising. 

The  guild  submitted  an  entire  Printers  whose  normal  day  off  representative,  and  John  Pilch,  The  newspaper  repoi-ted  that 
new  proposal  for  a  $10  per  week  falls  on  any  of  the  six  recognized  international  vicepresident,  rec-  more  than  10,000  persons 
increase  above  the  top  scale  of  holidays  will  be  paid  for  five  ommended  acceptance  of  the  cheered  when  announcement 


caiieu  wie  oiar  s  lumi  piupusa*  consisting  of  several  pages  of  re- 
before  the  strike  began  June  18.  of  t^g  ^g^g  There  was 


5urs.  Robert  McMichen,  an  ITU 

Printers  whose  normal  day  off  representative,  and  John  Pilch, 


$122.50,  plus  vacation  holiday  hours  at  straight  time  rates,  contract  by  the  members.  Pick- 
and  other  benefits.  Present  pay  The  present  practice  of  paying  ets  walked  outside  the  newspa- 
for  beginning  reporters  is  $65.  five  hours  at  double  time  for  per  buildings  during  the  voting 
Representing  Reno  News-  those  who  work  will  continue.  As  soon  as  the  result  was  an- 


contract  by  the  members.  Pick-  that  the  strike  had  been  settled 
ets  walked  outside  the  newspa-  was  made  during  the  Athletics- 
per  buildings  during  the  voting.  Boston  baseball  game  at  Muni- 


As  soon  as  the  result  was  an-  cipal  Stadium  on  Sunday. 
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3  Supreme  Court  Decisions 
Void  Censorship  Practices 


Movies,  Press  Releases  and 
Broadcasts  Given  Protection 


Washington 
The  Supreme  Court  of  the 
United  States  concluded  its 
Winter-Spring  Term  this  week 
with  three  First  Amendment  de¬ 
cisions  none  of  which  immedi¬ 
ately  touches  newspaper  pub¬ 
lishing  rights. 

But  the  justices  dealt  severely 
with  censorship  in  principle  and 
practice,  especially  with  respect 
to  “previous  restraint,”  citing 
as  their  guide  Near  vs.  Minne¬ 
sota,  a  classic  newspaper  case. 

They  ruled  a  government  offi¬ 
cial  has  absolute  immunity  from 
libel  action  when  he  distributes 
press  releases  or  discusses  mat¬ 
ters  within  his  jurisdiction. 

They  held  that  broadcasters 
cannot  be  punished  for  libelous 
utterances  by  candidates  for 
public  office  during  air  time 
which  the  station  was  required 
to  give  under  the  “equal  time” 
law. 

Film  Advocates  an  Idea 

By  unanimous  vote,  the  court 
struck  down  New  York  State’s 
ban  against  screening  of  “Lady 
Chatterley’s  Lover.”  The  Board 
of  Regents,  the  state’s  adminis¬ 
trative  body  for  movie  censor¬ 
ship,  refus^  to  license  the  pic¬ 
ture  for  showing,  on  the  basis 
that  it  presents  adultery  as  a 
desirable  and  proper  pattern  of 
behavior. 

The  opinion  of  the  court,  writ¬ 
ten  by  Justice  Potter  Stewart, 
reduced  the  facts  and  argfument 
to  this  paragraph:  “What  New 
York  has  done  is  to  prevent  the 
exhibition  of  a  motion  picture 
because  the  picture  advocates  an 
idea  —  that  adultery  under  cer¬ 
tain  circumstances  may  be 
proper  behavior.  Yet  the  First 
Amendment’s  basic  guarantee  is 
of  freedom  to  advocate  ideas. 
The  state,  quite  simply,  has  thus 
struck  at  the  very  heart  of  con¬ 
stitutionally  protected  liberty. 

• . .  Its  guarantee  is  not  confined 
to  the  expressions  of  ideas  that 
are  conventional  or  shared  by 
a  majority.  It  protects  advocacy 
of  the  opinion  that  adultery  may 
sometimes  be  proper,  no  less 
than  advocacy  of  socialism  or 
.  the  single  tax.” 

Three  concurring  justices  con¬ 
sider^  the  New  York  statute 
constitutional,  but  said  the  Re- 

EDITOR  8c  publisher 


gents  had  performed  unconstitu-  s 
tionally  in  applying  it  to  a  pic-  i 
ture  based  on  nothing  more  than  ( 
“a  somewhat  unusual,  and  ] 
rather  pathetic  ‘love  triangle,’  ( 
lacking  in  anything  that  could  • 
properly  be  termed  obscene  or  . 
corruptive.”  i 

No  Room  For  .Any  Censor 

Justice  Tom  Clark  concurred, 
with  this  criticism:  “The  only  ; 
limits  on  the  censor’s  discretion 
is  his  understanding  of  w’hat  is 
included  within  the  terms  (of 
the  law).  This  is  nothing  less 
than  a  roving  commission  .  .  . 
and  results  in  reg^ulation  in  ac¬ 
cordance  with  the  beliefs  of  the 
individual  censor.” 

Attacking  censorship  as  a 
government  policy.  Justices  Wil¬ 
liam  Douglas  and  Hugo  Black 
joined  in  an  opinion,  written  by 
the  first  named:  “Censorship  of 
movies  is  unconstitutional  since 
it  is  a  form  of  ‘previous  re¬ 
straint’  that  is  as  much  at  war 
with  the  First  Amendment  as 
the  censorship  struck  down  in 
Near  vs.  Minnesota.  If  a  par¬ 
ticular  movie  violates  a  valid 
law,  the  exhibitor  can  be  prose¬ 
cuted  in  the  usual  way.  I  can 
find  in  the  First  Amendment 
no  room  for  any  censor  whether 
he  is  scanning  an  editorial,  read¬ 
ing  a  news  broadcast,  editing  a 
novel  or  a  play,  or  previewing 
a  movie.  .  .  .  Deletion  of  the 
residual  part  of  censorship  that 
remains  would  constitute  the 
elimination  of  an  institution  that 
intrudes  on  First  Amendment 
rights.” 

In  the  Public  Interest 

The  decisions  which  declare 
the  right  of  a  public  officer  be¬ 
low  Cabinet  rank  to  be  totally 
protected  against  libel  judg¬ 
ments  when  he  speaks  or  writes 
in  his  official  capacity  upheld 
the  absolute  “privilege”  of  Wil¬ 
liam  G.  Barr,  then  Acting  Di¬ 
rector  of  Rent  Stabilization,  who 
issued  a  press  release  saying  he 
intended  to  fire  two  aides,  and 
in  the  case  of  Rear  Admiral  W. 
E.  Howard  Jr.,  who  wrote  to  a 
Congressman  giving  details  on 
why  he  had  withdrawn  recogni¬ 
tion  from  an  employee  group  at 
Boston  Navy  Yard. 

The  majority  (Justices  War- 
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ren  and  Douglas  dissented),  put 
the  triable  proposition  in  the 
press  release  case  on  this 
ground : 

“We  are  called  upon  to  weigh 
in  a  particular  context  two  con¬ 
siderations  of  high  importance 
which  now  and  again  come  into 
sharp  conflict  —  on  the  one 
hand,  the  protection  of  the  in¬ 
dividual  citizen  against  pecuni¬ 
ary  damage  caused  by  oppres¬ 
sive  or  malicious  action  on  the 
part  of  officials  of  the  Federal 
Government;  and  on  the  other, 
the  protection  of  the  public  in¬ 
terest  by  shielding  responsible 
governmental  officers  against 
the  harassment  and  inevitable 
hazards  of  vindictive  or  ill- 
founded  damage  suits  brought 
on  account  of  action  taken  in 
the  exercise  of  their  official  re¬ 
sponsibilities.” 

The  trial  court  and  the  Ap¬ 
peals  Court  below  held  the  act¬ 
ing  stabilizer  had  qualified  privi¬ 
lege  but  he  went  beyond  that. 
Barr  was  granted  certiorari  on 
his  claim  of  absolute  privilege. 
The  majority  conceded  there  is 
possibility  of  abuses  of  the  pow¬ 
ers  it  was  vesting  in  below- 
Cabinet  level  officials  but  said: 
“We  think  that  price  is  a  neces¬ 
sary  one  to  pay  for  the  greater 
good.” 

The  dissenters  said  the  de¬ 
cision  does  not  describe  what  the 
“duties”  of  a  public  official  are 
and  leaves  a  dangerous  void. 
Also,  they  said,  it  could  have 
the  effect  of  r^ucing  the  op¬ 
portunity  the  public  now  has  to 
criticize  actions  of  government 
officials  by  making  them  immune 
to  successful  libel  actions.  They 
proposed  that  in  the  balance  of 
interests  involved,  the  greater 
interest  of  the  general  public 
should  outweigh  other  considera¬ 
tions. 

Free  from  Libel  Peril 

The  decision  freeing  broad¬ 
casters  from  libel  peril  growing 
out  of  statements  made  over 
their  stations  by  office  candi¬ 
dates  who  were  given  “equal 
time”  to  reply  to  rivals,  was  a 
unanimous  finding.  The  station 
is  not  permitted  by  federal  law 
to  censor,  but  until  now  this  has 
provided  no  protection  against 
defamation  suits  brought  under 
state  statutes.  The  suit  involved 
was  based  on  statements  made 
by  A.  C.  Townley,  a  qualified 
candidate  for  the  U.  S.  Senate 
in  North  Dakota  in  the  1956 
campaign.  Townley  accused  a 


EDITOR— William  D.  Evans  Jr., 
above,  has  been  appointed  editor 
of  the  Fairmont  (W.Va.)  Times  to 
succeed  the  late  C.  E.  (Ned) 
Smith,  who  died  June  19  at  73, 
after  42  years  as  editor  of  the 
Times.  Mr.  Evans  began  working 
for  the  Times  while  in  high  school 
in  1923.  He  became  sports  editor, 
then  managing  editor.  As  editor 
he  will  continue  to  write  his  sports 
column. 


farm  group  with  seeking  to  es¬ 
tablish  a  communist  farm  union, 
abetted  by  his  opponents  in  the 
election  drive. 

The  Court  said  a  station  may 
protect  itself  by  ruling  all  politi¬ 
cal  discussions  off  the  air,  but 
the  justices  considered  this 
would  be  a  loss  to  the  public; 
also,  they  wrote,  the  FCC  con¬ 
siders  the  carrying  of  political 
broadcasts  a  public  service  cri¬ 
terion  to  be  considered  in  license 
renewal  proceedings  and  in  com¬ 
parative  contests  for  radio  or 
TV  construction  permits. 

“Quite  possibly,”  the  majority 
continued,  “if  a  station  were 
held  responsible  for  the  broad¬ 
cast  of  libelous  material,  all  re¬ 
marks  even  faintly  objection¬ 
able  would  be  excluded  out  of 
an  excess  of  caution.  More¬ 
over,  if  any  censorship  were 
permissible,  a  station  so  inclined 
could  intentionally  inhibit  a 
candidate’s  legitimate  presenta¬ 
tion  under  the  guise  of  lawful 
censorship  of  libelous  matter.” 
• 

Prof.  Donald  Davis 
Of  Penn  State  Dies 

University  Park,  Pa. 

Donald  Walter  Davis,  profes¬ 
sor  of  journalism  and  head  of 
the  department  of  advertising  at 
Pennsylvania  State  University, 
died  June  29.  He  was  62. 

Prior  to  his  appointment  in 
1936  to  the  Penn  State  faculty. 
Prof.  Davis  served  22  years  as 
advertising  manager  on  the 
Springfield  (Mass.)  Republican, 
News,  and  Union. 


LOVE  VERSUS  MONEY 

APME  Report  Asks 
Personnel  Program 


6.  A  woman’s  anger  can  be 
atomic  in  power;  when  there’s 
a  blastoflF,  direct  the  force  to 
useful  ends. 

7.  Never  forget  that  a  woman 
never  forgets;  her  memory, 
compared  to  man’s  is  as  a  cable 
to  a  thread. 

8.  As  a  man,  provide  the  rea- 


Northern 
Press  Bias 
Is  Charged 


The  newspapers’  personnel 
problem  is  one  of  love  versus 
money,  says  the  final  report  of 
a  committee  of  the  Associated 
Press  Managfing  Editors  Associ¬ 
ation. 

The  findings  of  the  group, 
headed  by  I.  William  Hill  of  the 
Waahmpton  (D.  C.)  Star,  will 
be  the  basis  for  a  main  discus- 
ion  at  the  APME  annual  meet¬ 
ing  Aug.  12-16  at  Seattle. 

In  summary,  Mr.  Hill  advised: 

“Journalism  students  in  large 
numbers  are  going  directly  into 
non-joumalism  jobs  when  they 
graduate,  while  a  big  percentage 
who  do  go  into  newsrooms  are 
lured  away  during  the  first  six 
years  of  tJieir  careers.  A  quick 
look  at  a  survey  of  1953  gradu¬ 
ates  of  52  colleges  suggests  there 
is  a  strong  emotional  pull  to¬ 
ward  journalism  but  a  strong 
financial  pull  away  from  it.’’ 

Diligent  Survey  Urged 

The  committee  recommends  a 
diligent  survey  to  develop  the 
best  methods  for  training  men 
for  jobs,  surveys  of  what  news¬ 
papers  are  doing  to  improve 
their  public  relations,  how  many 
are  recruiting  on  the  college 
campus,  and  training  programs 
for  reporters  and  copy  readers. 

In  June  1953,  the  committee 
said,  76  percent  of  the  journal¬ 
ism  graduates  of  52  colleges 
went  into  publication  work,  but 
six  years  later  only  56  percent 
chose  to  work  in  the  field  while 
the  rest  defected  into  non-jour¬ 
nalism  careers. 

The  report  offered  some  high¬ 
lights  of  its  surveys  for  dis¬ 
cussion.  Touching  on  personnel 
planning,  it  said  the  program 


to  visitoi's  so  the  rest  of  the 
staff  can  get  the  work  done.’  ” 

Some  tips  to  help  with  a 
modern  lecruitment  prog^rani: 
“1.  lit. solve  to  find  young  people 
tfon,  not  a  college  professor, 
know  are  superior.  (That  is,  of 
course,  if  your  experience  has 
taught  you  how  to  recognize  a 
superior  person  in  contrast  to 
simply  a  prospect  you  like.  It 
isn’t  easy,  as  any  experienced 
recruiter  will  testify.  Can  you 
spend  a  day  talking  to  10  men, 
each  for  half  an  hour,  and  feel 
confident  that  you  can  pick  the 
best  man  for  newspaper  work?) 

“2.  Think  out  an  answer  to 
this  question:  ‘Why  should  a 
superior  young  man  want  to 
work  for  my  newspaper  in 
preference  to  working  for  any¬ 
body  else?’  (If  you  can’t  answer 
this  specifically — not  from  your 
viewpoint  but  from  that  of  a 
young  man  just  out  of  school — 
you’ve  been  taking  too  many 
two-hour  lunch  periods.  What  is 
it — training,  pay,  chance  for  ad¬ 
vancement— or  what? 

“3.  As  soon  as  you  have  the 
answer  to  Question  2,  spread 
the  word  promptly  to  your  local 
college  or  high  school.  The  best 
way  is  by  starting  a  modified 
recruiting  plan  whereby  you  or 
your  lepresentative  gets  first 
look  at  the  graduate  crop,  not 
just  the  leftovers.  Furthermore, 
it’s  good  public  relations  and 
promotion  for  your  newspapei’. 
Whether  you  have  to  recniit  at 
a  journalism  school  or  not  de¬ 
pends  on  how  well  you’ve  done 
with  the  second  phase  of  your 
pei"sonnel  progi’am — training.” 

Dealing  with  Women 


son,  the  authority,  and  the  secur¬ 
ity  to  guide  a  woman  in  the  use 
of  her  constant  emotional  drive. 

9.  Praise  a  woman  on  every 
possible  occasion;  her  apprecia¬ 
tion  is  fourfold  that  of  man.  So 
is  her  sensitivity;  she  requires 
one-fourth  the  criticism. 

10.  Treat  each  woman  as  an 
individual  in  ways  suitable  to 
the  time,  the  place,  and  the 
woman. 

• 

Students  Employed 
On  W.  Virginia  Dailies 

Charleston,  W.  Va. 

An  intern  program  for  news¬ 
paper  training  has  been  inaugu¬ 
rated  in  West  Virginia.  Seven 
journalism  students  of  two  West 
Virginia  colleges  have  been 
placed  on  newspapers  during  the 
summer  vacation. 

The  program,  suggested  by 
Vint  Jennings,  managing  editor 
of  the  Charleston  Daily  Mail, 
was  outlined  at  the  recent  ses¬ 
sion  of  the  West  Virginia  As- 
.sociated  Press  Association. 

Newspapers,  along  with  the 
Associated  Press,  which  are 
charter  members  of  the  “Re¬ 
cruiting  For  Journalism  Com¬ 
mittee,”  are  the  Wheeling  In¬ 
telligencer,  the  Wheeling  News- 
Register,  the  Fairmont  Times 
and  Fairmont  West  Virginian, 
the  Beckley  Post-Herald,  The 
Daily  Mail  and  the  Martinsburg 
Journal, 

The  minimum  intern  salary  is 
$60  a  week. 

• 

Boat-Owner  Begins 
Boating  Coverage 

Charlotte,  N.  C. 

Landlocked  Charlotte  has  a 


Shreveport,  La. 

A  series  of  editorials  by  Edi¬ 
tor  George  W.  Shannon  in  the 
Shreveport  Journal  criticizing 
the  handling  of  news  about  the 
South  in  northern  newspapers 
and  by  wire  services  has  been 
commended  in  letters  from  a 
wide  area. 

Gov.  Orval  Faubus  of  Arkan¬ 
sas,  who  has  complained  about  * 
the  Northern  press  and  feuded 
with  Executive  Editor  Harry 
Ashmore  of  the  Little  Rock 
Arkansas  Gazette  for  two  years, 
warmly  praised  the  Journal  edi¬ 
torials. 

“If  we  had  more  editors  and 
press  representatives  like  you 
who  understand  the  plain,  sim¬ 
ple  facts  about  our  situation  our 
struggle  would  not  be  so  diffi¬ 
cult,”  wrote  Gov.  Faubus. 

One  of  the  Journal  editorials 
read: 

“When  a  crime  against  a 
Negro  is  committed  in  the 
South,”  Shannon  wrote  in  the 
editorial,  “the  Northern  press 
turns  out  en  masse  for  a  field 
day.  Newspaper  reporters, 
biased  magazine  writers,  tele¬ 
vision  cameramen  with  eyes 
trained  for  the  seamy  side  of 
life,  and  motion  picture  pho¬ 
tographers  descend  upon  the 
scene  and  stage  a  little  carnival 
of  their  own.  When  they’re  fin¬ 
ished  with  their  chores,  the 
South  is  smeared  again! 

“But  let  a  crime  against  a 
white  person  be  committed  by 
a  Neg;ro  in  the  North  and  the 
silence  is  deafening.” 

• 

Pacific  Press  Ltd. 
Elects  Chairman 


must  include: 


For  managing  editors  the  boating  writer. 


Vancouver,  B.  C. 
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1.  A  plan  to  provide  superior 
young  people  to  fill  vacancies. 

2.  A  system  to  train  staff 
members  to  fit  their  jobs. 

3.  A  plan  to  insure  a  climate 
of  good  morale  in  which  compe¬ 
tent  persons  can  and  will  do 
their  best  as  each  plays  his  part 
in  a  two-way  fiow  of  information 
and  ideas. 

Mr.  Hill  commented: 

Recruiting  Tips 

“The  editor  who  provides 
these  three  things  is  truly  a 
MANAGING  editor.  He  will  no 
longer  be  pithily  described 
simply  as  ‘a  newspaperman  who 
can  take  a  two-hour  lunch  with¬ 
out  hindering  production’  or  ‘the 
man  on  the  newspaper  who  talks 


committee  suggested  these  Ten 
Commandments  for  Dealing  with 
women  employees: 

1.  Measure  a  woman  by  her 
success  with  a  job.  not  by  her 
sex  or  your  prejudice. 

2.  Avoid  impatience  with  a 
woman;  she  NEEDS  to  have 
confidence  in  you. 

3.  What  ego  is  to  a  man. 
security  is  to  a  woman;  make 
her  feel  safe  and  needed  and 
.she’ll  make  you  feel  10  feet  tall. 

4.  Never  desert  a  woman  in 
her  fear;  it  is  not  circumstances 
a  woman  fears  so  much  as  the 
prospect  of  facing  them  alone. 

5.  Never  lose  your  temper 
with  a  woman;  every  woman 
knows  the  smaller  the  pot,  the 
quicker  it  boils. 


He’s  Harry  E.  Snook,  copy 
deskman  of  the  Charlotte  Ob¬ 
server,  himself  a  boat-owner  and 
water  sports  enthusiast. 

Mr.  Snook  said  he  suggested 
boating  coverage  to  Observer 
Managing  Editor  Tom  Fesper- 
man  “to  tease  and  appease  Caro- 
linas  boat  lovers  and  because 
boating  is  fast  becoming  the 
number  one  American  sport.” 

The  idea  was  snapped  up  and 
his  efforts  are  now  part  of  the 
Observer’s  regular  sports  cov¬ 
erage.  His  stories  are  concen¬ 
trated  on  12,500-acre  Catawba 
Lake.  The  lake  is  the  closest  bit 
of  water  to  Charlotte,  and  it’s 
16  miles  away.  On  bright  week 
ends,  local  sailors  overrun  the 
lake’s  16-mile  length. 

EDITOR  ec 


W.  H.  Raikes,  retired  bank 
executive  and  past  president  of 
Vancouver  Board  of  Trade,  has 
been  elected  chairman  of  the  ^ 
board  of  Pacific  Press  Ltd. 

Pacific  Press  is  owned  jointly 
by  the  Southam  Company 
Limited  and  the  Sun  Publishing 
Company  Limited  and  operates 
the  Province  and  the  Sun. 

Mr.  Raikes  succeeds  Fred  B. 
Brown  as  chairman,  Mr.  Brown 
being  named  vicechairman  at  a 
directors’  meeting. 

Mr.  Raikes  is  a  Southam 
nominee  on  the  board,  Mr. 
Brown  is  a  director  of  Sun  Pub- 
lishing.  The  policy  is  to  rotate 
chairmanship  between  the  two 
companies. 

PUBLISHER  foe  July  4,  1959 
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NEW  YORKER  IS  PRESIDENT 

Guild  Convention 
Elects  Rosenstock 


Arthur  Rosenstock,  supervi¬ 
sory  librarian  of  the  New  York 
Post,  is  president-elect  of  the 
American  Newspaper  Guild. 

He  was  elected  by  acclama¬ 
tion  June  26  to  succeed  Joseph 
F.  Collis,  assistant  managing 
editor  of  the  Wilkes-Barre  (Pa.) 
Record,  who,  after  serving  three 
two-year  terms  as  president,  is 
returning  to  his  former  posi¬ 
tion  as  international  vicepresi- 
dent-at-large. 

In  placing  Mr.  Rosenstock  in 
nomination,  M.  Michael  Potoker, 
secretary-treasurer  of  the  News¬ 
paper  Guild  of  New  York,  re¬ 
called  his  services  to  the  union, 
dating  back  to  1933.  He  is  the 
first  ANG  president  from  New 
York  since  the  late  He3rwood 
Broun. 

Turned  to  Library  Work 

Mr.  Rosenstock  began  work 
for  the  Bronx  Home  News  in 
1921,  after  spending  a  year 
studying  law  at  New  York  Uni¬ 
versity.  For  a  while  he  wrote 
futures,  movie  and  drama  re¬ 
views.  Then  he  settled  down  to 
library  work.  When  the  Post 
and  Bronx  Home  News  merged 
the  collection  he  had  assembled 
was  given  to  the  library  of 
Fordham  University,  which 
proved  only  interest^  in  the 
metal.  On  the  Post  he  super¬ 
vises  a  personnel  of  12. 

From  1953  to  1954  he  was 
president  of  the  New  York 
Guild,  and  is  now  chairman  of 
the  Representative  Assembly. 

Mr.  Potoker  said  he  was  a 
leader  among  those  opposing  the 
left-wing  administration  in  New 
York  and  headed  the  Committee 
lor  Guild  Unity,  which  defeated 
the  left-wingers  in  1947. 

Word*  for  Publishers 
In  his  acceptance  speech,  Mr. 
editor  ac  PUBLISHER 


Rosenstock  had  this  to  say  to 
newspaper  publishers: 

“You  talk  about  labor  respon¬ 
sibility;  your  editors  write  edi¬ 
torials  about  it.  But,  with  one 
exception,  the  recent  New  York 
lockout  experience  shows  your 
actions  do  not  always  gibe  with 
your  words.  The  one  exception 
was  the  Times,  the  only  paper 
to  honor  its  contract  and  pay 
those  who  were  not  striking. 

“It  is  the  general  rule  in  New 
York  in  negotiating  with  the 
Guild  for  the  publishers  to  wait 
until  the  last  minute  to  offer 
a  so-called  'money  package’  on 
a  take-it-or-leave-it  basis.  The 
negotiating  is  done  by  highly 
paid  lawyers  with  an  apparent 
unwillingness  to  negotiate,  while 
only  a  few  of  our  men  have  legal 
training.  We  would  wish  that 
the  publishers  themselves  would 
sometimes  sit  down  with  us  at 
the  negotiating  table. 

"There  is  not  a  Guild  mem¬ 
ber  in  his  or  her  right  mind 
who  ever  wants  to  go  on  strike. 
We  hit  the  bricks  only  when 
there  is  no  other  recourse  from 
publishers  using  the  law  of  the 
jungle. 

"We  ask  publishers:  meet  us 
half  way.  We  do  not  want  to 
be  at  your  throats  or  at  your 
knees.  You  will  find  us  a  respon¬ 
sible  union. 

“There  should  be  fair  bar¬ 
gaining  in  all  dealings  with  the 
Guild.  I  would  like  to  see  some 
independent  Foundation  make  a 
study  of  the  atomic  pile  upon 
which  publishers  are  now  sit¬ 
ting.  I  am  confident  such  a  study 
would  vindicate  every  strike  the 
Guild  has  ever  called,  and  would 
acquit  us  as  responsible.  May¬ 
be  that’s  why  no  such  study  has 
been  made.” 

At  the  closing  session  of  the 
ANG  convention,  William  J. 
Farson  was  re-elected  as  execu- 

for  July  4,  1959 


THE  GREAT  DEBATE  at  the  Guild  convention  on  the  subject  of  qual¬ 
ifying  the  reporter's  privilege  of  confidence  to  matters  in  the  public 
interest  drew  many  delegates  to  the  microphones — pro  and  con  (the 
latter  winning  by  a  narrow  margin).  Some  of  the  speakers  and  their 
affiliations  pictured  here:  Robert  H^ley,  Chicago  Daily  News;  Bernard 
Nossiter,  Washington  Post  and  Times  Herald;  Robert  Stafford,  Cleveland 
Press;  Arthur  Marshall,  Madison  Capital  Times;  George  McNickle,  New 
York  Times;  John  Cort,  Boston  Guild;  Morris  lushewiti.  New  York 
Central  Council  of  Labor;  Jack  Howard,  San  Francisco  Chronicle. 

(Pictures  by  Jim  Ceilings,  E&P). 


Live  vicepresident,  and  Charles 
A.  Perlik  Jr.,  as  secretary-treas¬ 
urer.  These  are  salaried  jobs. 

One  Contest  for  Office 

There  is  one  contest  among 
regional  vicepresidents  to  be  d^ 
termined  by  referendum  in  Sep¬ 
tember.  That  is  in  Region  1,  be¬ 
tween  Daniel  A.  McLaughlin, 
Elizabeth  (N.  J.)  Journal,  and 
John  H.  Thompson,  Boston 
(Mass.)  Herald-Traveler. 

Others  were  unopposed  and 
elected  from  the  floor.  They  were 
(Regrion  2)  Richard  P.  Lane, 
Memphis  Commercial  Appeal; 
(Region  3)  James  B.  Woods, 
St.  Louis  Post-Dispatch;  (Re¬ 
gion  4)  Jack  Howard,  San  Fran¬ 
cisco  Chronicle;  (Region  5) 
James  B.  Eagan,  New  York 
World-Telegram  &  Sun;  (Re¬ 
gion  6)  Eric  R.  I.  Cawdron,  Ot¬ 
tawa  Citizen. 

Two  new  vicepresidents-at- 
large  were  elected:  Kenneth 
Rieger,  Toledo  Blade,  and  Rich¬ 
ard  P.  Davis,  Baltimore  Sun. 


Besides  Mr.  Collis,  returning  to 
his  former  post,  others  were  re¬ 
elected  to  this  position:  Frances 
D’Hondt,  Detroit  Times;  Har¬ 
vey  H.  Wing,  San  Francisco 
News;  and  Ed  Marciniak,  of 
Work,  a  Catholic  labor  publica¬ 
tion  of  Chicago. 

In  a  final  action,  the  Interna¬ 
tional  Executive  Board  cancelled 
the  last  three  months  of  the 
previously  ordered  special  as- 
sessment.  The  step  was 
prompted  by  the  end  of  the 
strike  in  St.  Louis  and  by  the 
convention  vote  allocating  an  in¬ 
crease  from  30  cents  to  60  cents 
from  dues  to  the  defense  fund. 
The  special  assessment,  which 
will  now  end  July  31,  called  for 
an  additional  50  cents  to  $3.00 
from  members’  wages  for  de¬ 
fense. 

Debate  on  Privilege 

Thirty  five  members  of  the 
Guild  debated  the  question  of 
a  reporter’s  confidential  privi- 
(Continued  on  page  43) 


Editor  for  75  Years 
Is  Still  A  Dynamo 


SOMESISET,  Pa.  “because  the  Inquirer  fellow  had 
Henry  Baker  Reiley,  84,  has  a  better  story.” 
been  in  newspaper  work  for  75  From  there  he  became  man- 


years,  the  lifespan  of  Editor  &  aging  editor  and  later,  editor, 
PUBLiSHBi.  The  daily  Somerset  of  the  Trenton  (N.  J.)  True 


American,  of  which  he  is  presi-  American. 
dent,  publisher  and  editor,  ob-  To  stem  off  the  failure  of  the 


served  the  anniversary  by  pub-  Uniontown  (Pa.)  Daily  Record 


lishing  a  special  section. 


which  he  helped  launch  in  1913, 


The  American  was  founded  by  established  the  Point  Marion 
Mr.  Reiley  30  years  ago.  He  and  (!*&•)  Press.  Then  in  1915,  with 


his  wife,  Mrs.  Naomi  Kessler  3100  capital,  he  founded  the 
Reiley,  vicepresident  of  the  Brownsville  (Pa.)  Telegraph, 


American,  observed  their  59th  which  was  destroyed  by  fire  in 
wedding  anniversary  June  27.  1927.  After  five  months’  associ- 


To  signalize  this  eventful  year 

in  their  lives,  the  paper  has  cham  m  West  Virginia,  he  came 


scheduled  several  special  edi-  ^  ,  , 

tions.  Among  them  are  a  49th  His  attitude  toward  work  may 


State  Edition  to  honor  Alaska,  .  ^enry  Baker 

a  progress  edition  scheduled  for  to  the  Fourth 


September,  and  the  “Story  of  a  ^^tate.  “How  many  hours  do 
Newspaper”  in  observ'ance  of  each  w^k,”  an  mter- 


National  Newspaper  Week  in 
October. 


Printer’s  Devil 


twinkle,  the  publisher  replied, 
“I  never  work — it’s  too  enjoy¬ 
able  to  be  called  work.”  By 
..  r.  1  «  1  actual  hours,  he  still  labors  a 

Henry  Baker  Reiley  was  nine  go-hour  week.  But  it  is  nothing 
years  old  when  he  became  a  Hke  the  old  days,  when  he  seldom 


printer’s  devil  in  late  June  of  worked  fewer  than  80. 

1874  for  the  Penn^lvan-  Mr.  Reiley’s  Dia- 


ian.A  year  before,  he  had  re-  ^^is  year,  the 

ceiy^  a  Christmas  gift  of  a  s^^erset  American  is  cele- 


printing  press,  which  mark^  30th  anniversary, 

the  real  beginning  of  his  notable  Highlight  of  the  two  celebra¬ 


tions  came  the  last  week-end  in 
At  the  age  of  15  his  type-  June  when  a  gala  homecoming 
setting  speed  had  advanced  to  to  welcome  hundreds  of  men  and 


1,000  ems  an  hour  for  the  Ash-  women  who  learned  the  trade 
land  (Pa.)  Telegram.  under  his  guidance. 

Following  his  first  year  at 


Baltimore  City  College,  he 


Reiley  School 


advertising  manager.  It  folded  throughout  many  professions. 


Golden  Book 
MakesSalesof . 
Weekly  Jump 


Henry  Baker  Reiley 


day  school.  At  present,  a  son, 
Henry,  on  sabbatical  leave  from 
the  Methodist  ministry,  is  tem¬ 
porarily  pinchhitting  as  city 
editor. 

The  roots  of  his  newspaper 
literally  are  embedded  in  the 
Somerset  County  farm  soil  be¬ 
cause  depression  payments  of 
potatoes,  eggs  and  butter  kept 
the  American  circulation  grow¬ 
ing  in  spite  of  economics.  The 
editor  is  a  fixture  in  the  office 
every  Saturday  night,  when 
farmers  come  in  to  pay  their 
subscriptions  and  express  their 
views. 

“As  long  as  we  continue  to 
have  a  free  press  and  dedicated 
newspapermen,  our  nation  will 
fiourish  beneath  their  vigilant 
gaze,”  said  Mr.  Reiley. 


Special  Edition 
For  Baseball  Fans 


founded  the  Centralia  News  for  Today  graduates  of  the 
which  he  was  editor,  compositor,  “Reiley  school”  are  scattered 


when  he  returned  to  his  studies  gome  of  them  unrelated  to  news- 


in  the  fall.  While  in  Baltimore  papering.  Among  those  whom 
he  kept  his  finger  in  the  busi-  he  has  “schooled”  are  his  daugh- 


ness  by  rejwrting  for  the  Balti-  ter,  Mrs.  James  Kimble,  Anchor- 


more  Morning  Herald. 


age,  Alaska;  a  daughter,  Mrs. 


During  vacations  he  reported  Joseph  Baum  and  a  son,  John, 
for  the  Blue  Ridge  Zephyr,  Columbus,  Ohio,  and  a  daugh- 


which  later  became  part  of  the  ter,  Mrs.  Hans  Stumpf,  who 
Waynesboro  (Pa.)  Record-Her-  assists  her  father  at  the  Amer- 


Glen  Burnie,  Md. 

To  give  Glen  Bumie  residents 
a  proper  send-off  when  they  at¬ 
tend  a  Glen  Burnie  Night  base¬ 
ball  game  at  the  Baltimore  Sta¬ 
dium,  the  Anne  Arundel  County 
Star  published  a  four-page  Glen 
Bumie  Night  issue. 

Copies  of  the  special  edition 
of  the  weekly  were  distributed 


CHARUyiTE,  N.  C. 

Harry  Golden  has  a  sure-fire 
formula  for  successful  publica¬ 
tion  of  a  weekly  newspaper: 

Write  a  best  seller. 

That’s  what  the  editor  of  the 
Carolina  Israelite  did,  and  his 
circulation  nearly  tripled  dur¬ 
ing  the  past  year. 

Before  Golden’s  “Only  In 
America”  came  on  the  market, 
his  Carolina  Israelite  had  a  cir¬ 
culation  of  16,000.  It  is  now 
47,000. 

Mr.  Golden  said  he  had 
planned  to  use  the  paper  to  sell 
the  book.  Out  of  the  first  print¬ 
ing  of  10,000,  he  thought  surely 
there  would  be  3,000  books  left 
over  that  he  could  offer  to  Israe¬ 
lite  readers  and  in  combination 
with  new  subscriptions. 

As  it  turned  out,  the  book 
sold  the  paper,  and  there  were 
no  left-over  books. 

The  book,  which  has  been  rid¬ 
ing  the  best  seller  list  almost 
since  publication,  has  sold  300,- 
000  copies.  In  addition,  Mr. 
Golden  said  a  Pocketbook  edi¬ 
tion,  due  out  in  August,  has  re¬ 
ceived  orders  for  400,000  copies. 

Mr.  Golden’s  newspaper  is 
made  up  mainly  of  Golden-type 
essays  on  the  passing  scene.  The 
circulation  burst  caught  Editor 
Golden  by  surprise.  He’s  still 
building  an  organization  to  han¬ 
dle  the  problems  that  came  with 
31,000  new  subscribers. 

Advertising  linage  hasn’t 
moved  up  very  much  because, 
Mr.  Golden  explains,  “advertis¬ 
ing  isn’t  bought,  it’s  sold,  and 
we  haven’t  been  selling.” 

The  Israelite  is  circulated 
throughout  the  United  States, 
and  he  has  2,000  subscribers 
overseas. 

If  Hany  Golden’s  success 
formula  appeals  to  you,  there’s 


as  souvenirs  of  the  occasion  to  an  underlying  editorial  philoso- 


ald.  In  1908  he  returned  to  lean.  A  sister-in-law,  Elizabeth 
Waynesboro  where  he  remained  H.  Kessler,  has  been  in  his  em- 


for  five  years  as  editor  and  ploy  more  than  40  years, 
manager  of  the  Evening  Herald.  Mr.  Reiley  believes  that  every 


With  $100  Capital 


issue  of  the  Somerset  American 
should  have  a  minimum  of  45 


It  was  while  he  was  a  re-  galleys  of  news  copy, 
porter  on  the  Altoona  (Pa.) 

Gazette  in  the  late  90’s  that  he 


Restrictions  on  Ads 


saw  Daniel  N.  Slep,  founder  of  His  youth  in  a  Methodist 
the  Altoona  Mirror,  demon-  parsonage  has  had  a  strong  in¬ 


area  residents  as  they  boarded 
special  buses  for  the  trip  to  the 
Baltimore  Stadium.  More  than 
1,000  copies  were  given  out  at 
the  point  of  departure  and  ad¬ 
ditional  hundreds  were  distrib¬ 
uted  to  fans  at  the  ballpark. 

During  pre-game  ceremonies 
Gus  Triandos,  Oriole  catcher 
who  had  been  named  “player  of 
the  year”  by  groups  sponsoring 


phy  you  should  know  about. 
Here’s  how  author  Golden  puts 
it: 

“Grant  the  reader  maturity. 
“Grant  him  respect. 

“Don’t  use  four-letter  words. 
“Grant  the  reader  humanity.” 


German  Visitor 


A  German  journalist,  Bert 


strating  one  of  those  new-  fluence  on  his  newspaper  writing 


Glen  Bumie  Night,  was  the  re-  Werwie,  29,  who  has  been  teach 


fangled  Linotypes. 


and  policy.  He  accepts  no  liquor 


There  was  a  two-year  stint  advertising  and  will  advertise  no 
on  the  Carbondale  (Pa.)  Eve-  Sunday  movies  or  sports  events. 


ning  News  and  a  three-month  He  continues  to  sing  a  mighty 
job  on  the  Philadelphia  North  bass  in  the  Calvary  Methodist 


cipient  of  a  copy  of  the  special 
edition.  “Miss  Anne  Arundel 
Star”  in  the  person  of  Miss  Judy 
Disney,  a  new  Star  reporter, 
made  the  presentation  as  the 


ing  French  and  German  at  John 
Carroll  University  in  Cleveland, 
has  been  assigned  to  spend  two 
months  at  the  Cleveland  Press. 
In  Geimany,  he  has  been  a 


American  which  ended  abruptly  Church  choir  and  teaches  Sun- 


newspaper’s  goodwill  ambassa-  porter  on  the  Saarbrucken  Zet- 
dor.  tung. 
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Congress  Inclined  to  Lift 
Gag  on  Political  Broadcasts 


‘Equal  Time’  Rule  Threatens 
Coverage  of  ’60  Conventions 


Washington 

Confess  is  ready  to  enact 
legislation  which  will  exclude 
from  the  “equal  time”  provision 
of  the  Communications  Act 
spontaneous  newscasts  and  pub¬ 
lic  discussion  (panel)  shows,  but 
it  may  lay  over  for  another 
year  several  broader  issues 
involved. 

Lar  Daly,  an  independent  and 
habitual  candidate  for  public 
office  in  Chicago,  generated  the 
discussion  which  has  involved 
the  Federal  Communications 
Commission,  the  broadcast  net¬ 
works,  both  major  political 
parties  and  Congress.  The  cur¬ 
rent  furor  may  seem  strange  in 
view  of  the  fact  that  bills  modi¬ 
fying,  or  clarifying,  the  require¬ 
ment  that  equal  time  be  given 
to  all  nominees  for  public  office 
if  time  is  given  to  one,  have 
been  before  Congress  for  a 
decade. 

Mr.  Daly  made  formal  protest 
to  FCC  when  he  was  denied  the 
television  exposure  given  Mayor 
Richard  Daley  in  newscasts  ap¬ 
pealing  for  support  of  the  March 
of  Dimes  drive,  and  in  formally 
welcoming  the  President  of  Ar¬ 
gentina  to  Chicago.  When  the 
parties  concerned  pored  over  the 
precedents  they  found  no  basis 
for  denying  Mr.  Daly’s  demands 
in  spite  of  the  consequences 
which  would  flow  from  such  a 
rule. 

Strict  Equality 

The  Federal  Communications 
Commission,  for  example,  said 
four  of  Lar’s  seven  bases  of 
complaint  justified  his  charge 
that,  under  the  Communications 
Act,  he  was  entitled  to  and  had 
been  wrongfully  deprived  of 
equal  time.  The  Commissioners 
agreed  strict  equality  could  not 
be  achieved  without  arranging 
for  another  March  of  Dimes 
campaign  and  a  second  “first 
visit  to  Chicago”  by  the  Presi¬ 
dent  of  Argentina.  So  they 
coupled  with  their  decision  a 
protest  that  the  law  gave  them 
no  alternative  and  a  recommen¬ 
dation  that  Section  315  of  the 
Act  be  revised  forthwith. 

The  Senate  has  completed 
bearings  on  the  proposed  change 
and  the  House  Committee  was 
expected  to  wind  up  its  hearings 


by  week-end.  The  Congressmen 
found  the  subject  much  more 
complicated  than  they  expected. 
The  Senators  were  inclined  to 
go  all  the  way  and  give  station 
operators  power  and  responsibil¬ 
ity  for  interpreting  “equal  time” 
in  the  Communications  Act  of 
1934.  House  members  were  more 
wary.  They  must  run  every  sec¬ 
ond  year,  as  compared  to  the 
six-year  intervals  Senators  en¬ 
joy,  and  they  face  the  risk  of 
inequality  more  frequently. 

A  formal  speech  or  the  pro¬ 
ceedings  of  a  nominating  con¬ 
vention  present  little  difficulty. 
Competing  candidates  make 
news  in  such  appearances  and 
the  conventions  usually  are 
covered,  both  or  neither  of  the 
two  principal  parties.  Mr.  Daly, 
a  chair  repairman  in  Chicago, 
has  had  his  innings  in  that  re¬ 
spect.  But  when  he  widened  his 
demands  to  include  matters  un¬ 
related  to  the  election  campaign 
he  raised  a  spectre  which  was 
limned  best  bv  President  Frank 
Stanton  of  CBS: 

“Simple  math<»matics  estab¬ 
lishes  that  we  will  have  no  choice 
but  to  turn  our  microphones  and 
cameras  away  from  all  candi¬ 
dates  during  campaign  periods. 
For  the  first  time  in  American 
history,  there  will  be  a  federally 
enforced  blackout  on  full  elec¬ 
tronic  news  coverage.” 

Mr.  Stanton  buttres.sed  that 
warning  bv  recalling  that  18 
nolitical  parties  nominate  Presi¬ 
dential  candidates. 

Political  I^eaders  Differ 

It  seems  clear  as  Congress 
nears  the  point  of  decision  that 
the  law  will  be  changed  so  that 
new'scasts  or  causal  flashes  of 
candidates  will  not  be  considered 
a  proper  basis  for  a  demand  by 
rivals  for  “equal  time.”  Since 
there  appears  to  be  almost  no 
objection  to  that,  the  narrow 
issue  may  be  speedily  resolved. 
But  the  broader  questions  have 
brought  conflict  from,  among 
others,  the  political  party  lead¬ 
ers:  GOP  Chairman  Thurston 
Morton  said  broadcasters  should 
be  relieved  from  the  impossible 
chore  of  time  division,  and 
Democratic  Chairman  Paul  A. 
Butler  urged  Congress  to  “go 


slowly  before  making  any 
change.” 

The  most  comprehensive  bill 
of  the  several  under  considem- 
tion  is  sponsored  by  Senator 
Vance  Hartke,  Indiana  Demo¬ 
crat.  Included  is  the  favored 
provision  to  clear  newscasts  and 
discussion  shows,  but  there  are 
other  provisions  which  seem 
likely  to  go  over  until  next  year. 
The  Senator  would  establish 
statutory  definitions  of  “politi¬ 
cal  party”  and  “candidate,”  to 
thin  the  field  of  splinter  parties 
and  political  self-starters.  The 
bill  also  provides  that  broad¬ 
casters,  since  they  are  not  per¬ 
mitted  to  censor  copy,  be  freed 
of  liability  for  libelous  matter, 
spread  by  others,  from  their 
.stations.  The  Supreme  Court 
this  week  affirmed  this  principle. 

Senator  Hartke’s  bill  is  en¬ 
titled  “An  Act  to  revise,  extend, 
and  otherwise  improve  the  Com¬ 
munications  Act  of  1934  to  bring 
into  focus  and  more  proper  per¬ 
spective  that  section  of  the  law 
governing  political  broadcasts.” 

Curtailment  of  Mews 

The  gist  of  the  broadcasters’ 
dilemma  was  spread  on  the 
record  mainly  by  Dr.  Stanton 
and  Robert  W.  Samoff,  chair¬ 
man  of  National  Broadcasting 
Company. 

“Section  316.”  Mr.  Samoff 
.said,  “has  a  history  of  frus¬ 
trating  the  very  ends  it  was 
designed  to  serve.” 

The  recent  FCC  ruling,  he 
told  the  Congressmen,  is  un- 
■sound  in  principle,  unreali.stic 
in  practice  and  harmful  in 
effect.  Its  clear  and  immediate 
result  is  to  clamp  a  political 
gag  on  the  special  techniques  of 
television  and  radio  Journalism 
virtually  on  the  eve  of  a  national 
political  campaign.  Unless  the 
gag  is  lifted  during  the  current 
session  of  the  Congress,  a  major 
curtailment  of  television  and 
radio  political  coverage  in  1960 
is  inevitable.  And  as  a  painful 
corollary,  reporting  of  public 
affairs  of  any  kind  would  be 
heavily  limited  during  the  poli¬ 
tical  campaign. 

“In  its  entire  history.  Section 
316  has  never  before  been  con- 
-strued  to  apply  to  radio  or  tele¬ 
vision  news  broadcasts  carrying 
the  voices  or  images  of  political 
candidates.  In  its  only  decision 
on  this  is.sue  before  the  Lar  Daly 
ruling,  the  FCC  ruled  that  Sec¬ 
tion  315  did  not  apply  in  such 
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Helen  Thomas 


Helen  Thomas  Heads 
Women’s  Press  Club 

Washington 
Helen  Thomas,  reporter  and 
feature  writer  for  the  Washing¬ 
ton  Bureau  of  United  Press  In¬ 
ternational,  has  been  elected 
president  of  the  Women’s  Na¬ 
tional  Press  Club,  succeeding 
Lee  Walsh,  Washington  Star 
women’s  editor. 

Miss  Thomas,  who  has  been 
with  UPI  since  1943,  covers  the 
Department  of  Justice.  She  came 
here  from  Detroit  after  gradu¬ 
ating  from  Wayne  University 
and  became  a  copy  girl  on  the 
Washington  Daily  News. 

Frances  Lewine  of  Associated 
Press  was  elected  first  vicepresi¬ 
dent  of  the  club. 


cases.  Section  315,  in  the  sec¬ 
tion’s  own  words,  applies  to  ‘the 
use  by  the  candidate’  of  the  sta¬ 
tion’s  facilities.  When  a  candi¬ 
date’s  voice  or  image  is  carried 
by  film  or  tape  on  a  newscast, 
the  candidate  does  not  use  the 
station;  the  station  uses  the 
candidate  in  its  reporting  of  the 
news. 

Draws  Newspaper  Parallel 

“In  a  far  larger  sense,  the 
Lar  Daly  ruling  is  unsound  in 
principle  because  it  curtails  the 
freedom  of  journall.sts  to  report 
and  edit  the  news.  Nobody  who 
lives  in  the  middle  of  the  20th 
century,  and  surely  not  the 
press,  would  deny  freedom  of 
the  press  to  those  who  dissemin¬ 
ate  the  news  through  electronic 
techniques  instead  of  printing 
plants. 

“The  incongruity  of  the  Lar 
Daly  case  can  perhaps  best  be 
appreciated  by  imagining  a  di¬ 
rect  parallel  affecting  America’s 
newspapers.  It  would  mean  that 
whenever  a  newspaper  decided, 
in  the  normal  exercise  of  jour- 
(Continued  on  page  48) 
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lUESTED  BY  ADVERTISERS 


ABC  Allows  Zone  Map 
In  Newspaper  Report 


Directors  of  the  Audit  Bureau 
of  Circulations  have  approved 
actions  making  it  possible  for 
daily  newspaper  members  to 
show  a  map  of  their  ABC  City 
and  Retail  Trading  Zones  in 
their  Audit  Reports. 

This  action,  which  places  the 
visualization  of  market  areas  at 
the  option  of  the  individual  pub¬ 
lishers,  will  be  effective  with 
Audit  Repoi-ts  released  for  the 
12-month  period  ending  Sept.  30, 
1959. 

Currently,  some  950  markets 
in  the  United  States,  Canada, 
Puerto  Rico,  El  Salvador,  Mexi¬ 
co,  and  Bermuda  are  described 


marketing  service  development 
in  the  Audit  Bureau’s  continuing 
progi-am  of  helping  buyers  get 
the  most  value  out  of  ABC  data 
as  a  marketing  tool. 

The  proposal  which  served  as 
the  impetus  for  the  action  at  the 
June  25-26  board  meeting  in 
Quebec  was  advocated  by  ad¬ 
vertiser  and  advertising  agency 
representatives  who  emphasized 
the  significance  of  market  area 
maps  based  on  uniform  stand- 
ai’ds.  They  also  pointed  out  the 
value  of  maps  as  a  means  of 
making  fuller  use  of  the  infor¬ 
mation  on  daily  newspapers  con¬ 
tained  in  the  Audit  Reports. 


WITH  GOOD  HUMOR? — ^The  itinerant  ice  cream  man  has  nothing 
on  the  New  York  World-Telegram  and  Sun  which  is  now  being  circu-  of 

lated  in  New  York  suburbs  by  mobile  stand.  The  vehicle,  operated  by  ba 

a  uniformed  dealer  (Flushing  News  Co.),  makes  the  rounds  of  home  CO 

developments  on  Long  Island.  A  distinctive  chime  heralds  the  arrival  of 
the  light-blue  Herti  newsstand. 


in  ABC  daily  newspaper  re¬ 
ports.  Standards  for  the  estab¬ 
lishment  of  ABC  City  and  Retail 
Trading  Zones  are  the  unifonn 
criteria  by  which  these  markets 
are  defined;  standards  which 
permit  comparisons  despite  po¬ 
litical,  geographic,  or  other  dif¬ 
ferences. 

In  September  Reports* 
Paragraph  2  of  the  ABC  daily 


Interim  Statements 

The  board  also  approved  ac¬ 
tion  which  permits  newspaper 
publisher  members  to  make  more 
complete  reports  on  Interim 
Statements. 

Interim  Publisher’s  State¬ 
ments,  quarterly  reports  issued 
at  the  publisher’s  request,  for 
newspapers  will  show  all  circu¬ 
lation  data  presently  sho^^^^  in 


control  of  the  publisher)  affect¬ 
ing  circulation,  exists  for  more 
than  one  day,  the  circulation  for 
the  days  affected  may  be  elimin¬ 
ated  from  computation  of  the 
averages  if  it  is  6  percent  or 
more  above  or  below  the  circu¬ 
lation  for  the  preceding  corre¬ 
sponding  days  that  had  a  normal 
or  average  circulation.  This  rule 
change  is  effective  immediately. 
• 


Mutual  System 
Lists  Its  Debts 

In  debt  more  than  $3,000,000 
and  losing  money  at  the  rate  of 
about  $50,000  a  month,  the 
Mutual  Broadcasting  System 
turned  to  bankruptcy  court  this 
week  to  arrange  a  settlement 
with  creditors  while  continuing 
in  control  of  its  business.  Assets 


f( 

01 

ai 

H 

tl 


P 


newspaper  report  identifies  in 
detail  the  areas  that  are  includ¬ 
ed  in  the  City  and  Retail  Trad¬ 
ing  Zones,  for  which  the  circula¬ 
tions  are  reported  in  other 
paragraphs  of  the  report. 

Beginning  with  the  Audit  Re¬ 
ports  for  the  period  ending  Sept. 
30,  1959,  a  map  may  be  included 
in  each  daily  newspaper  Audit 
Report  at  the  option  of  the  pub¬ 
lisher.  The  map  will  show  the 
areas  currently  described  in  the 
report  as  City  and  Retail  Trad¬ 
ing  Zones. 

The  new  market  area  maps 
will  include  such  data  as:  city 
of  publication  boundaries.  City 
Zone  boundaries.  Retail  Trading 
Zone  boundaries,  county  bound¬ 
aries  (all  counties  wholly  or 
partially  with  City  and  Retail 
Trading  Zones),  state  or  prov¬ 
ince  boundaries  (if  any),  na¬ 
tional  boundaries  (if  any),  por¬ 
tions  of  adjacent  counties  and 
geographical  features  w'here  re¬ 
quired  for  orientation  purposes. 
Metropolitan  Area  boundaries  of 
city  of  publication  (at  the  option 
of  the  publisher),  and  as  many 
of  the  towns  as  can  be  shown 
clearly  and  legibly  (selection  of 
the  towns  to  be  shown  in  each 
county  shall  be  according  to 
their  rank  in  iHopulation). 

Visualization  of  ABC  City  and 
Retail  Trading  Zones  in  daily 
newspaper  reports  is  a  major 


regular  six-month  Publisher’s 
Statements,  effective  with  the 
period  ending  June  30,  1959. 

New  rales  were  adopted  and 
existing  rales  amended  to  per¬ 
mit  new'spaper  publishers,  cur¬ 
rently  exercising  the  option  of 
show'ing  Metropolitan  Area 
totals  in  their  Audit  Reports,  to 
repeat  such  data  from  Audit  Re¬ 
ports  in  subsequent  Publisher’s 
Statements.  Implementation  of 
this  action  is  at  the  publisher’s 
option,  effective  with  the  Pub¬ 
lisher’s  Statement  period  end¬ 
ing  September  30,  1959.  Where 
this  option  is  exercised,  the  Met¬ 
ropolitan  Area  circulation  totals 
will  be  reported  in  Paragraph 
15  (explanatory  paragraph)  of 
the  Publisher’s  Statement. 

The  ABC  rule  which  permits 
newspaper  publishers  to  show 
circulation  totals  within  Metro¬ 
politan  Areas  was  revised  by  the 
board  to  permit  Canadian  pub¬ 
lishers,  as  well  as  U.  S.  pub- 
lishera,  to  report  their  circula¬ 
tion  within  such  areas.  Metro¬ 
politan  Areas  in  the  U.  S.  are 
established  by  the  Bureau  of  the 
Budget  and,  in  Canada,  by  the 
Dominion  Bureau  of  Statistics. 

The  board  also  approved  a 
rule  change  making  it  possible 
for  a  newspaper  publisher  to 
omit  cei’tain  issues  from  the 
computation  of  averages.  In  the 
event  an  emergency  (beyond  the 


ANPA  Committee 
Oil  Taxation  Named 

President  D.  Tennant  Bi'yan 
of  the  American  Newspaper 
Publishei's  Association  has  ap¬ 
pointed  a  new’  Committee  on 
Taxation. 

Members  are: 

Chairman:  Richard  C.  Steele, 
Worcester  (Mass.)  Telegram 
and  Gazette; 

Lyle  K.  Anderson,  Minne¬ 
apolis  (Minn.)  Star  and  Trib¬ 
une; 

T.  E.  J.  Crowley,  New  York 
Journal- American ; 

Carter  Glass,  III,  Lynchburg 
(Va.)  News  and  Advance; 

Benjamin  Haden,  Kingsport 
(Tenn.)  News  and  Times; 

Richard  G.  Inskeep,  Fort 
Wayne  (Ind.)  Journal-Gazette; 

Robert  Letts  Jones,  Copley 
Press,  Inc.,  La  Jolla,  Calif.; 

Ernest  W.  Lawson,  Lynn 
(Mass.)  Item; 

Hall  T.  McGee  Jr.,  Charleston 
(S.  C.)  News  &  Courier  and 
Post; 

A.  V.  Miller,  New  York  Her¬ 
ald  Tribune; 

John  B.  Olson,  St.  Petersburg 
(Fla.)  Times; 

Donald  W.  Reynolds,  Fort 
Smith  (Ark.)  Times  Record  and 
Southwest  American; 

Warren  K.  Young,  Denver 
(Colo.)  Post. 


were  given  as  $579,607. 

Robert  F.  Hurleigh,  Washing¬ 
ton,  became  the  sole  stockholder 
and  president  of  the  radio  net¬ 
work  this  week  in  the  fourth 
change  of  management  in  two 
years.  He  said  there  were  about 
750  creditors,  the  principal  ones 
being  the  American  Telephone  & 
Telegraph  Company  for  $508,- 
000  and  12  major  league  base¬ 
ball  clubs  for  $256,000  fees  for 
broadcasts. 

MBS  was  created  in  1934  and 
at  one  time  it  boasted  the  larg¬ 
est  number  of  radio  stations  in 
any  network.  The  Chicago  Tri¬ 
bune’s  WGN  was  a  major  com¬ 
ponent.  The  New  York  key  sta¬ 
tion,  WOR,  recently  announced 
it  was  ending  its  affiliation  in 
August. 

• 

Free  to  Seafarers 

Portland,  Me. 

Yachtsmen  who  put  in  at  the 
yachting  center  of  Camden, 
Maine,  will  get  a  free  copy  of 
the  Portland  Press  Herald  every 
morning  of  their  stay.  The  prac¬ 
tice  went  into  effect  after  Cam¬ 
den  officials  asked  Circulation 
Manager  Hayden  T.  Davis  for  a 
special  rate  on  copies  which  they 
would  give  to  the  yachtsmen. 
Mr.  Davis  decided  that  the  good 
will  created  by  the  gesture  would 
be  worth  giving  the  copies  away. 
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travels  the  world.  trio  that  played  club  dates. 

An  obsenant  fellow,  he’s  most  “You  don’t  get  that  pounding 
apt  wherever  he  may  be  to  come  ^  portable,”  suggested  Bob, 
up  with  something  so  proyoca-  whose  flexed  muscles  still  feel 
tive  it  pants  to  get  into  print.  nke  iron.  He  stands  five  feet 
Bob  was  in  New'  York  on  va-  eight  and  weighs  180  pounds.  In 
cation  the  other  day.  He  had  New  York  he  purposely  chose  a 
come  by  way  of  Geneva  after  hotel  near  a  gym. 
reporting  the  Cannes  Film  Fes¬ 
tival.  Diplomatic  correspondents  Song-Writer 

had  the  foreign  ministers  con-  News  w’riting  is  Bob’s  first 
ference  well  in  hand.  Bob  heard  although  he  confessed  to 

of  a  meeting  of  scientists  on 

money  writing 

baldness  at  Lausanne  and  His  popular  “Band  of 

covered  u.  Gold”  has  had  more  than  a  mil- 

“Get  it!”,  cracked  Bob  “ — a  iJon  record  sales.  Prince  Charles 
summit  conference.”  of  England  learned  Musel’s 

It  made  a  good  side-bar.  “Poppa  Piccolino”  as  a  party 


BOB  MUSEL,  globe-trotting  reporter  for  UPl,  interviews  a  young  Israeli 
fighter  who  is  armed  with  a  submachine  gun  while  on  duty  in  the  Sinai 
Desert. 


ting  beside  the  Congo  having  for  a  number  of  TV  comedians, 
cocktails  wdth  a  hoppopotamus  “1  think  the  discipline  it  takes 
when  who  should  I  see  but  my  to  compose  gags  and  popular 
old  friend,  Capt.  Hassoldt  .songs  has  helped  me  wadte  wire 
Davis,  the  American  explorer.  news,”  he  remarked. 

“After  expeditions  here  and  Mr.  Musel  has  put  his  own 
there  for  30  years  nothing  sur-  poetic  rhymes  into  stories,  with- 
prises  Capt.  Davis  (who  helped  out  giving  the  name  of  the 
discover  the  bosoms  of  Bali)  author.  When  he  saw  his  first 
so  he  merely  doffed  his  hat  and  hydrogen  bomb  at  an  aviation 
.said :  ‘Who’s  your  fat  friend?’  base  “somewhere”  in  Europe. 

“At  this  point,  the  hippopota-  which  never  mentioned 

mus,  having  downed  another  bomb  by  name,  since  no  one 
double  whiskey,  burped  so  that  referring  to  it  as  the 

the  echoes  richocheted  from  the  “you-know’-what,”  “the  big  one,” 
other  bank  of  the  river.  >s  it”  with  the  word 

“‘Perhaps  he  is  a  hiccupota-  capital  letters,  he  ended 

mus?’,  suggested  Cant.  Davis.”  repo  wi 

,,  1  ■  •  .  “A  group  of  us  W'atched  the 

Mr  M“sel  insisted  the  story  i^^^^er  take  off  at  twilight  to 
was  true  He  said  that  a  hippo  landings,  and 

had  developed  taste  for  liquor  g^^eone  quoted: 
and  used  to  amble  over  to  get  „  ,  •  .. 

drinks  from  visitors  at  a  small  ^  ^ 

..  ering  gloom 

inn  near  the  river.  «  . »  T  -.i.  xi.  j  r 

A  plane  with  the  death  of 
I  put  $15  for  cocktails  with  world  in  its  womit 


sianaing  at  attention  lor  the  European  country  and  all  over 
Star  Soangled  Banner.  It  gave  Africa. 

the  yarn  inteimational  signifi-  Knowing  onlv  a  smattering 
cance  compared  with  the  ex-  ^ 

Z  t  language  barrier  has  not  both- 

the  two  teams.  ereLim,  he  said. 

Editorials  were  written  on  the  ,  , 

story  he  wrote  from  Rome  cov-  ‘  You  can  always  find  people 

ering  the  last  illness  of  Pope  sp^k  one  of  these  two,  ’he  - - - 

Pius  XII.  Quick  -  eyed  Bob  declared.  A  Franc  Dance 

Jungle  Expedition  .  Bob  had  pleasanter  compan-  his  formula  for  reporting  new.s. 

Side  the  Pontifr  s  closed  Vatican  ions  than  beasts  in  Chad  tem-  j  i.  j  xu  x  xu 

windows.  By  asking  questions,  Mr.  Musel  neither  drinks  nor  tory.  Daryl  Zanuck  was  filming  Lnderstond  the  story  thor- 

Bob  learned  that  the  Pope  had  smokes.  He  used  to  nurse  a  “Roots  of  Heaven,”  starring  Er-  ^^ore  you  tjT  to  pas.s 

been  accustomed  to  feeding  the  ginger  ale  or  coke  when  he  was  rol  Flynn.  When  he  travels,  the  .^Pj,  •  ^hat  just 

birds,  now  missing  the  attention  a  Broadway  reporter  for  UP  be-  UPI  reporter  sometimes  carries 

of  their  sick  generous  friend,  fore  going  overseas  in  1942  as  a  small  TV  camera  to  cover  for  “f  remember  interviewing  the 

His  storj’  took  the  lead  over  the  a  war  correspondent.  Still  one  UPI’s  TV  service.  Zanuck  iute  Albert  Einstein.  The  mo- 
routine  medical  bulletins  he  also  of  the  most  amusing  stories  he  dressed  some  natives,  who  cus-  nient  I  met  him  I  admitted  I 
reported.  ever  wrote  was  when  in  1955  he  tomarily  romp  around  naked,  didn’t  know  a  thing  about  higher 

Bob  has  few  health  problems  spent  a  month  with  a  Ledlerle  with  large  French  franc  notes  physics, 
himself  although  he  has  gone  uiedical  expedition  traveling  as  G-strings.  The  footage  Bob  “If  you  try  to  make  it  com- 

10  to  70  hours  without  sleep  through  central  African  jungle  took  never  got  by  the  censors,  prehensible  to  me  I  think  I  can 

on  a  story.  He  keeps  fit  by  fre-  helicopter.  It  began  this  way:  but  he  had  fun  filming  their  do  the  same  for  others,”  I  told 
quent  gym  work-outs.  Starting  “BRAZZAVILLE,  French  dancing.  him. 

with  UP  at  15  about  30  years  Equatorial  Africa: — I  was  sit-  He  used  to  be  the  gagwriter  (Continued  on  page  34) 
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CHICAGO  PROGRAM 

9  of  First  Interns 
Signed  Up  for  Jobs 


Chicago 

The  post-graduate  journalism 
internship  program  pioneered 
this  past  school  year  by  the  City 
News  Bureau  and  Northwestern 
University’s  Medill  School  of 
Journalism  has  exceeded  the 
most  optimistic  expectations  of 
all  concerned. 

The  first  12  graduate  students 
have  completed  their  on-the-job 
training 

The  program  is  being  modi¬ 
fied  somewhat  next  fall  to  per¬ 
mit  continuous  w'orking  on  the 
part  of  the  trainees. 

The  12  have  come  through  the 
practical  training  simultaneous¬ 
ly  with  their  academic  work  for 
masters’  degrees  in  the  Medill 
school. 

Eliminating  this  double  fea¬ 
ture  is  the  chief  change  in  the 
program  for  the  second  year. 
The  new  student-reporters  will 
work  five  consecutive  days  each 
week,  instead  of  alternating  a 
■day  on  a  City  News  bureau  beat 
with  a  day  of  classes  at  the  uni¬ 
versity. 

V  Nine  Take  Jobs 

Nine  of  the  interns  have  grad¬ 
uated  with  masters’  degrees  and 
records  of  experience  from  CNB 
and  have  found  jobs  on  news¬ 
papers,  a  magazine,  a  univer¬ 
sity,  and  in  radio.  The  remain¬ 
ing  three  are  completing  re¬ 
quirements  for  the  degree. 

Charles  Remsberg,  one  of  the 
first  reporters  on  the  scene  of 
the  fire  in  Our  Lady  of  the 
Angels  school,  goes  to  the  Chi¬ 
cago  Sun-Times. 

This  was  the  biggest  story 
the  men  had  to  cover,  but  there 
were  other  notable  ones.  Richard 
James,  while  covering  the  re¬ 
enactment  Nov.  18  by  Charles 
Melquist  of  the  slaying  of  Bon¬ 
nie  Scott,  seized  the  opportunity 
to  get  alongside  the  car  in  which 
the  prisoner  was  sitting,  and 
struck  up  a  conversation.  To  a 
question  as  to  how  he  felt,  Mel¬ 
quist  replied :  “I  don’t  care  what 
happens  to  me  now.  They  can 
give  me  the  maximum.” 

Melquist  since  has  repudiated 
his  confession  but  has  been  con¬ 
victed. 

As  the  course  opened  last 
September  the  students  were 
briefed  on  their  duties  by  Prof. 
Jacob  Scher,  of  Medill,  a  vet¬ 
eran  Chicago  reporter. 

In  the  first  stage  of  their 
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ti-aining  each  was  assigned  to 
cover  a  police  beat  which  em¬ 
braces  an  entire  section  of  the 
city — north,  west,  or  south.  This 
means  checking  as  many  as  14 
police  districts.  They  got  their 
assignments  in  the  morning  on 
reporting  to  City  Editor  Larry 
Mulay,  and  throughout  the  day 
had  to  pursue  police  radio  hash¬ 
es,  coroner’s  cases,  and  office 
assignments. 

This  indoctrination  led  to  as¬ 
signment  at  Central  Police 
Headquarters. 

Few  Gripes 

The  rigors  of  the  work  ]iro- 
voked  a  few  gripes.  Like  other 
beginners  they  ran  up  against 
tough  desk  sergeants,  stubborn 
functionaries,  and  immovable 
hospital  and  morgue  attendants. 
Each  of  them  has  fought  the 
battle  of  the  county  morgue,  un¬ 
doubtedly  the  most  difficult  spot 
to  get  any  information.  Its  read¬ 
ily  available  records  are  skimpy 
and  disorganized.  Added  to  the 
difficulty  is  the  insistence  by 
coroner’s  physicians  that  their 
findings  cannot  be  made  puldic 
before  an  inquest. 


The  gripes  were  aired  at 
weekly  seminar  sessions,  three 
hour  periods  in  which  the  men 
met  to  discuss  their  work  and 
its  relation  to  their  university 
studies.  A  portion  of  these  meet¬ 
ings  w'as  devoted  to  these  prac¬ 
tical  problems  and  exchange  of 
information  on  how  to  solve 
them. 

The  main  purpose  of  the  semi¬ 
nars  was  to  broaden  the  view¬ 
point  and  education  of  the  stu¬ 
dent  and  to  that  end  Prof.  Jacob 
Scher  conducted  lectures  on  se¬ 
mantics,  law,  libel,  appraisal  of 
evidence,  etc.,  and  introduced 
them  to  some  of  the  luminaries 
in  Chicago  newspaperdom. 

“The  students’  development 
was  rapid  and  effective  to  the 
point  where  they  were  able  to 
work  under  pressure  of  constant 
deadlines  which  all  press  asso¬ 
ciations  face,”  said  Isaac  Gersh- 
man,  managing  editor  of  the 
City  News  Bureau.  “It  is  hoped 
that  this  program  will  serve  as 
a  guide  for  other  colleges  and 
newspaper  publishers  through¬ 
out  the  counti-y.” 

“We  were  convinced  when  this 
experimental  program  was 
installed  last  year  that  it  had 
fine  possibilities,”  said  Dean  1. 
W.  Cole.  “At  the  same  time,  I 
was  sure  that  there  would  be 
many  problems.  It  was  a  very 
pleasant  surprise  to  discover 
that  the  program  during  its  first 
year  exceeded  our  expectations, 
and  that  there  were  few,  if  any 
real  problems  which  arose.” 


Move  to  Lift 
Welfare  Veil 
Wins  Support 

A  statewide  taxpayer  organi¬ 
zation  has  announced  its  sup¬ 
port  of  a  proposal  to  make  local 
public  welfare  records  available 
to  news  organizations.  A  resolu¬ 
tion  to  that  effect  was  passed 
recently  by  the  New  York  State 
Society  of  Newspaper  Editors. 

In  a  letter  to  Cy  B.  King 
of  the  Buffalo  Courier-Express, 
president  of  the  editors’  society. 
Garth  A.  Shoemaker,  president 
of  the  Citizens  Public  Expendi¬ 
ture  Surx’ey,  commended  the  edi¬ 
tors’  action. 

The  editors  proposed  a  new 
amendment  to  the  state  social 
welfare  laws  making  relief  rec¬ 
ords  available  to  news  reporters 
upon  wTitten  request.  Included 
in  each  such  request  would  be 
an  assurance  against  the  public 
identification  of  persons  receiv¬ 
ing  welfare  funds,  except  in 
criminal  cases  involving  public 
assistance  funds. 

“The  welfare  secrecy  veil,”  Mr. 
Shoemaker  said,  “was  lowered 
during  the  depression  years  of 
the  19.30’s  when  the  federal  gov¬ 
ernment  entered  the  social  wel¬ 
fare  field  on  a  major  scale.  Prior 
to  that  time,  local  welfare  rec¬ 
ords,  like  other  government  rec¬ 
ords,  were  open  to  public  inspec¬ 
tion  in  most  areas. 

I.aw  Ineffeclive 

“In  1951  Congress  enacted 
legislation  which  made  it  possi¬ 
ble  for  states  to  remove  secrecy 
provisions  without  risking  the 
loss  of  federal  welfare  aid 
funds.  At  that  time  the  Citi¬ 
zens  Public  Expenditure  Survey 
started  working  for  repeal  of  re¬ 
lief  secrecy  provisions  in  New 
York  State  and  continued  its 
‘right  to  know’  campaign  until 
the  Wise-Coville  amendment 
was  paseed  by  the  Legislature 
in  1953. 

“This  amendment  to  the  state 
social  welfare  law  was  de¬ 
signed  to  end  secrecy  in  welfare 
operations  on  a  local  option 
basis.  Relief  clients  were  pro¬ 
tected  by  a  provision  which 
made  it  unlawful  to  use  welfare 
lists  for  commercial  or  political 
purposes. 

“Recent  tests  of  this  amend¬ 
ment  by  newsmen,  however, 
have  shown  that  it  has  not  been 
effective  in  lifting  ‘the  relief 
secrecy  veil.’  Rulings  have  been 
made  that  newspapers,  as  com¬ 
mercial  enterprises,  are  not  en¬ 
titled  to  examine  welfare  rec¬ 
ords  under  the  provisions  of  the 
Wise-Coville  amendment.” 


MOONING — Mary  Pangalos,  of  the  women’s  department  staff  of 
Garden  City  (N.  Y.)  Newsday,  undergoes  tests  designed  to  prepare  the 
Air  Force  astronauts  for  outer  space.  She  wrote  a  five-part  series  on  her 
experiences,  opening  the  question  whether  women  are  better  suited 
than  men  to  withstand  the  stresses  of  outer  space  conditions. 
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Fall  Looks  Good  to 


By  Philip  N.  Schuyler 

Fall  business  looks  good  from 
the  presidential  desk  of  Barton 
A.  Cummings,  Compton  Adver¬ 
tising,  Inc. 

Right  now  clients  are  busy 

^  making  advertising  plans,  and 
with  new  accounts  on  the  books, 
Mr.  Cummings’  projections  show 
billings  should  reach  $80,000,- 
000  this  year  as  compared  with 
slightly  better  than  $75,000,000 
in  1958. 

‘TV’  Agency 

Generally  known  as  a  “TV 
agency”  (60%  of  billings  go  in 
the  one  medium),  Mr.  Cummings 
said  there  was  no  significance  in 
the  fact  that  this  fall  Compton 
will  not  be  originating  any  new 
TV  shows. 

“There  were  just  other  avail¬ 
abilities,”  he  explained.  “VVells- 
Fargo  TV  show  was  taken  over, 
for  instance,  from  the  Buick 
Division  of  General  Motors  for 
.  Procter  &  Gamble. 

“It  is  true,”  he  added,  “that 
the  continuing  rise  in  TV  costs 
has  caused  some  advertisers  to 
turn  to  other  media.  We’ve  had 
.some  occurrences  of  this  here 
in  our  own  shop.” 

Among  new  Compton  accounts 
for  which  plans  are  now’  being 
made  are  the  New  York  Stock 
Exchange,  the  Moigan  Guar¬ 
anty  Trust  Company,  and  the 
Eversharp  Pen  Company  Divi¬ 
sion  of  Parker  Pen. 

N»)  Plans  Board 

There  is  no  formal  plans 
board  at  Compton,  Mr.  Cum- 
fningi  explained.  Instead,  ac¬ 
count  supeivisors  call  on  what¬ 
ever  talent  they  need  when  pre¬ 
paring  advertising  plans  for 
clients.  In  addition,  a  Creative 
hoard,  composed  of  WiLson  A. 
Shelton,  senior  vicepresident  in 
charge  of  the  creative  depart- 
fnent,  and  six  creative  directors, 
meets  weekly  to  review  current 
and  propo.sed  creative  cam¬ 
paigns. 

Compton  al.so  functions  with¬ 
out  a  formalized  new’  business 
flepartment  although  a  number 
of  executives  participate  and  one 
>s  assigned  to  coordinate  these 
efforts. 

^  “We  believe  our  first  obliga¬ 
tion  is  to  those  clients  we  are 
presently  serving,”  Mr.  Cum- 
oiings  said. 


That  policy  has  quite  evident¬ 
ly  paid  off.  The  agency’s  billings 
have  almost  doubled  since  Mr. 
Cummings  became  President  in 
1955  when  they  were  approxi¬ 
mately  $42,000,000.  In  addition, 
branch  operations  have  been  ex¬ 
panded  to  provide  complete 
agency  sei-vice.  Compton’s  divi¬ 
sions  are  now  located  in  Chi¬ 
cago,  Portland,  San  Franci.sco 
and  Los  Angeles. 

Mr.  Cummings  estimated  that 
the  balance  of  40%  for  invest¬ 
ment  in  media  other  than  TV 
was  split  about  22%  in  newspa¬ 
pers,  with  the  remainder  going 
into  magazines,  radio  and  bill¬ 
boards.  The  largest  Compton 
newspaper  accounts  are  the  So- 
cony  Mobil  Oil  Company  and 
the  New  York  Life  Insurance 
Company. 

“New’spapers  offer  advertisers 
certain  advantages  over  other 
media,”  Mr.  Cummings  said. 
“For  one  thing,  using  new’spa- 
pers  enables  an  advertiser  to  lay 
down  impressive  weight  in  given 
market  areas  where  depth  of 
coverage  is  required.  It  is  al.so 
a  strong  merchandising  tool  in 
many  trades.  The  w’ell  known 
flexibility  of  newspapers  needs 
no  elaboration  from  me.” 

But  in  common  with  other  ad¬ 
vertising  agency  leaders,  Mr. 
Cummings  is  concenie<l  over  the 
vast  amounts  that  are  placed 
locally  in  newspapers,  without 
national  control,  through  coop¬ 
erative  advertising.  Arthur  Fatt, 
President  of  Grey  Advertising 
Agency,  in  this  .series  estimated 
the  amount  as  high  as  .$.500,- 
000,000  a  year. 


Compton’s 

“Of  course,”  Mr.  Cummings 
commented,  “this  cooperative  in- 
ventment  is  undertaken  for 
other  reasons  than  to  take  ad¬ 
vantage  of  the  differential  be- 
tw’een  local  and  national  news¬ 
paper  rates.  That  is  an  impor¬ 
tant  factor,  to  be  .sure.  We  have 
noted  as  high  as  a  75%  differ¬ 
ence. 

“What  concerns  us  is  the  lack 
of  quality  control  that  generally 
follows  cooperative  advertising. 
We  have  found  that  many  adver¬ 
tisers  are  in  sympathy  with  us 
in  this  viewpoint. 

‘Fire  .Sale’  Ix>fik 

“Frequently  the  copy  is  pre¬ 
pared  by  the  distributor  or  the 
retailer.  Often  the  national  copy 
line  is  not  u.sed,  and  thus  the 
theme  is  broken.  Poor  illustra¬ 
tions  are  sometimes  substituted 
and  the  copy  takes  on  at  times 
a  ‘fire  .sale’  look. 

“Yet  national  advertisers  are 
certainly  right  in  seeking  to  get 
the  retail  flavor  into  their  copy. 
It  is  important  to  inform  the 
public  on  local  prices  and  where 
they  can  buy  the  national 
brands  advertised. 

Immediacy  Important 

“The  Hotpoint  Division  of 
Geneial  Electric,  for  example, 
was  concerned  with  us  over  this 
problem.  Here,  we  are  now  plac¬ 
ing  retail  advertising  for  di.s- 
tributors  in  many  key  cities.  .  .  . 
New  York,  Boston,  Philadelphia, 
Pittsburgh,  Chicago,  Kansas 
City,  Los  Angeles,  among  other 
places.  Quite  often  immediacy 


President 

is  a  most  important  sales  factor. 
Distributors  kno^  their  markets, 
and  cases  arise  where  advertis¬ 
ing  must  be  placed  ‘tomorrow’  to 
take  advantage  of  certain  local 
conditions. 

“By  working  with  the  distrib¬ 
utors,  an  agency  can  prepare 
the  copy  to  retain  the  company’s 
good  image,  and  still  be  able 
to  take  the  fast  action  neces¬ 
sary.” 

Mr.  Cummings  was  asked  if 
he  had  any  gripes  against  news¬ 
papers  other  than  the  previous¬ 
ly  mentioned  rate  differential 
which  he  maintains  seems  too 
often  to  be  exorbitant. 

“Agencies  and  advertisers 
would  like  to  see  more  uniform 
mechanical  requirements  in 
newspapers,”  he  replied.  “There 
is  a  great  deal  of  variation  city 
by  city  and  paper  by  paper. 

Forced  Combinations 

“Forced  combinations  pre.sent 
another  difficulty  for  us.  There 
have  been  cases  where  appro¬ 
priations  just  did  not  allow  the 
use  of  forced  combinations  with 
its  concomitant  duplication,  even 
recognizing  the  values  of  dupli¬ 
cation.  We  have  been  reluctantly 
force<l  to  leave  such  cities  out 
of  schedules  on  some  occasions 
and  turn  to  other  media. 

“We  are  extremely  interested 
in  the  newspaper  trend  toward 
incentives  to  advertisers,  offer¬ 
ing  discounts  for  volume.  Other 
me<lia  have  found  it  practical, 
and  we  hope  that  more  news¬ 
papers  adopt  this  policy.” 

In  common  with  other  large 
agencies,  Mr.  Cummings  said 
Compton  was  constantly  study¬ 
ing  the  effectiveness  of  advertis¬ 
ing.  The  agency  developed  and 
now  has  had  in  effect  for  a 
number  of  years  a  method  for 
pre-testing  and  testing  both 
piint  and  TV  advertising.  Not 
only  are  Compton’s  own  cam¬ 
paigns  subjected  to  this  test, 
but  competitors’  lines  are  also 
kept  under  examination.  “It  is 
this  kind  of  research,”  he  added, 
“that  helps  us  develop  adver¬ 
tising  that  communicates  the 
sales  message  to  the  consumers 
most  effectively. 

“The  agency  field  has  changed 
within  a  comparatively  short 
time  from  a  business  that 
created  and  placed  ads  to  one 

(Continued  on  pnge  20) 
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Golden  Dozen 

(Cont'mued  from  page  19) 


now  involved  in  sales  and  mar¬ 
ket  analysis  and  psychological 
research,”  said  Mr.  Cummings. 
“Today,  research  and  creativity 
work  together.  While  the  find¬ 
ings  that  come  out  of  good  solid 
depth  interviewing  don’t  write 
the  copy  for  you,  they  are  very 
instrumental  in  setting  the 
stage.” 

23  Years  in  Business 

Mr.  Cummings,  a  creative 
man,  has  been  directly  involved 
in  these  changes  during  his 
twenty-three  yeai’S  in  the  ad¬ 
vertising  business.  After  grad¬ 
uating  from  the  University  of 
Illinois  in  1935,  he  joined  his 
father’s  agency  in  Rockfoi'd, 
Illinois.  He  left  to  spend  a  year 
with  Swift  &  Company  in  Ar¬ 
gentina,  then  resumed  his 
agency  career  by  joining  Ben¬ 
ton  &  Bowles  as  an  office  boy. 
He  was  successively  a  traffic 
man,  copywriter,  and  copy  su- 
peiwisor  there  before  leaving  to 
work  for  wartime  Washin^on 
agencies  from  1941  to  1943. 

He  seiwed  in  the  U.  S.  Navy 
for  two  years  and  joined  the 
Maxon  Agency  in  1945.  Two 
years  later,  he  came  to  Comp¬ 
ton  as  an  account  executive.  Ap¬ 
pointed  a  vicepresident  and  ac¬ 
count  supervisor  in  1950,  two 
years  later  he  was  elected  a 
director,  and  soon  afterward  be¬ 
gan  to  participate  in  agency 
management  as  well  as  supei’- 
vising  several  accounts.  In  1955, 
he  became  president,  succeeding 
Robert  D.  Holbrook,  now  chair¬ 
man  of  the  board. 

Billings  Up  8()*7f 

“Our  billings  have  increased 
80%  in  the  past  four  years,”  con¬ 
cluded  Compton’s  youthful  presi¬ 
dent.  “With  an  economy  that  is 
much  healthier  today  than  it 
was  a  year  ago,  I  think  all  of 
us  in  the  industry  can  look  for¬ 
ward  to  a  good  fall  season,  as 
well  as  a  good  year.  After  all, 
if  you  project  the  growth  of  the 
economy  and  the  part  advertis¬ 
ing  will  naturally  play  in  this 
growth,  the  business  can’t  help 
but  go  up.” 

• 

Reader  At  Air  Fraiiee 

Henri  J.  Lesieur,  general 
manager.  North  American  and 
Caribbean  Division  of  Air 
France,  has  announced  the  ap¬ 
pointment,  effective  July  1,  of 
Norman  Reader  as  public  rela¬ 
tions  manager  of  the  division. 
He  succeeds  Victor  T.  Raeburn 
who  resigned  on  April  1. 


DAILY  COLOR  SCHEDULE  PAYS  OFF— Bland  Campbell  (left),  mem¬ 
ber  of  the  Columbus  (Miss.)  Commercial  Dispatch  ad  staff,  and  Sid 
Greer,  manager,  Columbus  Belk-Hudson  Store,  check  double-truck 
color  spread  used  by  Mr.  Greer  to  announce  special  sale.  Double-truck 
was  used  first  day;  was  followed  up  with  color  ads  ranging  from  half 
to  full-page  size.  Mr.  Greer  reported  "a  substantial  increase"  over  last 
year's  sale  which  was  plugged  in  black  and  white.  Additional  cost  of 
color  was  taken  care  of  by  increased  sales. 


Sun.  Papers 
Got  25%  of  H 
Store  Linage 

Retail  advertising  during  th* 
fall  of  1958  was  concentrated 
more  heavily  in  Sunday  news¬ 
papers  than  in  the  fall  of  1951 
according  to  the  1959  editio: 
of  “Departmental  Merchandis¬ 
ing  and  Operating  Results' 
(MOR),  published  this  week  b; 
the  Controllers’  Congress  of  thi 
National  Retail  Merchants  .As¬ 
sociation. 

Up  21.6'V 

Sunday  linage  represented 
'Ih'A  of  the  week’s  total,  up  froir 
24.6''r  in  the  fall  of  1957.  Linag; 
designed  for  Thur.sday  sellin? 
dropped.  Sunday  advertising  fo: 
bi-anch  stores  jumped  fror 
17.8';  r  of  the  week’s  total  in  the 
spring  of  19.58  to  25' i  in  the 
fall. 

The  new  MOR  shows  that  de¬ 
partment  stores  have  actually 
increased  their  share  of  the  salt 
of  goods  traditionally  sold 
through  such  stores.  Despite 
competition  from  new  sources 
and  the  movement  of  populatiot 
to  the  suburbs,  departmer: 
stores  now  account  for  28.1%  of 
the  sale  of  department-store^ 
type  goods.  This  represents  ar 
increase  of  3.7%  over  the  de 
partment  store  share  of  the  sale 
of  such  goods  in  1948. 


New  Ad  Director 

Baltimore 

Howard  L.  Grothe  of  Wash¬ 
ington,  D.  C.  will  become  adver¬ 
tising  director  of  the  lUtUimore 
\^eu's-Post.  and  Sunday  Amer¬ 
ican  on  July  6,  it  was  announced 
by  Fred  I.  Archibald,  publisher 
of  these  newspaper.s. 

Mr.  Grothe,  41,  is  originally 
fiom  Iowa.  He  was  a  journalism 
graduate  in  1939  from  the  Uni¬ 
versity  of  Iowa. 

He  has  been  associated  with 
the  Minneapolis  Star  and  Trib¬ 
une  and  in  several  important 
advertising  capacities  with  the 
Washington  Daily  News.  He 
resigned  as  advei^tising  director 
of  the  News  recently  to  form  his 
own  advertising  agency  in 
Washington. 

Mr.  Grothe  is  succeeding  Hugh 
F.  Kiernan,  who  has  I’ejoined 
Hearst  Advertising  Sei-vice  in 
an  executive  capacity  in  the  New 
York  office. 

Kiernan  had  previously  served 
with  the  Hearst  Advertising 
Seiwice  many  years.  This  organ¬ 
ization  represents  12  of  the 
Hearst  Newspapers  in  the  gen- 


For  Hearst  Paper 


Howard  L.  Grothe 


eral  and  automotive  adveitising 
field. 

Ernest  C.  Herrmann  continues 
as  advertising  manager  and 
Earl  F.  Miller  as  retail  man¬ 
ager. 


(Canadian  Lina^fe 

ToROXI' 

While  Canadian  affiliate: 
weekend  newspapers  showed  i 
national  advertising  increase  it 
the  first  four  months  of  this 
year  of  21.79  percent,  daily 
newspaper  national  advertisin? 
dropped  1.58  percent.  Dailies  re 
poi-t^  $15,101,065  in  national 
advertising  in  January- April 
period,  according  to  a  linage 
audit  of  Elliott-Haynes  Ltd. 
Weekend  papers  showed  a  tota. 
of  $6,410,680  in  national  adver-..^ 
tising  in  the  period. 


KM&G  Gets  OhI  Dutch 

Old  Dutch  Coffee  Company, 
Inc.  has  named  Ketchuni,  Mac¬ 
Leod  &  Grove,  Inc.,  New  York, 
as  advertising  agency  for  ih 
Old  Dutch  line  of  coffees  and 
tea,  and  for  its  Andes  Coffw 
Company  division,  makers  of 
premium  grade  Brown  Gold 
coffee.  The  appointment,  an,^ 
nounced  this  week  by  Frederick 
R.  Kohn,  president,  is  effective 
August  1. 
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RETAII.  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES 


CLEVELAND 

COMMODITY  CUYAHOGA  COUNTY 

_ (000) _ 

Total  Retail  Soles _ $2,183,389 

Retail  Food  Soles _ 580,592 

Retoil  Drug  Soles _ 85,464 

Automotive _ 353,778 

Gos  Stotions _ 145,825 

Furniture,  Household  Applionces _ 1 13,896 


36  ADJACENT 
COUNTIES 
(000) 

$1,816,558 

479,486 

51,380 

337,921 

165,980 

91,658 


$3,999,947 

1,060,078 

136,844 

691,699 

311,805 

205,554 


(Source .  Sales  Manaffement  Survey  of  BuMng  Pouter.  May  10.  1959) 


WHATEVER  YOU  SELL  YOU  CAN 

SELL  MORE  OF  IT  IN  THE  Plain  Dealer  Market 

THAN  IN  ANY  ONE  OF  36  ENTIRE  STATES 


*Akron,  Canton  and  Youngstown’s  Counties  are  not  included  in  above  Sales. 

The  Cleveland  PLAIN  DEALER 

Rtprtuntti  by  Crismtr  &  Woodward,  he.,  Mew  York,  Chieato,  Detroit,  Atlanta,  San  Franetsco,  Lot  Angeles.  Member  of  Metro  Sunday  Comtes  and  Magazine  Metwork. 
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What  ‘Package’  Buys 
Mean  to  Lever  Bros. 

What  “package  buys”  means  a  year  on  CBS  or  NBC.” 
to  Lever  Brothers  was  spelled  “When  was  the  last  time  you 
out  graphically  by  Anton  W.  talked  over  a  $5,000,000  or  even 
Bondy,  print  media  manager  of  a  $1,500,000  deal  with  a  client?” 


newspaper  medium”  is  placed  in 
magazines  and  comics. 

Pleads  for  Standards 

Progress  is  still  to  be  made 
in  “faithful  reproduction,”  Mr. 
Bondy  maintained.  He  made  a 
plea  for  “standardization”  or 
“uniformity.” 

“The  standard  which  national 
advertisers  have  set  for  print- 


Twill  Ford 
Campaign 
Plans  Told 


Hoberg’s  Resort,  Calif. 
New  advertising  opportunities 


ing  excellence  are  understand-  are  developing  in  the  plans  of 
ably  higher  than  those  of  local  Ford  Motor  Company  and  its 


Lever  Brothers,  to  a  seminar  he  asked.  excellence  are  unaersianu-  are  ueveiopuig  m  u.e  p.ans  « 

held  recently  by  Metropolitan  ably  higher  than  those  of  local  Ford  Motor  Company  and  its 

Sunday  Newspapers  Highlight-  ScraU-hinK  Surface  advertisers,”  he  explained.  He  dealers,  Robert  L.  Roat,  account 

ed  in  his  talk  was 'the  impor-  “The  Sunday  Magazine  field  is  mentioned  a  problem  faced  by  executive,  J-  Walter  Thom^n 

tance  of  discounts  “in  this  era  L  tv,.  locally  edited  Sunday  sections.  Company,  told  sessions  of  Cali- 


advertisers,”  he  explained.  He  dealers,  Robert  L.  Roat,  account 


tance  of  discounts  “in  this  era  just  starting  to  scratch  the  sur- 


of  increasing  costs.” 


face  of  its  potential  dollar  reve- 


“Discount  structures  enter  nue  from  national  advertising 
very  prominently  into  the  policy  .  .  .  Your  field  of  publishing  is 
planning  of  companies  which  in  its  infancy  in  terms  of  pro- 


some  letterpress  and  others  fomia  ad  executives  here  last 
gravure,  with  differences  in  pa-  week. 


J  iruiii  iiaiiuiicti  aavertisuii;.  .  «•  •  a*  _  _ 

V  £  ^  UT  u-  •  per,  inks,  printing  methods  and 

"  personnel,  and  concluded: 


planning  of  companies  which  in  its  infancy  in  terms  of  pro-  ^  ,  j  ,  i 

make  multi-million  dollar  invest-  moting  itself  as  a  nation-wide  ^  color  food  ad  looks  un- 

ments  in  advertising  media,*^  he  advertising  medium.  Much  good  uppetizing,  if  the  model  s  com- 


r,  inks,  printing  methods  and  -phe  Falcon,  Ford’s  entry  into  ; 
rsonnel,  and  concluded :  small  car  derby,  will  be  in- 

“If  a  color  food  ad  looks  un-  troduced  in  newspapers.  Also  a 
ipetizing,  if  the  model’s  com-  used  car  program  on  a  national 


declared.  “Ten,  15,  and  25%  work  is  being  done  to  educate  plexion  in  a  soap  ad  looks  basis  is  now  being  prepared, 
discounts  add  up  to  a  lot  of  advertisers  in  this  direction,  but  muddy,  if  the  reproduction  on  Every  dealer  will  be  a  partici- 
extra  advertising  purchasing  a  lot  more  has  to  be  done.  the  print  ad  page  doesn  t  look  in  fhf»  rar  nlan.  Mr 


extra  advertising  purchasing  a  lot  more  has  to  be  done.  the  print  ad  page  doesn  t  look  used  car  plan,  Mr. 

power,”  “Despite  setbacks  dealt  by  ^tter  than  in  real  life,  then  the  reporting  these  as 

1 1  i>  •  some  Sunday  magazine  groups  Sunday  magazine  section  is  not  (Jouble-barreled  opportunities  for 

eusona  I  e  rue  linage  carried  for  the  first  its  job.  The  job  of  Sun-  increasing  newspaper  linage. 

Mr.  Bondy  maintained  that  six  months  of  this  year,  I  think  mapzine  printing  is  to  classified  display  copy  with 

national  advertisers  today  are  that  more  and  more  national  make  things  look  so  attiaciive  .  Q-tion  would  be  verv  at- 

...  ...  .  ...  ....  .  +Viof  /*rkTic!niviiit»c  will  woriT  tn  miV  ^  J 


Reu^onable  Prirc 


receptive  to  media  buys  of  a  advertisers  and  their  agencies  ^bat  consumers  will  want  to  buy 
“package”  nature,  which  insure  are  beginning  to  recognize  the  '^be  product  advertised, 
reaching  the  bulk  of  his  sales  advantages  provided  by  Sunday  “Sunday  business  is  good  and 
prospects  across  the  country  at  magazine  section  advertising.”  getting  better,”  Charles  T. 


reaching  the  bulk  of  his  sales  advantages  provided  by  Sunday 
prospects  across  the  country  at  magazine  section  advertising.” 


a  reasonable  price.”  He  pictured 
the  similarity  between  network 
TV  shows  and  newspaper  Sun- 


.Sunday  Specialist!! 


I  >>  ti’activo  to  the  Ford  dealers,  Mr. 

luct  advertised.  t,  ..  j  i  j  j  ’  t 

,  ,  Roat  declared.  Already  several 

lay  business  IS  giwd  ami  newspapers  have  developed  ei- 
better’  Charles  T.  pgjjent  classified  accounts  using 
Metro  s  president,  re-  color,  he  said. 


Kline,  Metro’s  president,  re¬ 
ported.  He  reviewed  a  selection 


Mr.  Bondy  pointed  out  that  Sunday  magazines  printed  in 


Cxilor  Real  Plus’' 


day  supplements.  He  said  he  was  most  agencies  now  have  spe-  with  those  of  this  year  to  display  field  dealers 

happy  to  see  selling  of  combina-  cialists  on  Sunday  magazines,  show  the  ‘  marked  progress  in  j-eal  plus  ”  he 

tions  of  the  different  syndicated  He  said  as  more  Sunday  papers  (l^sign,  performance  and  con-  jjg  urged  newspapen 


and  locally  edited  mag^azines.  start  publi.shing  their  own  sec-  tent. 

“This  is  a  healthy  approach  tions  or  join  one  of  the  groups,  “The  comparison  makes  it 

and  beneficial  to  the  field,”  he  the  medium  gets  closer  to  what  easy  to  see  why  we  are  carrying 

SRid.  advertisers  can  use  “for  truly  three  to  five  times  the  advertis- 

Print  media  generally,  in  Mr.  national  coverage.”  ing  volume  today  of  10  years 

Bondy’s  opinion,  should  do  “a  “The  strength  of  the  Sunday  ago,”  Mr.  Kline  said.  “Bigger 


‘  advised.  He  urged  newspapen  _ 

now  lacking  color  facilities  to 
The  comparison  makes  it  ^^^^g  available. 


said. 

Print  media  generally,  in  Mr 
Bondy’s  opinion,  should  do  “a 


three  to  five  times  the  advertis-  ‘‘Newspapers  are  very  import- 


little  upgrading  in  selling  big  magazines  is  reflected  in  the  business  leads  to  greater  chal-  ^  ..  . 

number  packages.”  He  gave  such  growing  importance  national  ad-  lenges  in  producing  a  better  er  way  capi  ize  on 


TV  figures  as:  $100,000  as  cost  vertisers  give  to  them  in  their 
of  one  week’s  spon.sorship  of  one  use  of  the  newspaper  medium,” 
half  hour  PM,  TV  show;  $1,-  he  continued,  adding  that  20% 
500,000,  for  a  one  minute  com-  of  all  national  advertising  dol- 


product  than  ever.” 

Art  ^  ork  Shown 
Art  work  planned  for  repro¬ 


plus  readership,  the  regional 
Ford  account  executive  also  re 
ported. 

Toward  that  direction  help  iJ 


mercial  52  times  a  year  at  night;  lars  are  now  being  spent  in  this  duction  in  Sunday  magazines  establishing  this  plus 

$5,000,000  as  “within  the  range  medium.  If  comic  sections  are  was  shown  by  Newman  F.  Me-  factor.  Pre.sentations  on  b^all 
of  what  an  advertiser  has  to  lay  added,  he  said  “just  about  one  Evoy,  senior  vicepresident  and  weeklies  by  the  national  or- 
on  the  line  to  spon-sor  a  half  out  of  every  four  dollars  spent  media  director,  Cunningham  &  panization  have  developed  inter¬ 
hour  night  show  every  week  for  by  national  advertiser's  in  the  Walsh,  Inc.  He,  with  Eldon  D.  ^be  expansion  of  campaign 

_  _  _ _  _  Sullivan  and  Milton  .1.  Sutter  of  b.sts,  he  said. 

I  the  same  agency,  compared  Sun-  Classified  pi'ovides  a  market 
1  day  magazine  reproduction  with  place  to  which  every  aubo  own« 
national  magazines,  rather  than  turns  to  check  the  value  of  his 


Everything  in  Baltimore 
revolves  around 


ROP  newspaper  color. 


car  before  turning  it  in  for  » 


the 

nmimH 


Sunday  color  advertisements  one,  Mr.  Roat  .said  in  ex- 

for  Salem  cigarets  were  ex-  pressing  hope  that  more  new^ 
hibited  by  John  J.  Flanagan,  Papers  will  permit  dealers  to 
vicepresident  and  production  classified  display, 

manager,  and  Walter  E.  Con-  “This  makes  classifie<l  a  built¬ 
way,  of  the  William  Esty  Com-  in  shopping  section  for  both  nev 
pany.  and  used  car  buyers,”  he  de- 

“Everybody  is  a  customer  of  clared.  “I  would  check  classifi^ 
Sunday,”  Stephen  G.  Bowen,  ad-  to  see  if  it  is  being  fully  work^ 
vertising  director,  concluded.  ^  were  you,”  he  suggested 
“The  time  has  long  since  passed  the  ad  managfers. 
when  one  national  magazine  New  and  used  cars  provide 
reached  enough  people  to  keep  a  but  two  of  the  six  departments 
national  advertiser  happy.  The  in  every  dealer’s  operation,  Mr. 
mass  market  is  really  here,  and  Roat  observed.  The  others  art 
Sunday  is  the  ideal  medium  to  new  and  used  trucks,  parts,  and 
reach  it.”  service. 
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Besides  a  championship  pool  and  gym,  and  complete 
health  and  recreational  facilities,  this  magnificent  new 
Utica  YMCA  has  living  accommodations  for  some 
90  member-guests  on  its  upper  three  floors. 


This  new  North-South  Arterial  is  one  of  four  such 
expressways  planned  for  the  Utica  area.  When  com¬ 
pleted.  the  arterial  will  measure  7■^  miles,  and  will 
have  been  built  at  a  cost  of  nearly  $16,000,000. 


This  new  airport  building,  costing  $3,000,000  and 
containing  139,000  sq.  ft.  of  space,  is  HQ  for  the 
Mohawk  Airlines  network,  which  serves  6  states  and 
last  year  flew  over  87  million  passenger  miles. 


Utica  has  some  of  the  finest  park  and  recreational 
facilities  in  the  nation.  The  new  air-conditioned  club¬ 
house  of  the  scenic  Valley  View  Municipal  Golf 
Course,  sketch  above,  w  ill  be  completed  about  Aug.  I. 


THE  UTICA  S 


IN  CIVIC  PROGRESS  .  .  . 


The  past  few  yeans  have  witnessed  a  steatiy  prot'ession  of  industrial 
and  residential  hiiildin^  in  the  thriving  Utiea,  N.  Y.,  eoiniminity. 
Dozens  of  new  plants  anti  acres  of  new  residences  have  given  today’s 
Utica  a  "new  look,"  which  accurately  reflects  the  city's  vitality  anti 
new  spirit  t>f  prtigressiveness. 

But  nt)t  all  the  prtygress  is  in  "hreatl  anti  butter"  huiltling!  New  proj¬ 
ects  such  as  the  tuies  shttwii  here  tiesignetl  primarily  ftyr  conven¬ 
ience  anti  eiijttymeni  —  are  typical  t>f  an  areawitic  "rettMtling"  pro¬ 
gram  that  has  ct»sl  over  $2.>.000.00()  in  civic  improvements  alone! 

It  is  a  fact  that  Utica  has  taken  the  leati  in  econt>mic,  cultural  and 
civic  tieveittpment  .  .  .  just  as  its  Pulitzer  Prize  newspapers  have 
taken  the  Icatl  in  behalf  t>f  htmesty  anti  integrity  in  ctmimunity  affairs. 

it's  a  fact,  ttM>.  that  tlvnamic  grt>wth  like  this  truly  hes|M‘aks  a  tiy- 
namic  market.  If  ytm  jiaven't  Itniketl  into  the  I  tica  Story  recently, 
ask  your  (Janncll  \tlvertising  Sales  representative  for  the  facts  anti 
figures  nttw  . 


The  1939  If  in  tiers  of 
the  l*ulitzer  Gold  Medal 
for  Meritorious  Public  Service 


THE  UTICA  DAILY  PRESS  (Morning) 

THE  UTICA  OBSERVER-DISPATCH  (Evening  &  Sunday) 

MEMBERS  OF  THE  GANNETT  GROUP  OF  NEWSPAPERS 


Gannett  AdvertUing  Sale*.  Inc.,  offices  in: 

New  York  Syracuse  Chicago  San  Francisco  Detroit  Hartford 
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Hl-n  PREPRINT  ‘MUTATION 


Lets  Agency  Do  Better 
Budget,  Marketing  Job 


Hot  Springs,  Va.  cess  was  to  a  great  extent  due 
A  “mutation”  such  as  Hi-Fi  to  novelty  appeal,  “a  fact  we 
preprints  increases  an  advertis-  in  media  disagree  with.  It’s  cost 
ing  agency’s  capacity  to  more  alone  will  keep  it  from  becom- 
closely  associate  product  needs  ing  commonplace.” 
to  advertising  budget  and  mar-  He  said  Y&R  is  not  content 
keting  requirements,  according  to  view  the  Hi-Fi  insert  as  a 
to  a  joint  presentation  by  Felix  one-shot  promotion  and  accord- 
Tomei,  assistant  manager,  gen-  ingly  has  developed  an  insert 
eral  display  division  of  the  Chi-  for  .Jell-O  in  the  \eu'  Y'ork 
cago  T ribime  advertising  de-  Pont.  He  said  it  marks  the  first 
partment,  and  Warren  Bahr,  as-  use  of  an  insei't  in  a  tabloid, 
sistant  media  director.  Young  and  that  also  for  the  first 
&  Rubicam,  Inc.  time  the  .Jell-0  family  of  desert 

Messrs.  Tomei  and  Bahr  products  has  ever  apoeared  in 
teamed  up  on  the  preprint  pre-  the  same  ad. 
sentation  before  the  summer  “This  was  done,”  he  said,  “to 
meeting  here  of  the  Newspaper  minimize  the  cost,  since  with 
•Advertising  Executives  Associa-  five  pioducts  sharing  the  cost, 
tion  (E&P,  June  27,  page  27).  it  was  correspondingly  reduced. 

The  presentation  noted  that  Most  noteworthy,  however,  is 
the  number  of  newspapers  now  that  this  ad  is  part  of  a  continu- 
accepting  Hi-Fi  preprints  has  ing  campaign,  utilizing  a  series 
grown  from  12  to  553  repre-  of  Hi-Fi  in.seits  interspersed 
senting  more  than  58  million  cir-  with  black  and  one-color  ads.  We 
culation.  believe  that  this  campaign  will 

Samples  of  pre-prints  printed  prove  eminently  successful.  If 
by  gravure  and  offset  were  dis-  so,  a  more  extensive  use  of  Hi-Fi 
played.  “Our  cost  per  1,000  is  visualized  for  the  future.” 
based  on  the  lithography  print-  Mr.  Bahr  pointed  out  that 
ing  process  is  consistent  at  Y&R  has  in  mind  a  number  of 
$10.93,”  Mr.  Bahr  said,  “while  usage  variations  “which  we  hope 
the  roto  process  price,  depending  will  lower  the  cost  to  clients  and 
on  quantity  ordered,  ranges  demonstrate  new  directions  in 
from  $10.17  per  1,000  to  $9.25  merchandising  and  marketing 
per  1,000,  on  a  10  million  insert  effectiveness.” 

Mr.  Bahr  said  that  in  an  ef-  ClasMf.ed  ‘Explu>io..' 

fort  “to  justify  the  cost  of  this  Robert  M.  Wheeler,  advertis- 
unit”  Y&R  has  researched  the  ing  director,  Detroit  (Mich.) 
effectiveness  of  pre-prints’  im-  Free  Pren.n,  called  for  an  “ex¬ 
pact.  He  said  that  the  average  plosion  in  classified  advertising” 
“noting”  for  a  black  and  white  but  said  “someone  is  going  to 
page  newspaper  ad  is  29%  and  have  to  light  the  fuse.” 
the  “seen-associated”  figure  is  The  “explosion”  referred  to 
26%,  while  for  four-color  news-  by  Mr.  Wheeler  dealt  with  the 
paper  ads  the  “noted”  figure  urgent  need  for  newspapers  to 
is  54%  and  the  “seen-associated”  start  promoting  the  use  of  fam- 
figure  is  50%.  ily  want  ads  by  encouraging  peo- 

Mr.  Bahr  displayed  a  Denni-  pie  to  use  them  to  sell  their  old 
•son-Chef  Boy-Ar-Dee  ad  which  baby  buggies,  bikes,  guns,  and 
was  one  of  Y&R’s  first  regional  electric  trains, 
efforts.  He  said  the  client’s  sales  He  cited  figures  from  a  recent 
personnel  had  found  the  ad  study  made  in  -Akron,  Ohio, 
“most  complete,  effective  sales-  which  found  that  the  average 
producting  regional  promotion”  family  could  use  the  want  ad 
ever  built  around  a  single  ad  in  columns  eight  times  a  year.  He 
any  form.  said  that  this  would  mean  400,- 

He  said  the  primaiy  concern  000  want  ads  a  year  in  a  city 
of  this  client  was  the  fact  that  of  50,000  population, 
the  pre-print’s  cost  was  twice  Mr.  Wheeler  bitteily  de- 
the  cost  of  ROP  color  and,  if  nounced  the  fact  that  newspa- 
viewed  as  just  another  ad,  it  is  pers  have  elaborate  promotions 
not  I'easonably  affordable  for  tb  plug  TV,  sports  and  editorial 
most  advertisers  and  that  in  or-  features  but  lack  a  real  planned 
der  for  it  to  pay  out  for  the  mass  sales  program  for  the  fam- 
advertiser,  it  must  be  used  as  a  ily  want  ads. 
spearhead  of  a  carefully  co-ordi-  He  termed  the  family  want 
nated  local  sales  promotion.  ad  as  the  “fertilizer”  that  can 
Mr.  Bahr  added  that  the  client  make  total  classified  advertising 
also  claimed  that  the  initial  sue-  {Continued  on  page  26) 


NAEA  'HOMESTEADERS' — Even  when  NAEA  conventioneers  weren't 
locked-up  in  business  sessions  they  managed  to  discuss  progress  and 
problems  of  the  newspaper  advertising  business.  Shown  above  (left  to 
right)  are:  Russell  W.  Young,  advertising  manager,  Seattle  (Wash.) 
Times;  H.  V.  Manzer,  advertising  director,  Portland  (Ore.)  Oregonian; 
Wilson  W.  Condict,  vicepresident,  Moloney,  Regan  4  Schmitt,  New 
York;  George  W.  Lemons,  NAEA  president  and  advertising  director, 
Greensboro  (N.  C.)  News  and  Record;  and  Russell  E.  Scofield,  adver¬ 
tising  director,  Miami  (Fla-)  Daily  News. 


THE  TALL  AND  SHORT  OF  IT — Although  J.  Warren  McClure  (second 
from  left),  business  manager,  Burlington  (Vt.)  Free  Press,  towers  over 
his  fellow  NAEAers,  no  one  attending  summer  meeting  of  NAEA  was 
short  on  ideas.  Shown  (left  to  right)  are:  John  F.  Lewis,  advertising 
director,  St.  Paul  (Minn.)  Dispatch,  Pioneer-Press;  Mr.  McClure;  Irwin 
A.  Simpson,  advertising  director,  St.  Petersburg  (Fla.)  Times;  Donald 
L.  Nutter,  advertising  director.  Long  Beach  (Calif.)  Independent,  Press- 
Telegram;  and  James  W.  Egan  Jr.,  Egan  Enterprises,  New  York. 


FIVE  MEN  WITH  A  MISSION— Pausing  just  long  enough  to  have  their 
picture  taken,  these  five  men  resumed  discussions  of  mutual  industry 
problems.  Shown  (left  to  right)  are:  John  B.  Lake,  advertising  director, 
Elizabeth  (N.  J.)  Journal;  Charles  J.  Davis  Jr.,  director  sales  develop¬ 
ment,  Providence  (R.  I.)  Journal-Bulletin;  Hollis  J.  Nordyke,  business 
manager,  Ames  (Iowa)  Tribune;  William  Sauerberg,  Ward-Griffith  Co., 
Inc.;  and  Ellis  Loveless,  advertising  director,  Norfolk  (Va.)  Ledger- 
Dispatch  4  Star  and  Virginian-Pilot. 
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THERE’S  OVER  A  HALF  BILLION  DOLLAR 
■  MARKET  FOR  YOUR  PRODUCTS . . . 


NEW 

MEXICO 


.  .  .  60  hours  from  Detroit*  ...  40  hours 
from  Dallas  ...  36  hours  from  Chicago  .  .  . 
24  hours  from  Los  Angeles  ...  90  hours  from 
New  York  ...  30  hours  from  San  Francisco. 


NEW 

MEXICO 


In  New  Mexico,  the  fourth  fastest 
growing  state  in  the  motion,  there’s 
more  than  a  half  billion  dollar  mar¬ 
ket  only  hours  away  from  your 
plants.  Several  factors  have  contri¬ 
buted  to  make  this  state  one  of  the 
best  markets  in  our  rapidly  expand¬ 
ing  economy.  Government  expendi¬ 
tures  are  at  an  all  time  high  . . .  over¬ 
all  industrial  employment  is  up  55% 
in  the  last  decade  .  .  .  individual  in¬ 
comes  have  increased  13%  and  retail 
sales  are  up  8.3%. 

If  you  haven’t  already  investigated 
the  booming  New  Mexico  market, 
do  it  now!  And  don’t  forget,  the  17 
daily  newspapers  below  can  sell 
your  products  in  the  New  Mexico 
market. 

*Estimated  actual  rolling  time  from 
cities  noted. 


Use  These  17  Daily  New  Mexico  Newspapers 


TO  GET 

YOUR 

SHARE 

„  OF  THIS  MARKET! 


.\Iainogordo  Daily  News 
Artesia  Daily  Press 
Carlsbad  Current-Argus 
Clovis  News- Journal 
Farmington  Daily  Times 
Gallup  Daily  Independent 
Grants  Daily  Beacon 
Hobbs  Daily  News-Sun 
Las  Cruces  Sun-News 
Las  Vegas  Daily  Optic 
Lovington  Daily  Leader 
Portales  News-Tribune 
Raton  Daily  Range 
Roswell  Daily  Record 
Santa  Fe  New  Mexican 
Silver  City  Daily  Press 
Tucumcari  Daily  News 


ony  of  thete  publishert — thoy  will  gladly  halp  you  plan  a  New  Mexico  vacation  or  locate  a  new  plant  facility  or  business  location. 
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Hi~Fi  Preprint 

(Continued  from  page  24) 


Dobrinksky  said  that  it  is 
through  this  type  of  creative 
promotion  that  newspapers  can 
best  help  the  retailer. 

'Shopping  Tour’  Section 


Space  Buyer,  ,,F,Y, I, 


- - -  'Shopping  Tour’  Section  SHOPPING  CENTER  REPORT — There  has  been  a  lot  of  con¬ 
versation  the  past  few  years  about  shopping  centers,  so  the  Research 
linage  grow,  and  urged  newspa-  ,  aV  T  ^^Partment  of  the  Houston  (Tex.)  Chronicle  has  compiled  a  thor- 

pers  to  develop  want  ad  users  bv  ^  t  shopping  centers  in  its  area.  Promotion  Manager 

plugging  multiple  insertions.  Mr.  P^^^  Richard  J.  V.  Johnson  made  it  available  this  week  to  interested 

Wheeler  asked  advertising  direc-  7.\  "  t\  marketing  people.  The  report  gives  statistics  according  to  trade 

tors  to  “take  off  the  chains”  t'smg  director,  Ef?2ooct/(  (N.  J.)  areas  (with  maps)  set  up  by  the  Houston  Chamber  of  Commerce, 
binding  their  classified  ad  man-  I^etailed  breakdown  is  given  for  types  of  establishments  in  each 

agers,  and  let  them  develop  advertising  dn;ector,  Sf.  Pafcr.s-  center  and  the  merchandise  available. 

mass  market  techniques  consist-  I/ZL  Tournal’s  *  *  * 

ently  to  sell  want  ads.  “There  .ghoppTng  Tour”  sections  in  de-  NEWSPAPER  VERSATILITY  was  ^ident  in  the  awards  given 


areas  (with  maps)  set  up  by  the  Houston  Chamber  of  Commerce. 
Detailed  breakdown  is  given  for  types  of  establishments  in  each 
center  and  the  merchandise  available. 

*  *  * 

NEWSPAPER  VERSATILITY  was  evident  in  the  awards  given 


can  be^  a  classified  explosion/’  was  reported  by  Advertising  Association  of  the  West.  Ads  for  water  and 

tie  said,  out  someone  has  to  Lake  The  Journal  has  pub-  whiskey,  gasoline  and  dairy  products,  a  shopping  center  and  a 
light  the  fuse.”  liaViAft  twn  nf  tVio<5f»  sprtinns!  to  department  store  won  prizes  for  the  agencies  that  prepared  them. 

Ben  Dobrinksky,  director  of  built  around  a  bride  F’ifrt  prize  in  b-and-w  was  awarded  a  Los  Angeles  Department  of . 

advertising,  Steinberg’s  Ltd.  ^  groom;  the  other  ai-ound  a  Water  &  Power  ad  (“Are  the  clothe  lines  showing?)  by  Terry 

XnT\^Y*rr»o  vlrxxf  e  ir»  I'qtioWo  ^  C*  »  TlC.r'  ll..  T _  ic  .l  •  1T1  ■ar*  t 


Water  &  Power  ad  (“Are  the  clothe  lines  showing?)  by  Terry 


Supermarkets  in  Canada,  told  Christmas  shopning  McFadden.  Jerrv  Mathai  and  John  Miyauchi  of  Robinson.  Jensen 

of  the  growth  of  Steinberg’s  •  —  --  ..  .  — :„i.  s.  u -  ij_„.  ocvn  — i j  d — j — >.  »Ta._  i. 


and  how  newspapers  were  the 
key  force  in  building  Its  sales  back-to-school. 


to  a  record  high  for  last  year 
of  $150  million.  He  said  Stein¬ 
berg’s  supennarkets  have  the 
highest  average  sales  volume  per 
store  in  the  North  American 
continent,  with  average  sales 


spree.  He  said  a  third  section  is  Fenwick  &  Haynes.  Best  ROP  color  ad  was  Borden’s  “The  West  Is 
planned  for  fall  and  will  be  Wild”  by  Jane  Worthington  and  Herbert  M.  Briggs  of  Young  h 
keyed  to  back-to-school.  Riibicam. 

Idea  behind  these  sections  is  *  *  * 

to  have  a  photographer  accom-  FOOD— Forty  tabloid  pages  were  devoted  to  food  in  the  San 

pany  a  pre-selected  couple  or  Francisco  Chronicle’s  11th  annual  Gourmet  Guide  .  .  .  Retail  grocers 


Idea  behind  these  sections  is 
to  have  a  photographer  accom- 


family  on  a  shopping  tour  of  the 
local  stores.  Pictures  are  taken 


of  the  Quad  Cities  were  guests  of  the  publishers  of  the  Moline 
Dispatch,  Rock  Island  Argus  and  Davenport  Times-Democrat,  at  a 


in  the  various  participating  luncheon  to  learn  about  “Better  Meals  Build  Better  Families”  pro- 


^r  market  of  $2,500,000  —  dou-  ^nd  are  used  as  illustra-  motion  in  September.  The  San  Diego  (Calif.)  Union  and  Tribune 

ble  the  average  in  Canada  and  retailer’s  ad  run-  received  first  prize  for  the  “Best  Retail  Food  Series”  on  compe 

the  U.  S.  ,  .  ,  ning  in  the  section.  The  section  tition  with  other  dailies  in  the  state.  The  winning  ads.  stressing 

•  itself  is  standard-size  with  the  “personality”  for  Ferguson’s  Markets,  were  prepared  by  Charles 

in  1  31  with  circuits  and  ^ew  pape  full  and  the  inside  Chadrow  of  the  U-T  sales  staff.  San  Diegans  also  copped  the  top 

o  w  ere  they  neMed  newspa-  pages  sold  in  quarter-page  units  prize  for  the  merchandising  support  they  gave  to  Cudahy  Packing 


per  advertising  because  “we 
couldn’t  afford  not  to  afford 
newspaper  advertising.  It  was 


at  the  regular  retail  contract  Company’s  color  schedule  for  Bar-S  label, 
rate.  *  *  ♦ 

Mr.  Lake  said  that  the  prob-  pnNQTTMrRC  tatv _ ii«i. 


a  case  of  grow  or  stay  small.”  ™E  CONSUMERS  TALK-In  the  11th  annual  Consumer  Analy 

He  added  that  in  Steinberg’s  and^the  local  residents  greater  Salt  Lake  Area,  now  available  from  the  Desert  ^ 

first  year  it  used  2500  lines  of  ^ocether  for  a  nicture  in  the  and  So/t  LaAre  rnfcune,  you’ll  notice  that  91.4‘^c 

space;  4  million  last  year  and  jg  solved  bv  assigning  a  automobiles,  26.8%  own  more  than  one  car,  35%  use  gas  corn- 

will  probably  use  6  million  next  onipo  momW  tbp  credit  cards.  Also:  automatic  washing  machines  are  owned 


prooaoiy  use  o  million  nexr  g^j^g  member  the 

„  ,  . ,  responsibility  of  setting  up  the 

“New'spapers,”  he  said,  “gave  pjcfure. 


luiuor  saitjs  Man  iiitfiiiut;r  me  ,  i_*  r  •  •  r  t  t  A 

responsibility  of  setting  up  the  ^0.1%,  which  is  an  increase  of  23.2%  over  1955;  frozen  fod 
nicture  purchases  are  up  8.4%  over  1957;  27.8%  home-owners  have  in- 

us  the  prestige  and  recognition  ^  ^  giving  recognition  insurance  on  their  homes  since  1957. 

of  being  a  serious  competitor.”  .  salesmen  for  outstanding  *  •*  * 

He  n^ed  that  the  character  of  'ales "St  was  outlined  by  Mr^  FASHION  MEDIUM-romen’s  Wear  Daily  of  the  Fairchild 

^  ^  V,  Simpson.  He  said  the  paper’s  group  has  added  a  daily  column  covering  television  as  a  fashion 

18-man  sales  staff  holds  a  spe-  and  advertising  medium.  The  report  provides  retailers  and  manu- 

**  ipm,  ^  ominan  ac  or.  monthly  meeting  at  which  factiirers  with  the  means  of  evaluating  TV  as  a  fashion  influence. 

,  ...  ,  n  a  ,  •  group  a  report  of  what  he  con-  * 

merchant,  it  can  only  reflect  his  ■ ,  ^  ^  «  a  ^  *  *  *  _ 

advertising  eye,  his  advertising  .  ^articular  month  Members  ROUTE  KIT— Instead  of  a  printed  route  list,  the  Vallejo  (Calif.) 
philosophy.  An  advertiser  must  sales  force  present  vote  Fimes-Herald  and  News  Chronicle  are  providing  a  route  kit  to 

have  a  clearly-defined  advertis-  ^g^.  g^^i^g  made  *raveling  salesmen.  It  contains  space  for  their  specific  notations  and 

ing  policy  —  but  it  must  be  a  winner  receives  a  sav  ^  constant  reminder  that  the  donor  papers  are  the  best  ad  medium, 

policy  that  is  flexible  in  keeping  bond.  *  *  * 

with  changes  that  occur  in  so-  said  that  a  com-  CONSUMER  ANALYSIS  for  the  Omaha-Coiincil  Bluffs  market 

*  +  TUT  TV  w  •  1,  1,  posite  report  of  the  18  sales  is  being  distributed  by  the  Omaha  W'orld-Herald.  This  is  the  15th 

on#»  nf  ‘  ^  presented  at  the  meet-  annual  survey.  Findings  indicate  that  families  in  the  market  arc 


ing  policy  —  but  it  must  be  a 
policy  that  is  flexible  in  keeping 
with  changes  that  occur  in  so¬ 
ciety.” 


and  the  winner  receives  a  sav¬ 
ings  bond. 

Mr.  Simpson  said  that  a  com¬ 
posite  report  of  the  18  sales 


r,f  tVii  ‘  ^  cffoi’ts  presented  at  the  meet-  annual  survey.  Findings  indicate  that  families  in  the  market  arf 

finnc  tn  a  depart-  increasingly  well-paid,  well-fed  and  well-equipped.  The  number  of 

is  ment  hcads  on  the  paper.  He  families  in  the  $3,999  and  less  income  bracket  went  down  19%  in 

“Tt  is  n^brwifb  recognizing  a  1959.  A  total  of  69,728  families  are  now  in  the  $5,000  or  more  group, 

ner  nHvPT-fisinw  tbnt  iTvin!i/.ffiii  salesman’s  effort  not  only  helps  77.7%  families  own  their  homes  and  in  1958  a  fifth  of  these  home? 
timintr  can  bp  npbipvpft  ”  b»  sni/t  Provide  a  wealth  of  ideas,  but  ^-gre  painted  on  the  outside  and  more  than  a  third  had  interior 
“Not  nnlv  Hops  tbp  Ti’pwsoaTipr  trains  the  salesman  to  speak  painting  jobs.  Men  still  prefer  regular,  non-filter  cigarettes  whik 

ffive  the  benefit  of  a  larcp  aiidi  before  a  group  and  enc^rages  women  overwhelmingly  prefer  king-size  filters.  Friday  and  Saturday 
give  tne  oenent  01  a  large  auai-  make  bis  best  effort  in  _ ; _ i  c—, _ j _ _ _ _ _ _ _i _ Jjvs. 


ence  and  the  benefit  of  being  effort  in  remained  first  and  second  choices  as  major  grocery  shopping  days 

able  to  simultaneously  display  ^  *  ♦  * 

a  mass  of  goods  and  prices,  it  ROOK  COLLECTION  campaign  spearheaded  by  the  Harrisburf 

also  benefits  retailers  in  that  it  Xo  Esty  (Fa-)  Patriot-News  to  provide  publications  for  overseas  distributiw 

allows  the  customer  to  clip  the  as  part  of  President  Eisenhower’s  people-to-people  diplomacy  yielded 

ad  and  use  it  as  a  ready  shop-  William  Esty  Co.  has  been  40.OOO  books.  About  half  were  <.„rted  and  packed  for  shipment  to 
ping  guide.”  named  agency  for  Nestle  Co.’s  jnjja  jbe  Philippines  and  the  tiaza  Strip.  Others  were  sold  and  the 

Referring  to  the  upcoming  Nescafe  instant  coffee,  effective  proceeds  used  to  buy  new  books.  j 

“Better  Meals”  promotion,  Mr.  Sept.  1.  ........ . . j 
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Npsrafi*  To  Esty 


DEPTH 

in  a 

one-piece, 
lo-pack  mat 


NO-PACK-MAT 


SUPER 


FLONG 


WOOD  FLONG  CORPORATION 

HOOSICK  FALLS,  NEW  YORK 


SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1911 

editor  ac  PUBLISHER  for  July  4,  1959 


The  new  SUPER  FLONGS  can  give  you  .005  to 
.010  more  space  depth  than  previously  obtainable. 


NEW  SUPER  PLONO  MAKES  ALL  OTHER  NO-PACK  MATS  OBSOLETE 


This  amazing  no-pack  mat,  a  product  of  Wood  Flong 
research,  has  been  thoroughly  tested  under  the  most 
severe  operating  conditions. 

In  every  case,  SUPER  FLONGS  COMPLETELY  ELIMINATED 
THE  NEED  FOR  HAND-PACKING. 

In  every  case,  SUPER  FLONGS  IMPROVED  THE  PRINTED 
APPEARANCE  OF  THE  NEWSPAPER. 

In  every  case,  SUPER  FLONGS  CUT  PRODUCTION  COSTS. 


YOU 


FOR  IT 


HERE  IT  IS 


ONE-P  ECE 
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18  Dailies  To  Carry 
Cuban  Tourist  Ad  Bid 

Havana  ton  Post  on  June  28  and  at 


Eighteen  major  daily  newspa¬ 
pers  of  the  U.  S.  with  a  total 
circulation  of  9,040,000,  have 
been  selected  to  carry  a  series 
of  cooperatively-sponsored  ad¬ 
vertisements  inviting  tourists  to 
Cuba  and  calling  attention  to 
the  decision  of  the  American 
Society  of  Travel  Agents  to  hold 
the  29th  World  Travel  Congress 
in  Havana  in  October. 

Financing  for  the  $40,000 
campaign  has  come  from  Cuban 
hotels  and  nightclubs  and  ca¬ 
sinos  with  the  contributions  of 
these  private  interests  matched 
dollar  for  dollar  by  the  Cuban 
Tourist  Commission,  a  govern¬ 
ment  agency. 

60(X-Line  Ads 

The  600-line  advertisements 
will  run  from  two  to  five  times 
each  in  the  New  York  Times, 
New  York  Herald  Tribune, 
Washington  Post,  St.  Louis  Post 
Dispatch,  Chicago  Tribune,  Chi¬ 
cago  Sun-Times,  Boston  Herald, 
Boston  Globe,  Philadelphia  In¬ 
quirer,  New  Orleans  Times-Pica- 
yune,  Dallas  News,  Dallas 
Times -Herald,  Detroit  News, 
Detroit  Free  Press,  Mihvaukee 
Journal,  Miami  Herald,  Miami 
Daily  News,  and  Miami  Beach 
Sun. 

First  insertions  for  several  of 
the  media  was  June  28.  Harris 
&  Company  Advertising  Inc.  of 
Miami  is  the  agency  selected 
for  the  campaign. 

Other  cooperative  efforts 
aimed  at  getting  tourism  to 
Cuba  “back  on  the  track”  in¬ 
clude  a  special  travel  supplement 
of  the  All  Florida  magazine  on 
July  26,  the  publication  of  a 
100-page  issue  of  Cuba  maga¬ 
zine  on  July  14,  and  special 
Cuban  supplements  sch^uled 
for  publication  in  the  Washing- 


Can  My  Little  Inexpensive 
NAME  AND  ADDRESS  PHONE 
NUMBER  SELFINKING 
RUBBER  STAMP  Increase  Your 
Circulation  or  Make  Your  Carriers 
STAY  ON  THE  JOB  LONGER? 


SAMPLE  —  10  pt  type 

WILLIAM  BARLAM 
1 1  BRUCKNER  BLVD. 
WY  3-1393 

Samplet  &  Prices  It  rile 
Borlam  Rubber  Stamp  Corp. 

II  Bruckner  Blvd. 

Dept.  E.P..  New  York  M,  N.  Y. 


an  unspecified  date  in  the  strike¬ 
bound  St.  Louis  Post  Dispatch. 

A  regular  schedule  of  adver¬ 
tisements  has  also  been  estab¬ 
lished  for  the  major  travel  trade 
publications  to  run  during  the 
five  months  prior  to  the  opening 
of  the  American  Society  of 
Travel  Agents  convention  in  Ha¬ 
vana  on  Oct.  18. 

*  *  * 

Target  date  for  James  Lees 
and  Sons  Co.’s  fall  push  is  Sun¬ 
day,  Oct.  4,  when  full-page,  four 
color  ads  will  appear  in  the 
Sunday  supplements  Parmle, 
Sunday,  Family  Weekly,  and 
five  independents,  plus  19  other 
newspapers  in  black  and  white 
where  color  is  unavailable.  Deal¬ 
er  tie-ins  in  the  same  papers  and 
areas  will  be  encouraged,  and 
participating  stores  will  he 
listed  in  the  Lees  ad. 

ifi  if.  if. 

National  magazine,  TV  and 
outdoor  advertising  are  being 
combined  with  local  radio  and 
newspaper  advertising  during 
June  and  July  to  promote 
Borden’s  Golden  Isle  Sherbet. 

*  *  * 

Full-scale  sales  push  just 
launched  by  Schenley  —  I.  W. 
Harper  Distillers  Co.  on  behalf 
of  Old  Stagg  bourbon  drink 
“Maypole  Mint.”  Teaser  ads  in 
local  newspapers  will  be  used  to 
create  interest.  Drive  ads  ex¬ 
ploiting  the  new  drink  will  also 
be  used. 

♦  ♦  ♦ 

In  addition  to  a  national  radio 
effort,  Bridgeport  is  buying 
heavy  TV-radio  time  as  well  as 
newspaper  advertising  in  top 
local  markets  to  promote  its 
aerosol  insectisides. 

if.  if.  if 

Butter  and  sweet  etorn  will 
get  a  promotional  push  from 
American  Dairy  Association 
during  the  last  week  in  July 
and  first  week  in  August.  The 
promotion  will  be  featured  in 
four-color  newspaper  ads,  plus 
additional  black-and-white  news¬ 
paper  ads,  in  46  major  markets 
the  week  of  July  26. 

• 

Co-op  Proji^ram  Droppe<l 

Chicago 

Home  electronics  division  of 
Sylvania  Electric  Products  Inc. 
will  drop  its  co-op  advertising 
program,  effective  immediately. 
The  money  will  be  used  to  buy 
local  advertising.  High  cost  of 
administering  co-op  program 
was  given  as  the  reason.  Co-op 
accounted  for  some  3.'>%  of  the 
division’s  ’.’>8  ad  budget. 


The  Other  Media 

McCALL’S  TO  DROP  BLEED  PREMIUM— The  10%  premium  ^ 
charge  for  bleed  page  advertising  in  McCall’s  magazine  has  been 
discontinued,  effective  with  October  issue.  Policy  applies  to  both 
black  and  white  and  color  pages.  Magazine  notes  advertiser  vrill 
be  entitled  to  entire  page — 22%  more  space  area — at  no  extra  cost 
♦  *  * 

TvB  HAS  BUSY  WEEX — In  just  one  week  the  Television  Bureau 
of  Advertising  reported  the  following:  TV  accounted  for  all  adver¬ 
tising  expenditure  gains  in  ’58  by  top  100  advertisers  as  well  as 
wiping  out  losses  for  other  media,  and  for  the  first  time,  represented  ] 
more  than  half  of  total  ad  expenditures  in  six  major  media;  food 
and  grocery  manufacturers  increased  spot  and  network  TV  invest¬ 
ments  substantially  in  first  quarter  of  ’59;  network  TV  daytime 
billings  in  first  four  months  of  ’59  increased  25.8% ;  and  in  battle 
for  today’s  ad  dollar,  “the  moment  to  improve  TV  through  color 
expansion  is  now.” 

•*•  *  * 

DM  A  A  CASE  STUDY  TELLS  ABOUT  RODNEY  THE  FROG- 
New  case  study  released  by  Direct  Mail  Advertising  Association, 

Inc.,  features  Rodney,  a  frog,  in  “The  NBC  Western  Network  Story.” 

NBC  campaign  consisted  of  series  of  letters,  purportedly  written 
by  Rodney,  to  1200  prospective  users  of  TV  on  Pacific  Coast.  Pur¬ 
pose:  create  good  will  for  two  Western  network  TV  salesmen  and 
interest  in  service  they  had  to  sell.  Result:  Rodney’s  letters  “opened 
more  doors  and  generated  more  response  than  any  other  trade 
advertising.”  Cost:  less  than  $5,000. 

*  *  •*■ 

REAL  ‘BUGGY’  RADIO  PROMOTION— WNTA  Radio,  Newark. 

N.  J.,  last  week  asked  listeners,  to  mail  to  station,  dead  or  alive, 
as  many  New  Jersey  mosquitos  as  they  could  snare.  Also,  any  flies  ^ 
or  wasps.  For  each  mosquito  or  fly  station  would  pay  10c.  Wasps 
were  worth  20c.  First  maU  response  brought  in  1,752  flies  and  mos¬ 
quitos  in  350  boxes  and  letters.  Promotion,  designed  to  combat 
pestilence  and  to  rid  state  of  its  major  nuisances,  cost  station  $181.40. 

*  -a  * 

TV  VIEWING  REPEATS  RADIO  HISTORY— “TV  viewing  in 
homes  with  more  than  one  set  is  materially  greater  than  the  one-set  ^ 
home.”  says  Dr.  Sydney  Roslow,  director  of  Pulse,  Inc.  He  admits 
this  comes  as  news  to  nobody  “who  remembers  how  multi-set  radio 
bumped  up  radio  listening  prior  to  advent  of  TV.  Pulse  survey,  just 
released,  was  special  study  conducted  in  January,  ’59,  throughout 
metropolitan  New  York.  Greater  spread  between  one-set  and  inore- 
than-one-set  homes  oci  iirred  between  3:00-6:00  in  the  afternoon. 

*  *  * 

‘PLAYBOY’  LINAGE  UP  193%— July  issue  of  Playboy  maga¬ 
zine  showed  193%  increase  in  advertising  linage  over  July  ’58. 

Net  hillings  up  244% — from  $17,6.36  in  July  ’58  to  $60,603  in  ’.59. 

*  *  « 

NBC  RADIO  WEB  (i ROWING— National  Broadcasting  Co.’s  1 
radio  web  now  has  52.1',  of  total  sponsored  time  on  the  three  net¬ 
works  monitored  by  Broadcast  Advertisers  Reports. 

*  *  * 

INCENTIVE  ADS  OFF  4% — For  first  time  since  its  inception, 
the  sixth  annual  “Survey  of  Premium  &  Contest  Advertising  in  Con¬ 
sumer  Publications,  Radio  &  TV”  shows  a  decline,  according  to 
July  issue  of  Premium  Practice.  Fully  62%  of  print  media  moni- 
tored  had  less  incentive  advertising  from  December  ’58  through  ^ 
May  ’59.  There  was  an  over-all  decline  of  4%.  Good  Housekeeping  j 
leads  list  in  average  number  of  offers  per  issue,  with  Ladies  Home  i 
Jourrml  and  McCall’s  following.  Life  had  most  total  space  followed 
by  Parade  and  Look.  Though  CBS  regained  lead  from  ABC,  all 
three  radio-TV  networks  had  a  drop-off  in  incentive  commercials. 

*  *  * 

MAGAZINE  ROUNDUP — Newsweek,  for  second  consemitive  six- 
month  period,  claims  to  lead  entire  newsweekly  field  in  ad  pages 
based  on  P.I.B.  figures.  Magazine  also  climbed  from  sixth  to  fourth 
place  among  all  P.I.B.  magazines  during  first  half  of  ’.59.  .  .  .  Juh 
issue  of  House  Beautiful  carries  21%  more  ad  linage  than  July. 

’.58  issue.  .  .  .  Professional  building  magazine  Architectural  Forum 
reports  its  combined  ad  revenue  for  May  and  June  exceeded  that  ^ 
of  any  previous  two-month  period  in  the  publication’s  67-year  history. 
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A  moderate 
low-fat 
well-balanced 
breakfast  for 
a  man  of  2j  years 


When  a  moderate  reduction  of  dietary  fat  is  indicated,  it 
is  worthwhile  to  consider  a  basic  cereal  and  milk  break¬ 
fast  which,  as  shown  in  the  table  below,  contributes  well- 
balanced  nourishment.  This  breakfast  is  moderately  low 
in  fat  because  its  fat  content  of  10.9  gm.  provides  20  per 
cent  of  the  total  calories.  It  provides  “Men,  25  Years” 
with  approximately  one-fourth  of  the  recommended 


dietary  allowances*  of  protein,  important  B  vitamins, 
essential  minerals ;  and  provides  quick  and  lasting  energy. 
The  Iowa  Breakfast  Studies  demonstrated  for  young 
men  that  a  basic  cereal  and  milk  breakfast  maintained 
mental  and  physical  efficiency  during  the  late  morning 
hours  and  that  it  was  superior  in  doing  so  when  com¬ 
pared  either  to  a  larger  or  smaller  morning  meal. 


recommended  dietary  allowances*  and  the  nutritional  contribution  of  a  moderate  low-fat  breakfast 


Menu  t  Orange  Juice — 4  oz. ; 

Cereal,  dry  weight — I  oz.; 

Whole  Milk — 4  oz.;  Sugar — /  teaspoon; 
Toast  {white,  enriched) — 2  slices; 

Butter — 5  gm.  {about  1  teaspoon); 
Nonfat  Milk — 8  oz. 


Nutrients 

Calories 

Protein 

Calcium 

Iron 

Vitamin 

A 

Thiamine 

Riboflavin 

Niacin 

equiv. 

Ascorbic 

Acid 

Totals  supplied  by 

Basic  Breakfast** 

503 

20.9  gm. 

0.532  gm. 

2.7  mg. 

588  LU. 

0.46  mg. 

0.80  mg. 

7.36  mg. 

65.5  mg. 

Recommended  Dietary* 
Allowartces — Men,  25  Years 
(70  kg.- 154  lb.) 

3200 

70  gm. 

0.8  gm. 

10  mg. 

5000  LU. 

1.6  mg. 

1.8  mg. 

21  mg. 

75  mg. 

Percentage  Contributed 
by  Basic  Breakfast 

15.7% 

29.8% 

66.5% 

27.0% 

11.8% 

28.7% 

44.4% 

35.0% 

87.3% 

*  Revised  1958,  Food  and  Nutrition  Board.,  National  Research 
Council,  Washington,  D.C. 

'Cereal  Institute,  Inc.;  Breakfast  Source  Book.  Chicago:  Cereal 
Institute,  Inc.,  1959. 

Watt,  B.  K.,  and  Merrill,  A.  L.:  Composition  of  Foods — Raw, 
Processed,  Prepared.  U.S.D.A,  Agriculture  Handbook  No.  8,  1950. 


^The  allowance  levels  are  intended  to  cover  individual  variations 
among  most  normal  persons  as  they  live  in  the  United  States  under 
usual  environmental  stresses.  Calorie  allowances  apply  to 
individuals  usually  engaged  in  moderate  physical  activity.  Foe 
office  workers  or  others  in  sedentary  occupations  they  are  excessive. 
Adjustments  must  be  made  for  variations  in  body  size,  age, 
physical  activity,  and  environmental  temperature. 


CEREAL  INSTITUTE.  INC. 

135  South  La  Salle  Street,  Chicago  3 

A  research  and  educational  endeavor  devoted  to  the  betterment  of  national  nutrition 
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FAIRCHILD 

news 

\aticey  S.  Gilkerson,  managing 
editor  of  WOMEN’S  WEAR 
DAILY,  is  one  of  the  15  leaders 
of  the  fashion  industry  named  to 
the  Executive  Advisory  Council 
of  the  Fashion  Industries  Presen¬ 
tation  in  Moscow.  The  group  plans 
to  represent  the  industry  in  the 
opening  day  ceremonies  of  the 
■American  National  Exhibition, 
which  opens  July  25  in  Moscow. 
Mr.  Gilkerson  plans  to  leave  Mos¬ 
cow  on  July  28  for  Paris  where 
he  will  attend  the  fall  fashion 
openings. 


The  First  Annual  Seminar  of  the 
Business  Press  Institute  of  the 
Medill  School  of  Journalism  will 
be  held  on  the  campus  of  North¬ 
western  University,  Evanston,  111., 
Aug.  2-7.  Fairchild  Publications 
is  one  of  the  sponsors  of  the  In¬ 
stitute  which  was  organized  last 
year  to  serve  the  business  press 
by  making  available  resources  of 
the  University  for  a  program  of 
continuing  education  of  profes¬ 
sionals  in  htisiness  journalism.  | 


Susan  Pyle  has  been  added  to  the 
news  staff  of  Fairchild’s  Cleveland 
bureau.  She  will  cover  news  prin¬ 
cipally  for  WOMEN’S  WEAR 
DAILY. 


Reprints  of  WOMEN’S  WEAR 
daily’s  recent  23-article  series 
by  Kenneth  Collins,  “Successful 
Store  Advertising,”  are  being 
rushed  through  to  accommodate 
the  unprecedented  number  of  re- 
(luests  for  thousands  of  copies. 
The  booklets,  which  will  be  avail¬ 
able  shortly,  are  priced  at  $1.75 
a  copy;  special  rates  apply  on 
quantity  orders. 


Members  of  the  HOME  FUR-  1 
NISHINGS  DAILY  New  York 
staff  providing  on-the-spot  cover¬ 
age  of  the  National  Housewares  & 
Home  Appliance  Exhibit  in  Atlan¬ 
tic  Qty,  July  12-17  include  Eman¬ 
uel  Hoffman,  news  editor,  Robert 
Strauss  and  Phil  Nochilin,  editor¬ 
ial  department,  and  Nick  Macha- 
laba,  photographer.  Robert  John¬ 
ston  of  the  Philadelphia  bureau; 
Mary  Merris,  Chicago  news  staff, 
and  the  regular  Atlantic  City  cor¬ 
respondent,  Fred  Schwartz,  also 
will  report  the  shows. 

FAIRCHILD  ' 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Publithtn  of 

Doily  News  Record,  Supermarket  News, 
Women's  Weor  Doily,  Electronic  News, 
Home  Furnishings  Doily,  Directories, 
Men's  Wear,  Footweor  News.  Books. 


personal 


OFFICERS  of  the  Newspaper  Division,  Special  Libraries  Association, 
elected  at  the  national  convention  recently  at  Atlantic  City,  are:  Left 
to  right — David  Ehydwen,  Toronto  Globe  &  Mail,  vicechairman;  Mary 
Jo  Hatfield,  Peoria  (III.)  Journal  Star,  secretary-treasurer;  and  Chester 
Sanger,  Christian  Science  Monitor,  Boston,  chairman. 


Soliergens  Is  New 
NEA  President 

Colorado  Springs,  Colo. 

E.  W.  Schergens  of  Tell  City, 
Ind.,  was  elected  president  of 
the  National  Editorial  Associa¬ 
tion  at  the  group’s  annual  con¬ 
vention  here  last  week. 

Mr.  Schei'gens,  publisher  of 
the  Tell  City  \'eirs,  succeeds  G. 
Arthur  McDaniel  of  Feclerals- 
burg,  Md.  Paul  C.  Smith  of  the 
Rock  Rapids  (Iowa)  Reporter 
was  named  vicepresident,  and 
John  Riddle  of  Huntinyton 
(Pa.)  News  was  chosen  as  treas¬ 
urer. 

A  new  member  lof  the  board 
of  directors  is  Walter  Potter  of 
the  Culpepper  (Vt.)  Star-Ex¬ 
ponent. 

*  if  * 

Robert  Simpson,  copyreader 
on  the  foreign  desk  of  the  New 
York  Tiuies  —  retired,  after  31 
years  of  Times  copy  desks. 

*  *  * 

Anne  Frye  and  Hannah 
Miller  —  new  reporters  for  the 
Charlotte  (N.  C.)  Observer. 

Larry  Harding,  Observer  sports 
writer  —  to  the  promotion  staff, 
WBTV,  Charlotte.  Douglas  D. 
Connah,  John  Ginn  and 
Charles  Atkinson  —  to  the 
Observer  copy  desk. 

it  if  if 

Lawrence  Hunter,  Asheville 
(N.  C.)  Citizen-Times  photogra¬ 
pher  —  to  the  photo  department, 
Charlotte  (N.  C.)  News. 

if  it  * 

Don  Nelson,  25  —  to  news 
editor  of  the  Arizona  Record  at 
Globe,  succeeding  Jack  Page, 
who  is  moving  to  California. 

*  .  * 

Thomas  M.  Hurley  —  from 
southern  manager  for  Burke, 
Kuipers  &  Mahoney,  Inc.  to 
manager  of  New  York  Times’ 
new  Atlanta  advertising  office. 

♦  ♦  ♦ 

Edward  J.  Lally  —  from 
Wall  Street  Journal’s  Pitts¬ 
burgh  bureau  to  editor  of  Ameri¬ 
can  Metal  Market. 


Hazel  Mattix  —  to  reporter 
for  the  Cincinnati  (Ohio)  En¬ 
quirer. 

*  *  « 

Harry  T.  Watkins,  eight 
years  with  the  Charlotte  (N.  C.) 
Observer  retail  and  national  ad 
departments  —  to  manager  of 
Charlotte  office,  Bui-ke,  Kuipers 
&  Mahoney  Inc.,  publishers’ 
reps. 

*  *  * 

Robert  Fretwell  —  to  re¬ 
porter  -  photographer  for  the 
Beckley  (W.  Va.)  Post-Herald. 

o  *  * 

Bennie  Scarton  —  to  re¬ 
porter  -  photographer,  Morgan¬ 
town  (W.  Va.)  Post.  Donald 
Murdock  —  to  the  ad  staff. 
Post  and  Dominion-News. 

James  Driscoll  —  to  ad  staff. 


Connellsville  (Pa.)  Daily  Cour¬ 
ier. 

*  *  « 

Richard  Pendergast  —  to 

New  Orleans  AP  bureau. 

*  if  O 

John  Kady  —  to  Charleston, 
W.  Va.,  UPI  bureau.  John  Hall 
—  to  the  Columbus,  Ohio,  bu¬ 
reau.  Tom  Melody  —  now  with 
the  Cleveland  office. 

*  >ii  * 

Henry  Arline  —  to  manag¬ 
ing  editor  of  the  Logan  (Ohio) 
Daily  News  succeeding  Dwight 
Diller  —  who  returned  to  the 
teaching  profession.  Mr.  Arline 
was  Sunday  feature  editor  of 
the  Arizona  Daily  Star  at  Tuc¬ 
son. 

*  * 

Carl  Erickson,  formerly 
worked  for  the  Louisville  (Ky.) 
Courier-Journal  and  the  Asso¬ 
ciated  Press  in  Chicago  and 
Washington  —  ordained  and  in¬ 
stalled  as  pastor  of  Knox  Pres¬ 
byterian  Church,  Washington, 
D.  C. 

«  *  * 

Thomas  West  —  to  photogra¬ 
pher  of  the  Statesville  (N.  C.) 
Record  and  Landmark. 

*  *  * 

Henry  Howard  —  to  reixn-fer, 

Greenville  (N.  C.)  Reflector. 

it  it  if 

Thomas  W.  Cates,  former 
technical  representative  in  North 
Carolina  for  McGraw-Hill  Pub¬ 
lishing  Co.  —  to  the  display  ad¬ 
vertising  staff,  Burlington  (N. 
C.)  Times-News. 
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A  Blue-Chip  Addition  To  Your 

Newspaper's  Improvement  Program 
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By  Harry  France 


Here  is  a  superb  weekly  column  tailored 
to  inform  and  protect  the  millions  of  in¬ 
vestors  —  large  and  small  —  whose  main 
source  of  information  and  protection  is 
your  newspaper.  An  internationally  known 
and  respected  investment  counselor,  Mr. 
France  Is  one  of  America’s  leading  author¬ 
ities  on  stock  market  trends.  His  advise 
is  sound  and  nonspeculative.  Growth  with 
safety  is  his  philosophy.  For  details,  write 
or  wire  GENERAL  FEATURES  CORP., 
250  Park  Ave.,  New  York  17,  N.  Y. 
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mention 


Otis  F.  Rockwood,  Rockwood 
Publications,  Verpennes,  elected 
president  of  Vennont  Press  As¬ 
sociation. 


David  H.  Zinman,  formerly 
reporter  on  the  Norfolk  (Va.) 
Virginian-Pilot  —  to  the  As.so- 
ciated  Press’  New  Orleans  bu- 


OoROTiiY  Jane  Burke,  for¬ 
merly  of  the  Tulm  (Okla.) 
World  —  to  women’s  page  edi¬ 
tor  of  the  Denver  (Colo.)  Rocky 
Mountain  Neivn,  replacing  Jean 
Lauer  —  now  with  the  Cincin¬ 
nati  (Ohio)  Enquirer  as  fashion 
writer. 


Charles  R.  Engler,  member 
of  the  staff  since  1951  —  to  spe¬ 


cial  features  editor  of  the  New 
York  News,  succeeding  the  late 
Tenold  R.  Sunde.  Previous  to 
joining  the  News,  Mr.  Engler 
worked  on  newspapers  in  Buf¬ 
falo. 


Erne.st  Mazzatenta,  with  the 
Peru  (Ind.)  Tribune  21  months 
—  now  managing  editor. 


David  E.  Botter,  assistant 
managing  editor  of  Look  and 
former  Washington  correspond¬ 
ent,  becomes  a  professor  of  jour¬ 
nalism  at  Medill  School  in  Sep¬ 
tember. 


William  Jones,  formerly  re- 
jwrter  for  Denver  (Colo.)  Rocky 
Mountain  News  —  to  rewrite 
hanks  of  Long  Beach  (Calif.) 
Independent,  Press-Telegram. 


Kenneth  R.  Peterson, 
Scheerer  &  Co.  —  elected  com¬ 
mander  of  the  American  Legion 
Chicago  Post  170. 


Buchele 


Knoch 


Chari.es  L.  Dancey,  editor  of 
the  Peoria  (Ill.)  Journal  Star — 
touring  the  Soviet  Union. 


Baltimore  Sun 
Names  Sports  Ed 


Philip  F.  Johnson,  formerly 
circulation  manager  of  the 
Grand  Rapids  (Mich.)  Herald 
— named  circulation  manager  of 
the  Fullerton  (Calif.)  Daily 
News  Tribune. 


Al  Westland  —  promoted 
from  instimctor  to  assistant  pro¬ 
fessor  of  Journalism  at  Mem¬ 
phis  State  University. 


Baltimore 

Carl  A.  Buchele,  a  member 
of  the  staff  for  35  years,  has 
been  named  sports  editor  of  the 
Sun,  succeeding  the  late  Jesse 
Linthicum.  Henry  J.  Knoch  was 
named  his  assistant. 

Mr.  Buchele’s  sports  career 
began  at  Bradley  University  in 
Peoria,  Ill.,  where  he  was  a 
basketball  team  substitute  in  the 
days  when  a  mere  5-foot-5 
was  not  automatically  sent  to 
the  showers. 

Professionally,  he  looks  back 
to  the  two  years  he  covered  the 
Orioles  during  the  period  when 
Jack  Dunn  managed  that  team 
to  seven  consecutive  Interna¬ 
tional  League  pennants. 

The  new  assistant  sports  edi- 
tJor  joined  the  Sun  as  a  night 
copyboy  while  attending  high 
school  29  years  ago. 


Jack  Pease — from  new’s  edi¬ 
tor  of  the  Pocatello  Idaho  State 
Journal  to  news  editor  of  the 
Coos  Bay  (Ore.)  World. 


Harlan  Byrne,  business  man¬ 
ager  of  the  Wall  Street  Journal 
at  Cleveland  —  transferred  to 
Philadelphia.  He  is  being  .suc¬ 
ceeded  by  George  Mallone  of 
Detroit. 


Mary  Hirschfeld,  Cleveland 
(Ohio)  Plahi  Dealer  reporter 
and  Latin  American  columnist 
— appointed  to  the  Latin  Amer¬ 
ican  panel  at  Colgate  Univer¬ 
sity. 


Theodore  Andrica,  nationali¬ 
ties  editor  of  the  Cleveland 
(Ohio)  Press,  is  on  his  24th  trip 
to  Europe  to  get  stories  of  people 
in  the  homelands  of  many  Cleve¬ 
land  residents. 


James  B.  Ellis  —  from  the 
staff  of  the  Greenville  (N.  C.) 
Reflector — to  the  public  relations 
staff  of  the  American  Cotton 
Manufacturers  Institute  at 
Charlotte,  N.  C. 


Myles  E.  Standish,  recently 
promoted  to  editor,  Norwich 
(Conn.)  Bulletin  —  honored  at 
testimonial  dinner  by  Class  of 
1911,  Norwich  Free  Academy. 

(Continued  on  page  32) 


WRITES  AN  EDITORIAL 


A  SYNDICATE 


/  IMJn  On  Broadway  producers  split  their  spleen  to  create 

celebrate  their  birth  pains  with  caviar 
/  '  V  \  champagne.  On  Madison  Avenue,  big  men  with  B  B 

\  suits  concoct  new  slogans.  On  the  TY  networks,  high 

\  \  powered  executives  search  feverishly  for  “spectacular” 

programs.  In  Detroit,  auto  men  go  dizzy  outdoing  each 

\  But  in  the  newspaper  world,  unsung  editors  create 

\  a  completely  new  product  daily,  and  it  consistently  out- 

1  anything  man  has  ever  made. 

\  The  challenge  to  produce  a  daily  “spectacular”  makes 

'  -1  t  newspapering  and  its  first  cousin  . . .  the  syndicate  .  .  . 

\  an  exciting  and  a  nerve-wracking  business. 

'  ^  ^  syndicate’s  role  in  this  picture  is  to  produce 

\  features  that  make  readers  spend  more  time  with 

^  Fortunately  we  don’t  have  a  daily,  hourly,  minute 

\ deadline.  We  sit  in  the  proverbial  ivory  tower,  away 

We  have  the  time  to  plan  ahead,  to  gather  and  study 
what’s  happening  to  the  “industry.”  we  search  and 
research  for  new  editorial  ideas  to  help  keep  newspapers  "fresh.”  Our  only  excuse  for  existence  is  this  de¬ 
sire  to  help  editors  with  NEW  IDEAS  and  NEW  FEATURES. 

We  enjoy  the  challenge  the  reading  public  gives  us.  It  has  habits  that  cannot  lie  tampered  with,  yet  it 
has  an  insatiable  appetite  for  new,  exciting  and  different  material. 

The  newspaper  profession  is  an  indispensable  ingredient  in  the  healthy  functioning  of  our  Republic  .  .  . 
and  we  are  proud  to  be  associated  with  it. 

We  also  like  the  people  we  deal  with  (You) . 


+  SPADEA  SYNDICATE,  INC.  129  West  31st  Street,  New  York  1,  N.  Y. 

Stirling  Spadea,  Sales  Manager  LOngacre  5-0478 
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To  Teach  in  Nigeria 

Dayton,  Ohio 
Dr.  Sexson  E.  Humphreys,  as¬ 
sociate  professor  of  journalism 
at  Ohio  Univereity,  who  has 
been  on  the  copy  desk  of  the 
Diiyton  Journal  Herald  this 
summer,  is  proinp  to  teach  jour¬ 
nalism  at  Lagos  City  College 
in  Nigeria.  The  professor,  whose 
work  there  will  start  in  August, 
is  going  to  Nigeria  at  the  re¬ 
quest  of  that  government. 


Tilman  Named 
To  M.  E.  Post 


Bill  Latham,  managing  edi¬ 
tor  of  the  El  Pano  (Tex.)  Tiinen 
— named  El  Paso’s  Father  of 
the  Year. 


Baltimork 

The  appointment  of  William 
R.  Tilman  Jr.,  as  managing  edi¬ 
tor  of  the  Baltimore  Xe^os-Post 
and  Sunday  American  was  an¬ 
nounced  by  Fred  1.  Archibald, 
publisher  of  the  newspapers. 

At  the  same  time,  Thomas  L. 
Hughes  Jr.  was  named  assistant 
managing  editor  and  Charles  F. 
Carson,  Sunday  editor. 

Mr.  Tilman  succeeds  William 
A.  Townes,  managing  editor 
since  November,  1957.  Mr. 
Townes  is  on  vacation,  after 
which  he  will  serve  as  an  edi¬ 
torial  executive  with  Hearst 
Newspapers  on  the  West  Coast. 

Mr.  Tilman,  a  native  Balti¬ 
morean,  came  up  thi-ough  the 
ranks  of  the  News-Post  and 
American.  Graduated  from 
Loyola  High  in  1940,  he  started 
as  a  copy  boy. 

Ml-.  Hughes  was  born  in  Balti¬ 
more,  attended  school  in  New 
York  City.  He  joined  the  staff 
of  the  News-Post  and  American 
in  1938,  as  a  copy  boy. 

Mr.  Carson,  a  graduate  of 
Ohio  State  University,  joined 
the  News-Post  and  American  in 
December,  1957.  He  began  his 
newspaper  career  with  the  To¬ 
ledo  News-Bee,  eventually  be¬ 
came  its  city  editor.  Later  he 
was  with  the  New  York  World- 
Telegram,  was  city  editor  of  the 
Miami  (Fla.)  News,  executive 
editor  of  the  Santa  Rosa 
'  (Calif.)  Press  Democrat  and 
I  held  the  same  title  with  the 
j  Yakima  (Wash.)  Daily  Republic 
and  Herald. 


H.  W.  Potter,  foi-merly  with 
Glendale  (Ariz.)  News — named 
editor  of  the  Silver  Belt  news¬ 
paper,  Miami,  New  Mexico. 


OK,  PRINCESS!  — The  Phoenii 
Gazette  has  an  honest-to-good- 
ness  Indian  princess  on  the  staff 
as  a  reporter  this  summer.  She  is 
Cynthia  Dodge,  21,  Medill  School 
of  Journalism  senior,  grand-daugh¬ 
ter  of  the  late  Henry  Chee  Dodge, 
last  great  chief  of  the  Navajo 
Indians. 


William  Burris — from  gen¬ 
eral  assignment  reporter,  San 
Diego  (Calif.)  Union,  to  public 
relations,  San  Diego  County 
Medical  Society. 


Frank  Brutto,  Associated 
Press  correspondent  at  the  Vati¬ 
can — in  the  United  States  for 
six  weeks  vacation.  He  will 
sjiend  most  of  his  time  at  Hamil¬ 
ton,  Montana,  with  his  family. 


Elizabeth  Huff  has  joined 
the  staff  of  the  Bismarck 
(N.  D.)  Tribune  as  society  edi¬ 
tor.  She  is  a  1959  graduate  of 
the  University  of  Missouri 
School  of  Joui-nalism. 


John  Canaday,  chief  of  the 
Division  of  Education  of  the 
Philadelphia  Museum  of  Art 
since  1953 — appointed  art  news 
editor  of  the  New  York  Times, 
effective  Sept.  1  when  Howard 
Devree  retires. 


Peter  H.  Kurzman — from  the 
staff  of  the  Newark  (N.  J.) 
Star-Ledger  to  Publishers' 
Weekly,  book  industry  trade 
magazine,  as  an  editor. 


[SantaFe 

Wj 


PARTNER  IN  AMERICA'S 


NEW  GROWTH 


What  is  it? 


It’s  one  of  the  ’.big  new  diesel  freight  locomotives  that 
Santa  Fe  is  now  putting  into  service. 

There  will  be  69  of  them — 2,400  horsepower  each, 
adding  165,600  “husky  horses”  to  the  Santa  Fe  fleet. 

They  are  moving  freight  across  the  country  for  our 


shippers  on  fast  and  dependable  Santa  Fe  schedules. 

These  new  power  units  will  give  Santa  Fe  a  total 
of  1,810  diesel  locomotive  units.  More  than  2,600,000 
horsepower  to  help  Santa  Fe  serve  America’s  fastest 
growing  area. 

Longest  railroad  In  the  U.S.A..,. 

Always  on  the  move  toward  a  better  way  W 


SANTA  FE  SYSTEM  LINES 

Serving  the  West  and  Southwest 
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PUBLIC  RELATIONS! 


Giving  Food  Editors 
Service  Pays  Off 


Taylor  Wine  Company,  Ham- 
mondsport,  N.  Y.,  completed 
distribution  recently  of  3,500,- 
000  copies  of  the  16-page  book¬ 
let  entitled  “Come  to  Our  Bar¬ 
becue.” 

A  substantial  number  of  this 
widespread  distribution  came 
through  notices  printed  by  news¬ 
paper  food  editors,  offering  to 
send  copies  to  their  readers  free 
on  request. 

Author  is  Lucille  Shearwood, 
women’s  news  editor  since  1944 
of  the  D’Arcy  Advertising  Co., 
who,  a  former  newspaper 
woman  herself,  has  found  that 
giving  service  to  editors  pays 
off.  Miss  Shearwood  handles  the 
women’s  public  relations  for 
Taylor  and  also  for  Gerber’s 
Baby  Foods. 

Often  Gels  (',re<lil 


Public  relations  purpo.se  of 
the  booklet  of  barbecue  recipes, 
all  calling  for  wine,  is  to  show 
that  burgundy,  claret,  and  the 
rest  are  all  part  of  modern 
gracious  living  and  hospitality. 
Miss  Shearwood  never  asks  for 
but  often  gets  printed  credit  in 
dailies  for  Taylor  and  Gerbers 
on  pictures,  recipes  and  other 
materials  she  offers  for  publica¬ 
tion  on  food  pages.  One  reason 
is  that  the  booklet  is  good,  and 
worth  offering  to  readers;  and, 
to  repeat,  there’s  that  matter 
of  willing  seiwice  at  all  hours 
of  the  day  or  night. 

Miss  Shearwood  w^rote  and 
had  “Come  to  Our  Barbecue” 
printed  in  19.56.  Next  year  it 
was  “Champagne  Makes  a 
Party,”  of  which  tw'o  and  a 
half  million  have  been  distrib¬ 
uted.  In  1958  there  were  two 
more  —  “Come  to  Cocktails” 
and  “Wines  for  Everyday  En¬ 
joyment,”  each  of  which  have 
run  to  two  million  copies. 

“There  has  been  a  great  up¬ 
surge  of  popularity  in  wine 
recipes,”  Miss  Shearw'ood  said. 
“Our  first  booklet,  which  had 
the  added  lure  of  outdoor  cook¬ 
ery,  caught  the  incoming  tide. 
The  first  printing  was  750,000. 
We  have  now'  ordered  our  fourth 
printing. 

“Tens  of  thousands  of  re¬ 
quests  for  this  booklet  are  re¬ 
ceived  annually  at  the  winery 
which  can  be  traced  directly  to 
newspaper  food  pages.  Some 
editors  have  carried  repeats  on 
the  booklet  offers.  Others  who 
teach  cooking  classes  have  had 


hundreds  of  copies  sent  direct 
to  them  for  distribution. 

“On  May  27,  Jane  Benet,  food 
editor  of  the  San  Francisco 
Chronicle,  who  uses  the  name 
Jane  Friendly,  offei'ed  the  book 
to  her  readers.  She  w'ished  to 
mail  them  out  from  the  news¬ 
paper  and  we  supplied  1250 
copies.  Eight  days  later  we  re¬ 
ceived  a  w'ire  stating  she  was 
short  200  copies,  and  we  rushed 
her  1,000  to  make  certain  all 
w’ho  wanted  the  booklet  got 
them. 

“They  have  been  offered  in 
every  state  but  Idaho,  Montana, 
Utah,  Oklahoma  and  Wyoming. 
Canadian  newspapers  have  made 
the  offer,  too.  ‘Come  for  Cock¬ 
tails’  is  currently  being  offered 
by  Heloise  Cruse,  food  editor 
of  the  Honolulu  Advertiser. 
Harriett  Thomas,  Star-Bulletin 
has  given  her  readers  the  bar¬ 
becue  and  champagne  party 
booklets.” 


(Contributed  Reripes 


Gourmet  James  A.  Beard 
wrote  the  introduction  to  the 
barbecue  recipes.  Miss  Shear- 
w'ood  also  got  recipes  from  Julie 
Benell,  Dallas  Morninq  News, 
Marion  Maeve  O’Brien,  St.  Louis 
Globe  Democrat,  and  Marion 
McCarroll,  King  Features  Syn¬ 
dicate.  They,  their  new'spapers 
and  syndicate,  are  given  due 
credit. 

Some  350  new'spaper  food  edi¬ 
tors  are  on  the  list  to  receive 
material  from  Miss  Shearwood. 
She  is  on  a  first  name  basis 
with  a  goodly  number  of  them. 
It  is  not  unusual  for  her  to  re¬ 
ceive  frantic  telephone  calls  at 
her  New  York  apartment  eve¬ 
nings  or  w'eek  ends. 

“I  have  a  deadline  to  meet, 
Lucille,”  a  food  editor  will  say, 
describing  the  sort  of  picture 
she  needs  to  illustrate  a  story 
that  w'ill  have  some  mention  of 
wine  or  concerns  “bringing  up 
baby.” 

Miss  Sherwood  goes  to  great 
lengths  to  get  good  pictures.  She 
regularly  pays  up  to  $100  for 
a  single  black-and-white,  more 
when  model  fees  are  involved. 
And  she  appreciates  the  need 
for  speed.  Within  48  hours  the 
requested  picture  will  be  on  its 
way. 

‘Exclusive’ 

Whenever  she  makes  a  gen¬ 
eral  release  of  a  food  picture. 


Miss  Sheai'wood  tabs  each  one 
“Exclusive  in  Your  Area,”  and 
means  it.  Each  picture  in  her 
files  —  and  she  has  93  Taylor 
food  pictures,  150  Gerber  food 
pictures,  and  1100  model  pic¬ 
tures  —  has  a  complete  written 
history  of  w-here  and  w'hen  it 
has  been  used,  so  that  she  will 
not  break  her  promise  of  ex¬ 
clusivity. 

“Food  editors  have  been  quick 
to  register  their  approval  of  this 
exclusive  angle,”  Miss  Shear- 
wood  said.  “They  tell  me  what 
they  want  and  like  in  pictures. 
Lately  I  have  noticed  an  in¬ 
creasing  demand  for  close-ups 
that  really  show  food.  They 
want  sharp  lighting  for  clear 
reproduction  on  newsprint,  and 
a  minimum  display  of  our  prod¬ 
uct.  In  other  words,  I  try  to 
give  them  not  a  commercial  pic¬ 
ture,  but  an  appetizing  food 
display,  without  gadgety  acces¬ 
sories.” 

Miss  Sheai'w'ood  recalls  that 
20  years  ago  when  she  was 
editor  of  a  food  page  herself, 
all  mention  of  wine  was  strictly 
taboo.  Even  10  to  15  years  ago, 
a  large  percentage  of  newspa¬ 
pers  were  limiting  themselves 
to  mentioning  only  “cooking 
.sherry,”  and  that  just  occas- 
sionally. 

“Now'  you’ll  see  ‘V2  cup  New 
York  State  Claret’  as  a  regular 
routine,”  she  said.  “Even  syn¬ 
dicated  newspaper  columns  spe¬ 
cify  wine  as  a  recipe  ingredient. 

“My  first  step  in  getting  edi¬ 
tors  and  their  papers  used  to 
printing  wine  recipes  w'as  to  re¬ 
peat  over  and  over  the  fact: 
‘When  heat  is  applied  to  a  dish 
(say  a  casserole)  that  uses  wine 
as  an  ingredient,  the  alcohol 
evaporates,  leaving  only  the  bou¬ 
quet,  the  seasoning,  the  blessing 
of  this  fruit  of  the  vine!” 


“An  editor  quickly  gets  to 
know  what  news  sources  are 
reliable.  I  consider  myself  a 
sort  of  leg  man  between  the 
editor  and  two  sources  of  food  § 
news. 

“What  they  want  is  accuracy, 
complete  information,  punctuai- 
ity,  and  integrity.  They’re  a 
really  hard  working  group  of 
women.  You’d  be  surprised  how 
many  take  the  trouble  to  mail 
me  tear  sheets  and  very  few 
have  a  secretary.” 


Toniberg  and  Kaiider 
Have  Separate  Firms 

Edwin  Tornberg  withdrew 
from  Allen  Kander  &  Co.  Julyl 
and  set  up  his  own  firm,  Edwin 
Tornberg  &  Co.,  to  specialize  in 
transactions  involving  radio  and 
television  stations  and  shows 
and  entertainment.  Edward 
Wetter  and  Douglas  Kahle  are 
as.sociated  with  him. 

Mr.  Kander  will  devote  his 
full  time  as  broker  for  news¬ 
papers  and  property  evaluator. 
Remaining  w'ith  him  are  George 
J.  Cooper,  John  Alden  Grimes 
and  Don  Hogate. 


Bob  Musel 

{Continued  from  page  17) 


Food  Hiillrliiifi 

To  food  editor's  Mi.ss  Shear- 
wood  releases  six  times  a  year 
a  three-page  food  bulletin  called 
“Straight  from  the  Vine”  and 
on  alternate  six  months  a  Baby 
Food  Bulletin.  Both  contain  of¬ 
fers  of  pictures. 

“We  like  pictur-e  credits  and 
name  mentions  in  stories  —  no, 
we  love  them!”.  Miss  Shearwood 
ejaculated.  “But  from  a  personal 
knowledge  of  newspaper  miles, 
we  understand  when  a  food  edi¬ 
tor  is  restricted  from  giving 
such  credits.  At  the  same  time, 
we  do  not  subscribe  to  the 
theory  that  only  10%  of  the 
food  editors  give  credits. 

“Experience  shows  that  if  the 
editor  gets  prompt  picture  and 
copy  service;  if  it  is  tailored  to 
her  needs,  she  will  ingeniously 
find  a  way  in  her  copy  to  write 
in  some  form  of  credit.  It  is  her 


“  ‘Young  man,’  said  Mr,  Ein¬ 
stein,  ‘that’s  an  intelligent  ap¬ 
proach.  Sit  down  and  I’ll  ex¬ 
plain  what  all  these  symbols 
mean.’  ” 

Rarely  Takes  Notes 

Counting  this  particular  epi¬ 
sode  as  an  exception,  Mr.  Musel 
says  he  rarely  takes  notes  when 
interviewing  people.  He  recalled 
interviewing  George  Bernard 
Shaw  several  times.  The  minute 
he  took  out  a  piece  of  paper  to 
make  a  note.  GBS  would  stop 
what  he  was  saying  and  ask 
‘What  are  you  doing?” 

“I  calmed  him  down  once  by 
saying  I  was  just  reminding  my¬ 
self  to  leave  a  note  to  the  milk 
man.” 

‘You  get  more  information  if 
you  try  to  remember  instead  of 
taking  notes,”  is  Musel  advice. 

“Once  you  get  to  like  report¬ 
ing,  you  just  don’t  want  to  do 
anything  else,  even  though  you 
will  never  get  rich  at  it,” 
said,  winding  up  the  interview. 

“  ‘If  you  can’t  be  a  million¬ 
aire,  live  like  one’  someone  ha* 
said.  ‘I’ve  been  feeling  as  if  I 
was  living  like  a  millionaire  ever 
since  Westbrook  Pegler  gave  me 
the  first  pass  I  ever  had  to  * 
baseball  game.’ 

“I  can’t  wait  to  get  back  to 
London  and  the  center  court  *t 
Wimbledon.” 


w'ay  of  saying,  ‘Thank  you.’ 
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Frank  Clough 
Dies  in  Calif. 

Santa  Barbara,  Calif. 
Frank  C.  Clough,  58,  former 
editorial  director  of  Speidel 
Newspapers,  Inc.,  died  here 
June  18  after  a  month’s  illness. 

Death  followed  surgery  for 
an  abdominal  ailment.  He  had 
retired  after  a  decade  of  SNI 
service  in  1954  following  a  heart 
attack. 

Mr.  Clough’s  newspaper  ca¬ 
reer  included  managing  editor¬ 
ship  of  the  Emporia  (Kans.) 
Gazette.  His  21  years  of  associa¬ 
tion  with  William  Allen  White 
provided  the  backdrop  for  Mr. 
Clough’s  autobiography  of  the 
famous  editor,  which  was  pub¬ 
lished  in  1941. 

Wartime  service  as  assistant 
director  of  the  press  division  of 
the  U.  S.  Office  of  Censorship 
preceded  Mr.  Clough’s  joining 
SNI  at  headquarters  offices  in 
Palo  Alto,  Calif. 

Mr.  Clough  is  suiwived  by  his 
widow,  Glwdis,  and  a  son,  James. 

• 

Death  Cuts  Short 
Retirement  Plan 

Washington 
Ralph  L.  McCabe,  57,  who  wa.s 
planning  retirement  after  37 
years  as  a  Washington  Star 
reporter  and  desk  man,  died 
June  11  after  a  brief  illness. 
Office  associates  had  given  him 
a  farewell  party  several  weeks 
ago  after  he  announced  he  would 
put  away  his  copy  pencil  ending 
a  newspaper  career  that  began 
at  the  Omaha  World-Herald,  in¬ 
cluded  service  with  the  St. 
Joseph  (Mo.)  Gazette,  and  was 
followed  by  city  room  work  on 
the  Washington  Herald  and  the 
Washington  Post  before  he 
joined  the  Star. 

• 

Rev.  J.  E.  Tripp 

Chicago 

The  Rev.  James  E.  Tripp,  51, 
rector  of  the  Episcopal  Church 
of  Our  Saviour,  died  here  June 
15  after  surgery  for  ulcers.  He 
was  ordained  in  1953  after 
working  as  a  reporter  in  Petoria, 
Ill.,  with  the  Associated  Press 
bureaus  in  Chicago  and  Spring- 
field,  and  as  a  partner  in  a 
Chicago  public  relations  finn. 

• 

Joseph  M.  Burke 

East  St.  Louis,  Ill. 

Joseph  M.  Burke,  assistant  re¬ 
rail  advertising  manager  of  the 
East  St.  Louis  Journal,  died  of 
A  heart  attack  here  June  13.  Mr. 
Burke  held  a  patent  on  "Joe 
Burke  Mat  Proofing’’  device. 

editor  8c  publisher 


G.  H.  Payne 
Dies  at  65 

Saratoga,  Calif. 
George  Henry  Payne,  65,  for¬ 
mer  publisher,  died  at  his  home 
here  June  20.  He  had  been  suf¬ 
fering  from  a  heart  ailment. 

Mr.  Payne  was  editor  and 
publisher  of  the  San  Jose 
(Calif.)  News  from  1936  until 
its  1942  purchase  by  the  Hayes 
family.  Subsequently  he  was 
publisher  of  the  Marysville 
(Calif.)  Appeal  to  1945;  the 
Santa  Clara  (Calif.)  Journal, 
to  1949;  and  the  Carson  City 
(Nev.)  Appeal  and  the  Carson 
City  Chronicle,  to  1951. 

Mr.  Payne  formerly  was 
chairman  of  the  California 
State  Athletic  Commission  and 
was  head  of  the  State  Racing 
Board. 

• 

Densham,  Newsman 
And  Sailor,  Dies 

San  Francisco 
John  N.  ‘‘Jack’’  Densham,  82, 
who  alteniated  war,  deep  water 
sailing  and  San  Francisco 
Chronicle  reporting,  died  June 
15.  He  had  retired  from  the 
Chronicle,  where  he  mixed  verse 
about  the  seas  with  his  pro.se,  in 
1927. 

Ml*.  Densham’s  columns  are 
credited  with  helping  develop 
the  Maritime  Museum  here.  He 
served  with  the  British  Army 
in  the  Boer  War  and  with  the 
Canadian  Navy  in  World  War  1. 
His  maritime  experience  was  on 
schotoners  except  for  one  steam¬ 
ship  trip  on  the  SS  Insonomia. 
He  afterwards  referred  to  this 
ship  as  the  Insomnia. 

• 

C.  E.  Fisher  Dies 

Laguna  Beach,  Calif. 

Charles  E.  Fisher,  who  was 
in  the  newspaper  business  over 
50  years,  died  June  8.  He  re¬ 
tired  in  1954  as  manager  for 
the  Los  Angeles  office  of  Reyn- 
olds-Fitzgerald  Inc.,  newspaper 
representatives.  Mr.  Fisher 
ivorked  for  the  Seattle  (Wash.) 
Post  Intelligencer,  San  Fran¬ 
cisco  Call,  Los  Angeles  Erpress, 
Los  Angeles  Examiner  and  was 
the  first  business  manager  for 
the  Los  Angeles  Daily  News.  He 
joined  Reynolds-Fitzgerald  in 
1934. 

Hindu^s  Editor  Dies 

Madras 

Kasturi  Srinivasan,  editor  of 
the  Hindu,  English-language 
newspaper  that  has  been  in  his 
family  since  1905,  died  June  21 
at  the  age  of  71.  He  went  to 
work  for  the  paper  50  years  ago. 

for  July  4,  1959 


Obituary 

Roland  W.  Belknap,  51, 
president  of  the  Vei*mont  News¬ 
paper  Corporation  and  editor  of 
the  weekly  Bellows  Falls  (Vt.) 

Times;  June  9. 

«  * 

George  Straight,  56,  copy 
edittor  for  the  Detroit  (Mich.) 
Press;  June  18,  of  a  heart  at¬ 
tack.  He  joined  the  Free  Press 
in  1944.  He  had  worked  on  news¬ 
papers  in  Chicago,  Cleveland, 
Toleilo  and  Pittsburgh. 

«  *  * 

Clarence  Edwin  Smith,  73, 
editor  of  the  Fairmont  (W.  Va.) 
Times;  June  19.  He  stai*ted  on 
the  Times  as  a  cub  reporter  in 
1905  and  rlose  to  the  post  of 
editor  in  1917. 

* 

A.  Boon  McCallum,  76,  for¬ 
mer  Colorado  newspapei-man 
and  advertising  executive;  June 
10.  From  1930  until  1952  when 
he  retire<l,  Mr.  McCallum  edited 
or  owned  several  newspapers  in 
Colorado,  Wyoming  and  Idaho. 

*  *  * 

George  E.  McWilliams,  48, 
aviation  and  missile  editor  and 
rewriteman  flor  the  Denver 
(Colo.)  Post;  June  17,  of  can¬ 
cer.  He  started  newspaper  work 
with  the  AP  in  Detroit  and 
later  worked  for  the  Detroit 
(Mich.)  Times,  Catholic  Regis¬ 
ter,  Denver,  Colo.,  INS  Denver 
and  San  Francisco  bureaus. 

*  *  * 

Stanley  Fields,  59,  state  ad¬ 
vertising  manager  for  the 
Greensboro  (N.  C.)  News- 

Record;  June  7  of  a  heart  ail¬ 
ment.  He  had  been  with  the  N-R 
since  1946. 

*  *  « 

George  Fremault,  45,  form¬ 
erly  with  the  Mobile  (Ala.) 
Press-Register  eight  years  and 
the  United  Press  in  New  York 
and  more  recently  account  ex¬ 
ecutive  with  the  pr  firm  of  Selv¬ 
age  and  Lee,  N.  Y.;  June  7. 

*  *  * 

John  Douglas  Tampkins,  68, 
former  financial  writer  for  the 
New  York  Herald  Tribune  for 
30  years;  June  8,  after  suffering 
from  lung  cancer.  He  was  also 
with  the  Chicago  Journal  of 
Commerce  before  joining  the 
Herald  Tribune  in  1929. 

♦  ♦  * 

Eugene  Welford  Turner,  54, 
a  make-up  etlitor  on  the  New 
York  Times  for  28  years;  June 
11.  He  entered  newspaper  work 
in  Richmond,  Va.,  in  1927  as  a 
reporter.  He  worked  on  the  New 
York  Herald  Tribune  as  a  make¬ 
up  editor  before  joining  the 
Times. 

*  *  * 

Ina  Emma  Cook,  73,  retired 
city  editor  of  the  Jamestown 
(N.  D.)  Sun;  June  6.  She  had 


retired  Dec.,  1957.  She  was  first 
employed  by  the  Sun  in  1927,  as 
a  reporter.  She  had  been  form¬ 
erly  on  the  Grand  Forks  (N.  D.) 
Herald. 

«  *  * 

Carl  Walter  Shatto,  54, 
member  of  the  Chicago  (Ill.) 
Tribune  sports  staff  for  15 
years;  June  21,  of  a  heart  at¬ 
tack.  Mr.  Shatto  had  been  a 
sports  writer  for  the  Sharon 
(Pa.)  Telegxaph  and  the  Pitts¬ 
burgh  (Pa.)  Gazette.  He  was 
also  sports  editor  of  the  Cleve¬ 
land  (Ohio)  Press  for  10  years. 

*  *  * 

Joseph  W.  Flaig,  53,  member 
of  the  circulation  department  of 
the  New  York  Times  since  1929; 
June  20,  after  a  long  illness.  He 
was  a  roadman  assigned  to 
Westchester  County  and  Con¬ 
necticut. 

*  *  * 

Roswell  H.  Fadden,  72,  for¬ 
mer  circulation  district  manager 
for  the  San  Diego  (Calif.)  Eve¬ 
ning  Tribune;  June  18.  He  had 
retired  in  1952.  Mr.  Fadden  be¬ 
gan  carrying  newspapers  for  the 
Chicago  (Ill.)  Saturday  Blade 
at  the  age  of  six.  During  his  ca¬ 
reer  he  owned  a  newspaper  at 
Neche,  N.  D.,  and  worked  on 
newspapers  in  Bathgate  and  St. 
Thomas,  N.  D.,  and  Manitoba, 
Canada.  He  was  circulation 
manager  for  the  Grand  Forks 
(N.  D.)  Herald  for  seven  years. 
Mr.  Fadden  joined  the  Tribune 
in  19.39. 

• 

Newsprint  Export.** 

From  Caiiaila  Dip 

Toronto 

The  Canadian  newsprint  in¬ 
dustry  is  losing  its  traditional 
share  of  the  world  markets, 
Harold  S.  Foley,  chairman  of 
Powell  River  Co.,  Vancouver, 
told  the  annual  meeting  of  the 
Investment  Dealers  Association. 
He  pointed  out  that  the  industry 
is  largely  dependent  on  exports 
and  has  dropped  from  80  per 
cent  of  the  United  States  mar¬ 
ket  in  1950  to  70  per  cent  in 
1959.  In  the  world  market  Can¬ 
adian  newsprint  makers  now 
only  obtain  48  per  cent  of  the 
business,  compared  with  55  per 
cent  in  1950. 

• 

Record  Base  Salary 

Hackensack,  N.  J. 
A  mid-year  dividend  of  24 
weeks’  base  salary  has  been  dis¬ 
tributed  to  the  more  than  300 
full-time  employees  of  the  Ber¬ 
gen  Evening  Record  in  the 
daily’s  profit-sharing  program. 
This  is  six  weeks’  base  more 
than  last  June,  and  the  highest 
mid-year  payment  since  the  Rec¬ 
ord  put  its  6-Year  Agreement 
Plan  into  operation  on  Jan.  2, 
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CAMs  Get  Sales 
Stimulators  at  Confab 


By  Daniel  L,  Lionel 

(1\M,  New  Y'ork  Herald  Triliiine 


CAMs  who  attended  the  39th 
annual  ANCAM  confab  in  Dal¬ 
las  leceived  a  concentrated  dose 
of  linage-buildinp  and  profit¬ 
building  ideas.  Speaker  after 
speaker  gave  the  group  the  bene¬ 
fit  of  his  best  thinking  on  virtu¬ 
ally  every  subject  in  the  classi¬ 
fied  lineup. 

In  addition,  ANCAM  had  its 
usual  display  of  Classified  Pro¬ 
motion  exhibits  showing  the 
most  effective  new  gadgets 
CAMs  are  using  to  induce  more 
people  to  place  more  linage  in 
the  want  ad  columns. 

Promotion  Prizes 

The  Spokane  (Wash.)  Spokee- 
man-Keview,  Will  Jaehn,  CAM, 
won  the  E&P  citation  for  news¬ 
papers  in  the  over-50,000  class 
while  the  Bloomington  (Ill.) 
Pantograph,  Fred  Larey,  CAM, 
took  top  honors  in  the  under- 
50,000  bracket. 

National  Want  Ad  Week 
Trophy  winners  were  as  fol¬ 
lows  : 

Over-75,000  Circulation  — 
Omaha  (Neb.)  Worltl  Herald, 
Harold  Deadman. 

25,000  to  75,000-Circulation  — 
Sioux  Fallti  (S.  D.)  Argun 

Leader,  Robert  D.  Harsh. 

Under-25,000  Circulation  — 
Lan  Vegas  (Nev.)  Review-Jour¬ 
nal,  Miss  “Mickey”  Driscoll. 

John  Hine,  owner  of  Dallas 
and  San  Diego  auto  dealerships 
who  has  sold  $25  million  worth 


BUILD  MORE] 

^LINAGE 


Including  Metro's  idea 
packed  PLUS  BUSINESS, 
which  conies  with  every  edi¬ 
tion.  Write  us  or  ask  our 
representative  to  show  you 
these  other  proven  linage 
building  services: 

•  Metro  Deportment  Store  Service 
o  Fashion  Review  Service 

•  Greoter  Soles  Service 

•  Metro's  Special  Sections 

•  Metro's  Book  of  Heodings 

.  .  .  And  many  other  supple¬ 
mentary  services  that  mean 
PIUS  BUSINESS  for  your 
Newspaperl 


of  new  cars  and  $16  million  in 
used  cars  since  1950,  told  the 
group,  “You’ve  got  to  sell  used 
cars  to  sell  new  ones  and  there’s 
only  one  way  to  sell  used  cars 
—  that’s  through  the  classified 
pages  of  newspapers.”  Mr.  Hine 
said  he  did  not  know  of  any  auto 
dealer  who  wa?  successful  in 
using  only  radio  or  TV  to  sell 
used  cars. 

Cost  Kediii'lion  Ideas 

Lester  P.  Jenkins,  CAM,  Seat¬ 
tle  (Wash.)  Times,  reported  on 
an  extensive  survey  he  had  con¬ 
ducted  among  CAMs  seeking  an¬ 
swers  to  the  query,  “What  have 
you  done  to  reduce  costs?” 

Here  are  a  few  replies: 

The  greatest  single  “cost  re¬ 
ducer”  we  have  effected  in  recent 
years  is  in  the  development  of 
a  very  effective  staff  of  part-time 
workers.  Pre.sently  this  is  a 
group  of  13  college  students 
who  work  from  16-35  hours  each 
per  week,  rough  average,  doing 
just  about  everything  except 
sign  contracts.  They  handle  the 
entire  operation,  do  the  marked 
paper  and  open  every  Sunday. 
All  of  them  also  work  a  full 
day  on  Saturday,  mostly  counter 
and  voluntary  phones,  and  an 
afternoon  or  two  during  the 
week,  deiiending  upon  the  .sched¬ 
ules  at  school.  Most  of  them 
work  almost  full  40-hour  weeks 
all  summer  as  “vacation  relief” 
help  while  the  regulars  are 
away.  We  start  them  at  $1  an 
hour  and  give  them  periodic  in¬ 
creases  of  5c  or  10c  an  hour  as 
they  learn  and  improve  .  .  . 
until  we  get  to  the  present  ceil¬ 
ing  of  $1.50.  At  least  11  full¬ 


time  salaried  people  would  be 
required  to  replace  my  "college 


A  reduction  in  composing 
costs  has  been  effected  by  plac¬ 
ing  “kill-out”  type  in  galleys, 
pulling  proofs  that  are  sent 
down  to  us,  then  holding  the 
type  until  deadline  rather  than 
just  pitching  it  in  re-melt.  Late 
orders  to  “repeat  today’s  ad” 
do  not  have  to  be  clipped  and 
sent  up  as  new  copy  .  .  .  we 
just  mark  “stet”  (with  the 
proper  class)  on  the  proof  and 
send  the  proofs  back  up  at 
deadline.  In  addition  to  saving 
a  lot  of  reset  every  day  the 
checking  of  proofs  against  the 
marked  paper  reveals  those  an¬ 
noying  errors  of  killing  the 
wrong  ad  or  overlooking  one 
that  should  go  out.  The  compos¬ 
ing  room  likes  the  early  kill 
.sheet  .  .  .  around  noon  .  .  .  and 
so  do  we. 

* 

For  morning  and  evening 
combinations,  with  classified  the 
.same  in  both  papers,  a  saving 
can  be  made  by  putting  the 
names  of  both  in  the  folio  line 
on  the  classified  pages  and  leav¬ 
ing  the  one  set  of  plates  on  the 
press  for  both  runs.  The  page 
numbers  will  be  different  for 
the  second  run,  .so  just  chisel 
them  off.  The  only  plate  to  be 
re-cast  is  the  first  or  slop-over 
page  and  it  can  carry  the  proper 
number  of  use  in  the  front  page 
index. 

*  *  * 

TMF.ASl  KKU 

A  new  addition  to  ANCAM’s 
executive  roster  is  James  J. 
Daly,  CAM,  Washington  (D.  C.) 
Post  and  Times  Herald,  who 
was  elected  treasurer,  succeed¬ 
ing  Philip  D.  Crawford,  CAM, 
Buffalo  (N.  Y.)  Courier-Ex¬ 
press  who  became  third  vice- 
president.  Other  officers  elected 
to  serve  ANCAM  for  the  year 
ahead  were  announced  in  last 
week’s  E&P  (page  56). 
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rSED  CAR  CODE 

To  build  greater  reader  confi¬ 
dence  in  auto  dealer  advertising, 
the  Los  Angeles  Evening  Mir¬ 
ror  Neies  has  adopted  a  new 
auto  code,  CAM  R.  M.  Kozek 
reports. 

Every  car  advertised  must  be 
at  the  location  advertised  and 
muit  be  in  condition  to  be  dem¬ 
onstrated.  Whenever  a  specific 
car  is  advertised,  the  license 
number  or  motor  number  of  the 
car  advertised  must  appear  in 
the  ad. 

Every  car  advertised  must  be 
delivered  with  equipment  as  ad¬ 
vertised  and  at  the  price  quoted, 
excluding  only  taxes  and  license 
fees.  The  firm’s  name  or  the 


word  “dealer”  appears  in  every 
auto  dealer  advertisement. 

Use  of  the  Mirror  News  auto 
columns  is  limited  to  only  those 
dealers  who  abide  by  all  condi¬ 
tions  of  the  code.  Accuracy  of 
all  advertised  statements  made 
by  participating  auto  dealers 
will  be  verified  by  a  Mirror 
News  staff. 

*  *  * 

AD  TRAINEES 

Chicago 

Twelve  1959  graduates  of 
eight  colleges  and  universities 
have  joined  the  classified  adver¬ 
tising  .staff  of  the  Chirago  Trib¬ 
une. 

The  training  program  includes 
two  weeks  of  classroom  training, 
followed  by  a  three-month  period 
of  on-the-job  experience  as  terri¬ 
torial  representatives  for  the 
paper’s  classified  advertising  di¬ 
vision. 

*  *  * 

COLOR  HELPS 

Continuing  classified  growth 
enabled  the  Redwood  City 
(Calif.)  Tribune  to  blossom  out 
in  its  first  separate  classified  ad¬ 
vertising  section  of  eight  pages 
in  a  Thursday  edition  under  a 
color  masthead. 

The  section  contained  1,330 
inches  of  paid  copy,  George  Bor¬ 
den,  CAM,  advised.  This  broke 
a  previous  day’s  high  of  1,181 
inches. 

Factors  in  the  continued  clas¬ 
sified  expansion  include  a  real 
estate  color  page  which  has  ap¬ 
peared  for  54  consecutive 
months,  Mr.  Borden  said.  This 
runs  at  the  regular  color  rate. 
The  participating  firms  have 
their  names  in  the  selected  color, 
customarily  red.  They  also  share 
the  cost  of  a  general  message 
on  homes  which  appears  in  a 
color  Ixirder  at  the  top  of  the 
page. 

Most  of  the  page  is  now  under 
long-time  contract.  An  avail¬ 
ability  of  around  10  per  cent  is 
offered  real  estate  firms  in  rota¬ 
tion. 

• 

Polire  Trial  Board 
Heariii^is  Opeiie<l 

Bo-stoN 

Boston  police  trial  board  hear¬ 
ings  were  opened  to  press  and 
public  under  an  order  issued  by 
Police  Commissioner  Leo  J. 

>  Sullivan. 

1  The  Commissioner,  in  amend¬ 
ing  Rule  54,  ordered  that  steno¬ 
graphic  copies  of  the  proceedings 
be  made  available  to  the  parties 
at  interest,  "on  their  written 

1  request  and  at  their  own  ex¬ 
pense.”  While  the  order  men- 

;  tioned  the  press  only,  Charles 

-  F.  Hoar,  secretary  to  the  com- 

,  missioner  later  confirmed  that 

2  the  public  at  large  is  also  in- 

2  eluded. 
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Walker  Tells  Value 
Of  P-Scliool  Training 


By  Jume»  L.  ('.ol  lings 


This  was  at  the  corner  of  33,  he’s  bet'ii  on  the  street  seven 
Broadway  and  42nd  St.  The  sky  years  for  the  Times,  which  he 
was  the  steely  blue  of  a  Marine  joinetl  as  an  office  boy.  He  sei-ved 
sergeant’s  eye  and  the  sun  was  the  paper  as  photo  lab  assistant 
a  blaze  of  waimth.  The  setting  (4  years) — before  the  course — 
was  perfect.  and  darkroom  jirinter  (2  years) 

But  the  assignment  was  dull,  aftci-wards. 

Five  stillmen  and  a  newsreel-  “I  had  an  idea  what  new’s 
man  were  on  hand  to  record  the  photography  was  about,”  he 
installation  of  new  electric  traffic  said,  “but  I  still  leamed  how  to 
safety  signals  at  the  intersec-  compose  a  picture,  how  to  print 
tion.  The  president  of  a  depart-  portions  of  negatives  for  spe- 
ment  store  was  the  switcher-on  cial  effects,  how  to  retouch  neg- 
of  the  devices.  He  was  sur-  atives  and,  in  general,  darkroom 
rounded  by  city  officials  and  girl  techniques.” 
scouts.  He  said  he  acquired  confidence 

Tom  Baffer  of  the  New  York  as  he  went  along  in  his  classes. 

Daily  NeiVH  took  one  quick  look  “That’s  quite  an  advantage,” 
at  the  scene.  “This  is  going  to  he  said.  “It  didn’t  hurt,  either, 
be  real  thrilling,”  he  said.  Stan  to  work  with  it.  I  couldn’t  have  since  it’s  pi 
Hall  of  the  New  York  Mirror  afforded  it.  The  facilities  wei'e  to  get  an  aci 
shook  his  head  in  refusal  when  excellent,  and  I  learned  things  for  a  sunset, 
a  press  agent  offered  him  one  from  the  teachers — they  were 
more  press  release.  “I’m  up  to  good  teachers — that  I  might  not 
my  ears  now  in  press  releases,”  have  leamed  for  a  long  time 
he  said.  “Just  tell  me  what’s  through  practical  experience.” 
going  to  happen.”  He  finishe<l  his  coffee.  “Yes,” 

The  other  boys  were  equally  he  said,  “I  know  a  lot  of  the  old 

enthusiastic.  There’s  something  hands  in  this  business  look  down 

about  this  sort  of  assignment  their  noses  at  such  schools  and 

that  makes  a  cameraman  want  think  they  are  a  waste  of  time, 

to  cover  a  fire,  a  jumper  or  a  that  a  fellow  should  come  up 

divorce  case.  They  grumble  but  through  the  darkroom  and  then 

they  make  as  many  shots  as  K^t  out  on  the  street  to  really  phers  spnice  up  a  little  more  in 

though  the  joh  were  important,  learn,  but  I  picked  up  things  their  attire  when  on  assign- 

Bob  Walker  of  the  New  York  helped  me  on  ment? 

Times,  the  only  man  with  a  35  especially  true 

mm.  camera,  was  every  place  at  ri^s  and  portiaituie 

once,  arranging  setups,  shooting  fo«[ses.  Even  though  I  work 
from  all  angles.  When  his  guest  »  news-style  camera,  I 

a.ske<l  him  if  he  didn’t  think  he  ^PP'y  portraiture  technique.s 
had  made  enough.  Boh  grinned  ^  earned. 

and  said,  “Just  let  me  make  one  Personally  I  think  it  s  hard  part  of  the  Pennsylvan 
more  and  then  I’ll  be  with  vou.”  beat  the  combination  of 
‘  schooling  and  practical  experi- 
I’p  friini  ilie  l.ah  ence.” 

.Several  pictures  later.  Bob  sat  SIKIOTING  SL’.NSET.S 

down  for  coffee  with  a  fellow 

who  wanted  to  find  out  what  he  In  a  special  section  containing 
thought  of  photography  schools  only  color.  Popular  Photogrn- 
in  general.  Bob  was  graduated  phy  in  its  July  is.sue  offei’s  this 
from  the  School  of  Modem  advice  on  how  to  shoot  sunsets: 

Photography  in  Manhattan.  He  “Ideally,  a  sun.set  should  1k> 
attended  classes  three  nights  a  shot  on  a  daylight-type  film 
week  for  2’^  years,  studying  through  a  haze  filter.  However, 
commercial,  portraiture  and  using  a  tungsten-type  film 
1‘^ws.  throws  an  element  of  blue  into 

“W'ell,”  Bob  .said,  “I  feel  that  fhe  sunset  that  will  give  the 
anybody  not  working  in  photog-  photo  an  unreal  but  interesting 
raphy  as  a  full-time  job  would  quality.” 

get  quite  a  bit  out  of  it.  I  would  Kodachrome,  the  magazine 
certainly  recommend  it  for  those  points  out,  gives  you  brilliant 
who  want  to  be  newspaper  pho-  color;  Ektachrome  is  softer  in 
tographer.s,  and  I  think  evei'y  effect,  and  Anscochrewne’s  colors 
school  of  journalism  should  are  even  more  pastel, 
teach  photography.”  You  ^re  reminded  to  bracket 

Bob  wasn’t  exactly  a  novice  your  exposure  (one  over  and 
when  he  began  the  course.  Now  one  under  the  first  exposure), 
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TIME  OUT  FOR  PICTURE — Three  leaders  in  the  National  Press  Pho¬ 
tographers  Association  get  on  the  other  side  of  a  lens  at  their  conven¬ 
tion  in  Hollywood,  Fla.:  Left  to  right — Joseph  Benetti,  president;  Joseph 
Costa,  board  chairman;  and  Tony  Garnet,  convention  chairman. 


Lensmen  Get 
Dressed  Down 


PRE.SIDENT  ADAM.S 

Edward  T.  Adams  of  the 
Pliiln'lelpliiu  (Pa.)  Bullet iv  has 
been  elected  president  of  the 
Pennsylvania  Press  Photogra¬ 
phers  Association. 


DIKTY  .SHIRT. S' 


Quinton  Beauge,  executive  Boy^il  tour, 
editor  of  the  H'’i((/am.sporf  (Pa.)  Photographers  had  been  car- 
Sun-Gnzette,  said  they  should,  tying  heavy  equipment  in  and 
He  made  his  remarks  to  a  photo  out  of  cars,  planes  and  trains 
clinic  of  70  news  photographers  following  the  Queen  and  Prince 
and  editors  (June  27)  which  was  Philip  over  .some  2,000  miles  of 
ia  AP  Canadian  terrain. 

annual  con-  ^  „  , 

Taken  for  Oraiiled 

ibed  later  as  Ouimet  said  it  was  taken  for 
Mr.  Beauge  jri-anted  that  people  would  dress 
graphers  are  projx'rly.  He  added  that  he  did 
‘‘ts.”  not  want  anybody  to  be  em- 

vant  the  be.st  barrassed,  leading  newsmen  to 
he  said.  “If  ^^e  conclusion  that  anyone  who 
t  treatment,  turned  up  out  of  proper  dress 
would  be  hu.stled  from  the 
shurgh  Post-  Queen’s  presence. 

sergeant  first  said  the 

order  was  his  own  idea.  But 
ot  have  been  ,  ,  , 

when  newsmen  bore  down, 

aging  editor  f^anding  up  and  moving  into  a 
’a  t  Tribune-  around  him,  he  ex- 

the  nhotoo-  P'ained  his  commanding  officer 
anHer”  expected  people 


CIRCLL4TIO> 


Readership  Surveys  By  Carrier  Systems 


Carrier  advisors  have  been 
used  successfully  in  testing  a 
new,  inexpensive  readership  sur¬ 
vey  system  developed  by  the 
Bedford  Research  Center,  Bed¬ 
ford  Hills,  N.  Y. 

The  tests  were  conducted  on 
Saturday  and  Wednesday  edi¬ 
tions  of  the  Hackensack  (N.  J.) 
Bergen  Evening  Record  last 
April.  Results  were  disclosed 
this  week  in  the  office  of  Dr. 
Howard  Hadley,  vicepresident 
in  charge  of  research.  Bureau 
of  Advertising,  ANPA. 


“The  tests  demonstrated  vali¬ 
dity  of  this  method,”  Dr.  Hadley 
said. 


Ix>w  Corit 


Jack  Boyle,  Bedford’s  pi’esi- 
dent,  for  many  years  an  agency 
space  buyer  at  McCann-Erick- 
son,  and  one  time  a  vicepresident 
with  Daniel  Starch  &  Staff,  an¬ 
nounced  tentative  costs  as  about 
$150  a  sur\’ey  under  a  year’s 
contract  for  52  weekly  studies. 
The  charge  would  go  to  $200 
for  13  or  26-week  contracts. 

Fees  would  include  a  Bedford 
representative  to  supervise  cod¬ 
ing  stories  and  advertisements 
to  be  checked,  distribution  of 
sample;  processing  the  returned 
cards  by  the  IBM’s  Marksense 
system;  collating  findings  to  de¬ 
velop  norms;  printing  of  re¬ 
ports;  and  subsequent  local  and 
national  servicing  of  results 
generally  to  agencies  and  adver¬ 
tisers.  Actual  scores  would  be¬ 
come  the  property  of  the  news¬ 
paper  and  would  V)e  supplied  to 
accounts  by  the  paper  or  its 
representatives. 

These  prices  are  “substantial¬ 
ly  lower”  than  charges  for  sur¬ 
veys  from  other  available  re¬ 
search  firms,  according  to  Dr. 
Hadley,  who  is  most  interested 
in  “getting  the  uni'esearched 
newspapers  to  conduct  reader- 
ship  surveys  for  national  adver¬ 
tisers.” 


During  the  tests  65%  returns 
from  a  sample  of  300  were  proc¬ 
essed  within  seven  and  a  half 
days,  described  as  “extremely 
fast.”  One  flaw  which  Mr.  Boyle 
thought  could  be  worked  out 
was  the  higher  number  of  hou.se- 
wives  than  men  answering  ques¬ 
tionnaires.  Advocates  of  per¬ 
sonal  interviews  also  always 
claim  weaknesses  when  the  re¬ 
spondent  is  left  alone  to  an¬ 
swer  questions. 

The  system  is  applicable  for 
any  newspaper  with  a  well  or¬ 
ganized  carrier  system.  New 
York  and  Chicago  would  be  the 
only  cities  that  should  be  counted 
out,  Mr.  Boyle  estimated.  Most 
use  would  probably  come  from 
newspapers  with  25,000  to  250,- 
000  circulation,  and  Dr.  Hadley 
pointed  out  they  are  the  ones 
that  now  do  little  research  of 
this  kind. 


mated  an  ordinary  reader  could 
fill  in  the  questionnaire  within 
10  or  15  minutes.  They  were 
simply  asked  to  specify  by  yes 
or  no  whether  or  not  they  had 
read  the  item  coded.  It  was  made 
plain  their  an.swer  should  con¬ 
cern  only  the  marked  paper. 
Postage  paid  reply  envelopes 
were  provided. 

The  paper,  questionnaire,  and 
instructions  were  placed  in  10 
by  15-inch  envelopes.  District 
advisors  selected  the  first  eight 
subscribers  in  each  of  the  dis¬ 
tricts  they  supervised  and  made 
the  delivery  direct  to  the  homes 
in  person.  The  Saturday  paper 
was  delivered  Monday  morning, 
when  the  advisor  customarily 
made  collection  calls.  The 
Wednesday  paper  was  delivered 
Thursday  morning.  If  nobody 
was  home  the  advisor  was  in¬ 
structed  to  go  to  the  next  house 
on  the  district  list. 


known  “young  family”  strip,  for 
instance,  led  the  list  of  the  15 
that  were  surveyed,  scoring  67% 
men  readers  and  60%  women.  It 
was  closely  followed  by  one  of 
the  oldest  in  the  field  involving 
two  funny  men,  which  attracted 
67%  men  and  37%  women.  Low¬ 
est  was  a  western  with  28%  men 
and  17%  women.  A  mystery  ad¬ 
venture  strip  also  scored  low, 
33%  men  and  19%  women. 


Ixicul  Advertising 
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How  It  Works 


!Mr.  Boyle’s  original  idea 
stemmed  from  the  fact  his  son. 
Bill,  14,  was  a  carrier  for  the 
White  Plains  Reporter  and  Mt. 
Kisco  Times.  He  saw  first  hand 
the  friendly  spirit  built  up  be¬ 
tween  subscribers  and  boys  in 
home  delivery  systems  and 
sought  to  capitalize  on  this 
atmosphere. 

New  Jer.sey  law  pi'ohibits  use 
of  boys  for  such  a  purpose.  In¬ 
stead  the  36  advisors  who  di¬ 
rect  the  work  of  the  Record’s 
1800  carriers  were  enlisted  to 
deliver  questionnaires  and  coded 
copies  of  newspapers  to  be  .sur¬ 
veyed.  The  advisors  willingly 
added  this  to  other  duties,  the 
Record  management  stated.  The 
carriers  deliver  77%  of  a  daily 
circulation  of  92,370. 


Your  Linotype  will 


behave 


with  Mergenthaler 
Linotype  Parts 


A  total  of  300  copies  of  each 
of  the  Wednesday  issue,  April 
8,  and  the  Saturday  of  April  28 
were  coded  with  grease  pencil 
according  to  stories,  features, 
i  editorials  and  ads  to  be  checked. 

Thus  numbers  were  given  to 
I  these  items  corresponding  with 
'  numbers  on  a  printed  question¬ 
naire  with  simple  instructions 
I  in  which  subscribers  were  asked 
I  to  answer  questions  on  reader- 
ship  to  “help  us  make  the  Rec¬ 
ord  a  better  newspaper  for  you.” 

The  heavy  Wedne.sday  paper 
(three  sections,  78  pages)  had 
32  items  so  marked;  Saturday 
edition  with  its  30  pages  dnd 
magazine  supplement  of  24 
pages  had  51  items.  It  was  esti- 


James  R.  Sutphen,  the  Rec¬ 
ord’s  managing  editor,  present 
at  the  Bureau  conference  with 
Leonard  Goldblatt  and  Carl  Roff 
of  the  reader  service  depart¬ 
ment,  declared  he  was  pleased 
with  the  helpful  information  ob¬ 
tained.  Not  only  did  readers  an¬ 
.swer  questions  but  also  added 
their  own  comments.  A  number 
wrote  lengthy  letters.  He  said 
“time  values  probably  can  only 
be  ascertained  from  frequent 
surveys,  but  I  learned  a  great 
deal  from  the  quick  valid  an¬ 
swers  received  on  what’s  being 
read  in  our  paper.” 

“To  learn  what  the  public 
wants  to  read  is  obviously  ex¬ 
tremely  valuable  to  any  editor,” 
he  .said.  “We  generally  have  to 
work  completely  in  the  dark. 
Mail  we  get  from  readers,  and 
we  get  a  lot,  rarely  if  ever  is 
concemed  with  editorial  content, 
but  rather  with  the  community 
scene. 


The  survey  had  an  immediate 
and  specific  result  in  selling  a 
repeat  on  a  local  real  estate  ad¬ 
vertisement,  Mr.  Goldblatt  said. 
Other  ads  were  cleaned  up  and 
improved  in  sales  power  when 
their  low  scores  were  compared 
with  high  scores. 

Unexpectedly  high  readership 
of  paid  obits  (54%  men  and 
52%  women)  helped  to  promote 
this  steady  revenue  source  in 
local  funeral  parlors.  Surpris¬ 
ing,  too,  was  the  score  received 
by  paid  religious  notices.  These 
church  ads  attracted  32%  men 
readers  and  22%  women. 

Help  in  an.swering  the  old 
bugaboo  on  ad  position  was  also 
claimed,  when  back  of  the  paper 
ads  scored  higher  than  some  in 
favored  spots. 


Naliunul  .Advertising 


“For  instance,  we  were  think¬ 
ing  of  giving  up  a  ‘do-it-your¬ 
self’  series  in  our  Saturday 
magazine  and  found  it  had  a 
high  readership,  66%  men,  and 
60%  women.  The  feature  was 
kept. 

“The  survey  also  helped  us 
judge  local  readership  of  our 
syndicated  comics.  National  re¬ 
ports  have  little  local  meaning, 
we  have  found.” 

Mr.  Sutphen  asked  that  scores 
on  comics  be  kept  confidential 
as  far  as  specific  names  were 
concemed.  The  report  by  cate¬ 
gories  is  interesting.  One  well 


Most  important  from  Dr. 
Hadley’s  viewpoint  would  be  the 
seiwice  performed  for  national 
advertising  executives  should  a 
substantial  number  of  newspa¬ 
pers  undertake  frequent  sur¬ 
veys.  He  visualized  a  list  of  per¬ 
haps  200  papers  as  “providinp; 
a  very  valuable  help  to  national 
advertisers  in  assessing  reader- 
ship  of  their  ads  in  the  news¬ 
paper.” 

The  headline  of  a  quarter- 
page  Buick  ad  was  read  by  41% 
of  the  men  and  45%  of  the 
women,  while  the  small  type 
text  under  the  picture  rated 
24%  men  and  18%  women.  A 
66-line  ad  on  two  columns  for 
Four  Roses,  featuring  a  comic 
drawing  by  Steig  attracted  30% 
of  the  men  readers  and  19%)  of 
the  women.  A  60-line  one  col¬ 
umn  Yellow  Pages  ad,  repeated 
twice  in  one  edition,  scored  11% 
men,  12%  women. 


.Some  Ollier  .Scores 
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Some  of  the  other  ratings  de¬ 
veloped  by  this  carrier  advisor 
study  included: 

Despite  proximity  of  metro¬ 
politan  papers  with  Sunday  TV 
magazines  and  the  TV  Guide, 
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the  Record’s  Saturday  magazine 
listing  of  the  coming  week’s  pro¬ 
grams  was  read  by  56%  men 
and  67%  women. 

World  News  in  Brief:  65% 
men,  53%  women. 

A  woman’s  advice  column: 
39%  men,  85%  women. 

Syndicated  business  column: 
68%  men,  59%  women. 

Sports  Page  Basketball  Game 
Report:  56%  men,  16%  women. 

Local  sports  (college  base¬ 
ball):  46%  men,  17%  women. 

TV  Key  Previews:  63%  men, 
72%  women. 

Radio  highlights:  22%  men, 
32%  women. 

Horoscope:  24%  men,  59% 
women. 

Robert  Hall  ad  (fine  cotton 
skirts  for  $1.77) :  44%  men,  51% 
women. 

Bowling  Alley  ad:  29%  men, 
18%  women. 

Rod  &  Gun  sports  page  fea¬ 
ture:  27%  men,  women  8%. 

Saturday  real  estate  ad  for 
development  offering  ranch  home 
from  $8,250:  46%  men,  33% 
women. 

New  and  used  Rambler  autos : 
32%  men,  10%  women. 

Classified  (landscape  garden¬ 
ing):  17%  men,  17%  women. 

Classified  (garden  apartment- 
display)  :  7%  men,  7%  women. 

(  Classified  (house  for  sale) : 
12%  men,  10%  women. 

Classified  (property  apprais¬ 
al)  :  10%  men,  12%  women. 

Public  Opinion  Poll  feature 
(on  whether  officers  volunteer¬ 
ing  for  space  travel  are  brave 
or  foolhardy)  :  51%  men,  33% 
women. 

Saturday  Section 

Following  from  the  Saturday 
magazine  section: 

Piano  ad;  5%  men,  14% 
women. 

Guitar  lessons  (classified  dis¬ 
play) :  4%  men,  10%  women. 

Specialty  store  ad:  (Baby 
Week  Sale) :  34%  men,  54% 
women. 

I*  Page  of  Fashion  Pictures: 
1  22%  men,  67%  women. 

I  Garden  Hint  and  Cooking 
*  Pecipes:  20%  men,  66%  women. 

(“Golden  Years”  (feature  for 
elderly  readers) :  51%  men,  41% 

(women. 

Small  TV  repair  ad:  2%  men, 
7%  women. 

,  60-line  one  col  Power  Lawn 


12,000  New  Subs 
Take  Carriers  Sailing 

Minneapolis 

More  than  3,000  Minneapolis 
Star  and  Tribune  carrier  sales¬ 
men  throughout  the  Upper  Mid¬ 
west  have  qualified  for  1959 
“Ski-O-Rama  Holidays.” 

William  T.  Jardine,  country 
circulation  manager,  said  the 
carriers  signed  up  more  than 
12,000  new  subscribers  in  a  re¬ 
cent  four-week  period. 

^’ater  Safely  Pro;:rani 

“Ski-O-Rama”  is  a  water 
safety  program  sponsored  by  the 
Star  and  Tribune  for  their  car¬ 
rier  salesmen.  The  “holiday” 
consists  of  a  day  of  water  ski¬ 
ing  and  water  safety  instruc¬ 
tion,  boat  riding,  swimming  and 
a  big  picnic  lunch. 

The  Ski-O-Rama  holidays  will 
be  conducted  at  different  lakes 
throughout  the  Upper  Midwest 
during  the  balance  of  the  sum- 


PASSING  JUDGMENT  on  contestants  for  the  Mrs.  America  title  at  Fort 
Lauderdale,  Fla.  are:  Left  to  right — Dorothy  Sinz,  food  editor  of  the 
Dallas  Times-Herald;  Grace  Hartley,  food  editor  of  the  Atlanta  Journal; 
Lorraine  Galling,  managing  editor  of  Woman's  News  Service,  New 
York;  and  Florence  LaGanke  Harris,  food  and  equipment  editor  of  the 
Cleveland  Press. 


i  --  ...ic  ujic  L-ui  x^ower  j-,awn 

I  Mower  ad  (Toro) :  17%  men, 

'  5% 

women. 

^  Features  at  the 

Movies:  37%  men,  38%  women. 

High  Fidelity  feature:  34% 
®*n,  26%  women. 
editor  &  PUBLISHER  i 


Free  for  24  Years, 
Weekly  Note  5c 

Cambridge,  Mass. 

The  113-year-old  Cambridge 
Chronicle,  which  for  24  years 
had  been  distributed  free  to 
25,000  readers  each  Thursday, 
returned  to  a  paid  circulation 
basis  on  June  4. 

Founded  in  May  1846,  the 
week  the  first  city  government 
of  Cambridge  was  inaugurated, 
the  Chronicle  operated  for  its 
first  89  years  on  a  paid  circu¬ 
lation  basis.  In  1935  it  was  pur¬ 
chased  by  and  merged  with  the 
Cambridge  Sun,  a  free  distribu¬ 
tion  weekly.  Under  the  dombined 
name  of  Cambridge  Chronicle- 
Sun,  the  paper  was  distributed 
free  until  June  4  when  it  began 
to  charge  its  readers  5c  a  copy. 
• 

15  More  Carriers 
Get  Education  Funds 

PHILADEI.PHIA 

Fifteen  more  carrier  boys  who 
serve  the  Philadelphia  Bulletin 
have  been  awarded  grant-in-aid 
toward  their  education  by  the 
Bulletin  Contributionship.  Each 
will  have  $250  held  in  trust  until 
he  finishes  high  school,  when 
the  money  will  be  deposited  with 
any  accredited  college,  business 
or  trade  school  in  which  he  en¬ 
rolls. 

One  boy,  who  has  had  a  Bulle¬ 
tin  route  for  more  than  four 
years,  Milton  Banker,  received 
his  third  grant-in-aid.  In  the 
top  fifth  of  his  class  in  high 
school,  he  plans  to  study  for  the 
ministry, 
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Brooks  Buys  Weekly 
At  Gilbert,  Ariz. 

Gilbert,  Ariz. 

James  R.  Brooks,  formerly 
public  relations  manager  of  Ekeo 
Products  Co.,  Chicago,  has  pur¬ 
chased  the  Gilbert  Enterprise, 
30-year-old  weekly  newspaper, 
from  Donald  V.  Shannahan. 

Mr.  Brooks,  editor  and  pub¬ 
lisher  of  the  Enterpri.se,  will  be 
assisted  by  Mr.s.  Brooks  in  pub¬ 
lishing  the  paper.  Both  Mr.  and 
Mrs.  Brooks  are  graduates  of 
the  University  of  Illinois  School 
of  Journalism. 

V  *  * 

Thompsonville,  Conn. 

James  Haslam  has  purchased 
the  Northern  Connecticut  News, 
Thompsonville  weekly  tabloid 
newspaper,  from  the  Hy  Neigher 
interests,  for  an  undisclosed 


Apache  Junction,  Ariz. 
The  Silver  Belt  Printing  and 
Publishing  Co.  purchased  the 
South  Phoenix  Round-Up  and 
al.so  began  publication  of  the 
Aparhe  Sentinel.  The  Sentinel 
will  be  a  free  distribution  news¬ 
paper  to  2000  boxholders  until 
further  notice. 

«  *  * 

Saij;m,  Ind. 
The  Salem  Democrat  has  been 
purchased  by  Robert  and  W. 
Kenneth  Shanks.  The  brothers 
have  not  had  any  formal  news¬ 
paper  experience. 

«  «  * 

Maumee,  Ohio 
Leonard  P.  Bennett,  publisher 
of  the  Maumee  Valley  News, 
sold  the  weekly  to  Gordon  Smit- 
ley  and  James  W.  Femamberg, 
it  was  recently  announced. 


Editors  Plan 
Foreign  Tour 

Plans  have  been  announced 
for  an  Editor’s  Faijt  Finding 
Tour  abroad  Oct.  31-Nov.  30. 

The  group  will  visit  Portgu- 
gal,  Spain,  France,  Athens, 
Cairo,  Jerusalem,  Tel  Aviv,  Is¬ 
tanbul,  Athens,  Rome,  Jordan, 
Tunis  and  the  Isle  of  Capri.  In 
these  countries  and  cities,  meet¬ 
ings  have  been  arrange<l  with 
press  clubs,  government  officials 
and  international  leaders  and 
diplomats. 

Host  and  hostess  will  be  Mr. 
and  Mrs.  Virginius  Dabney.  Mr. 
Dabney  is  the  Pulitzer  Prize¬ 
winning  editor  of  the  Richmond 
(Va.)  Thnes-Dispatch.  Arrange¬ 
ments  are  being  made  by  the 
Cultural  Travel  Center,  7  E. 
48th  St.,  New  York  17,  N.  Y. 


6  Added  to  Staff 

Charlotte,  N.  C. 

Six  persons  have  been  added 
to  the  staff  of  the  Charlotte 
News  in  the  last  three  weeks. 
Tom  Wingate  comes  to  the  state 
desk  from  the  Charlotte  Ob¬ 
server,  and  recent  college  grad¬ 
uate  Betty  Barrett  joins  the 
women’s  staff.  Dick  Rigby,  for¬ 
merly  of  the  High  Point  Enter¬ 
prise,  and  Monroe  Campbell 
from  the  Durham  Morning  Her¬ 
ald,  have  been  added  to  the  re- 
portorial  and  copy  staffs.  Also 
new  on  the  copy  desk  is  Jerry 
Bellune  of  Greenville,  S.  C.,  a 
recent  Furman  U.  graduate,  and 
Jerry  Shields  is  new  on  the 
reportorial  staff.  He  recently  re¬ 
ceived  his  master’s  degree  from 
the  U.  of  North  Carolina. 


PRESS  AWARDS 


the  administration 

Mr.  won  an  edi- 

on  the  pub- 

pre-  m^^HH||HpH|^|9|^^^H 

sentin.?  the  prize,  Justice 
Francis  Bergan  of  Albany,  a 
onetime  reporter  himself,  re- 
marked  that  “it  deals  with  a 

judicial-public  relations  problem  <iSSJ^  1>  '^m 

of  prime  and  current  import-  i 

ance,  and  what  is  more  signifi-  S 

cant  it  deals  with  the  problem 

fairly ...” 

His  award-winning  ai’ticle  ^  ^ 

said  there  is  no  pat  answer  to 
the  (piestion:  “When — if  ever — 

.should  the  names  of  criminal 

offenders  under  the  age  of  Ifi  be  / 

printed  by  newspapers?”  j  ^'r 

A  Democrat  and  Chronicle  re-  ’  tl 

loorter  for  18  months,  Mr.  John  C.  Williams 

W'illiams  has  been  a  reportei' 

on  the  Liifnyetfe  La.)  Daily  Ail-  HcraM,  for  his  Safety  Crusade 
rc/’D'ser,  a  deskman  on  the  HnrL  story  on  Mothers  Day,”  a 
for<l  (Conn.)  Cournnt,  and  —  I’oundup  of  21  dealh.s  in  Massa- 
from  January  to  October,  1957  chu-setts. 

— iiaanaf:cinff  edit/>r  of  the  Over-  Llylo  Rapp,  Kafamazoo 
ficas  Weekly,  in  Frankfurt,  Ger-  (Mich.)  Gazette,  for  his  first- 
many.  He  is  a  graduate  of  The  pei’son  “Thoughts  of  a  Drunken 
Hill  School  and  Bowdoin  College.  Ol  iver”  who  killed  his  com- 
*  *  *  panion,  lost  his  own  arm.  Rapp 

KICH  PIC  PBIZFS  written  over  2,000  safety 

columns  since  1925. 

Amateur  and  professional 
photographers  all  over  the  world 
are  eligible  to  compete  for  $30,- 
000  in  prizes  being  offered  in  Dapphin  Island,  Ala. 

the  1959  photo  contest  sponsored  Thirty-two  Alabama  weekly 
by  U.  S.  Camera  magazine.  The  new'spapers  received  awards  for 
competition  opens  July  1  and  excellence  in  a  number  of  phase? 
will  close  Nov.  30.  of  journalism  at  the  Alabama 

The  contest  will  be  conducted  Press  Association’s  annual 
in  two  divisions — for  black-and-  awards  banquet.  The  contest 
white  and  color  photographs  was  judged  by  Texas  newspa- 
with  equal  prizes  in  each  classi-  permen. 

fication.  Subject  matter  is  un-  General  excellence  awanb 
limited.  Fii-st  prize  in  each  di-  went  to  Foley  Onlooker  and  Ut 
vision  is  a  station  wagon.  A  trip  County  Bulletin,  Auburn.  First 


9  Fellows  Selected 
For  Science  Writing 


Eight  men  and  one  woman  by  a  two-year  pilot  grant  of 
have  been  awarded  fellowships  $70,000  by  the  Alfred  P.  Sloan 
for  the  second  year  of  Columbia  Foundation,  and  a  three-year 
University’s  Advanced  Science  $100  000  grant  from  the  Rocke- 
Writing  Program,  Dean  Edward  feller  Foundation. 

W.  Barrett,  of  the  Univei-sity’s 
Graduate  School  of  Journalism, 
has  announced. 

The  nine  Fellows  will  spend 
the  1959-60  academic  year  at 
the  University.  The  fellowships 
cover  tuition  and  fees,  plus  up  to 
$4,400  for  travel  and  living  ex¬ 
penses. 

The  Fellows  are: 

Jules  Bergman,  television 
news  writer,  reporter,  American 
Broadcasting  Company. 

Alexander  Dorozvn.^ki,  news 
editor,  Moriches  Tribune,  Center 
Moriche.s,  Long  Island,  New 
York. 

Barbara  (Mi-s.  Myrick)  Land, 
consultant.  This  U’ccA-  magazine. 

John  H.  Lannan,  reporter,  edi¬ 
tor.  .Associated  Press,  Maine. 

Wilbert  Lepkow.-^ki.  graduate 
science  student,  Columbus,  Ohio. 

Robei-t  L.  Mount,  reporter,  re¬ 
lief  editor,  Oxnard  (Calif.) 

Press-Courier. 

David  Spurgeon,  .science  I'e- 
porter,  Toronto  (Ont.)  Globe 
and  Mail. 

Wallace  K.  Waterfall,  assist¬ 
ant  city  editor,  Indianapolis 
(Ind.)  Times. 

Willard  E.  Wilks,  .science  edi¬ 
tor,  United  Press  International, 

Los  Angele.s. 

Representatives  of  news¬ 
papers,  wire  services^  radio,  tele¬ 
vision,  magazines  and  industry 
are  eligible  for  the  fellowships. 

The  program  was  made  possible 


.tlrs.  Lanfl,  the  first  woman 
chosen  for  the  program,  received 
her  bachelor’s  degree  from  the 
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Investigate  the  developments 
that  are  taking  place  —  In* 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
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fomia  presented  its  Distin¬ 
guished  Citation  of  Recognition 
plaque  to  the  Mirror  News  for 
“outstanding  services  to  Legion¬ 
naires  and  veterans  throughout 
the  state.” 

«  «  * 

Two  Buffalo  (N.  Y.)  Evening 
News  staffers  have  received  ci¬ 
tations  for  public  services.  Pro¬ 
motion  Editor  David  E.  Peugeot, 
individually  and  on  behalf  of 
the  News,  was  cited  by  the  New 
York  State  Congress  of  4-H 
Clubs  and  reporter  Fred  Turner 
received  a  citation  from  the 
Erie  County  American  Legion 
for  publicizing  activities  and  at¬ 
tempts  of  Communists  to  worm 
their  way  into  labor  unions  and 
various  other  organizations. 

*  *  * 

The  Muskegon  (Mich.)  Chron¬ 
icle  and  its  editor,  C.  D.  Mc- 
Namee,  were  honored  by  the 
Michigan  United  Conservation 
Clubs  for  “sound  editorial  policy 
and  excellent  coverage  of  con¬ 
servation  news.” 

*  *  * 

The  Los  Angeles  Times  was 
given  the  California  Pharma¬ 
ceutical  Association’s  Press 
Award  in  recognition  of  “out- 
•standing  service  in  matters  per¬ 
taining  to  public  health.” 

«  «  « 

SCHOOL  BELLS 

The  National  Education  Asso¬ 
ciation  gave  one  of  its  School 
Bell  awards  this  week  to  the 
Associated  Press  for  distin¬ 
guished  comprehensive  coverage 
of  education,  with  individual 
citation  to  G.  K.  Hodenfield,  edu¬ 
cation  writer. 

Others  in  the  newspaper  sec¬ 
tion  receiving  School  Bells  were: 
Christian  Science  Monitor;  Chi¬ 
cago  Sun-Times  for  Ruth  Dun¬ 
bar’s  “Truth  About  Russia’s 
Schools”;  New  York  Sunday 
Times  Magazine;  Parade;  Her¬ 
bert  Block,  Washington  Post  and 
Times  Herald  cartoonist;  and 
Walter  Lippmann,  New  York 
Herald  Tribune  columnist. 

• 

Front-Pafje  Sports 
Story  Wins  Prize 

Denver,  Colo. 

Robert  F.  (Bob)  Collins, 
Rocky  Mountain  News  assistant 
sports  editor,  this  wedc  was 
named  author  of  one  of  the 


Alimony  or  Contempt, 
Report  Must  Be  Fair 


are  as  broad  as  the  charge  or 
sufficiently  so  to  require  a  trial 
to  determine  whether  the  justi¬ 
fying  facts  have  the  meaning 
which  is  claimed  to  be  the  mean¬ 
ing  of  the  article.” 


By  Albert  Woodruflf  Gray 


Application  to  strike  out  the 
defenses  in  a  libel  action  against 
the  News  Syndicate  Co.  brought 
by  the  wife  of  a  city  prison  in¬ 
mate  has  been  denied  by  the  New 
York  State  Supreme  Court.  'The 
court  held  that  defenses  of  fair 
and  true  report  and  of  truth  had 
been  adequately  stated.  (184 
N.Y.S.2d  18) 

The  New  York  News  carried 
a  story  that  the  former  husband 
of  the  plaintiff  had  been  released 
from  imprisonment  that  had 
reached  “the  cruel  and  inhuman 
stage  which  public  policy  con¬ 
demns.”  This  husband,  accord¬ 
ing  to  the  article,  “did  a  half  a 
dozen  terms  averaging  three 
months  each  as  a  guest  of  the 
Sheriff  in  jail.  Then  on  October 
25th,  1955,  when  he  was  $1,400 
in  arrears,  he  was  jailed  again 
and  has  been  there  ever  since.” 

His  attorney,  according  to 
this  article,  told  the  presiding 
justice  that  most  of  the  previous 
imprisonments  weren’t  for  con¬ 
tempt  of  court  but  rather  be¬ 
cause  fresh  arrears  in  alimony 
payments  were  piling  up  while 
he  was  in  jail. 

In  her  libel  action,  the  wife 
charged  that  the  story  falsely 
asserted  that  imprisonment  of 
her  husband  were  not  for  con¬ 
tempts  of  court  but  rather  for 
arrears  of  alimony. 

Right  to  Report 

As  authority  for  its  refusal 
to  strike  out  the  defense  of  a 
fair  and  true  report,  the  court 
referred  to  a  suit  long  ago 
against  the  Brooklyn  (N.  Y.) 
Union.  That  newspaper  had  pub¬ 
lished  an  account  of  proceedings 
in  a  Magistrate’s  Court.  In  part 
of  this  article  was, 

“Lawyer  Perry  didn’t  confine 
his  comments  to  the  case  in 
hand,  that  of  the  pastor’s  sud¬ 
den  draft  on  the  church’s  availa¬ 
ble  funds,  but  told  of  a  recent 


sisters  assembled,  ‘Let  us  pray.’ 
The  money  was  all  there  before 
the  pastor  knelt  at  the  table  and 
crossed  his  hands  in  an  attitude 
of  devotion,  but  it  was  gone 
when  the  prayer  had  been  con¬ 
cluded,  the  lawyer  said.” 

Here  the  defense  of  fair  com¬ 
ment  had  been  attacked  on  a 
technical  ground  of  a  lack  of 
jurisdiction  of  this  case  in  the 
Magistrate’s  Court.  “The  pro¬ 
ceeding  was  in  open  court  where 
any  citizen  had  ^e  right  to  be,” 
said  the  court  in  sustaining  this 
defense.  “The  reporter  could  not 
be  expected  to  know  whether  all 
the  requirements  of  law  had 
been  complied  with  or  whether 
everything  said  in  the  course  of 
the  proceeding  was  strictly  rele¬ 
vant  to  the  subject  of  the  in¬ 
quiry. 

“He  was  required,  if  he  made 
any  report  at  all,  to  make  it  full, 
fair  and  impartial,  but  he  was 
not  bound  nor  was  the  publisher 
bound  at  its  peril  to  determine 
doubtful  questions  of  law.  The 
point  is  that  the  proceeding  is 
one  which  the  public  had  the 
right  to  hear  and  the  publisher 
had  the  right  in  the  public  in¬ 
terest  to  report.” 

Following  the  law  as  laid 
down  in  this  case,  the  court  in 
this  recent  News  case  said  the 
article  sets  forth  the  pertinent 
facts  of  the  various  commit¬ 
ments  in  chronological  order,  in¬ 
cluding  an  unsuccessful  attempt 
to  secure  relief  with  respect  to 
alimony  arrears  accruing  during 
the  period  of  incarceration,  the 
obtaining  of  separate  orders  of 
commitment  based  upon  failure 
to  comply  with  separate  direc¬ 
tions  of  the  order  and  the  deci¬ 
sion  of  the  court  leading  to  the 
husband’s  release. 

“Whether  the  defense  places 
an  unfair  and  unbalanced  em¬ 
phasis  upon  arrears  and  upon 
contempts  and  whether  the  pub- 


Denver  Area 
Mill  Planned 

San  Francisco 

Studies  into  the  possibility  of 
establishing  a  newsprint  mill  in 
the  Denver,  Colo.,  area  was  an¬ 
nounced  here  by  Crown  Zeller- 
bach  Corporation. 

Such  a  mill  would  serve  news¬ 
paper  customers  in  the  Moun¬ 
tain  States.  Growth  prospects  in 
that  area  justify  consideration 
of  additional  capacity  for  the 
future.  President  R.  O.  Hunt 
said. 

Development  of  such  a  pro¬ 
ject  would  require  two  to  three 
years. 

The  company  has  sufficient 
capacity  in  existing  mills  to  sup¬ 
ply  western  newsprint  custom¬ 
ers,  Mr.  Hunt  said. 


Press  Tour  Behind 
Curtain  in  FaU 

Miami,  Fla. 

A  working  tour  of  Russia  and 
the  satellite  countries  for  news¬ 
men  is  in  the  works  for  Septem¬ 
ber. 

The  trip  is  being  arranged  by 
American  Express  Co.  and  Pan 
American  World  Airways  with 
John  B.  McDermott,  Miami  Her¬ 
ald,  spearheading  the  journey. 

The  tour  will  take  in  London, 
Berlin,  Warsaw,  Moscow,  Lenin¬ 
grad,  Tashkent,  Kiev,  Budapest 
and  Vienna  with  press  confer¬ 
ences  with  key  officials  arranged 
along  the  way. 

This  is  much  the  same  route 
taken  by  Mr.  McDermott  last 
winter  for  the  CJhicago  Daily 
News  Foreign  Service. 

American  Express  in  Miami 
is  handling  the  arrangrements. 
The  tour  will  be  limited  to  about 
30  persons. 


_  _  _  ,  _  _  lication  was  capable  of  generat- 

three  best  sports  stories  writ-  prayer  meeting  in  a  little  church  ing  a  charge  of  prejudice,  are 
ten  in  the  United  States  in  which  is  situated  in  Erasmus  certainly  not  free  from  doubts,” 
|958.  It  is  one  of  the  lead  stories  Street,  during  which  he  broadly  the  court  said.  “While  the  record 
•n  the  Best  Sports  Stories  book  hinted  that  the  pastor  got  away  as  set  forth  in  the  defense  may 
published  by  E.  P.  Dutton  &  with  the  collection.  itself  establish  that  the  impris- 

Co.  ..^he  lawyer  said  the  colored  onments  were  solely  for  con- 

Mr.^  Collins  won  a  $250  prize  flock  had  gathered  for  an  eve-  tcnipt,  it  does  not  follow  as  a 
or  his  description  of  the  dra-  ning  of  prayer  and  praise  and  matter  of  law  that  the  defense 
jnatic  Air  Force  Academy  fotot-  had  donated  generously  when  insufficient  as  a  defense  of 
game  with  Iowa.  Judges  the  collection  plate  had  been  fair  report  of  a  judicial  pro- 
ConsidinO’  John  Hutchens  passed.  The  plate  was  placed  on  ceeding.” 
and  John  Chamberlain  chose  it  the  table  on  the  pulpit,  he  said.  Of  the  defense  of  truth  the 
aa  tte  best  news-feature  story  when  the  Reverend  S^ley  Lee  court  said:  “It  is  enough  that 
of  the  year.  announced  to  the  brethren  and  the  facts  set  forth  in  the  defense 


8  Scholarships 

Rockford,  Ill. 

Eight  Rockford  Morning  Star 
and  Register-Republic  carrier- 
salesmen  have  been  awarded 
college  scholarships,  each  valued 
at  $150,  under  the  program 
sponsored  by  the  newspapers. 
Since  1948,  when  the  Rockford 
Newspapers’  scholarship  pro¬ 
gram  was  inaugurated,  60  boys 
have  received  awards,  according 
to  E.  Kenneth  Todd,  publisher. 
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SYTVDICATES 


Danish  Cartoonist 
Omarr’s  Column 

By  James  L.  ColUngs 


Europeans  have  enjoyed  the  drawn  from  life,  for  the  idea 
artistic  humor  of  Orla  Getter-  for  the  series  crystallized  in  my 
mann,  Danish  cartoonist,  for  mind  after  a  couple  of  years  ^ 
many  years.  of  watching  a  little  girl  who  *  ^ 

It  has  been  said  of  his  work  lives  quite  close  to  my  house, 
that  his  characters  and  situa-  “Her  real  name  is  different, 
tions  seem  German  to  German  of  course,  and  I’ve  never  told 
readers,  French  to  French  read-  her  that  I  used  her  as  a  model.  ^ 
ers,  British  to  English  readers.  Already  the  real  little  girl  is 
and  so  on  across  the  continent,  beginning  to  grow  up  into  a  |B||| 
He’s  been  seen  occasionally  in  more  ladylike  and  quite  attrac- 
this  country  too,  but  mostly  in  tive  teenager,  but  to  me  she 
magazines.  He  goes  on  newspa-  will  always  remain  the  irrepres- 
per  view  Sept.  8  when  United  sible,  outspoken,  direct  young 
Feature  Syndicate  releases  his  rogue  whom  I  renamed  Ginger.’’  H 
two-column  panels  six  times  a  For  his  humor  output,  the 
week.  “Ginger”  is  the  name  of  Dane  has  never  drawn  anything 
the  product.  but  panels.  The  daily  strip  is  not  ogy, 

Mr.  Gettermann  describes  the  for^iini. 
panel,  which  he  started  just  over 
a  year  ago  in  Denmark,  as  “a  says, 
neighbor’s-eye  view  of  the  daily  particular  instant.  To  build  up  fying 
life  of  a  modem  family.” 

To  which  the  syndicate  adds: 

“The  heroine  and  chief  mirth- 
maker  is  a  bright-eyed,  snub¬ 
nosed  little  girl  named  Ginger, 
who  is  a  lively,  sometimes 
charming,  devastatingly  honest 
and  oddly  logical  little  tornado 
of  energy.  She  is  a  constant 
source  of  pride  and  joy  and 
major  headaches  to  her  fond 
but  often  exasperated  parents 
and  older  sister.” 

“Actually,”  the 
plains,  “Ginger 


Orla  GeHermann  and  wife. 

psychology  and  number  “The  syndicate,”  a  spokesman 
analysis.  said,  “doesn’t  pretend  to  assess 

To  me,”  Mr.  Gettermann  “Think-a-Digit,”  the  syndi-  the  validity  of  astrology  or  num- 
‘humor  is  a  thing  of  one  cate  explains,  is  “unique,  mysti-  ecology  or  Sydney  Omarr’s  col- 
■  •  -  •  ,  entertaining,  yet  umn.  But  strange  things  are 

to  a  funny  climax  is  not  natural  practical  and  helpful  to  the  happening.  The  discovery  of 
for  me.  Sometimes  I  envy  those  readers  who  believe  in  astrol-  penicillin  and  other  wonder 
who  can  do  it,  but  mostly  I  am  ogy.”  Release  date;  July  20.  drugs  has  spurred  scientific  re¬ 
content  to  try  to  present  the  This  is  how  it  works,  in  the  search  into  the  home-brewed 

laughable  moment  so  that  what  author’s  words  (as  taken  from  remedies  of  witch  doctors, 

led  up  to  it  is  immediately  ap-  a  column) :  “Serious  investigation  is  be- 

parent  to  the  reader.  Each  of  “First,  relax.  Then  think  of  ing  done  in  the  field  of  ESP, 
us  must  work  as  he  is  best  an  important  personal  question,  extra-sensory  perception.  The 
equipped  to  work.”  Now  mentally  choose  any  three  fact  is,  astrology  works  —  as 

*'  *  *  single  numbers.  Example:  9,  5,  a  device  for  solving  personal 

^  digits  of  your  selec-  problems  by  many  readers.  Ac¬ 
tion;  in  this  case  18.  cording  to  Omarr  the  subcon- 

“If  you  total  is  more  than  9,  scious  grasps  the  intrinsic  mean- 

add  the  two  numbers  of  your  ing  of  the  number  symbols.” 
total,  arriving  at  a  one-digit  Mr.  Omarr,  33,  has  written 
answer.  In  this  case  1  plus  8  several  books  and  at  one  time 
equals  9.  Then  look  below  for  conducted  “Sydney  Omarr’s  Al- 
guidance  and  your  answer.”  manac”  over  the  CBS  radio  net- 
An.swer  No.  9,  in  this  in-  work, 
stance,  was: 

“Your  question  concerns  in¬ 
come,  job,  promotional  oppor¬ 
tunities.  Yes,  this  is  the  time 
to  ask  for  that  raise  or  vacation 
—  with  pay !  The  answer  is  most 
favorable,  especially  if  you  are 
born  in  April.” 


ADVICE  COM  MN 

The  New  York  Herald  Trib¬ 
une  Syndicate  reports  it  has  a 
artist  ex-  daily  advice  column  by  Sydney 
is  literally  Omarr  that  is  based  on  astrol- 


Human  champ! 

the  underdog, 


WISHENGRAD  OUT 

H.  R.  Wishengrad,  editor  and 
owner  of  Editors  Syndicate  of 
New  York,  this  week  confirmed 
a  three-months'-old  rumor:  that 
he  was  selling  out. 

National  Newspaper  Syndi¬ 
cate,  he  said,  has  bought  his 
business  for  a  “cash  considera¬ 
tion,”  effective  July  6.  The  name 
of  his  syndicate  will  be  retained, 
he  add^. 

The  features  included  in  the 
deal  are  Bergen  Evan’s  “The 
Last  Word,”  Roger  Price’s 
“Droodles,”  Ralph  Blackmore’s 
“Canadian  Story”  (weekly  finan¬ 
cial  column),  Margaret  Herbst’s 
“The  Green  Thumb”  and  John 
Herling’s  “Report  on  Labor.” 
Editors’  “Willie  Woo”  has  been 
taken  over  by  NEA  Service. 

Mr.  Wishengrad,  now  execu¬ 
tive  editor  of  the  Bridgeport 
(Conn.)  Sunday  Herald,  started 
his  syndicate  in  1952. 

EDITOR  8C  PUBLISHER  for  July  4,  1959 


With  a  soft  spot  for  losers,  he  champions 
goes  all  out  for  the  common  guy  . , .  writes  in  the 
language  of  the  little  man,  and  never  talks  down.  To 
him,  Broadway  is  just  a  bigger  Main  Street  — and  maybe  that’s 
why  millions  of  Main  Streeters  like  to  look  at  Broadway  through 

Dream  Street 

by  Robert  Sylvester . . .  reporter,  critic,  columnist,  best-selling 
novelist. .. strictly  a  steak  and  potatoes  man,  with  a  yen  for 
Dixie  jazz,  jai  alai,  and  the  human  habitants  of  the  city... and 
purveyor  of  punchy  personals  on  TV  family  shows,  the  Yankees, 
British  humor,  race  horses,  old  gals  who  dye  their  hair, 
steak  houses,  and  balcony  seats.  His  five-day  feature  builds  friends 
and  following!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager... 
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Guild  Debate 

{Continued  from  page  13) 
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lege  for  two  and  a  half  hours  in 
the  Hotel  Astor. 

As  reported  last  week,  the 
final  vote  stood  213%  to  204% 
to  reaffirm  a  principle  ANG 
wrote  into  its  Code  of  Ethics  in 
1934  that  newsmen  .  .  shall 
refuse  to  reveal  confidences  or 
disclose  sources  of  confidential 
information.” 

The  vote  upset  the  majority 
decision  of  the  resolutions  com¬ 
mittee,  which  had  presented  a 
resolution  on  “qualified  privi¬ 
lege,”  asserting  the  right  of 
newsmen  “to  protect  the  con¬ 
fidential  sources  of  their  infor¬ 
mation  tn  all  matters  affecting 
the  public  interest.” 

Those  opposing  any  restric¬ 
tions  on  principle  called  this 
wording  “wonderful  rubbery 
language.” 

“We  stand  firm  in  our  belief 
in  the  principle  of  reporter’s 
privilege,”  shouted  Rol^rt  L. 
Shults,  Portland,  Ore.  “What  is 
a  little  privilege?  It’s  like  a  little 
pregnancy.  You  either  have  it 
or  you  don’t.” 


country  is  not  noted  for  its  irre¬ 
sponsible  press.” 

But  a  man  just  returned  from 
Geneva,  reporting  the  conference 
of  foreign  ministers,  contested 
that  last  point.  Although  a  sem¬ 
blance  of  Bronx  cheer  greeted 
his  anecdote,  Ed  Marciniak,  who 
represents  Work,  a  Chicago 
Catholic  labor  publication,  told 
of  conversations  he  had  in  a 
Swiss  cafe. 

“I  had  a  three-hour  argument 
with  a  group  of  important  peo¬ 
ple,  primarily  based  on  the  clos¬ 
ing  of  newspapers  in  Singapore 
and  other  places.  They  made  a 
strong  point  on  the  irresponsi¬ 
bility  of  the  press  in  general. 

“  ‘You  are  not  responsible,’ 
they  maintained  bluntly.  They 
have  lost  confidence  in  the  press. 

“Confidence  in  the  press  will 
lose  ground  unless  we  stand  firm 
for  the  principle  of  public  inter¬ 
est.” 


Code  Adopted  in  1934 
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Bernard  Rossiter,  labor  re¬ 
porter  of  the  Washington 
(D.  C.)  Post  and  Times  Herald, 
gave  two  reasons  for  being  “dis¬ 
turbed  over  unlimited  privilege.” 

“The  first  is  tactical,”  he  ex¬ 
plained.  “I  am  afraid  that  if 
newsmen  assert  their  claim  to 
unlimited  privilege  it  will  be  an 
invitation  to  politicians  to  coun¬ 
terattack  with  restrictive  legis¬ 
lation. 

“Secondly,  w’e  have  a  respon¬ 
sibility  to  all  in  society.  The 
principle  of  a  free  press  is  to 
protect  the  rights  of  all  people, 
and  that  includes  protection 
against  irresponsible  newsmen.” 

To  this  position.  Jack  Howard 
of  San  Francisco  Chronicle,  who 
has  spent  time  in  jail  for  re¬ 
fusing  to  divulge  a  news  source, 
quickly  responded  that  it  was 
in  the  public  interest  to  main¬ 
tain  confidence. 

“If  the  channels  of  informa¬ 
tion  from  a  free  press  to  its 
readers  are  to  be  kept  open,  the 
sources  of  news  to  the  free  press 
must  be 


Morris  lushevitz,  a  member 
of  the  labor  press  unit  of  the 
New  York  Guild,  presented  the 
minority  resolution  which  re¬ 
ceived  support. 

“Despite  Marciniak’s  story  I 
am  convinced  that  people  in  this 
country  have  not  lost  confidence 
in  their  press,”  he  said.  “We  are 
still  the  same  idealistic  people 
who  wrote  the  1934  code  of 
ethics  of  the  Guild,  and  we  are 
still  fighting  in  the  public  inter¬ 
est.” 

Although  the  Marie  Torre 
Case  had  bi-ought  the  debate  to 
the  convention,  speakers  were 
deprecatory  of  the  kind  of  in¬ 
formation  she  published  with¬ 
out  disclosing  the  source. 

“The  shape  of  Judy  Garland 
is  not  exactly  a  matter  of  pub¬ 
lic  interest,”  Calvin  C.  Erick¬ 
son  of  Madison,  Wis.  said. 

Without  mention  of  names 
there  was  talk  of  “unscrupu¬ 
lous”  and  “irresponsible”  col¬ 
umnists. 

William  H.  Wells,  Boston, 
spoke  for  the  majority  resolu¬ 
tion  by  disparaging  “govern¬ 
ment  by  leak.” 

“There  is  a  growing  trend 
toward  the  unattributed  source 
among  newspaper  men,”  he  said. 
“The  further  we  get  away  from 
hiding  behind  unnamed  sources 


Robert  C.  Stafford  of  Cleve¬ 
land,  who  reported  he  had  been 
privileged  to  spend  a  night  in 
jail  for  refusing  to  disclose  a 
source  of  information  in  a  kid¬ 
napping  case,  declared:  “We 
cannot  agree  to  anything  but 
full  freedom  of  the  press.  There 
is  no  such  thing  as  partial  free¬ 
dom  of  the  press.” 

Speakers  on  both  sides  of  the 
question  pointed  to  the  libel  laws 
through  which  people  have  re¬ 
dress  against  both  reporter  and 
newspaper  if  the  facts  disclosed 
are  not  true. 

Arthur  Marshall,  of  Madison, 
Wis.,  declared; 

“In  taking  a  public  stand 
on  this  question  as  a  union,  we 
should  show  for  what  kind  of 
legislation  we  are  pressing.  We 
should  let  it  be  known  that  the 
rights  of  the  press  should  not 
be  so  exercised  that  they  would 
trample  on  the  rights  of  the 
public. 

“I  know,  and  you  have  also 
probably  known,  publishers  who 
have  ordered  reporters  to  write 
libel  and  copyreaders  to  write 
libelous  heads. 

“A  purpose  stated  in  the  con¬ 
stitution  of  the  guild  is  that  we 
should  guarantee  as  far  as  possi¬ 
ble,  constant  honesty  in  the 
news.” 


In  Publishers’  Hands 


David  Schick  of  Philadelphia 
said  the  unlimited  or  unqualified 
privilege  placed  the  full  respon¬ 
sibility  where  it  belonged,  in  the 
hands  of  the  publishers. 

“I  think  the  public  interest  be¬ 
longs  in  the  hands  of  the  pub¬ 
lisher,”  he  concluded. 

“We  should  not  change  the 
stand  we  took  in  1934,”  main¬ 
tained  Harvey  Wing,  San  Fran¬ 
cisco  News.  “If  we  do,  our  act 
will  carry  with  it  the  indictment 
of  the  character  and  ability  of 
present  members  of  ANG.  We 
are  saying  in  effect  that  we 
haven’t  the  confidence  in  our 
people  that  we  had  then. 

“Let  us  adhere  to  the  same 
ethical  standards  we  laid  down 
in  our  Code  of  Ethics.” 

And  that  is  what  the  conven¬ 
tion  voted. 


Resolutions 


kept  unclogged,”  he 
said.  “In  order  to  gain  knowl-  the  better  it  will  be.” 
sdge  reporters  must  have  access 
to  sources  of  information,  and 
those  sources  must  for  many 
re^ns  often  be  protected. 

“Most  restrictive  legislation 


Attorney’s  Views  Given 


Several  speakers  had  con¬ 
sulted  with  Irving  Leuchter, 
ANG  counsel.  Mr.  Leuchter, 


would  leave  it  to  judges  or  in-  they  reported,  had  cautioned 


yestigating  committee  chairmen 
|o  decide  whether  or  not  it  was 
jy*  the  public  interest  to  make 
Known  sources  of  information. 
As  a  newspaperman  I  refuse 


against  the  “ambiguity”  of  the 
phrase  “in  the  public  interest.” 
He  had  argued  on  behalf  of 
standing  on  the  firm  principle 
w’ithout  qualifications  as  had 
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to  submit  my  personal  judgment  Thomas  Jefferson  in  the  Bill  of 
to  that  of  judges.  Certainly  our  Rights. 
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In  addition  to  resolutions  re¬ 
ported  last  week,  the  convention 
went  on  record  as  decrying  the 
recent  ruling  of  the  Federal 
Communications  Commission 
holding  that  equal  time  on  radio 
or  TV  must  be  granted  political 
opponents. 

Another  resolution  called  on 
Congress  to  “direct  its  efforts 
toward  helping  society  and  the 
mass  of  trade  unionists  to  drive 
crooks  from  their  midst”  rather 
than  “punishing  the  law-abiding 
labor  movement  as  a  whole.” 


Rogers  Hospital 
Opened  to  Press 

Motion  picture  and  drama 
critics,  radio-TV  editors,  and 
columnists  this  week  were  voted 
qualified  to  use  the  facilities  of 
the  Will  Rogers  Memorial  Hos¬ 
pital  and  Research  Laboratories 
at  Saranac  Lake,  N.  Y. 

Announcement  of  the  hos¬ 
pital  board’s  (action  was  made 
by  Abe  Montague,  hospital  presi¬ 
dent  and  executive  vicepresident, 
Columbia  Pictures  Corp. 

Also  eligible  are  families  of 
the  newspaper  men  and  women 
and  personnel  of  advertising 
agencies  identified  with  the  crea¬ 
tion  and  distribution  of  enter¬ 
tainment  promotional  material. 

Mr.  Montague  said  it  was 
pointed  out  at  the  board  meet¬ 
ing  that  the  newspaper  enter¬ 
tainment  writers  “constituted 
an  influential  and  active  seg¬ 
ment  of  the  entertainment  in¬ 
dustry  and  as  such  the  free 
facilities  of  the  hospital  should 
be  made  available  to  them  and 
their  families  just  as  they  are 
to  employees  of  motion  picture, 
stage,  TV  and  radio  companies.” 

Detailed  information  may  be 
obtained  by  writing  to  the  hos¬ 
pital  at  Saranac,  N.  Y.,  or  to 
national  headquarters  at  1501 
Broadway,  New  York  36,  N.  Y. 

Facilities  involve  no  cost  for 
treatment  of  chest  ailments. 

• 

2  Defendants  Out 
Of  Monopoly  Case 

Boston 

The  names  of  two  newspaper 
publishing  companies  were  or¬ 
dered  stricken  as  defendants  in 
a  civil  anti-trust  suit  brought  by 
another  newspaper. 

Federal  Judge  Charles  E. 
Wyzanski  Jr.,  ordered  stricken 
out  the  Worchester  Telegram 
Publishing  Co.,  Inc.,  and  the  En¬ 
terprise  Publishing  Co.  which 
publishes  the  Brockton  Enter¬ 
prise  and  Times. 

Judge  Wyzanski  denied  a  mo¬ 
tion  to  substitute  Charles  A. 
Fuller  of  the  Brockton  Enter¬ 
prise  as  a  defendant  in  place  of 
his  father,  Charles  L.  Fuller, 
deceased. 

The  suit  was  brought  by  the 
Union  Leader  Corp.,  publisher 
of  the  Manchester  (N.  H.)  Un¬ 
ion  Leader,  against  nine  news¬ 
papers;  Newspapers  of  New 
England,  Inc.,  and  a  dozen  in¬ 
dividuals. 

In  the  suit,  the  Union  Leader 
Corp.  said  the  defendants  coa¬ 
spired  to  force  the  Union  Lead¬ 
er’s  newly  formed  Haverhill 
Journal  out  of  business  with  the 
intent  of  creating  a  monopoly 
for  the  Haverhill  Gazette. 
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Linage  Up 
9.5%  as  Auto 
Leads  Gains 


Total  advertising  linage  in 
newspapers  measured  by  Media  An^ji  ‘ 
Records,  Inc.,  in  52  cities  in  May  Year  tc 
hit  263,826,307  lines,  a  gain  of 
9.6%  over  the  240,878,659  lines  Classified 
registered  in  May  of  1958.  For  * 

the  year-to-date,  linage  was  up  year  tc 
5.8%. 

Gains  were  made  in  all  seven  w®'* 
major  linage  classifications  with  a  ’ 

the  biggest  increase,  20.9%,  y^^^ 

made  by  Automotive.  Other 
gains  were  as  follows:  Display, 

6.2;  Classified,  20.3;  Retail,  5.3;  • 

Department  Store,  7.7;  General, 

2.6;  and  Financial,  19.8. 


MAY  Newspaper  Linage — 52  Cities 

1959  1958  %  of  E&P 

Linage  Linage  1958  Index 

(Compiled  bj  EDITOR  &  PUBLISHER  from  Media  Record  Meaearemente) 
Total  Advertising 

May  .  263,826,307  240,878,669  109.5  106.6 

April .  255,002,185  228,009,848  111.8  105.2 

Year  to  date  ...1,144,908,448  1,082,133,944  105.8  101.1 

Display 

May  .  195,647,146  184,112,609  106.2  101.7 

April  .  191,850,378  174,619,734  109.9  103.6 

Year  to  date  . . .  851,671,134  822,901,777  103.6  99.9 


The  following  linage  tabulations  have 
been  compiled  by  Media  Records,  Inc. 
tor  exclusive  publication  by  Editor  t  Pub¬ 
lisher.  They  may  not  be  reprinted  or  pub¬ 
lished  In  any  form  without  explicit  pennls- 
slon  from  Media  Records,  Inc. 

IPS?  I?S8 
AKRON.  OHIO 

Beacon  Journal-a  . 2.3«i,3S4  2,3M,834 

iBtacon  Joumal-S  ....  I.2S9.I53  ?i3,535 


Grand  Total  . 

3,445,507  ; 

3,332,349 

ALBANY, 

N.  Y. 

Knickerbockar-News-e  . 

1,443,341 

1,334,054 

Times  Unlon-m  . 

1,205,504 

1,123,383 

•Times  Unlon-S . 

748,308 

444.9S4 

Grand  Total  . 

3,417,175 

3,124,393 

ALBUQUERQUE,  N.  M. 

JournaNm  . 

1,591,720 

1,474,732 

§Journal-S  . 

548,490 

411,781 

Tribune-e  . 

1.499.473 

1,423,905 

Grand  Total  . 

3,439,883 

3,310,418 

ATLANTA 

,  GA. 

Constitution-m  . 

1,832,895 

1,434,270 

Journal-a  . 

2,298,014 

2,274,720 

Journal  B  Constitution-S 

1  1,245,942 

924,903 

Grand  Total  . 

5,374,853 

4,837,893 

ATLANTIC  CITY,  N.  J. 

Press-m  . 

905,200 

872,737 

••Press-S  . 

,  297,494 

202,574 

Grand  Total  . 

1,202,494 

1,075,313 

BALTIMORE.  MD. 

•American-S  . 

.  499,287 

457,945 

Naws-Post-e  . 

.  1,440,355 

1,518,553 

Sun-m  . 

.  1,379,088 

1,240,872 

Sun-a  . 

.  2,273,374 

2,183,143 

tSun-S  . 

.  1,738,350 

1,425,732 

Grand  Total  . 

.  7,530,454 

7,044,285 

BEAVER  VAUEY,  PA. 

Beaver  Valley  Times-e. 

.  828,222 

BINGHAMTON.  N.  Y. 

Press-e  . 

.  1,341,313 

1,404,374 

|Press-S  . 

454,983 

342,449 

Sun-m  . 

.  387,982 

405,840 

Grand  Total  . 

.  2,204,278 

2,172,483 

BIRMINGHAM.  ALA. 

Post-Herald-m  . 

.  1,148,342 

1,229,087 

News-e  . 

.  1,921,372 

1,987,227 

tNaws-S  . 

..  994,272 

740,237 

Grand  Total  . 

..  4,044,004 

3,974,551 

NOTE:  Part  run  adv.  Included:  Naws-e 

1959—  1,921,372  (31,301).  I9S8- 

-  1,987,227 

(28,420). 

BOISE, 

IDAHO 

Statesman-m  . 

..  948,944 

••Statesman-S  . 

..  247,921 

May  .  68,279,161 

April  .  63,151,807 

Year  to  date  . . .  293,237,314 

Retail 

May  .  139,115,286 

April  .  135,766,602 

Year  to  date  . . .  614,475,466 

Department  Store 

May  .  51,169,304 

April  .  60,370,165 

Year  to  date  . . .  222,791,457 

General 

May  .  35,737,620 

April  .  36,690,376 

Year  to  date  . . .  151,713,316 

Automotive 

May  .  16,603,370 

April  .  16,710,088 

Year  to  date  . . .  62,488,623 

Financial 

May  .  4,090,970 

April  .  4,783,312 

Year  to  date  . . .  22,993,741 


IPS?  IPS* 
BOSTON,  MASS. 

Amarlcan-e  .  721,742  722,142 

Record-m  .  847,084  831, 4P4 

•Advertiser-S  .  404,555  343,327 

Globe-e  .  I,438,PPP  1,584,150 

Globe-m  .  1,487,845  1,411,181 

Globe-S  .  1,425,153  l,IP2,P05 

Herald-m  .  I,54P.2I2  l,4P4,542 

tHarald-S  .  1,541,145  l,2PP,842 

Traveler-e  .  1,702,574  l.724,P3P 


BUFFALO,  N.  Y. 

Courier  Express-m  ....  1,128,1 
§*Courler  Exprass-S  ...  I,2P4.334  1,044,488 
tEvcning  News-e  . 2,4PS,424  2,328,0P4 


Grand  Total  . 4.PI8,5P7  4,404,004 


CAMDEN,  N.  J. 


CHARLESTON,  W.  VA. 


PP7.0II  P8P,33I 
1,055,044  l,02P,8S4 


Grand  Total  . 2,42P,043  2,383,228 

CHARLOTTE,  N.  C. 

News-e  .  P5I.443  1,143,275 

Observer-m  .  I,548,2P7  l,525,P47 

tObserver-S  .  73P,574  533,P3P 


CHICAGO.  ILL. 


tDailv  News-e  .  2,144,850 

American-e  .  8P0,523 

•American-S  .  424,843 


1,485,050  1,314,241 
778,344  543,05? 


240,878,669 

109.5 

106,6  1 

228,009,848 

111.8 

105.2  < 

1,082,133,944 

105.8 

101.1  1 

184,112,609 

106.2 

101.7 

174,619,734 

109.9 

103.6 

822,901,777 

103.6 

99.9 

56,766,060 

120.3 

1 

110.6  ] 

63,490,114 

118.1 

109.1  ' 

259,232,167 

113.1 

106.2 

132,127,170 

106.3 

102.7 

124,668,106 

108.9 

104.1 

590,853,677 

104.0 

101.9 

47,530,368 

107.7 

101.6 

47,113,626 

106.9 

101.6 

216,024,790 

103.1 

99.4 

34,840,908 

102.6 

96.6 

32,669,683 

109.0 

100.2 

151,303,397 

100.3 

94.7 

13,728,919 

120.9 

100.9 

13,313,913 

118.0 

103.3 

60,766,426 

102.8 

90.4 

3,415,612 

119.8 

121,6 

3,878,133 

123.3 

129.3 

19,978,377 

115.1 

123.2 

1959 

1958 

CLEVELAND 

.  OHIO 

Plain  Dealer-m  . 

2,404,102 

2,173,247 

(•Plain  Dealer-S . 

2,084,749 

1.714,544 

News-e  . 

831,931 

915,844 

Press-e  . 

2,792,104 

2,473,019 

Grand  Total  . 

8,114,888 

7,474,474 

COLUMBUS.  OHIO 

Dispatch-e  . 

2,072,533 

2,003,304 

DIspatch-S  . 

1,411,280 

1,138,317 

Citizen-e  . 

732,375 

477,947 

§Cltlzen-S  . 

382,555 

318,051 

Ohio  State  Joumal-m  .. 

837,457 

713,491 

Star-w  . 

82,859 

72,905 

Grand  Total  . 

5,519,059 

4,924,017 

DALUkS, 

TEX. 

News-m  . 

2,294,941 

2,079,295 

tNews-S  . 

870,141 

434,324 

Times  Herald-e . 

,  2,378,425 

2,193,898 

•Times  Herald-S  . 

.  900,938 

474,588 

Grand  Total  . 

.  4,444,445 

5,584,107 

DAYTON. 

OHIO 

•1959 

1958 

Journal-Herald-m  .... 

.  1,845,374 

1,702,241 

News-e  . 

.  2,040,714 

1,939,577 

§News-S  . 

.  913,148 

715,094 

Grand  Total  . 

.  4,819,258 

4,354,932 

(•)  NOTE:  News  Sunday  first  Parade 

publication  data,  May  3.  1^9. 

DENVER, 

COLO. 

Rocky  Mt.  News-m  ... 

.  1,748,324 

1,424,474 

§•Rocky  Mt.  News-S  . 

.  447,354 

393,428 

Post-e  . 

.  2,244,429 

2,142,805 

t  Post  s  . 

.  985,847 

773,474 

Grand  Total  . 

.  5,445,978 

4,954,385 

IPS?  1151  ¥ 
DES  MOINES,  IOWA 

Ragister-m  .  7?l,038  754,78  '• 

Tribuna-a  .  PP2,P28  PIS.lii  . 

tReglster-S  .  425,504  4PI.UI 

Grand  Total  . 2,40?.470  2,149,311  * 

t 

DETROIT,  MICH. 

Free  Press-m  .  1,527,331  1,292,01! 

§Free  Press-S  .  514,430  377,MJ 

News-e  .  2,505,532  2,149,199 

tNews-S  .  1,510,095  l,07S,9« 

Times-e .  1. 1 49,394  1,007,119 

•Times-S  .  453,855  395,511 

Grand  Total  .  7,482,439  4,320.501 

DULUTH,  MINN. 

Herald-e  .  891,194  954.» 

Naws-Trlbuna-m  .  492,291  724,1^ 

News-Tribune-S  .  484,898  459,311 

Grand  Total  .  2,070,383  2,139.44! 

ELMIRA.  N.  Y. 

Advertiser-m  .  433,002  444,211  ] 

Star  Gaiette-e  .  925,418  954,45!  ' 

••Telegram-S  .  320,045  291,48  ^ 

Grand  Total  .  1,478,445  1.714,10 

EL  PASO,  TEXAS 

TImes-m  .  1,549,479  1,372,78 

•Times-S  .  542,125  475,98 

Harald-Post-a  .  1,571.244  1,502,10 

Grand  Total  .  3,442,848  3,350,999 

ERIE.  PA. 

Nawvm  .  1,221,751  1,143,919 

nmes-e .  1,229,785  1,277,81 

§Times.News-S  .  519.042  400.10 

Grand  Total  .  2,970,578  2,150.28 

FOND  DU  LAC.  WIS. 

Commonwealth 

Raporter-e  .  478,552  4r.ll9 

FORT  WAYNE.  IND. 

Journal  GazaHe-m  ....  1,293,553  1,445.8! 


SJoumal  Gazette-S 
News  Santinel-e  ... 


595,135  492, W 

1,712,817  l.8N.5r 


3,401,505  3.132.43* 


FORT  WORTH,  TEXAS 


Star-taiegram-e  .  1,947,213  1,844,311  ' 

IStar-Talegram-S  .  801,194  403.48 

Press-e  .  511,204  484,177 

Press-S  .  203,400  175,35! 

Grand  Total  .  4,488,314  3.954.347 

FRESNO,  CALIF. 

Bee-e  .  1,388,858  l,3N,28 

§Bae-S  .  489,252  554,0R 

Grand  Total  .  2,978,110  1,954.38 

GARY.  IND. 

Post-Tribune-e  .  1.547,314  1.344.21 


Grand  Total  . 2,111,221  I.705.2SI 

GRAND  RAPIDS,  MICH. 


♦•Press-S  .  459,022  _ 

Grand  Total  .  3,003,484  2,0N,!34 

HAMMOND,  IND. 


Grand  Total  . .  1,214,885  Post-e  . 

NOTE:  Statesman  Morn,  and  Eve.  sold  Times-Star-e 
only  In  combination.  Linage  of  one  ed¬ 
ition  (Morn.)  only  Is  shown.  Grand  To 


/.  j  T  X  .  I  IMPORTANT  NOTICE 

Grand  Total  . 11,085,579  10,004,439 

NOTE;  Part  run  adv.  included;  1959 — 3,-  Except  where  other  figures  are  specific- 

I  413  301  (742  312);  344  740  (211,905).  ^  Media  Records,  May  1959  Linages; 

•Includes  35,954  lines  AMERICAN 
CINCINNATI,  OHIO  WEEKLY. 

Enquirer-m  .  2,234,598  2,103,027  ,,,  ,  .  „  easjii  w  uicci/i  v 

f*Enquirer-S  .  1,715,718  1,453,515  ’•Includes  45,553  lines  FAMILY  WEEKLY. 

Post  t  Times-Star-e  ...  2,047,742  flncludas  72,143  Unas  THIS  WEEK, 

foit-a  .  1,344,492  Slncludes  45  299  lines  PARADE. 


Times-S .  412.542  4^ 

Grand  Total  .  1,958,820  1,759,352 

HARRISBURG.  PA. 

Patrlot-m  .  1.495.1 17  l,559,W 

SPatriot  News-S  .  439.109  3^ 

Grand  Total  .  I.9H224  1.932, ’ll 

HARTFORD,  CONN.  ^ 

Courant-m  .  1,047,419  984, OC 

iCourant-S  .  1,044,083  844.n* 

Times-e  .  2,148,081  2,101,3^ 

Grand  Total  .  4,301,583  3,9S3,«7 

HAVERHIU,  MASS. 
Journal-e  .  404,440  351,10 

HONOLULU,  T.  H. 

Advartlser-m  .  492,884 

•*Advertlser-S  .  •494,180 

§Star  Bulletin-e  .  1,489,495 


Grand  Total  .  4,000,058  4,198,937 


tlncludes  72,143  lines  THIS  WEEK.  §Star  Bulletin-e  .  1,489,495  _ _ 

flncludas  45,299  lines  PARADE.  e—.j  t«».i  x  ajj.  7*l 

(Includes  127,350  lines  WEEKEND  MAGA-  NOTE;  First  Family  "Weekly  publlcelh* 
ZINE.  May  3.  1959. 

EDITOR  8C  PUBLISHER  for  July  4,  19» 


I9S9  l?S«  IW 

HOUSTON,  TEXAS  MEMPHIS,  TENN. 

ChrMicIt-*  .  2.5M.9I8  2.498.334  CommircUl  App«al-m.  1.907.932 

•Ctirwilcla-S  .  1. 235,345  1,004.599  tCommarclal  Appaal-S  932.384 

PoitHn  .  2,193,590  2.230,581  Prass-ScImitar-a  1.252.094 

fPoit4  .  831,049  844,818  - 

Prasi-a  .  790.523  831,974  Grand  Total  4,092,410 


Grand  Total  . 7,819,425  7,210,308 

NOTE:  Part  run  adv.  Includad:  Chron- 
icla^  1959  -  2,588,918  (109,189).  1958  — 

2,498,334  (89,228). 


INDIANAPOLIS,  INO. 


1959  1958  NOTE:  Part  run  adv.  Includad:  M!rror-m  1959  1958 

MEMPHIS,  TENN.  1959—885,184  (198,584).  1958-874.851  (208,-  PHILADELPHIA.  PA. 

Commarclal  Appaal-m.  1.907,932  1,951,087  •’5’— f*5.073  ( W,3M)  inS  Bullatin-a  .  2,228,774  2,175,818 

tCommarelal  Appaal-S  932,384  t  1^^1.551.152  ♦•Bullatin-S  .  904,788  894,002 

Pre$t-Sclm!tar-a  .  1.252.094  1,184,273  Inquirar-m  .  1,948,058  1.770,820 

-  - -  C.SZ’W)..  1958-  ^2.9«  Inquirar-S  .  1,893,109  1,538,889 

Grand  Total  .  4.092,4  0  3,881,807  (1,211,848).  Joumal-Amorican-a  1959-1,-  n«w«.«  742  419  514  278 

.  047,178  (143.989),  1958-1,018.988  (127,384).  •  . 

MERIDEN,  CONN.  Grand  Total  .  7,717.148  8.713.803 

Racord  Journal  .  777,159  828,948  1958 — 489,924  (107,898).  World  Tal.  8  Sun-a  b  .a  j  t  i  j-j  i 

(sVaNota)  1959-1,282,997  (233,595).  1958-  1,248,129 

NOTE:  Racord  Morning  and  Journal  (28.4^).  Split  run  adv.:  Nawi-m  198,013.  (32,954).  1958-1,770.820 

Evaning  ara  »old  only  in  combination.  Nawi-S— 172,  705.  IJ/.bjjj. 


Grand  Total  .  7,717,148  8,713,803 

NOTE:  Part  run  adv.  includad:  Inquirar-m 


”  »  il  ti 


Ntws-a  . 

.  1,939,844 

1,873,934 

only  is  shown. 

Star-m  . 

.  1,893,907 

1,728,957 

Stir-S  . 

.  1,288,183 

1.038.288 

. 

.  1,013,290 

1.022.343 

Harald-m  ... 

iThnas-S  . 

.  385,372 

332,327 

§Haratd-S  ... 
News-a  . 

Linagt  of  ona  oditlon,  Racord  Morning 


*3183, 254  3,397,597  S'-®"’  '*^**‘S 

.  1,830,459  1,389,255 

.  1,218,071  1,358,781  . 

.  529,371  593,809  mcwpopt 


NEW  YORK  (QUEENS),  N.  T. 

Long  Island  Prass-a  ...  1,820,200  1,5^ 


PHOENIX,  ARIZONA 


1,820,200  1,549,549  *•^''*>'''"1  . 

881  013  522  292  fRapublic-S  .  1,022,297  719,979 

'  '  Gaiatta-a  .  2,451,923  2,232,438 


2,281,213  2,071,841 


JACKSON,  MISS. 

Clarion  Ladgar-m  .  897,181 

lOarlon  Ladgar  A 

Naws-S  .  388,734 

Dally  Naws-a .  787,173 

Stata  Timai-a  .  477,800 

Stata  Tlmas-S  .  303,350 


8,498,578  5,993,847  fNaws-S  .  529.371  593,809  NEWPORT 

MISS.  Grand  Total  .  7,139,155  8.719,422  fr***-™  . 

897,181  824,893  NOTE:  Part  run  adv.  includad:  Harald-m  rf***-*  . . 

1959  -  3,583,254  (83,111).  1958  —  3.397,597  Timas-Harald-a  ... 

388,734  271.253  (88,422).  Harald-S  1959— 1,830,459  (142,542). 

787,173  892,578  1958—1,389,255  (134,150). 


Grand  Total  5,992,127  5,229,141 


NEWPORT  NEWS,  VA. 

.  1,272,298  1,189,798 

.  512,298  393,498 


1,113,404  1,138,824  Post-GaiaHa-m  . 

-  —  Prasi-a  . 

..  2,897,998  2,700,118  tPrass-S  . 


....  303,350  187,280  MILWAUKEE,  WIS. 

Santinal-m  .  1,227,181  1,140,877 

....  2,834,238  2,490.09t  ‘Sentinal-S  .  351,708  350,228 

...  Joumal-a  .  3,310,884  3,012,412 

•''“•‘f’.nS'it;  .  ...  tJournal-S  .  1.993.178  I.4M.707 


NIAGARA  FALLS,  N.  Y. 

,140,877  Gaiatta-a  .  1,038,113  1,084,037 

350,228  •*Gaiatta-S  .  234,772  172,588 


PITTSBURGH,  PA. 

•1959  1958 

Poit-GaiaHa-m  .  1,245,772  1,237,791 

Prass-a  .  1,914,204  1,785,548 

tPrass-S  .  1,082,454  1,057,479 

Sun-Talagraph-a  .  755,085  881,482 

*Sun-Talagraph-S  .  393,177  508,018 


JACKSONVILLE,  FLA. 

TImas-Union-m  .  2,100,888  1,941,008 

)T)mai-Unlon-S  .  881,085  811,541 

Grand  Total  .  2,981,953  2,552,549 


Gaiatta-S"'.! !!'..!!!!’.  '234[772  '  1721588  .  5.370.872  5,430,294 

-  -  (•)  NOTE:  Tha  following  nawspapars  on 

Grand  Total  .  1,272,885  1,258,805  strika:  Post-Gaiatta  Morning  May  25;  Prais 


.  8,882,907  5,998,022 


NORFOLK.  VA. 


strika:  Post-Gaiatta  Morning  May  2 
Sunday  and  Sun-Talagraph  Sunday 
1959. 


MINNEAPOLIS.  MINN. 


Ledgar-Dispatch  A 
Portsmouth  Star-a 


JERSEY  CITY.  N.  J.  Tribuna-m 

Jarsay  Journal-a  .  1.188,581  1,139,431  fta'-a  .... 

NOTE:  Part  cun  adv.  includad:  Jarsay  (Tribuna-S 
Joumal-a  1959—1,188,581  (149,084).  1958—  -  .  . 

1,139,431  (210,953). 


1,882,574  1,483,598  VirgInian-Pilot-m  ... 
2,401,404  2,230,880  f Virginian-Pilot  A 
1,357,038  1,105,952  Portsmouth  Star-S 


2,013,572  1,974,512  PORTl 

2,188, 2OT  2,0M,I52  Oragonian-m  . 

§*Oragonian-S  ... 


Grand  Total  .  5,421,014  4,820,410 

NOTE:  Part  run  adv.  Includad:  1959— 2.- 


Grand  Total  .  5,189,805  4,783,880 

NOTE:  Part  run  adv.  includad:  Ladgar. 


745,018  Oragon  Journal-a 
■”  fOrtgon  Journal-S 


PORTLAND.  ORE. 

1  .  1,811,894  1,888,041 

i-S  .  1,005,712  815,354 


KANSAS  CITY,  MO. 

Star-a  .  1,703,859  1,570,124 

IStar-S  .  1.174,782  892,975 

Timas-m  .  1.874.824  1.789.828 


401,404  (108,285).  1958—2,230,880  (118,883).  Dispatch  A  Portsmouth  Star-a  1959-2,013,- 

572  (458,040).  1958-1,974,512  (489,803). 


1,234,243  1,135,812 
511,072  337,482 


4,582,721  3,954,489 


:i74782  m.m  MODESTO.  CALIF. 

.874,824  1,789,828  8aa-a  .  875,878 

-  -  §8aa.S  .  243,792 


Virginian-Pilot-m  1959—2,188,289  (  309,871).  POUGHKEEPSIE.  N.  Y. 

1958-2,044,152  (280,572).  Virginian-Pilot  A  Naw  Yorkar-a  .  929,772 

Portsmouth  Star-S  1959—987,944  (257,019).  ‘‘Naw  Yorkar-S  .  434,189 

1958-745,018  (172,982).  - 


4.753,485  4,252,725 


KNOXVILLE,  TENN. 

Joumal-m  .  558,831  584,148 

Naws-Santinaf-a  .  I.0U.2SI  1.158,471 

§Naws-Santinal4  .  451,280  388,217 


Grand  Total  .  919,870  850,804 

NOTE:  Baa  Sun.  first  publication  Juna  I, 
584,148  1958. 


(aws-Santinal4  .  451,280  388,217 

Grand  Total  .  2,044,182  2.088,838 


MONTREAL.  CANADA 

(•Stac-a  .  3,001,885  2,898,155 

GaiaHa-m  .  1,899,043  1,592,903 


LAWRENCE.  MASS. 

Tribuna  (Saa  Nota)  ...  1.032,419  928,350 

_  NOTE:  Tribuna  Evaning  and  Eagla  Morn¬ 
ing  ara  sold  only  In  combination.  Linaga 
of  ona  adition,  TrIbuna  Evaning  only  is 
shown. 


088,838  feaiaHa-m  .  1,899,043  1,592,903 

La  Prassa-a  .  2,951,808  2,880,888 

La  Patria-S  .  210.252  185,387 

La  Patit  Joumal-S  .  301,284  233,594 


OAKLAND.  CALIF. 

Tribuna-a  .  1,827,812  1,724,278 

STrlbuna-S  .  911,805  730,909  Bullatin-a 

-  -  Journal-m 

Grand  Total  .  2,739,817  2,455,185  fJournal-S 


Grand  Total  .  1,383,941  1,208.724 

724  278  PROVIDENCE,  R.  I. 

730'909  Bullatin-a  .  1,772,707  1,788,413 

_ _  Journal-m  .  1,187,955  1,150,843 

455  185  t  Journal-S  .  1,070,894  757,151 


880.888  OKLAHOMA  CITY,  OKLAHOMA 

osl'ua  Oklahoman-m  .  1,199,888  1,035,788 

Oklahoman-S  .  815,588  440,281 


.  4,031,358  3.874.407 


READING,  PA. 


-  ..  T  ».1  7  71.1.7  Timas-a  .  1,353,157  l,2U.077  Eagla  (Saa  Nota)  .  I.I55.W  1,191,914 

"2 .7,788.M7  c-ala-S  .  288.098  207.713 


NOTE:  (•)  Includas  Waakand  Magazina 
linaga. 


LITTLE  ROCK,  ARK. 
Arkansas  Gaiatta-m  ...  1,142.879 
(Arkansas  Gazatta-S  ..  518,271 


LONG  BEACH,  CALIF. 

Ind^andant-m  .  1,819,300  1,833,725 

(Indapandant  Prau- 

TalMram-S  .  785,530  833,922 

Prass-Talagram-a  .  I  881010  I  857  527 


i..:27)9  979,788  . 

_5i^ 

1,858,950  1,358,482  . 

Grand  Total  . 2,013,000 


Grand  Total  .  3,188,593  2,712,128 

NOTE:  Part  run  adv.  Includad:  TImas-a 
1959—1,353,157  (185,750).  1958-  1,238,077 

(220,044). 


..  NASHVILLE.  TENN. 

785,530  833,922  Bannar-a  .  1,420,788  1,388,083 

..  1,883,010  1,857,527  Tannassaan-m  .  1,509,534  1,420,884 

-  Tannassaan-S  .  7M,53I  887,214 


2,09I,W  J 


®'*"d  Total  .  4,487,840  4,325,174 

I^NOTE:  Part  run  adv.  Includad:  Indapan- 
'’*’-'••'’.300  (222,848).  1958- 

l,U),72S  (289,452);  Indapandant  Prau- 
Talagram-S  1959  —  785,530.  1958  —  833,922. 
P^-Taltgram-a  1959-1,883,010  (222,848); 
ITH-1 .857,527  (  289,452). 

^  LONG  ISLAND.  N.  Y. 

Nawiday  Suffolk-a  ....  2,142,322  1,918,881 
Nawsday  Nauau-a  ....  2,387,741  2,238,802 

.  LOS  ANGELES,  CALIF. 

.  1,897,858  1,584,207 

faaoiinar-S  .  1,225,743  921,521 


885,427  784,447  OMAHA,  NEBR. 

323,209  312,580  #World-Harald  .  1,328,542  1,412,487  RICHMOND  VA- 

2,013,000  1,922,388  tWoMd^Hwald-S  .  937,210  840,585  Naws  Laadar-a  .  j, 788,451  I.M.844 

_  _  Timas  Dispatch-m  .  1,494,828  1,443,938 

TENN.  Grand  Total  .  2,285,752  2,053,052  fTlmas  Dispatch-S  ....  1,113,858  918,781 

1,420,788  1,388,083  ^  (#)  VVorld-Harald  sold  In  combination  4„:,»  4«|  MS 

1509  534  1  420  884  Morning  and  Evaning,  linaga  of  only  ona  oranq  total  . a.ira,vj»  a.Hsi,aas 

7881531  '887I214  adition,  EVENING,  is  shown. 


Grand  Total  .  1,421,555  1,399,847 

NOTE:  Eagla  Evaning  and  Timas  Morn¬ 
ing  sold  in  combination.  Linaga  of  ona 
adition  (Eagla  Evaning)  is  shown. 


Grand  Total  .  3,718,833  3.475,941 


Star-a  - 

NEW  HAVEN,  CONN.  Santinal-m  . 

Journal  Couriar-m  ....  420,797  428,582  Santinal-S  . 

Ragistar-a  .  1,585,087  1,500,783  ^  ^  , 

••Ragistar-S  .  770,884  835,123  ^al  . . . 


RIVERSIDE.  CALIF. 

ORLANDO,  FLA  Prass-Entarprisa  .  1,278,891  1,243,419 

. Spllu-EntjUa-S  ....  314,858 

.  903,589  579,138  .  1,888,948  1,558,275 


Grand  Total  .  4,989^403  4,452,014  NOTE:  Prass-Entarprisa  Morning  »  Ev|H 

NOTE:  Tha  above  Grand  totals  Includa  "l"0  o"'/  i"  comblnatioo.  Tha  Full- 

srt  Run  advartisina  In  tha  followina:  1959  Run  Linaga  shown  abova  Is  tl 


2  758  521  2  584  488  Run  advar^sing  In  tha  following:  1959  Run  Linaga  shown  abova  Is  that  of  only 

8,r5a,OZB  l.oae.aaa  ™ ^  nn.  arfltlnn  (PrMl.FntM'Dr  u-Marn  no). 


NEW  LONDON.  CONN. 

Day-a  .  985,314  923,858 

NEW  ORLEANS,  LA. 

Timat-Picavuna-m  .  2.954,818  2,795,878 


_  .  i.so,™  Til, ail  new  ORLEANS,  LA. 

li;:;;ii;;;illl  lliy'iS  i^ilo  Tim«s-Picayuna-m  .  2.954,818 

Htrald-Eiprcss-a  .  r28r822  r  203'382  j*3imas-Picayuna-S  -  1,140,943 

Mirror-Naws-e  .  1, 3471889  1 1 141 1827  . 


Mirror-Naws-a  ...'.■1111113471889  1 1 141 1827  .  IW'lM 

©rand  Total  . 12,915,004  10,198,750  ***^**  •  Itam-a .  1,512,333  1,209,314 

tun  adv.  Includad:  Timas-S  t—saI  c  mt  aaa  8  lac  oaT 

JgT— 3.319,983  (9ii84,555).  1958  —  2,224,850  ©tand  Total  .  5,807,894  8,195,087 


—750,524,  1958-823,958. 

*  1958  figures  supplied  by  publisher. 

OWENSBORO,  KY. 
Messenger  t  Inqulrar-d  782,225 
••Massartgar  t 

Inquirar-S  .  280,171 


PASADENA,  CALIF. 

»  .  1,314,587  1,124,851 


It*.  -^7* I 

ST'  .  •  Mirror-News-a  1959-1,347,889. 

'’5*-I,I4I.827.  new  YORK.  N.  Y. 

Tlmas-m  .  2,389,900  2,075,390 

Courl.,  I  ‘■©“'•VILLE.  KY,  Timas-S  .  3,293,313  2,587,184 

gurl«  Jwmal-m  ....  ,387.197  1,440,583  Herald  TrIbuna-m  .  951,328  - 

Cou^  Journal-S  .  .028,499  870,175  (Herald  Tribune-S .  917.107 

.  1 .752,035  1,550,428  Mirror-m  .  885,184 

.  4.185.731  3,881,184  .11111111111111  I.MIJM 

.  News-S  .  2,127,427 


5,807,894  8,195,087 

§  I  nd  apandan  t-Sta  r 


Naws-S  .  513,589  441,801 

Indapandant-m  .  1,288,002  1,099,987 

Grand  Total  .  3,114,158  2,888,439 


MIrror-S  .  485,073  392,743 

Naws-m  .  1,551,152  1,711,971 


875,973  PAWTUCKET,  R.  I. 

Timas-e  .  948,990  1,008,889 

392,743 


ona  adition  (Prass-Entarprise-Morning). 
ar  Part  run  adv.  Includ^:  Prass-Entarprisa 

1959—1,278,891  (55.323).  1958  —  1.243.419 

(38,440). 

ROANOKE.  VA. 

Timas-m  .  1,083,749  1,094,554 

-  §Timas-S  .  438,115  333,821 

World-Naws-a  .  1,089,909  1,084,800 

Grand  Total  .  2,591,773  2,493,175 

'*’■**'  ROCHESTER.  N.  V. 

441 ,801  Democrat  8 

,099,987  Chronicla-m  .  1,709,201  1,811,758 

' — ! —  (Democrat  B 

888  439  Chronicta-S  .  1,048,983  809.055 

Timas  Union-a  .  2,088,459  1,798,985 


loweu.  mass. 

.  898,840 

.  232,815 


©rand  Total  .  931,255 

iw  LYNN.  MASS. 

.  820,121 


......  Journal  Amarican-a 

‘Journal  Amarican-S 
218,449  pojt-a  . 

ttf.UO  World  faVagram"*" 
$un-a  . 


2,127,427  1,702,949 


PEORIA,  lU. 


1,047,178  1,018,988  Journal  Star  (Saa  Nota)  1,348,104  1,288,009  ” 

458,259  489,924  §Journal  Star-S  .  523,333  488,039  »  . 

-  ....  7777^:  rrrrn  Grand  t. 


Grand  Total  .  4,828,823  4,219,778 

ROCKFORD,  lU. 

Star  (Saa  Nota)  .  1,229,888  1.188,787 

Star-S  .  555,278  479,158 


;:;is  llllllllllUlllll  '■  wlsS  Grand  Total  .  ®-"^ 

'orld  Telegram  B  NOTE:  Journal  Star  Morning  and  Journal  NOTE:  Star  Morning  and  Ragistar-Ra- 

Sun-a  .  1.282.997  1.248.129  Star  Evaning  sold  In  combination.  Linaga  public  Evaning  sold  In  crwnblnation  Lim 

_  _  of  only  ona  adltlon-^oumal  Star  Evaning  age  of  only  ona  edition— Star  Morning— Is 

Grand  Total  . 18,584.788  15.199,320  —is  shown.  shown. 


editor  flc  PUBLISHER  foe  Jdy  4,  1939 


I9S8 


l?S? 

SACRAMENTO,  CALIF. 

.  1,974,343  2,149.554 

S*»^S  .  520,024 

Union-m  .  428,479  418,827 

••Unioo-S  .  382,178  370,045 


1958 


1959 

SOUTH  BEND.  IND. 

Tribun«-e  .  1,543,874  1,444,409 

Tribun«.S  .  712,493  575,490 


1959 


Grand  Total  .  3,507,224  3,138,424 

NOTE:  Bee  Sun  First  Publication  Feb.  I. 
1959. 


ST.  LOUIS.  MO. 

Globe  Democrat-m _ 

t'Globe  Democrat-S  .. 

Post  Oispatch-e  .  2,889,981 

§Po$t  Dispatch-S  .  1,858,794 


1.544.524 

711,111 

2.144,050 

1,100,707 


Grand  Total  .  4,748,775  5,522,394 

NOTE:  Globe-Democrat  on  strike  May, 
1959. 

Part  run  adv.  included:  Globe  Demo¬ 
crat-m  1958-1,544,524  (317,015). 


ST.  PAUL.  MINN. 

Pioneer  Press-m  .  1,205,755  1,139,558 

•Pioneer  Press-S  .  1,078,594  981038 

Dispatch-e  .  1,891,428  1,481,510 


Total  .  4,175,777  3,802,104 

NOTE:  Part  run  adv.  included:  1959 — I  - 
891.428  (142,047).  1958—1,481,510  (134,043). 


ST.  PETERSBURG.  FLA. 

Independent-e  .  411,952 

••Independent-S  .  335'523 

TMJie$-m  .  2,349,344 

§Times.S  .  924,512 


440,704 

187,418 

2,171,552 

770,843 


Grand  Total  .  4,241,331  3,790,719 


SAN  ANTONIO,  TEX. 

Express-m  .  1,278,141 

fExpress-News-S  .  851  947 

Express-News-Sat  .  387  244 

News-e  .  1,415,080 

Li^ht-e  .  1,799,047 

Light-S  .  855,838 


Grand  Total  .  5,404,088  4,400,144 


SAN  RAFAEL. 

Independent-Journal-e  . 


CALIF. 

954,548 


SCHENECTADY,  N.  Y. 

••Union  Star-e  .  854,947 

••Union  Star-e  .  854,947 


Grand  Total  .  2,274,549  2,020,099 


SPOKANE.  WASH. 

Spokesman-Review-m  ..  894,778  951,904 

fSpokesman-Review-S  . .  559,994  504,394 

Chronicle-e  .  1,037,354  1,043,417 


Ossining  Citizen- 

Register-a  .  754,543 

Peekskill  Star-e  .  454,238 

Post  Chester  Item-e  ..  954,739 

Tarrytown  News-e  .  757,958 

Yonkers  Herald 

Statesman-e  .  1,021,830 

White  Plains  Reporter 
Dispatch-e  .  1,157,402 


1958 


Its 


1959 

DECATUR.  lU. 

Herald  t  Review-me  ..  1,014,078  I.IISjo 
Herald  &  Review-S  ...  412,972  341.58 

822,44 1 


Den 

Ne« 


439,440 

892,789 

1.059.254 


Grand  Total  .  1,429,050  l.tG.M 


DENNISON,  TEXAS 

Herald-e  .  37.821  3I.U 


Grand  Total  .  7,995,591  4,939,197 


Grand  Total  .  2,492,130  2,521,919 


STOCKTON,  CALIF. 

Record-e  .  1,445,254 


SYRACUSE.  N.  Y. 


WICHITA,  KANSAS 

Beacon-e  .  1,003,817 

•Beacon-S  .  340,505 

1,444,319  Eagle-m  .  1,484,285 

tEagle-S  .  554,940 


EAST  ST.  LOUIS,  lU. 

Journal-e  .  525,009  510,1!! 

Journal-S  .  228,900  217,111 


Con 

•Co 


957,531 

332,392 

1,574,854 

489,212 


Eagle-e  .  1,193,928  1,287,079 


1,184,929 
437,489 
344,543 
1 ,449.809 
1,444,283 
499,893 


Grand  Total  .  4,787,319  4,004,944 


SAN  DIEGO,  CALIF. 

Union-m  .  1,834,222  1,579,938 

5Union-S  .  1,099,948  835  953 

Tribune-e  .  2,471,918  2,184,255 


Herald  Journal-e  . 

,  1,714,935 

1,748,449 

I^Herald  American-S  .. 

,  727,374 

444,730 

Post  5tandard-m  . 

.  1,085,539 

1,190,384 

(Post  5tandard-S  . . 

.  447,308 

412,051 

Grand  Total  . . 

.  3,995,158 

4,017,414 

TACOMA, 

WASH. 

News-Tribune-e  . 

.  1,479,547 

1,433,444 

New$-Tribune-5  . 

.  514,488 

394,927 

Grand  Total  . . 

.  1,994,055 

1,830,591 

TAMPA, 

FLA. 

Tribune-m  . 

.  2,044,124 

2,054,482 

•Tribune-5  . 

.  1,021,203 

778,749 

••Times-e  . 

.  850,174 

454,723 

Grand  Total  . 

.  3,917,503 

3,492,174 

TOLEDO, 

OHIO 

Time$-m  . 

.  451,105 

482,894 

Blade-e  . 

.  1,983,932 

1,824,321 

Blade-S  . 

.  1,085,182 

825,513 

Grand  Total  . 

.  3,720,219 

3,334,730 

TORONTO, 

CANADA 

Globe  &  Mail-m  . 

.  1,783,927 

1,770,743 

(•Telegram-e  . 

.  2,731,182 

2,747,450 

Star-e  . 

.  2,995,527 

2,882,524 

Star-w  . 

112,552 

107,555 

Grand  Total  .  4,779,495  4,443,048 


WINSTON  SALEM.  N.  C. 

Journal  (See  Note)  ...  1,179,898  1,147,953 
Journal  &  Sentinel-S  ...  444,515  350,784 


Grand  Total  .  1,444,413  1,518,739 

NOTE:  The  Journal  Morning  and  Sentinel 
Evening  are  sold  in  combination.  Linage 
of  one  edition  (Journal  Morning)  is  shown. 


WORCESTER,  MASS. 

Telegram-S  .  484,148  540,544 

Telegram-m  .  918,974  990,419 

Gazette-e  .  1,229,084  1,184,234 


YOUNGSTOWN,  OHIO 

Vindicator  Telegram-e. .  1,587,240  1,373,230 
§Vindicator  Telegram-5  1,044,401  774,594 


FIGURES  SUPPLIED 
BY  PUBLISHERS 


1959 

ABERDEEN,  S.  D. 

American-News-e  .  351,494 

American-News-S  .  170,488 


129,834 


SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  1,347,512  1,230,092 

fChronicle-S  .  800,797  422,107 

Examiner-m  .  1,990,334  1,455,485 

•Examiner-S  .  1,123,528  811,424 

Call-Bulletin-e  .  831,595  748,349 

News-e  .  414,259  722,828 

Grand  Total  .  4,728,025  5,790,505 

NOTE:  Part  run  adv.  included:  Chron- 
Icle-m  1959—1,347,512  (49,792).  1958-1,- 

230,092  (49,039).  Chronicle-S  1959—800,797. 
1958—422,107  (24,205). 


Grand  Total  .  7,423,188  7,508,292 

NOTE:  (•)  Includes  Weekend  Magazine 
linage. 

Part  run  adv.  included:  Telegram-e  1959 
—2,731,182  (  52,124).  1958-2,747,450  (  74,- 

488). 


N.  J. 


TRENTON. 

Evening  Time$-e  .  1,202,442 

••Times  Advertiser-S  ..  492,552 

Trentonian-m  .  808,743 


1,303,445 

404,713 

798,544 


Grand  Total  .  2,503,737  2,504,702 


SAN  JOSE.  CALIF. 

Mercury-m  .  1,888  404 

News-e  .  1,784,404 

5Mercury-News-S  .  584,484 


TROY,  N.  Y. 

Record  (See  Note)  ....  1,144,389  1,119,932 
NOTE:  Record  Morning  and  Times-Rec- 
ord  Evening  sold  in  combination.^  Linage 
of  one  edition  (Record  Morning)  is  shown. 


Grand  Total  . 

522,382 

474,334 

ALTOONA, 

,  PA. 

Mirror-e  . 

1,135,218 

1,131,823 

APPLETON-NEENAH-MENASHA, 

Wise. 

Post-Crescent  . 

1,480,454 

1,518,984 

BATTLE  CREEK,  MICH. 

Enquirer  &  News-e  _ 

294,313 

254,733 

Enquirer  &  News-S  _ 

1,085,570 

973,904 

Grand  Total  . 

1,381,883 

1,228,439 

BURLINGTON.  VT. 

Free  Press-m  . 

834,058 

844,109 

CANTON, 

OHIO 

Repository-e  . 

1,724,144 

1,498,434 

Repository-S  . 

832,090 

449,558 

Grand  Total  . 

753,909 

79i,a 

Does  not  Include  Family  Weekly. 

GRAND  FORKS,  N.  D. 

Herald-eS  . 

703,752 

U2.n 

GREEN  BAY, 

Wise. 

Press-Gazette-e  . 

1,389,598 

l,3S0.SII 

GREENWICH, 

CONN. 

Time-e  . 

579,880 

502,33 

HUNTINGTON, 

W.  VA. 

Advertiser-e  . 

1,028,424 

997,« 

Harald-Dispatch-m  .... 

1,053,325 

182,1!! 

•Herald-Advertiser-S  .. 

381,443 

33l.ia 

Grand  Total  . 

2,443,392 

2,211, n 

•Includes  AMERICAN  WEEKLY  34,11! 

lines  (1959);  54.941  lines  (1958); 

COMK 

WEEKLY  4,204  lines  (1959);  13,045  IN 

(1958). 

HYANNIS, 

MASS. 

Cape  Cod 

Standard -Times-e  ... 

597,344 

5ii,n 

JOHNSTOWN,  PA. 

Tribune-Democrat-d  ... 

1,104,229 

1,014,11! 

KENNEWICK-PASCO-RICHLAND.  WASH, 

Tri-City  Herald-e  . 

493,405 

540,111 

Tri-City  Herald-S . 

I34,533^ 

II1,U 

Grand  Total  . 

428,138 

471, »l 

•Does  not  include  Family  Weekly. 

KINGSTON, 

N.  Y. 

Freeman-e  . 

777,474 

783,11 

LINCOLN, 

NEBR. 

Star-m  . 

1,077,552 

I.022.SR 

Journal  &  Star-e  . 

1,004,904 

130,74 

Journal  &  Star-S  . 

342.587^ 

243.IS 

G 

•[ 

WEI 


Joui 

Joui 


[star 
:  Star 
ICiti: 


:Ne*i 


Grand  Total  .  2,445,045  2,IW,«j 

•Includes  45,017  lines  Parade. 


?Wo< 


LOCKPORT,  N.  Y. 

Union-Sun  &  Journal-e  532,910 


541,111 


Grand  Total  .  4,259,498 

NOTE:  All  Newspapers  on  strike  May, 
1959. 

NOTE:  Part  run  adv.  included:  Mercury-m 
1958—1,888,404  (17,214).  News-e  1958—1,- 
784,404  (17,214). 


TULSA,  OKLA. 

Tribune-e  .  1,715,510 

World-m  .  1,744,074 

World-S  .  484,080 


1,588,589 

1,421,207 

520,277 


Grand  Total  .  2,558,234  2,348,192 


MADISON,  Wise. 

Capital  Times-e  .  1,230,348  l.l( 

State  Journal-m  .  1,288,451  l,llt.li' 


CARBONDALE-HERRIN-MURPHYSBORO, 

ILL. 


452.111 


888,852 

888,852 


Grand  Total  . 

.  4,145,444 

3,720,073 

Southern  lllinoisan-e  .. 

444,544 

424,788 

Southern  Illinoisan-S  . , 

108,494 

73,220 

UNION  CITY,  N.  J. 

Grand  Total  . 

555,240 

498,008 

Hudson  Dispatch-m  .. 

908,541 

889,424 

CHAMPAIGN-URBANA,  ILL 

UTICA, 

N.  Y. 

Courier-e  . 

591.344 

419,290 

Observer  Dispatch-e  . 
••Observer  Dispatch-S. 

.  1,102,774 
.  392,229 

1,092,024 

373,484 

Courier-S  . 

249,394 

213,850 

Grand  Total  . 

840,742 

833,140 

Press-m  . 

.  1,355,877 

1,343,453 

Grand  Total  . 

.  2,850,880 

2,809,143 

CHILLICOTHE, 

OHIO 

Gazette-e  . 

724,057 

484,372 

•State  Journal-S  .  552,004  .  , 

Grand  Total  .  3,071,005 

•Includes  PARADE  45,023  lines  (115*1: 


MOLINE-ROCK  ISLAND,  ILL. 

Argus-e  .  981,940  I.OU  J  I 

Dispatch-e  .  i, 035,244  1,045,78 


Grand  Total  .  2,017,204  2,083,571 


MONTGOMERY,  ALA. 

Advertiser-m  .  973,484  l.lIJ'S! 

Advertiser-S  .  378,224  383,58] 


Grand  Total  .  2,095,344  2,191,723 


SCRANTON,  PA. 

.  1,132,845  1,082,320 


WASHINGTON, 

News-e  .  I. 

Post  &  Times-Herald-m  2 
§^Post  &  Times-Herald-S  I 

Star-e  .  2 

fStar-S  .  I 


D,  C. 
243,973 
919,714 
240,410 
,794,904 
223,494 


1,132,947 

2,470,443 

935,293 

2,775,300 

1,015,254 


CORPUS  CHRISTI,  TEXAS 

Caller-m  .  1,454,198  1,490,074 

Caller-e  .  1,421,550  1,452,274 

•Caller-S  .  514,418  422,380 


Grand  Total  .  2,319,772  2,441,18 

NEW  BEDFORD,  MASS. 


SEATTLE,  WASH. 

1,324,309 
412,378 

Times-e  .  2,040,032 

Times-S  .  837,123 


Grand  Total  .  9,424,497  8,529,257  •Includes  American  Weekly. 


_  Standard-TImes-e  .  903,894  W,® 

Grand  Total  .  3,792,144  3,344,732  Standard-Times-S  .  298,439  734, w 


Post-Intelligencer  •m 
*Po$t-lntelligenc€r-S 


'’M24:3  WATERBURY.  CONN. 

I,749',842  American-e  .  1,214,372  1,250,434 

450,124  Republican-S  .  471,924  311,750 


DAVENPORT,  IOWA 

Times-e  .  1,159,522  1,101,248 

Democrat-S  .  397,844  389,814 

Democrat-d  .  887,442  824,082 


Grand  Total  .  1,202,335  I, 

Includes  PARADE  45,017  lines  (IWI 
44,390  lines  (1958). 


Grand 

Total  .... 

....  4.835.842 

4,047,841 

Grand  Total  . 

1,484,294 

1,542,184 

Grand  Total  .... 

....  2,445,030 

2,315,144 

SHREVEPORT.  LA. 

WESTCHESTER 

COUNTY 

DAYTONA 

BEACH,  FLA. 

Journal-e 

Trmes-m 

Times-S 

.  1,142,283 

.  1,404,532 

1,104,441 

1,341,248 

372,071 

MACY  GROUP.  N.  Y. 

_  824,041 

742,318 

190,584 

745,554 

Mamaroneck  Times-e  .. 
Mount  Vernon  Argus-e 
New  Rochelle 

770,153 

943,400 

454,071 

824,727 

....  243^544 

....  784,991 

Grand 

Total  .... 

.  3,110,201 

2,837,980 

Standard-Star-e  . 

979,328 

853,191 

Grand  Total  . . . . 

....  1,852,594 

1,498,440 

NORRISTOWN,  PA. 

Timas-Herald-e  .  748,972 


747,18  ^ 


OGDEN.  UTAH  — 

iminer-e  ..  789,972 

iminer-S  ..  244, 87l^ 


Grand  Total  .  1,054,843  W.lf  | 

•Includes  45,373  lines  Family  Weekly. 
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IW  5^1 


lISjil 

M.a 


195? 

OIL  CITY-FRANKLIN.  PA. 


1959 

NAMAIMO.  B.  C. 


! 

31 M 


SK.U1  , 
217,111  I 


7w,a 


U3,n 


.3S0.SII 


997, M 
9t2.9!i 
3]t.a 


1.299, B 
34,9?i 
COMK 

»  IIm 


1.094,1b 


WASM, 

5U,SII  I 
II9,N! 


479.91 


D*rriCK-m  . 

N(wi-Htr«ld-«  . 

...  444,817 

4HI5& 

Grind  Total  . 

...  1,001,777 

1,035,977 

FASSAIC-CLIFTON,  N.  J 

Hirald-Niw$-e  . 

....  I.IU.494 

1,132,373 

nNE  BLUFF,  ARK. 

Commarcial-a  . 

....  431,442 

598,038 

•Commercial-S  . 

....  172,740 

140,484 

Grand  Total  . 

...  804,202 

738,724 

•Do«  not  tncludi 

I  45,340  lines 

FAMILY 

WEEKLY. 

POTTSTOWN.  PA. 

Marcury-m  . 

....  834,248 

920,494 

RAPID  CITY.  S.  D. 

Joumal-d  . . 

....  427,404 

547,280 

Journal-S  . 

....  181.524 

144,110 

Grand  Total  . 

....  809,130 

733,390 

SALISBURY.  N.  C. 

Salitbury  Poit-e  .... 

....  539.882 

433,738 

Salisbury  Post-S  .... 

....  221,942 

144,904 

Grand  Total  . 

....  741,824 

798,444 

SIOUX  FALLS.  N.  D. 

Argus-Laad«r-a  ..... 

....  725.508 

475,528 

1  Argus-Ltadar-S  ... 

....  339,224 

230,422 

Grand  Total  . 

....  1,054,732 

904,150 

SUPERIOR.  Wise. 

T•ltgr^m.e  . 

....  577,724 

570,444 

1  TOPEKA,  KANS. 

Capltal-m  . 

....  952,474 

794,544 

1  Stata  Journal-e  _ 

....  828,714 

787.482 

1  Capital-Journal-S  . 

....  338.170 

273,472 

-  Grand  Total  _ 

....  2,119,342 

1,855,918 

[  TUCSON,  ARIZ. 

[  5tar-m  . 

....  1,413.710 

1,385,774 

Star-S  . 

....  403,228 

309,554 

Ci)izan-a  . 

....  1,825.001 

1,578,344 

Grand  Total  _ 

....  3,841.939 

3,273,474 

MOOSE  JAW,  SASK. 
aid-*  .  523.748 


NORTH  BAY,  ONT. 

ig*t-e  .  722, 6M 

ORIUIA,  ONT. 

Tim«»-e  .  358,093 

OSHAWA,  ONT. 


1958 

543,595 

523,304 

478,489 

327.149 

895,433 


OTTAWA.  ONT. 

CitiMn-a  .  1.912,559  1,871,209 

IncludM  Weakand  Magailna  It  Comic 


PEMBROKE,  ONT. 

>bsarvar-a  .  294,393 

(Began  as  daily  April  22,  1957). 


PENTICTON,  B.  C. 

Harald-a  .  249,352 

(Began  as  daily  Sapt.  9,  1957). 


250,017 


PORT  ARTHUR,  ONT. 


PRINCE  ALBERT,  SASK. 

Harald-a  .  494.740  478,234 


QUEBEC  CITY,  QUE. 

Ihroniela-Telegraph-e  .  458,493  384,904 

,'Evanamen9-Journal  t 
LaSoleil-ma  .  2,345,370  2,197,793 


SARNIA.  ONT. 

Obsarver-a  .  902,082  993.947 


SASKATOON.  SASK. 


1,024,185 


SUDBURY.  ONT. 

Star-a  .  1,077,454  1,174,075 


TIMMINS.  ONT. 


523,242 


TROIS  RIVIERES.  QUE. 

LeNouvellista-a .  734,441  773,847 


713.11 


.  ,  WAUKEGAN.  ILL. 

[News-Sun-a  .  1,250,354  1,202,474 


l.022.» 

930,71 

243.IS 


WILMINGTON,  DEL. 

INewi-Journal-me  .  1,719,402  1,401,203 


VANCOUVER.  B.  C. 

Sun-a  .  2,897,700  2,484,090 

Provinea-m  .  1,544,484  1.393,319 

Includes  Weekend  Magazine  128,570  lines 
(1959);  128,177  lines  (1958). 


2,I9*,« 


WOONSOCKET,  R.  I. 

I  Woonsocket  Call-a  ....  745,909  707,054 


WELLAND.  ONT. 

Tribune-e  .  782,181  911,470 


CANADA 
BARRIE,  ONT. 


WINNIPEG,  MAN. 


541.111 


[Examiner-e  .  374,535  301,820  Tribune  e  1 ,418,304  1,513,454 

sees  daily  publication  Nov.  10, 


1958) 


i,iu,a 
1,119.111  ! 


,  CALGARY,  ALTA. 

.  2,003,914  2,031,074 


WOODSTOCK.  ONT. 

Sentinel-Review-e  .  514,714  584,822 


452.111 

2,805,0 

(1151); 


CHARLOTTETOWN.  P.E.I. 

ua^dlan^n  .  414,782  587,499 

■  ‘  ■  .  498,072  484,740 


Itatriot- 


.L. 

I.0I7,«  I 
1.085.7)1 


Srand  Total  .  1,114,854  1,074, 
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FIGURES  FROM 
ADVERTISING  LINAGE 
SERVICE 


CHATHAM,  ONT. 

”***-«  .  741,084 


2.003.5)1 


CORNWALL.  ONT. 

ptandard.Freeholder-a  .  588,294 


1959  1958 

BLUEFIELD,  W.  VA. 

742,478  Telegraph-m  .  451,457  513  293 

•Telegraph-S  .  212,244  195,314 


437,223 


I.I43,S1 
312,0  I 
1.135,0  ; 


Grand  Total  443.903  708,407 

*lncludes  FAMILY  WEEKLY  45  148  lines 
EDMONTON,  ALTA.  (1959);  48,540  lines  (1958).  NOTE:  Tele- 

Jlournal-e  .  1,992,890  2,005,937  *old  i"  combination  with  Sunset 


News-e. 


2,441, 


GALT,  ONT. 
.  803,524 


784,433 


899,2)' 

234,«) 


COLUMBIA.  S.  C. 

State-m  .  1,017,947  957,582 

GUELPH.  ONT.  ‘State-S  .  530,219  432,440 

.  813  294  778  147  R«cord-m  .  792,843  758,492 


1,135,711  ' 
i  (19511: 


sn.-.  .  HAMILTON.  ONT. 

‘  .  2,478,420  2,354,707 


Grand  Total  .  2,341.009  2,148,534 

•Includes  AMERICAN  WEEKLY  35,444 
lines  (1959);  40,484  lines  (1958). 


Saiti,  I  “amloops.  B.  C. 

r**"”'  *  .  342,099 


767,18 


KELOWNA.  B.  C. 

iiur*  . 

'Wgan  as  daily  Sept.  9.  1957) 


292,953 

247,050 


HAVERHILL.  MASS. 
Gazette-e  .  457,152 


340,234 


JAMESTOWN.  N.  Y. 

Post-Journal-a  .  954,774 


981,298 


TTI,*! 


'‘'"8LAND.  LAKE.  ONT. 

"orttiern  News-e  .  401.494  381,407 


947,»| 

eekly. 

4,  195)  I 


medicine  hat.  ALTA. 


LAS  VEGAS,  NEV. 

Sun-m  .  850,311  3,924,094 

Sun-S  .  177,819  752,402 


593,982  593,342  Grand  Total  .  1,028,130  4,474,494 

editor  ac  PUBLISHER  for  July  4,  1959 


1959  1958 

LEVITTOWN,  PA. 

Times-a  .  974,993  989,518 

NOTE:  Sold  in  combination  with  Bristol 
Courier, 


MONROE. 

LA. 

World-m  . 

800,248 

729,587 

World-S  . 

324,127 

218,742 

News-Star-e  . 

739.157 

491,004 

Grand  Total  . 

1,843,552 

1.439.335 

NEW  YORK. 

N.  Y. 

El  Diarlo  De 

259,232 

El  Diarlo  Da 

Neuva  York-S . 

48,730 

Grand  Total  . 

327,942 

NORWALK. 

CONN. 

Norwalk  Hour-e  . 

1,008,727 

PATERSON. 

N.  J. 

Paterson  Call-m  . 

941,375 

954,911 

Paterson  News-e  . 

1.197,820 

1.214.254 

Grand  Total  . 

2,139.195 

2,171.147 

QUINCY,  MASS. 

Pafriot-Ladqar-a  . 

871,353 

SALEM.  ORE. 

Capital  Journal-a  . 

1,039,722 

981,529 

Oregon  Statesman-m  .. 

874,249 

805,992 

Oregon  Statesman-S  .. 

287,423 

182,943 

Grand  Total  . 

2,201,594 

1,970,484 

SCRANTON.  PA. 

Tribune-m  . 

527,555 

554,543 

•Scrantonian-S  . 

442,793 

385,098 

Grand  Total  . 

990.348 

939.441 

•Includes  PARADE  45.498  lines 

;  (1959); 

44,444  lines  (1958). 

WILKES-BARRE.  PA. 

Record-m  . 

754.384 

484.234 

Times-Leader-e  . 

1,138.534 

1,103.087 

•Independent-S  . 

499,053 

492.225 

Grand  Total  .  2.591,971  2,279,548 

•Includes  FAMILY  WEEKLY  45,148  lines 
(1959);  48,540  lines  (1958). 


Fall  Campai^ 

Cleveland 
The  largest  fall  newspaper 
advertising  campaign  in  its  80- 
year  history  has  been  announced 
by  the  Richman  Bros.  Co.  of 
Cleveland.  The  campaippi,  which 
will  have  an  “editorial  look,” 
will  be  run  in  98  newspapers 
from  Boston  to  Los  Angeles. 


Buy  Color  Press 

Jackson,  Miss. 

The  Clarion-Ledger  and  Daily 
News  plan  to  print  their  own  16- 
page  Sunday  comic  sections 
after  a  new  five-unit  Hoe  Color- 
Matic  press  is  installed.  The 
press,  with  a  capacity  of  80 
pages,  24  pages  of  spot  color, 
will  replace  a  five-unit  press  in¬ 
stalled  in  1948. 


Circulator  Named 

Erie,  Pa. 

George  E,  Lucas,  circulation 
manager  of  the  Ohio  State  Jour¬ 
nal  and  Columbus  Star,  has  ac¬ 
cepted  appointment  as  circula¬ 
tion  manager  of  the  Erie  Times- 
News. 


Butler,  Pa., 

Editor  Dies 

Butler,  Pa. 

John  Laing  Wise,  66,  editor 
of  the  Butler  Eagle  for  40  years 
and  president  of  the  Eagle 
Printing  Company,  died  unex¬ 
pectedly  of  a  heart  attack  June 

25. 

After  his  graduation  from 
Allegheny  College,  he  joined  the 
Eagle  in  1916.  After  serving  as 
an  officer  in  World  War  I,  he 
returned  to  the  Eagle  as  editor 
in  1919.  He  was  active  in  church, 
civic  and  political  affairs.  He 
was  a  member  of  the  Board  of 
Trustees  of  the  Butler  County 
Memorial  Hospital  and  had 
served  as  president  of  the  Butler 
Chamber  of  Commerce  from 
1929  to  1931, 

Mr.  Wise  was  a  member  of 
the  Pennsylvania  Society  of 
Newspaper  Editors  and  many 
other  groups. 

• 

Hippelheuser  Dies 

Washington 

Funeral  services  were  con¬ 
ducted  June  29  for  Richard  H. 
Hippelheuser.  .54.  former  news¬ 
man  and  povemment  publici.st 
who  died  June  18  following  a 
heart  attack.  Mr.  Hippelheuser 
had  worked  for  Associated  Press 
in  Chicago  after  breaking  in  on 
his  father’s  weekly  newspapers 
while  studying  at  Indiana  and 
Illinois  Universities.  He  was  a 
ST)eech  writer  for  Henry  A. 
Wallace  when  the  latter  was 
Secretary  of  Agriculture. 

• 

Alexander  Griffin 

Philadelphia 

Alexander  R.  Griffin,  former 
city  editor  and  assistant  manag¬ 
ing  editor  of  the  defunct  Phila¬ 
delphia  Record,  died  here  June 

26.  He  wms  56.  Mr.  Griffin  was 
a  newsman  for  more  than  20 
vears.  At  the  time  of  his  death, 
he  was  vicepresident  for  radio 
and  television  with  the  A1  Paul 
Lefton  advertising  agency. 

• 

John  S.  Fraser  Dies 

Kalamazoo,  Mich. 

John  S.  Fraser,  42,  died  June 
25  at  his  home  here.  He  was 
a  graduate  of  Columbia  School 
of  Journalism  and  worked  as  a 
reporter  for  the  New  York  Her¬ 
ald  Tribune  before  moving  here 
nine  years  ago. 

• 

Women’s  Editor  Dies 

Lynchburg,  Va. 

Mrs,  Martha  Rivers  Adams, 
76,  women’s  editor  of  the  Lynch¬ 
burg  News  and  a  member  of  its 
staff  for  45  years,  died  June  28. 
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WASHINGTON  FOCUS 


By  Janies  J.  Butler 


SENATE  GOES  PART- WAY; 
WORK  FOR  REPORTERS 


Senate  decision  to  reveal  the 
names  and  salaries  of  employees 
of  its  members  and  committees 
does  less  than  appears  on  the 
surface.  It  isn’t  a  full  answer 
to  the  ASNE  resolution  plead¬ 
ing  for  disclosure  and  it  doesn’t 
have  the  machinery  for  fighting 
nepotism  by  exposing  it.  Five 
times  each  year  —  quarterly  and 
in  a  final  composite  —  the  names 
and  salaries  will  be  spread  on 
the  public  record,  but  the  list 
will  be  a  general  one  which 
won’t  identify  the  Senator  em¬ 
ploying  each  of  the  persons. 
Similarity  of  name  of  payroller 
and  Senator  will  be  a  help  but 
it  won’t  identify  in-laws,  mar¬ 
ried  daughters,  and  won’t  track 
down  kin  of  a  Senator  employed 
by  the  lawmaker’s  colleague. 

Vance  Trimble,  Scripps-How- 
ard  writer,  who  filed  notice  of 
appeal  from  a  District  Court 
decision  denying  him  access  to 
the  payroll  records,  withdrew 
his  petition  for  review.  Mr. 
Trimble  explained  that  the  Sen¬ 
ate  action  marked  an  important 
step  toward  full  revelation. 


A  Vt  ORD  FOR  ADVERTISING 


Advertising  sells  not  only  the 
electric  blanket  but  also  the  elec¬ 
tric  blanket  with  dual  controls, 
says  the  U.  S.  Department  of 
Labor  in  a  compliment  to  the 
promotional  trade  which  is  con¬ 
ceded  a  large  part  in  changing 
buying  habits  of  the  past  several 
decades.  Together  with  con¬ 
sumer  credit,  advertising  exer¬ 
cises  an  important  influence  on 
productivity  and  level  of  prices, 
said  Secretary  James  P.  Mitch¬ 
ell. 


An  “observer,”  not  otherwise 
identified,  is  quoted  in  this  sum¬ 
mation:  “The  ‘social  function’ 
of  advertising  is  to  stimulate 
wants,  to  make  the  people  work 
harder  and  earn  more.  In  that 
sense,  advertising  and  its  help¬ 
mate,  the  installment  plan,  are 
the  two  most  fearsome  social  in¬ 
ventions  of  man  since  the  dis¬ 
covery  of  gunpowder.” 

“Fearsome”  is  used  in  its  bet¬ 
ter  connotation  it  appears  from 
what  follows:  “Advertising  has 
vastly  stimulated,  and  often  di¬ 
rected,  consumer  demand,  par¬ 
ticularly  in  the  markets  most 
dependent  upon  the  expanding 
income  of  workers’  families  — 
the  major  group  of  the  nation’s 
consumers.  To  these  the  produc¬ 


ers  appeal  for  consumption  of 
the  vast  output  —  not  just  the 
electric  blanket,  but  the  electric 
blanket  with  dual  control.” 

The  comments  are  contained 
in  a  new  publication  of  the 
Labor  Department,  “How  Amer¬ 
ican  Buying  Habits  Change.” 
It  explores  the  subject  from  the 
late  80’s  to  date. 


CANADIAN  RECORDS 


R.  M.  Fowler,  president  of  the 
Canadian  Pulp  and  Paper  Asso¬ 
ciation,  is  co-chairman  of  a  com¬ 
mittee  making  a  study  of  poli¬ 
cies  and  practices  of  United 
States  subsidiaries  in  Canada. 
Mr.  Fowler  represents  the  Pri¬ 
vate  Planning  Association  of 
Canada;  R.  Douglas  Stewart, 
former  U.  S.  Ambassador  to  the 
Dominion,  is  co-chairman  on  be¬ 
half  of  the  National  Planning 
Association,  American-b  a  s  e  d 
nonprofit  study  and  organiza¬ 
tional  group.  'The  problems  are 
multiplicitous  and  the  back¬ 
ground  of  operation  of  United 
States  subsidiaries  in  Canada  is 
one  of  unrest  and  conflict,  es¬ 
pecially  with  respect  to  Ameri¬ 
can  investment  in  newsprint 
production  north  of  the  Interna¬ 
tional  Border,  and  its  pricing 
to  newspapers  in  this  country. 

Fowler  and  Stewart  recognize 
the  problem’s  bigness.  They  see 
an  immediate  need  for  more 
factual  information  which  can 
be  used  for  the  purpose  of  avert¬ 
ing  dangerous  controversy  in 
the  important  area  of  Canadian- 
American  investment  and  con¬ 
trol.  Among  the  topics  selected 
are:  marketing  policies;  pur¬ 
chasing  policies;  equity  issues  by 
subsidiaries ;  community  rela¬ 
tions;  extent  of  participation  of 
Canadian  directors  and  execu¬ 
tives,  and  programs  for  recruit¬ 
ing  and  training  Canadians  for 
executive  positions.  Last  to  be 
listed,  but  most  important  of  all 
from  the  standpoint  of  news¬ 
print  pricing,  is  “Publication  of 
financial  reports  and  other  in¬ 
formation.” 


or  wholly,  from  the  United 
States,  it  is  suggested  the  books 
and  other  cost  items  should  be 
subject  to  subpoenaes  from  Fed¬ 
eral  courts.  Resolutions  to  that 
end  have  been  introduced  in  Con¬ 
gress.  The  simple,  final,  answer 
is  that  subpoenaes  have  no  ex¬ 
tra-territorial  validity.  They  can 
be,  and  are,  ignored.  The  De¬ 
partment  of  Justice  and  the 
State  Department  have  had  no 
more  success  in  this  respect  than 
has  Congress.  That’s  why  “pub¬ 
lication  of  financial  reports  and 
other  information”  looms  so 
large  on  the  agenda  of  studies. 


Publishers  and  ANPA  have 
been  telling  Congress  for  years 
that  newsprint  prices  are  un¬ 
realistic  and  have  little  or  no 
relationship  to  cost  of  produc¬ 
tion  and  delivery.  But  they  have 
been  unable  to  document  the 
charge,  in  the  absence  of  books 
and  records.  It  has  been  gener¬ 
ally  accepted  that  a  Canadian- 
owned  operation  cannot  be  ex¬ 
pected  to  yield  its  records;  but 
where  the  investment  is  largely, 


Equal  Time 

(Continued  from  page  15) 


nalistic  judgment,  to  run  a  pic¬ 
ture  or  a  news  story  quoting  a 
political  candidate,  a  govern¬ 
ment  agency  would  order  the 
paper  to  allot  an  equal  amount 
of  space  to  all  his  opponents  to 
fill  in  any  way  they  desired.  It 
seems  far-fetched  indeed ;  yet 
that  is  precisely  what  the  FCC 
has  ordered  broadcasters  to  do. 


Splinter  Candidates 


“What  this  would  mean  in 
1960  can  be  demonstrated  in 
terms  of  NBC  news  reporting 
during  the  last  Presidential 
campaign.  During  the  month  of 
October,  1956,  our  15-minute 
evening  news  program,  Monday 
through  Friday,  used  news  film 
excerpts  on  24  occasions  showing 
President  Eisenhower  and  Gov¬ 
ernor  Stevenson.  If  the  current 
ruling  had  been  in  effect,  we 
would  have  been  compelled  to 
grant  time  to  the  15-odd  fringe 
and  splinter-party  Presidential 
candidates.  We  estimate  that  if 
each  of  them  received  the 
amount  of  time  occupied  by 
newsclips  of  the  two  major  can¬ 
didates,  they  would  have  con¬ 
sumed  all  the  rest  of  the  5  and 
%  hours  allotted  to  our  evening 
news  report  that  month.  The 
concept  of  the  prog^ram  as  a 
balanced  report  of  world  news 
would  have  been  totally  invali¬ 
dated. 


matter,  it  will  compel  broad- i 
casters  in  the  forthcoming  na-P 
tional  political  campaign  b  h 
abandon  the  unique  and  power- “ 
ful  eloquent  journalistic  tools  of 
broadcasting  —  the  voices  anc* 
images  of  the  candidate  then- 
selves.  These  are  the  special 
unmatched  qualities  whidi  arr 
the  essence  of  radio  and  tele-  ' 
vision.  Through  these  qualities,  ; 
broadcasting  has  operated  b 
amplify  and  strengthen  onr| 
democratic  process  by  placing 
those  who  seek  public  office 
under  a  wider  and  closer  sen- 
tiny  by  the  electorate  than  other  | 
generations  ever  dreamed  pos¬ 
sible.  I 

OllmATif.  WA  ffW 


“The  curtailment  we  face  k* 
political  coverage  will  alsc^ 
hamper  our  reporting  of  other  - 
vital  public  affairs  and  issues 
because  many  of  them  inevitably  ‘ 
involve  prominent  office-holders 
who  happen  to  be  political  can¬ 
didates  as  well.  It  will  place 
these  curbs  on  our  reporting  of 
local  news,  national  affairs  and 
even  foreign-policy  issues  during 
an  era  of  world  tension  and  in 
the  midst  of  an  election  cam¬ 
paign  when  the  public  has  i 
crucial  need  to  be  informed. 

“I  believe  it  is  a  matter  of 
compelling  urgency  to  remove 
these  destructive  effects  of  Sec¬ 
tion  315.” 


“The  Lar  Daly  ruling  is  un¬ 
realistic  in  practice  because  a 
single  television  news  report 
showing  any  political  candidate 
would  in  effect  compel  a  station 
to  sacrifice  most  of  its  news 
time,  and  thereby  its  news  func¬ 
tion,  to  any  and  all  opposition 
canciidates  for  any  use  of  their 


Youn^  Idaho  Daily 
Suspends  Operations 


Caldwell,  Idak 

The  Caldwell  Times  which  be¬ 
gan  publication  here  in  October 
1957  as  a  six-day  daily  sus¬ 
pended  operations  June  13. 

Gideon  H.  Oppenheimer,  edi¬ 
tor  and  president  of  the  corpo¬ 
ration,  and  Richard  H.  Miller, 
assistant  editor,  said  the  corpo 
ration  was  purchased  for  an  un¬ 
disclosed  figure  by  the  Scrippi 
League,  publishers  of  the  76- 
year-old  Caldwell  News-Tribust 
and  neighboring  Nampa  Idah 
Free  Press. 

At  the  time  of  the  suspension, 
Mr.  Oppenheimer  and  the  corpo¬ 
ration  were  facing  a  $36, OM 
suit  brought  by  Ralph  Hunter, 
editor  and  publisher  of  the 
Meridian  Times.  Hunter  claini^^ 
that  Oppenheimer  violated  ^ 
conditions  of  the  contract  whki 
the  two  had  signed  when  OppeS" 
heimer  sold  the  Meridian  prop 
erty  to  Hunter. 


“The  Lar  Daly  ruling  is 
harmful  because,  as  a  practical 


EDITOR  & 


James  S.  Sullivan  ' 

t6r 

James  S.  Sullivan,  81,  fir* 
circulation  manager  of  the 
York  Daily  News  when  it  ** 
founded  40  years  ago,  died  Ji®  jq]] 
29  at  his  home  in  Brooklyn.  & 
had  retired  in  1932.  He  carnet*  ^ 
New  York  from  the  Chv^ 
Tribune.  and 

PUBLISHER  for  July  4,  19”  ED 


Payoff  Via  Payroll 
Keeps  ‘Labor  Peace’ 


By  James  J.  Butler 

Washington 

The  technique  of  labor  union 
exaction  from  publishers  as  the 
price  of  “keeping  the  peace”  is 
unfolding  publicly  before  the 
McClellan  Committee.  It  follows 
a  pattern,  variations  are  minor. 

Principals  in  the  schemes  have 
been  reluctant  witnesses  before 
the  Senate  Committee.  For  the 
most  part  they  have  retreated 
behind  their  constitutional  rights 
to  refrain  from  giving  answers 
that  might  incriminate  them  (or 
“incinerate  me”  as  one  of  the 
nervous  labor  leaders  phrased 
it) 

But  while  the  proceedings 
have  been  punctuated  with  “fifth 
amendment”  pleas,  committee 


of  that  alone,  the  Federal  Grand 
Jury  in  New  York  City  would 
have  indicted  Gross  and  others. 
But  in  addition  to  his  foreman’s 
weekly  pay  of  $143.43,  Gross 
received  from  the  company  a 
monthly  $460  check,  and  an- 
ually  he  was  given  $4,000  addi¬ 
tional — in  cash.  The  money  was 
paid,  the  committee  learned,  be¬ 
cause  “he  sees  that  things 
run  right.”  Committee  counsel 
thought  that  wasn’t  a  precise 
definition  so  he  asked  if  the 
payment  was  “to  keep  union 
peace.”  Yes,  he  was  told.  The 
company  officials  amplified :  they 
either  paid  or  the  printed 
supplements  would  not  be  moved 
by  ti-ucking  union  members. 


years  of  payment  but  insisted  he 
did  other  chores.  And,  he  justi¬ 
fied:  “They’re  paying  for  the 
responsibility.”  The  comment 
was  not  illuminated. 

The  accepted  technique  is  for 
the  union  official  to  have  his 
name  placed  on  the  payroll  as  a 
truck  driver.  That  is  supposed 
to  clear  the  record  and  open  the 
way  for  collection  —  handsome 
collections. 

«  « 

Eleven  men  charged  with  a 
conspiracy  in  the  wholesale  dis¬ 
tribution  of  newspapers  and 
magazines  in  the  New  York  area 
entered  not  guilty  pleas  this 
week.  They  were  released  in  bail 
totalling  $59,500.  (E&P,  June 
27,  page  14.) 

• 

Racket  Payoffs 
Spur  Lawmaker 


Ink  Prices 
Drop  in  Big 
Price  War 

Newspapers  are  able  to  buy 
news  ink  at  from  10%  to  25% 
cheaper  prices  at  present  than 
under  former  price  ranges,  due 
to  a  price  war  that  has  rage<l 
among  ink  companies  for  many 
months. 

New  York  City  newspapers, 
for  instance,  are  getting  ink  for 
4%  cents  a  pound,  whereas 
prices  formerly  were  as  high  as 
6  cents. 

After  prices  had  been  fluid 
for  a  year  and  a  half,  some  com¬ 
panies  endeavored  to  stabilize 
prices.  The  Federal  Trade  Com¬ 
mission  investigated  to  deter¬ 
mine  whether  price  fixing  was 
being  engaged  in  and  repre¬ 
sentatives  of  some  ink  com¬ 
panies  were  summoned  before 


lawyei’s  and  investigators  have 
filed  the  record  with  facts,  dates, 
amounts,  and  admissions  which 
have  served  to  retain  the  con¬ 
tinuity.  The  case  has  been  pre¬ 
pared  and  presented  with  the 
care  that  goes  into  any  judicial 
or  quasi-judicial  proceedings 
which  the  moving  parties  know 
is  headed  for  review  in  higher 
tribunals.  Chief  Counsel  Robert 
Kennedy  has  done  his  homework 
well. 

Exiortionisto 

The  first  blast  against  extor¬ 
tion  in  the  publishing  industry 
came  when  activities  in  the  New 
i  York  area  were  spread  on  the 
I  record  to  show  that  union 
leaders  took  payments  totaling 
$307,000  between  1948  and  the 
pr«ent  time.  This  amount  was 
paid,  testimony  revealed,  by 
Neo  Gravure  Printing  Co.,  of 
Weehawken,  N.  J.,  to  a  con¬ 
victed  extortionist  and  a  dock 
to  buy  labor  peace  and 
insure  delivery  of  newspaper 
supplements.  Committee  investi- 
Sntors  told  how  the  New  York 
Times,  the  New  York  Journal 
American,  the  New  York  Mirror 
and  the  American  Weekly  shell¬ 
ed  out  with  payoff  money. 

The  machinery  for  handling 
me  tribute  fund  is  uncompli¬ 
cated.  The  case  of  Harry  Gross 
IS  typical  of  the  pattern.  Gross 
lives  in  Florida  where  he  is  head 
of  one  of  Jimmy  Hoffas  teams¬ 
ter  union  locals.  But  while  he 
J^as  hundreds  of  miles  away 
from  the  Neo  Gravure  plant,  he 
WM  carried  on  the  company  pay¬ 
roll  as  a  shipping  platform  fore- 
o^n  at  Weehawken.  This  would 
t*  a  low  premium  to  pay  for 
^^Cj^.rike,  no-violence  insurance 
and  it  is  doubtful  if,  on  the  basis 


‘Peace  Maker’ 

The  same  pattern  of  payoff 
through  payroll  entry  developed 
when  officers  of  the  Pittsburgh 
Sun-Telegraph  te.stified  they  had 
paid  Theodore  Cozza,  president 
of  the  teamsters  union  local  in 
Pittsburgh,  a  total  of  more  than 
$100,000  in  nine  years,  to  avoid 
strikes.  The  payments  appear 
on  the  newspaper  books  as  wages 
for  driving  a  truck.  As  in  the 
case  of  Neo  Gravure,  the  color 
of  employment  was  preserved 
although  testimony  revealed  that 
Cozza’s  principal  activity  in  the 
newspaper  plant  was  running  a 
numbers  book.  The  “peace 
maker”  simultaneously  drew 
salary  of  $68,000  from  his 
union,  drove  a  $7,000  Cadillac, 
and  took  a  European  tour.  His 
pay  from  various  sources  con¬ 
tinued  while  Cozza  was  in  Wash¬ 
ington  organizing  truck  drivers 
of  the  Evening  Star  or  pursuing 
other  enterprises.  He  seemed  a 
busy  fellow  for  a  man  engaged 
in  the  demanding  and  stop¬ 
watch  timing  of  newspaper  de¬ 
livery  truck  driver. 

The  “employee”  coloration 
was  used  also  by  the  Detroit 
Times  which  has  been  pa3nng 
Teamsters’  Joseph  Prebenda 
about  $36,000  over  the  past  five 
years,  to  stave  off  labor  difficul¬ 
ties.  Charles  R.  Obermeyer,  an 
executive  of  the  newspaper, 
testified  that  Prebenda,  secre¬ 
tary-treasurer  of  the  teamsters 
local,  was  carried  on  the  payroll 
as  a  truck  driver  while  drawing 
this  amount  of  money.  Ober¬ 
meyer  said  he  realized  the  ac¬ 
tion  was  improper  but  pleaded. 
“We  wanted  to  avoid  trouble.” 
Prebonda  admitted  he  did  very 
little  truck  driving  during  the 


Washington 

“New  York  publishers  knuck¬ 
ling  dow'n  to  cheap  extortion¬ 
ists”  is  one  of  several  illustra¬ 
tions  of  the  need  for  manage¬ 
ment  reform  legislation  cited  by 
Rep.  John  F.  Shelley,  California 
union  official  -  turned  -  Congress¬ 
man. 

“I  don’t  think  we  will  erase 
the  problem  of  labor-manage¬ 
ment  corruption  if  we  get  only 
at  the  Becks;  labor-management 
legislation  should  be  aimed  at 
the  whole  problem,  not  just  one 
facet  of  it,”  said  Mr.  Shelley. 

“One  of  the  most  shocking 
revelations  to  date  in  all  the 
McClellan  hearings  is  the  story 
of  leading  New  York  publishers 
knuckling  down  to  cheap  extor¬ 
tionists.  Testimony  introduced 
to  the  Committee  indicated  that 
more  than  $750,000  in  payoffs 
had  been  given  to  alleged  labor 
racketeers. 

“An  official  of  the  Hearst- 
owned  American  Weekly,  a  Sun¬ 
day  supplement  carried  in  scores 
of  papers  across  the  country, 
admitted  paying  $24,000  over  the 
past  six  years  as  the  price  of 
‘labor  peace.’  Spokesmen  for  the 
New  York  Times  and  New  York 
Daily  Mirror  acknowledged  that 
in  1946  and  1948  they  paid  out 
a  total  of  more  than  $80,000  to 
insure  delivery  of  Sunday  sup¬ 
plements  threatened  by  strikes 
against  a  private  printing  con¬ 
cern. 

“Nine  New  York  newspaper 
deliverers  pleaded  possible  self¬ 
incrimination  in  refusing  to 
testify  about  $425,000  in  alleged 
payoffs  to  officials  of  the  un¬ 
affiliated  Newspaper  and  Mail 
Deliverers  to  get  favored  con¬ 
tract  treatment.” 


grand  juries. 

Some  news  ink  companies 
have  announced  they  will  sell 
only  on  FOB  plant  basis  because 
of  the  current  market  situation. 
A  spokesman  for  one  company 
said  his  concern  is  giving  seri¬ 
ous  consideration  to  a  price  in¬ 
crease,  in  order  to  maintain  a 
fair  profit,  regardless  of  what 
other  companies  do. 

• 

Publisher  Killed 
In  Plane  Crash 

Leavenworth,  Ka.s. 

Daniel  R.  Anthony  IV,  co¬ 
publisher  of  the  Leavenworth 
Times,  was  killed  June  26  when 
his  private  plane  crashed  in  a 
rainstorm  near  Steubenville, 
Ohio. 

Mr.  Anthony  was  alone  in  the 
plane.  He  was  returning  to 
Leavenworth  after  flying  his 
parents,  Mr.  and  Mrs.  Daniel 
R.  Anthony  III,  to  their  Sum¬ 
mer  home  at  Edgartown,  Mass. 
His  father  is  co-publisher  of  the 
Time.s. 

The  Times  was  founded  in 
1857  by  Col.  Daniel  R.  Anthony, 
a  brother  of  Susan  B.  Anthony, 
woman’s  sufferage  campaigner. 

• 

Biggest  Maine  Edition 

Portland,  Me. 

The  34th  annual  State  of 
Maine  Edition,  published  June 
27  by  the  Portland  Press  Herald 
and  Evening  Express,  set  a  new 
record  with  148  pages.  Previous 
high  was  134  pages  in  1955. 
There  were  714  columns  of  ad¬ 
vertising  and  472  columns  of 
news,  pictures,  graphs  and  fea¬ 
tures. 
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Tfc  1  "■  sentative  Celler’s  criticism  of  it. 

Press  Chided 

another  point,  Mr.  Lind- 
J’  or  JVCOOrXS  Sti-om  said  the  AP  reported  that 
^  the  A.B.A.  ‘took  action  at  a 

A  ^  _  J.  T>  stormy  session  of  its  midwinter 

jr\OOlJ.l  X3cir  meeting  in  which  some  members 


The  public  was  misled 


“At  another  point,  Mr.  Lind- 
sti’om  said  the  AP  reported  that 
the  A.B.A.  ‘took  action  at  a 
stormy  session  of  its  midwinter 
meeting  in  which  some  members 
openly  denounced  the  Supieme 
Court  decisions  as  wrong  and 


11»  O  ^  Globe-Democrat  the  number  of 

I^OlllS  employees  in  the  Guild’s  juris- 

diction  dropped  from  about  400 
•11  Q.  1  to  about  300. 

XjUIXO.  “During  the  strike,  manage¬ 

ment  exercised  its  unchallenged 
1^1-1  A  prerogative  to  change  produc- 

V/11  jr».U  tion  and  distribution  methods, 

changes  which  cost  us  more 
Joseph  F.  Coll  is,  president  of  Guild  members.  We  know  of 


newspapers  into  believing  the  said  lawyers  should  be  the  very  the  American  Newspaper  Guild,  no  Globe-Democrat  employee 

American  Bar  Association  made  persons  to  take  the  lead  in  returned  the  charge  of  “un-  who  is  under-worked,  nor  does 

an  attack  on  the  United  States  making  criticism.’  Again  Mr.  truths’’  against  Richard  H.  Am-  Mr.  Amberg. 

Supreme  Court  at  its  Chicago  Lindsti’om  failed  to  state  that  berg,  publisher  of  the  St.  Louis  “3.  Mr.  Amberg  says  the 


convention  last  February,  tkis  was  the  third  parapaph  of 


Globe  Democrat,  this  Guild  is  wrong  in  claiming  that 


charged  Carl  E.  Lindstrom,  pra-  nn  800-word  story  which  gave  week  in  replying  to  Mr.  Am-  pensions  had  been  lower^  by 
fessor  of  jouimalism  at  the'Uni-  nn  objective  view  of  the  pro-  berg’s  letter  to  E&P  (June  27,  one-third,  under  management’s 


vei*sity  of  Michigan 


ceedings  and  which  started  with  page  56). 


former  executive  editor  of  the  this  sentencp  ‘The  American  Guild  leader  said  he  did 


Hartford  (Conn.)  Times. 


Bar  Association,  sharply  divided 


unilateral  plan.  He  says  this  is 
so  only  if  a  janitor’s  pension  is 
compared  with  a  reporter’s. 


Mr.  Lindsti-om  wrote  in  part  whether  to  criticize  Amberg  immediately,  when  of-  “The  Guild’s  pension  pay- 

i  the  Connecticut  Bar  Jounial  Court  decisions,  called  ^hat  opportunity  a  week  ment  analysis  was  by  Marvin  L 

for  June:  Congress  today  to  plug  up  because  of  the  pressure  of  Komhauser  of  the  Jo.seph  H. 

“The  fact  is  thoutrh  that  the  ,  ^  internal  security  jutigg  at  the  union’s  convention.  Daoust  finn.  Guild  pension  con- 

^  laws.  rri.  .  _ 1 _  ...  1... _  j.  clfonfo  ir-loTTOn  nuim 


A.B.A.  made  no  attack  upon  the  x  j  n  r  i 

Supreme  Court  ...  J  Associated  Press  feels 

^  ,  that  its  coverage  of  t 

The  grtat  majority  of  news-  Association  < 

papers  relied  upon  the  Associ-  gomplete  and  fair 
ated  Press  dispatches  which  , 

were  as  meager  as  they  were 

misleading  . . .  Both  Jacksonvill 

“It  was  Anthony  Lewis,  Dailies  ill  One  1 
writing  in  the  New  York  Times 

of  March  1,  who  first  got  the  Jacksiw 

A.B.A.  action  into  focus  and  to  _ Publication  of  the 


A  •  A  j  r,  The  exchange  of  letters  de-  sultants.  Eleven  Guild  members 

The  Associated  Press  feels  v-eloped  from  the  paid  adver-  ^lud  gone  on  pension  since  Jam- 
that  its  coverage  of  the  Ameri-  tisements  run  in  E&P  first  by  ury  1,  1958.  Mr.  Komhauser 
can  Bar  Association  convention  Amberg  and  then  by  the  compared  their  actual  pension 

was  complete  and  fail.  Guild  in  connection  with  settle-  payments  with  those  made  to  the 


Both  Jacksonville 
Dailies  in  One  Plant 

Jacksonville,  Fla. 
Publication  of  the  Jackson- 


ment  of  the  99-day  Guild  strike  JU'oup  retired  prior  to  that  date. 


against  the  Newhouse  Newspa¬ 
per  in  St.  Louis. 

His  StatemrnI 


The  earlier  group  was  paid  in 
average  weekly  pension  of  $30.84. 
the  latter  group  an  average  of 
$19.47.  Average  base  pay  for  the 


Mr.  Collins’  statement  to  E&P  f^rlier  group  at  retirement  was 


state  the  problems  confronted  Journal  from  the  Florida  follows:  sioners  when  they^retlr^^ awr- 

by  the  Supreme  Court _  Tmcs-Union  plant  began  July  1  »The  American  Newspaper 

US  the  Florida  Publishing  Co.  Guild  stands  bv  everv  sentence  uged  out  to  $105.14.  *  he  p 

For  straight  news  reports  on  •  j  au  •  _ j  * _  yuuu  sianus  oy  eveiy  sentence  gf  the  earlier  group,  figured  as  a 

A  A  4.*  T  ^  J  X1-.  J.  cicQuipco  tn©  I’i^nts  mid  iisn*  Itj  jfc  AdvGi*tis©mpnt  Tiinp  20  /»  oino 

A.B.A.  convention  I  found  that  ,  .  r  4-u  t  ^  .  auverkisemenx  oi  june  percentage  of  nav.  was  34.93 

|A  T  '  4-  T  \7  chises  of  the  Journal.  og  beincr  the  exact  and  Xotal  *  n  i  i.  _ 

Walter  Lister  Jr.,  in  the  New  x  ,  tt  t  .j  a.  f  exact  ana  roiai  percent:  of  the  later  group, 

York  Herald  Tribune  is  by  far  John  H.  Perry  Jr.,  president  truth.  18  52  percent 

the  best.”  ■  of  the  Journal  and  head  of  the  “Publisher  Amberg  well  Amhero-’s  “com- 


of  the  Journal  and  head  of  the 


AP  Replies 

A  spokesman  for  the  As.soci- 


Peny  group  of  newspapers,  pre-  knows  this  to  be  so,  even  while 


percent;  of  the  later  group, 
18.52  percent. 

“As  to  Mr.  Amberg’s  “com¬ 
parison”  claim,  the  earlier  group 


viously  had  announced  the  sale  he  again  tries  to  belittle  the  ciaim,  tne  eariie  g  f 

of  the  evening  paper  to  the  Guild?  success  in  janitorial  _em- 


ated  Press  made  this  reply  to  competitor,  for  econ-  against  the  St.  Ixmis  Globe- 

A  'J  rkvw%i/»  "rx _ _ 


Mr.  Lindstrom: 

“The  hundreds  of  newspaper  tiverwere  brouehTover  t^the  “Indeed,  by  disputing  only  tortal  employes, 
editors  who  saw  the  many  thous-  Times-Union.  RobLt  C.  Millar  “The  decline 


omic  reasons. 

None  of  the  Journal  execu- 


ploye  and  a  messenger,  the  later 
at  less-than-janitor  pay;  thf 
later  group  included  two  jani- 


J  -  J  J  ...  J  ,  X  iiiiAra- iiiAui.  Avwucri  1/  v./. 

ands  of  words  transmitted  by  .  -j  x  j  i  „ 

.,  .  •  X  J  n  XI.  IS  president  and  general  man 

the  Associated  Press  on  the  r  j  v.-  r< 

.  T,  K  •  X-  ager  of  Florida  Publishing  Com 

American  Bar  Association  con-  ,  -  ,  -i,  •  xv.  j- 


“The  decline  in  recent  pen- 


mmt,  he  laeitly  admits  the  truth  payments  was  the  prineiial 

_ _ _  rea«,n  why  St.  Louis  Guild 


.  Tj  A  •  X-  ager  of  Florida  Publishing  Com-  <ia  ,1  uv,  v,  reason  why  St.  Louis  uuiia 

American  Bar  Association  con-  ,  -  ,  •  xv,  -^od  although  it  seems  futile  „  'rv.oar  ai-antpH  a 

,.  •  oi.-  1  X  T-i  X  pany  which  will  issue  three  edi-  x  xv,  u  j  members  struck,  they  wanieaa 

«<>-  -f  fe  Jou™al.  Monday  “  S' re;",'!”  Sd  plau  based  on  eellectiyebaryaa.- 


ary  must  be  astonished  to  learn  xv,,.„,  „i,  a„x„,.eio,r  ova’+n.-sao,  hiniself  to  hard  facts,  the  Guild 
-  now  -  that  this  voluminous  Jhiough  Satui  day,  and  thiee  edi- 

outpouring  constituted  meager  the  Times-Union  seven  refutation  of  his  letter 

coverage.  moimings  a  wee  .  June  27  E&P  issue.  These 

“Mr.  Lindstrom  cited  out  of  points  are  documented  in  the 

context  words  and  paragraphs  140  Take  S.F.  News  Guild  office,  and  are 

in  an  effort  to  bolster  his  charge  a*_  t*  ♦  H  -o’*  open  to  verification, 

that  the  stories  w-ere  ‘mislead-  lOUr  to  nawail  March  6  pension  of- 

ing.’  He  wrote,  for  example,  that  San  Francisco  fer  by  management  was  rejected 

the  AP  emphasized  Representa-  A  “double  sellout”  enabled  140  by  the  Guild  precisely  because 


^  aigue  w.tn  a  man  wno  o.mus  ,  collective  bargain- 

himself  to  hard  fac  s,  the  Guild  j*  rather  than  man- 

must  cite  three  mattei's  of  rec-  V  u-1.  wnn 

J  .  r  X  X-  J-  X-  1  XX  agement  w-him.  What  they  won 
ord,  in  refutation  of  his  letter  .  ^  ^  ncn- 

■  XX  T  oa  V7,  p  T>  •  rr>x  IS  One  of  the  best-securea  pen 

in  the  June  27  E&P  issue.  These  .  ,  „  Kr  the 

.  ,  J  X  J  •  XX  sion  plans  ever  negotiated  oy  me 

points  are  documented  in  the  - 

St.  Louis  Guild  office,  and  are  ‘  ,  .  j  e„.f 

open  to  verification.  “Mr.  Amberg  accepts  e 

“1.  The  March  6  pension  of-  ungraciously,  which  is  his  pen 


X.  lilt;  iviaicii  u  ptfiisiuii  ui-  — - 7  xx  f  An 

San  Francisco  fer  by  manap^ement  was  rejected  sonal  privilege.  He  canno 
A ‘‘double  sellout”  enabled  140  by  the  Guild  precisely  because  so  without  challenge, 


tive  Celler's  objection  to  the  persons  to  join  in  a  San  Fran-  Mr.  Ambei’g  refused  to  say  when  he  disregards  the 
maligning  of  the  Supreme  Court,  cisco  News  tour  to  Hawaii  for  WHAT  his  guarantees  of  pen-  • 

But  he  failed  to  mention  that  the  July  4  weekend.  The  mem-  sion  security  w'ei-e,  unless  the  PaclijQng  for  Men 
the  story  which  quoted  Repre-  bers  of  the  contingent  paid  $295  Guild  first  agreed  to  relinquish 

sentative  Celler  began  with  this  each  for  the  trip  for  a  total  of  all  job  security.  The  strike  was  Over  160  newspaper  editors 
sentence:  Judiciary  Committee  $41,300.  settled  two  and  one-half  months  fashion  editors  and  reported 

chairman  of  the  Senate  and  The  original  plan  called  for  a  later  w'hen  the  guarantees  were  have  accepted  the  invitation 
House  took  precisely  opposing  flight  of  70  persons  to  Hawaii  spelled  out,  along  with  an  agree-  attend  the  press 
views  today  of  the  American  under  News’  sponsorship.  The  ment  for  acceptable  grievance  fashion  show  to  be  presented  by 
Bar  Association  recommendation  plane  was  sold  out  three  days  settlement  procedure.  the  American  Institute  of  Men! 

for  tightening  subversion  laws.’  later.  A  second  delegation  of  70  “2.  Mr.  Amberg  says  the  and  Boys’  Wear,  July  16  tb< 

“Mr.  Lindstrom  also  neglected  was  signed  within  eight  days  of  Guild  ‘would  never  let  us  re-  Pierre  Hotel,  New  York.  Tb« 

to  mention  that,  in  this  same  announcement  that  travel  and  duce  the  staff,  even  when  no  event  will  be  in  connection  witt 

stoix  twice  as  much  space  was  hotel  arrangements  had  been  work  existed.’  His  own  pay-  the  33rd  semi-annual 

given  to  quoted  praise  of  the  completed  to  double  the  delega-  roll  records  show  that  since  the  Week  of  the  Couture  Group  ® 

A.B.A.  resolution  as  to  Repre-  tion.  Newhouse  purchase  of  the  the  New  York  Dress  Institute 

50  EDITOR  &  PUBLISHER  for  July  4,  1959 


Wichita  Eagle 

{Continued  from  page  9) 


that  it  was  immaterial  whether 
or  not  it  had  the  rigrht  to  con¬ 
tinue  the  practices  and  it  saw  no 
public  benefit  to  be  sei-ved  by  a 
trial. 

In  its  complaint  agfainst  the 
Eagle,  the  Anti-Trust  Division 
charged  that  in  1933,  when  the 
Eagle  inaugurated  its  13-paper 
subscription  requirement,  the 
Beacon  had  a  greater  carrier- 
delivered  evening  circulation 
than  the  Evening  Eagle,  but 
that  in  a  short  time  the  Evening 
Eagle  surpassed  the  Beacon  in 
that  field. 

A  ‘Virtual  Monopoly’ 

The  complaint  also  charged 
that  the  Evening  Eagle  “since 
1948  has  increased  its  lead  to 
the  point  where  (it)  now  domi¬ 
nates  the  evening  field.” 

The  government  also  claimed 
that  the  Eagle’s  adv'ertising 
combination  practices  resulted 
in  the  Eagle  gaining  a  virtual 
monopoly  to  the  irreparable  in¬ 
jury  of  its  competitor,  thereby 
substantially  lessening  “compe¬ 
tition  in  interstate  trade  and 
commerce  in  daily  newspapers 
in  metropolitan  Wichita.” 

The  Beacon  complained  to  the 
Department  of  Justice  in  June, 
1957,  that  it  was  no  longer  able 
to  compete  with  the  Eagle  on 
either  circulation  or  advertising 
and  requested  action  to  place 
such  restrictions  upon  the  Eagle 
as  might  be  necessary  to  keep 
the  Beacon  in  business. 

A  schedule  filed  by  the  Eagle 
showed  its  advertising  volume 
rose  sharply  from  1948  to  19.')6. 
Column  inches  in  the  morning 
edition  went  from  632,295  to 
1,422,610  and  in  the  evening 
from  668,902  to  1,075,707.  In  the 
same  period  the  Beacon’s  ad 
volume  increased  only  from  877,- 
286  column  inches  to  884,572. 

Sunday  volume  in  the  Eagle 
climbed  from  319,246  to  404,479 
column  inches  while  that  in  the 
Beacon  dropped  from  405,391  to 
296,934. 

Levand  Traces  Case  to  ’55 

Asked  by  E&P  for  comment 
^  Mr.  Murdock’s  statements, 
Max  Levand,  president  of  the 
“cacon,  said: 

"The  case  against  the  Wichita 
Eagle  follow’s  the  same  pattern 
^  the  case  against  the  Kansas 
City  Star. 

"The  Star,  a  Republican 
newspajwr,  blamed  its  conviction 
on  President  Truman,  a  Demo¬ 
crat. 

“The  Eagle,  a  Republican 
newspaper,  cannot  blame  the 
lodgment  against  the  Eagle  on 
editor  ac  PUBLISHER 


President  Eisenhower,  a  Repub¬ 
lican,  so  Murdock  blames  the 
Wichita  Beacon. 

“The  Beacon  appreciates  Mur¬ 
dock’s  undeserved  compliment 
but  the  credit  for  the  triumph  of 
justice  must  go  to  the  citizens 
of  Wichita,  whose  complaints  led 
to  action,  and  to  the  anti-trust 
division  of  the  Department  of 
Justice. 

“Contrary  to  Murdock’s  state¬ 
ment,  the  investigation  of  the 
Eagle  started  in  1955,  according 
to  the  statement  of  Justice  De¬ 
partment  attorneys,  and  gained 
serious  momentum  in  1957  when 
the  Star  case  was  concluded.  It 
was  then  that  advertisers  and 
subscribers  in  Wichita  realized 
the  extreme  nature  of  the 
Eagle’s  violations. 

Forced  to  Make  Cliange 

“Murdock’s  claim  that  he  did 
not  know  he  was  violating  the 
law  was  palpably  untrue  after 
the  supreme  court  decision  of 
June,  1957,  in  the  Star  case. 

“Government  attorneys  have 
stated  the  case  against  the  Eagle 
was  ready  for  filing  in  Febru¬ 
ary,  1959,  and  not  until  then  did 
the  Eagle,  realizing  the  urgency, 
revise  its  practices. 

“The  Levands  have  never  of- 
fei-ed  to  sell  the  Beacon  to  Mur¬ 
dock  at  any  time  under  any 
conditions. 

“We  are  confident  that  Mur¬ 
dock  would  never  have  changed 
his  policies  without  being  forced 
to  by  the  enforcement  officials 
of  the  Department  of  Justice.” 
• 

^Girl  in  Press  Box* 
Becomes  Sports  Editor 
Ocala,  Fla. 
Barbara  Simmers,  22,  who 
learned  to  keep  a  baseball  box 
score  when  she  was  in  the  sixth 
grade,  is  the  new  sports  editor 
of  the  Ocala  Star-Banner. 

She  was  graduated  this  month 
from  Southern  Methodist  Uni¬ 
versity  where  she  was  sports 
editor  of  that  school’s  paper  and 
set  a  precedent  in  1957  as  the 
first  girl  to  invade  the  football 
press  box  at  Texas  Christian 
University. 

Miss  Simmers  worked  part 
time  at  the  Dallas  Times  Herald 
and  was  a  sports  writer  for  the 
Star-Banner  last  summer. 


IVIcCosker  Dies  At  72 

Miami  Beach,  Fla. 

Alfred  J.  McCosker,  publicity 
expert,  broadcasting  executive, 
who  began  a  career  in  news¬ 
paper  w’ork  as  a  copyboy  for 
Arthur  Brisbane,  died  here  July 
1.  He  was  72.  He  retired  in  1947 
after  13  years  as  chairman  of  the 
Mutual  Broadcasting  System. 
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Killer  Dies, 
News  Corps 
Ends  Strain 

By  Leo  Scherer 
IJnroln  E\ening  Journal 

Lincoln,  Neb. 
Nebraska’s  mass-killer 
Charles  Starkweather,  the  20- 
year-old  redhead  who  liked  to 
paint  pretty  pictures  and  also 
murder  people,  has  put  away  his 
brushes  for  the  last  time. 

And  the  scores  of  newsmen 
who  have  been  covering  this 
ai-ound-the-clock  story  since  18 
months  ago  when  he  and  his 
companion,  Caril  Ann  Fugate, 
went  on  a  10-victim  murder 
spree,  are  glad  that  this  crime 
story  is  ended. 

The  confessed  Lincoln  slayer 
of  11  died  at  12:04  a.m.  June  25 
in  the  electric  chair  after  an 
exhaustive  parade  of  court  ap¬ 
peals  for  stays  of  executions. 

At  the  execution  were  about  30 
newsmen  and  lawmen  who  went 
for  hours  and  hours  without 
sleep  and  meals  in  January, 
1958,  when  they  worked  the 
shocking  story. 

Among  those  43  in  the  death 
chambei*s  were  Bill  Billotte, 
Omaha  World  Herald;  Leo 
Scherer,  Lincoln  Evening  Jour¬ 
nal;  Del  Harding,  Lincoln  Star; 
Fred  Petitt,  Des  Moines  Regis¬ 
ter  and  Tribune;  O’Dell  Han- 
.son  of  AP;  Ellis  Rail  of  UPI; 
Don  Wright.  KOLN-TV ;  Robert 
Jeamby,  KFOR;  and  Floyd  Kal- 
ber,  KMTV. 

Outside  Nebraska  State  Peni¬ 
tentiary,  30  more  newsmen, 
photographei-s,  cameramen  and 
technicians  waited  anxiously  to 
start  moving  the  thousands  of 
w’ords  and  scores  of  pictures  that 
told  of  the  end  of  the  Midwest’s 
worst  kiling  spree  in  history. 

The  story  took  an  ii-onic  twist 
inside  the  prison  walls  when  Dr. 
B.  A.  Finkle,  prison  physician, 
suffered  a  heart  attack  and  died 
just  25  minutes  before  the  ex¬ 
ecution.  He  was  to  have  pro¬ 
nounced  the  killer  dead. 

Newsmen  in  the  death  cham¬ 
ber  had  only  four  minutes  to 
write-down  or  remember  how  the 
slayer  met  his  death.  And  there 
w'ere  important  things  to  re¬ 
member — his  shaven  head,  the 
bare  bulb  over  the  chair,  the 
tears  running  down  the  deputy 
warden’s  cheeks,  the  half-smile 
Starkweather  gave  the  witnesses 
and  the  five  separate  2,200  volt¬ 
age  charges. 

Although  the  execution  wasn’t 
until  early  Thursday,  the  cover¬ 
age  actually  got  underway  about 


6  p.m.  Wednesday  when  report¬ 
ers  arrived  at  the  penitentiary  to 
interview  official  witnesses,  law¬ 
men  and  other  execution  partici¬ 
pants. 

An  incident  occurred  when  Dr. 
James  Reinhardt,  University  of 
Nebraska  professor  of  crimin- 
olopry  exchanged  fiery  words 
with  Bill  Billotte,  veteran 
Omaha  crime  reporter.  Billotte 
asked  Dr.  Reinhardt  if  he  had 
assisted  the  killer  in  any  of  the 
reprieve  attempts. 

Dr.  Reinhardt  said  he  is 
writing  a  book  on  Starkweather 
and  estimated  he  talked  40  hours 
to  the  killer  during  his  peniten¬ 
tiary  stay,  but  hadn’t  assisted 
him  in  any  execution  stays. 

“It  seems  strange  that  he  can 
get  40  hours  with  Starkweather 
and  the  news  media  hasn’t  even 
been  able  to  see  the  killer  for 
15  minutes,”  Billotte  said  after 
Reinhardt  went  into  the  prison 
as  one  of  the  execution  wit¬ 
nesses. 

Center  of  operation  for  the 
press  was  the  outer  gate  offices 
of  the  penitentiary  which  were 
full  of  sound  recorders,  cameras 
and  flood  lights.  However,  the 
only  telephones  in  the  prison 
open  to  newsmen  were  two  in¬ 
stalled  by  AP  and  UPI.  Many 
reporters  had  to  go  many  blocks 
to  get  their  copy  and  radio  re¬ 
ports  to  waiting  news  editors. 

Jeamby  of  KFOR,  Lincoln, 
had  a  mobile  unit  set  outside  the 
walls  and  was  on  the  air  only 
minutes  after  the  actual  execu¬ 
tion. 

No  photographers  or  cameras 
were  permitted  inside  the  prison 
and  reporters  were  closely 
screened  before  entering. 

The  day  after  the  execution, 
UPI  filed  a  story  from  Beatrice, 
Neb.,  which  told  how  Stark¬ 
weather  refused  to  donate  his 
eyes  to  an  eye  bank. 

A  prison  guard,  the  UPI  story 
said,  quoted  Starkweather  as 
saying:  “No  one  ever  did  any¬ 
thing  for  me,  why  should  I  do 
anything  for  anyone  else.” 


SI 


Tfc  /^1  •  "I  I  sentative  Celler’s  criticism  of  it. 

Press  Chided 

another  point,  Mr.  Lind- 
or  XVClJOriS  strom  said  the  AP  reported  that 
*  the  A.B.A.  ‘took  action  at  a 

A  ^  _  j.  T>  stoi-my  session  of  its  midwinter 

/\JJOIJ.l  J3dr  meeting  in  which  some  members 


“At  another  point,  Mr.  Lind- 
strom  said  the  AP  reported  that 
the  A.B.A.  ‘took  action  at  a 
stoi-my  session  of  its  midwinter 
meeting  in  which  some  members 


1 1  •  O  ^  Globe-Democrat  the  number  of 

V^OlllS  employees  in  the  Guild’s  juris- 

diction  dropped  from  about  4(Kl 
*1  1  Qi  1  to  about  300. 

“During  the  strike,  managtf 
ment  exercised  its  unchallengtd 
*1-^  4  J  prerogative  to  change  produc  . 

V/11  Oil- live  jiVU  tion  and  distribution  methods,! 

changes  which  cost  us  mort  9 
Joseph  F.  Collis,  president  of  Guild  members.  We  know  of  c 


openly  denounced  the  Supreme  changes  which  cost  us  mort 

The  public  was  misled  by  Court  decisions  as  wrong  and  Joseph  F.  Collis,  president  of  Guild  members.  We  know  of 

newspapers  into  believing  the  said  lawyers  should  be  the  very  the  American  Newspaper  Guild,  no  Globe-Democrat  employet 

American  Bar  Association  made  persons  to  take  the  lead  in  retunied  the  charge  of  “un-  who  is  under-worked,  nor  does 


an  attack  on  the  United  States  making  criticism.’  Again  Mr.  tnaths’’  against  Richard  H.  Am-  Mr.  Amberg. 

Supreme  Court  at  its  Chicago  Lindstrom  failed  to  state  that  berg,  publisher  of  the  St.  Louis  “3.  Mr.  Amberg  says  tie 
convention  last  February,  this  was  the  third  parap’aph  of  (Mo.)  Globe  Democrat,  this  Guild  is  wrong  in  claiming  that 

charged  Carl  E.  Lindsti'om,  pro-  ^n  800-word  story  which  gave  week  in  replying  to  Mr.  Am-  pensions  had  been  lowered  by 

fessor  of  journalism  at  the  Uni-  nn  objective  view  of  the  pro-  berg’s  letter  to  E&P  (June  27,  one-third,  under  management's 

versity  of  Michigan  and  a  ceedings  and  which  .started  with  page  56).  unilateral  plan.  He  says  this  L< 


former  executive  editor  of  the  sentence:  ‘The  American  Guild  leader  said  he  did 


Hartford  (Conn.)  Times. 


unilateral  plan.  He  says  thisu 
so  only  if  a  janitor’s  pension  L' 


Bar  Association,  sharply  divided  ^  answer  Mr.  compared  with  a  reporter’s. 


Mr.  Lindstrom  wrote  in  part  w’hether  to  criticize  ^'sc^nt  Amberg  immediately,  when  of-  “The  Guild’s  pension  pay- 

«  —  _  _  _  QiirwAvna  Hn/*icinnc  nollAH  ..  -  -  .  .  1 


the  Connecticut  Bar  Jounial  Supreme  Court  decisions,  called  ^jjat  opportunity  a  week  ment  analysis  was  by  Marvin  L I 


for  June:  Congress  today  to  plug  up  because  of  the  pressure  of  Kornhauser  of  the  Jo.seph  h  P 

“The  fact  is  though  that  the  ,  internal  security  (j^ties  at  the  union’s  convention.  Daoust  finri.  Guild  pension  con- 

■r^  .  ..  laws.  _ 1 _  _  J-  oiiUonfc  momW 


A.B.A.  made  no  attack  upon  the  „  J,  ,  -  x  i  n  r  i 

Supreme  Court  ...  Associated  Press  feels 

.  ....  that  its  coverage  of  t 

The  great  majority  of  news-  gjjj.  Association  < 
papers  relied  upon  the  Asroci-  complete  and  fair 
ated  Press  dispatches  which  , 

were  as  meager  as  they  were 

misleading  . . .  Both  Jacksoiivill 

“It  was  Anthony  Lewis,  Dailies  in  One  ] 
writing  in  the  New  York  Times 

of  March  1,  who  first  got  the  JackS(W 

A.B.A.  action  into  focus  and  to  _  Publication  of  the 


The  exchange  of  letters  de-  sultants.  Eleven  Guild  members 


•me  Associateti  rress  leeis  vdooed  from  the  naid  adver-  had  gone  on  pension  since  Jann- 
that  its  coverap  of  the  Ameri-  tisements  rim  in  E&P  fi rot  by  ary  1,  1958.  Mr.  Kornhause- 
can  Bar  Association  convention  jyjj.  Amberg  and  then  by  the  compared  their  actual  pensior. 
was  complete  and  fair.’’  connection  with  settle-  payments  with  those  made  to  thf 

•  ment  of  the  99-day  Guild  strike  group  retired  prior  to  that  date. 

RntVi  against  the  Newhouse  Newspa-  The  earlier  group  was  paid  in 

Both  Jacksomille  per  in  St.  Louis.  average  weekly  pension  of  $30.84. 


Both  Jacksonville 
Dailies  in  One  Plant 


Jacksonville,  Fla. 
Publication  of  the  Jackson- 


H  is  .Statement 


average  weekly  pension  of  $30.84. 
the  latter  group  an  average  of 
$19.47.  Average  ba.se  pay  fortht 


Mr.  Collins’  statement  to  E&P  retirement  was 


state  the  problems  confronted  ri’He  Journal  from  the  Florida  follows: 


bv  the  Supreme  Court.  .  .  .  Times-Vnion  plant  began  July  1 

i  •  1.1.  1.  as  the  Florida  Publishing  Co. 

For  straight  news  reports  on  -  .j  i.u  •  v,*  j  „ 

.T}A„  Tf  ji.1.1.  acquired  the  rights  and  fran- 

A.B.A.  convention  I  found  that  ,  -  -  iu  t  i 


$88.28;  pay  of  the  later  per 
sioners,  when  they  retired,  aver 
aged  out  to  $105.14.  The  pensior. 


Walter  Lister  Jr.,  in  the  Neu' 
York  Herald  Tribune  is  by  far 
the  best.’’ 


chises  of  the  Journal. 


John  H.  Perry  Jr.,  president  truth. 


A  “Ti'®  A  Newspaper  U05.U.  The  pensior. 

GuiM  stan^  by  every  sentence  earlier  group,  figured  as  a 

in  Its  advertisement  of  June  20  ercentage  of  pay,  was  34.9 
as  being  the  exact  and  total  <rmm 


of  the  Journal  and  head  of  the  ‘‘Publisher  Amberg  well  Ambere’s  “con 

Peri-y  group  of  newspapers,  pre-  knows  this  to  be  so,  even  while  .rroor 

viously  had  announced  the  sale  he  again  tries  to  belittle  the  ^  ‘IT; 


percent;  of  the  later  groap 
18.52  pei-cent. 

“As  to  Mr.  Amberg’s  “con 


AP  Replies 


A  L  c  Au  A  •  of  tho  evening  paper  to  the  Guild^s  success  in  its  strike  oo^’f^'oed  one  janitorial  en 

A  spokesman  for  the  Associ-  comnetitor  for  econ-  •  f  V  Ploye  and  a  mes.senger,  the  late 

ed  Press  made  this  reply  to  -  ^  ’  against  the  St.  Louis  Globe-  less-than-janitor  pay;  thf 


,  j  „  j  iu-  ^  J.  morning  competitor,  for  econ 

ated  Press  made  this  reply  to  -  e  i 

.  T  •  j  i  omic  reasons. 

Mr.  Lindstrom:  r  au  t  ^ 

None  of  the  Journal  execu- 


Mr.  Lindstrom:  t  i  ifemocrar.  later  group  included  two  jani- 

“The  hundreds  of  newspaper  ^  T  “Indeed,  by  disputing  only  Srial  Sye^ 

j-4.  1.  iu  4.1.  fives  -w'ere  brought  over  to  the  wmai  employes. 

editors  who  saw  the  many  thous-  Ti^es-Union.  Robert  C.  Millar  ^  ^  ^  nai 


editors  who  saw  tne  many  thous¬ 
ands  of  words  transmitted  by 


anus  yjx  wuius  uy  -  „_J  crenPval  man- 

the  Associated  Press  on  the  of  fh®  i"6st. 


ment,  he  tacitly  admits  the  truth 


“And  although  it  seems 


aidie-  “The  decline  in  recent 
™  sion  payments  was  the  principi 

,  reason  why  St.  Louis  GuiW 

,  V  members  struck.  They  wanted » 


....  U,.  u..  ager  of  Florida  Publishing  Com-  “Ala  .a  reason  why  St.  Louis  Gum 

American  Bar  Association  con-  p^y  ^-hich  will  issue  three  edi-  ^  S  fman  wLn  Ll  n^  members  struck.  They  wanted  i 

vention  in  Chicago  last  Febru-  the  Joui-nal,  Monday  plan  ba.sed  on  collective  bargak 

ary  must  be  astonished  to  leai-n  through  Saturday,  and  three  edi-  language,  rather  than  mar 

-  now  -  that  this  ^luminous  tions  of  the  Times-Union  seven  in  ^  agement  whim.  What  they  wor 

outpouring  constituted  meager  comings  a  week.  •  r’v,  t  o7  mTp  is  one  of  the  best-secured  per 


outpouring  constituted  meager 
coverage. 

“Mr.  Lindstrom  cited  out  of 
context  words  and  paragraphs 
in  an  effort  to  bolster  his  charge 
that  the  stories  were  ‘mislead¬ 
ing.’  He  wrote,  for  example,  that 
the  AP  emphasized  Representa- 


140  Take  S.F.  News 
Air  Tour  to  Hawaii 


ord,  in  refutation  of  his  letter 
in  the  June  27  E&P  issue.  These 
points  are  documented  in  the 
St.  Louis  Guild  office,  and  are 
open  to  verification. 

“1.  The  March  6  pension  of- 


ing  language,  rather  than  mar- 
agement  whim.  What  they  wot 
is  one  of  the  best-secured  po"' 
sion  plans  ever  negotiated  by  thf 
Guild. 

“Mr.  Amberg  accepts  defeat 
ungraciously,  which  is  his  per- 


1.  1  lie  marcii  i>  peiisiuii  ui-  - 7  .  ’  tt  f  A* 

San  Francisco  fer  by  management  was  rejected  sonal  privilege.  He 
A  “double  sellout’’ enabled  140  by  the  Guild  precisely  because  so  without  challenge^ 


all  job  security.  The  strike  was  Over  160  newspaper  editors 
settled  two  and  one-half  months  fashion  editors  and  reporters 


tive  Celler’s  objection  to  the  persons  to  join  in  a  San  Fran-  Mr.  Amberg  refused  to  say  he  disreprards  the  tru 

maligning  of  the  Supreme  Court,  cisco  News  tour  to  Hawaii  for  WHAT  his  guarantees  of  pen-  • 

But  he  failed  to  mention  that  the  July  4  weekend.  The  mem-  sion  security  were,  unless  the  Pasllioils  for  Men 
the  stoi-y  which  quoted  Repre-  bers  of  the  contingent  paid  $295  Guild  first  agreed  to  relinquish 
sentative  Celler  began  wdth  this  each  for  the  trip  for  a  total  of  all  job  security.  The  strike  was  Over  160  newspaper  editors 

sentence:  Judiciary  Committee  $41,300,  settled  two  and  one-half  months  fashion  editors  and  reporters 

chairman  of  the  Senate  and  The  original  plan  called  for  a  later  when  the  guarantees  were  have  accepted  the  invitation 
Hou.se  took  precisely  opposing  flight  of  70  persons  to  Hawaii  spelled  out,  along  with  an  agp'ee-  attend  the  press  luncheon- 
views  today  of  the  American  under  New-s’  sponsorship.  The  ment  for  acceptable  grievance  fashion  show  to  be  presented  W 
Bar  Association  recommendation  plane  was  sold  out  three  days  settlement  procedure.  the  American  Institute  of  Meii! 

for  tightening  subversion  laws.’  latei*.  A  second  delegation  of  70  “2.  Mr.  Amberg  says  the  and  Boys’  Wear,  July  16  at® 

“Mr.  Lindstrom  also  neglected  was  signed  within  eight  days  of  Guild  ‘would  never  let  us  re-  Pierre  Hotel,  New  York.  1* 
to  mention  that,  in  this  same  announcement  that  travel  and  duce  the  staff,  even  when  no  event  will  be  in  connection 
stoi-y,  twice  as  much  space  was  hotel  arrangements  had  been  work  existed.’  His  own  pay-  the  33rd  semi-annual 
given  to  quoted  praise  of  the  completed  to  double  the  delega-  roll  records  show  that  since  the  Week  of  the  Couture  Group  ® 
A.B.A.  resolution  as  to  Repre-  tion.  Newhouse  purchase  of  the  the  New  York  Dress  Institute- 


Newhouse 


purchase  of  the  the  New  York  Dress  Institute 
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Wichita  Eagle 

(Continued  from  page  9) 


that  it  was  immaterial  whether 
or  not  it  had  the  right  to  con¬ 
tinue  the  practices  and  it  saw  no 
public  benefit  to  be  served  by  a 
trial. 

In  its  complaint  against  the 
Eagle,  the  Anti-Trust  Division 
charged  that  in  1933,  when  the 
Eagle  inaugurated  its  13-paper 
subscription  requirement,  the 
Beacon  had  a  grreater  carrier- 
delivered  evening  circulation 
than  the  Evening  Eagle,  but 
that  in  a  short  time  the  Evening 
Eagle  surpassed  the  Beacon  in 
that  field. 

A  ‘Virlual  Monopoly' 

The  complaint  al.so  charged 
that  the  Evening  Eagle  “since 
1948  has  increased  its  lead  to 
the  point  where  (it)  now  domi¬ 
nates  the  evening  field.” 

The  government  al.so  claimed 
that  the  Eagle’s  advertising 
combination  practices  resulted 
in  the  Eagle  gaining  a  virtual 
monopoly  to  the  irreparable  in¬ 
jury  of  its  competitor,  thereby 
substantially  lessening  “compe¬ 
tition  in  interstate  trade  and 
commerce  in  daily  newspapers 
in  metropolitan  Wichita.” 

The  Beacon  complained  to  the 
Department  of  Justice  in  June, 
1957,  that  it  was  no  longer  able 
to  compete  with  the  Eagle  on 
either  circulation  or  advertising 
and  requested  action  to  place 
such  restrictions  upon  the  Eagle 
as  might  be  necessary  to  keep 
the  Beacon  in  business. 

A  schedule  filed  by  the  Eagle 
showed  its  advertising  volume 
rose  sharply  from  1948  to  19.56. 
Column  inches  in  the  morning 
edition  went  from  632,295  to 
1,422,610  and  in  the  evening 
I  from  668,902  to  1,075,707.  In  the 
same  period  the  Beacon’s  ad 
volume  increased  only  from  877,- 
286  column  inches  to  884,572. 

Sunday  volume  in  the  Eagle 
climbed  from  319,246  to  404,479 
column  inches  w’hile  that  in  the 
Beacon  dropped  from  405,391  to 
296,934. 

Levand  Traces  Case  to  '53 

Asked  by  E&P  for  comment 
^  Mr.  Murdock’s  .statements, 
Max  Levand,  president  of  the 
Beacon,  said: 

“The  case  against  the  Wichita 
Eagle  follows  the  same  pattem 
M  the  case  against  the  Kansas 
City  Star. 

“The  Star,  a  Republican 
newspaj^r,  blamed  its  conviction 
on  President  Truman,  a  Demo¬ 
crat. 

“The  Eagle,  a  Republican 
ne^paper,  cannot  blame  the 
jndgment  against  the  Eagle  on 
editor  ac  PUBLISHER 


President  Eisenhower,  a  Repub¬ 
lican,  so  Murdock  blames  the 
Wichita  Beacon. 

“The  Beacon  appreciates  Mur¬ 
dock’s  undeserved  compliment 
but  the  credit  for  the  triumph  of 
justice  must  go  to  the  citizens 
of  Wichita,  whose  complaints  led 
to  action,  and  to  the  anti-trust 
division  of  the  Department  of 
Ju.stice. 

“Contrary  to  Murdock’s  state¬ 
ment,  the  investigation  of  the 
Eagle  started  in  1955,  according 
to  the  statement  of  Justice  De¬ 
partment  attorneys,  and  gained 
serious  momentum  in  1957  when 
the  Star  case  was  concluded.  It 
was  then  that  advertisers  and 
subscribers  in  Wichita  realized 
the  extreme  nature  of  the 
Eagle’s  violations. 

Fon'ed  to  Make  CJiange 

“Murdock’s  claim  that  he  did 
not  know  he  was  violating  the 
law  was  palpably  untrue  after 
the  supreme  court  decision  of 
June,  1957,  in  the  Star  case. 

“Government  attorneys  have 
stated  the  case  against  the  Eagle 
was  ready  for  filing  in  Febru¬ 
ary,  1959,  and  not  until  then  did 
the  Eagle,  realizing  the  urgency, 
revise  its  practices. 

“The  Levands  have  never  of¬ 
fered  to  sell  the  Beacon  to  Mur¬ 
dock  at  any  time  under  any 
conditions. 

“We  are  confident  that  Mur¬ 
dock  would  never  have  changed 
his  policies  without  being  forced 
to  by  the  enforcement  officials 
of  the  Depai’tment  of  Justice.” 

• 

*Girl  in  Press  Box* 
Becomes  Sports  Editor 
Ocala,  Fla. 
Barbara  Simmers,  22,  who 
leamed  to  keep  a  baseball  box 
score  when  she  was  in  the  sixth 
grade,  is  the  new  sports  editor 
of  the  Ocala  Star-Banner. 

She  was  graduated  this  month 
from  Southern  Methodist  Uni¬ 
versity  where  she  was  sports 
editor  of  that  school’s  paper  and 
set  a  precedent  in  1957  as  the 
first  girl  to  invade  the  football 
press  box  at  Texas  Christian 
University. 

Miss  Simmers  worked  part 
time  at  the  Dallas  Times  Herald 
and  was  a  sports  writer  for  the 
Star-Banner  last  summer. 

• 

McCosker  Dies  Al  72 

Miami  Beiach,  Fla. 
Alfred  J.  McCosker,  publicity 
expert,  broadcasting  executive, 
who  began  a  career  in  news¬ 
paper  w’ork  as  a  copyboy  for 
Arthur  Brisbane,  died  here  July 
1.  He  was  72.  He  retired  in  1947 
after  13  years  as  chairman  of  the 
Mutual  Broadcasting  System. 
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Killer  Dies, 
News  Corps 
Ends  Strain 

By  Leo  Scherer 
Lincoln  Evening  Journal 

Lincoln,  Neb. 
Nebraska’s  mass-killer 
Charles  Starkweather,  the  20- 
year-old  redhead  who  liked  to 
paint  pretty  pictures  and  also 
murder  people,  has  put  away  his 
brushes  for  the  last  time. 

And  the  scores  of  newsmen 
who  have  been  covering  this 
around-the-clock  story  since  18 
months  ago  when  he  and  his 
companion,  Caril  Ann  Fugate, 
went  on  a  10-victim  murder 
spree,  are  glad  that  this  crime 
story  is  ended. 

The  confessecl  Lincoln  slayer 
of  11  died  at  12:04  a.m.  June  25 
in  the  electric  chair  after  an 
exhaustive  paiade  of  court  ap¬ 
peals  for  stays  of  executions. 

At  the  execution  were  about  30 
newsmen  and  lawmen  who  went 
for  hours  and  hours  without 
sleep  and  meals  in  January, 
1958,  when  they  worked  the 
shocking  story. 

.Among  those  43  in  the  death 
chambei's  were  Bill  Billotte, 
Omaha  World  Herald;  Leo 
Scherer,  Lincoln  Evening  Jour¬ 
nal;  Del  Hai’ding,  Lincoln  Star; 
Fred  Petitt,  Des  Moines  Regis¬ 
ter  and  Tribune;  O’Dell  Han- 
•son  of  AP;  Ellis  Rail  of  UPI; 
Don  Wright.  KOLN-TV ;  Robeit 
Jeamby,  KFOR;  and  Floyd  Kal- 
ber,  KMTV. 

Outside  Nebraska  State  Peni¬ 
tentiary,  30  more  newsmen, 
photographers,  cameramen  and 
technicians  waited  anxiously  to 
start  moving  the  thousands  of 
words  and  scores  of  pictures  that 
told  of  the  end  of  the  Midwest’s 
worst  kiling  spree  in  history. 

The  story  took  an  ironic  twist 
inside  the  prison  walls  when  Dr. 
B.  A.  Finkle,  prison  physician, 
suffered  a  heart  attack  and  died 
just  25  minutes  before  the  ex¬ 
ecution.  He  was  to  have  pro¬ 
nounced  the  killer  dead. 

Newsmen  in  the  death  cham¬ 
ber  had  only  four  minutes  to 
write-down  or  remember  how  the 
slayer  met  his  death.  And  there 
were  important  things  to  re¬ 
member — his  shaven  head,  the 
bare  bulb  over  the  chair,  the 
tears  running  down  the  deputy 
warden’s  cheeks,  the  half-smile 
Starkweather  gave  the  witnesses 
and  the  five  separate  2,200  volt¬ 
age  charges. 

Although  the  execution  wasn’t 
until  early  Thursday,  the  cover¬ 
age  actually  got  underway  about 


6  p.m.  Wednesday  when  report¬ 
ers  arrived  at  the  penitentiary  to 
interview  official  witnesses,  law¬ 
men  and  other  execution  partici¬ 
pants. 

An  incident  occurred  when  Dr. 
James  Reinhardt,  University  of 
Nebraska  professor  of  crimin¬ 
ology  exchanged  fiery  words 
with  Bill  Billotte,  veteran 
Omaha  crime  reporter.  Billotte 
asked  Dr.  Reinhardt  if  he  had 
assisted  the  killer  in  any  of  the 
reprieve  attempts. 

Dr.  Reinhardt  said  he  is 
writing  a  book  on  Starkweather 
and  estimated  he  talked  40  hours 
to  the  killer  during  his  peniten¬ 
tiary  stay,  but  hadn’t  assisted 
him  in  any  execution  stays. 

“It  seems  strange  that  he  can 
get  40  hours  with  Starkweather 
and  the  news  media  hasn’t  even 
been  able  to  see  the  killer  for 
15  minutes,”  Billotte  said  after 
Reinhardt  went  into  the  prison 
as  one  of  the  execution  wit¬ 
nesses. 

Center  of  operation  for  the 
press  was  the  outer  gate  offices 
of  the  penitentiary  which  were 
full  of  sound  recorders,  cameras 
and  flood  lights.  However,  the 
only  telephones  in  the  prison 
open  to  newsmen  were  two  in¬ 
stalled  by  AP  and  UPI.  Many 
reporters  had  to  go  many  blocks 
to  get  their  copy  and  radio  re¬ 
ports  to  waiting  news  editors. 

Jeamby  of  KFOR,  Lincoln, 
had  a  mobile  unit  set  outside  the 
walls  and  was  on  the  air  only 
minutes  after  the  actual  execu¬ 
tion. 

No  photographers  or  cameras 
were  permitted  inside  the  prison 
and  reporters  were  closely 
screened  before  entering. 

The  day  after  the  execution, 
UPI  filed  a  story  from  Beatrice, 
Neb.,  which  told  how  Stark¬ 
weather  refused  to  donate  his 
eyes  to  an  eye  bank. 

A  prison  guard,  the  UPI  story 
said,  quoted  Starkweather  as 
saying:  “No  one  ever  did  any¬ 
thing  for  me,  why  should  I  do 
anything  for  anyone  else.” 
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Tom  Dolan 
Named  to 
Albany  Post 


ANNOUNCEMENTS 
Business  Opportunitima  t^antei 

PRESENT  New  York  Newepi^ 
Printer  wente  to  establish  in  Cali- 
fomia.  Want  small  job  newipspa 
printing  plant  with  sTowth  posiibili. 
tiea,  small  rotary  presa  linotypw, 
etc.  Do  not  want  to  publish  a  pspw. 
Prefer  Los  Ansdes  ares  but  will  ooa 
aider  San  Jose  area.  Box  2617,  Editor 
&  Publisher. 


Benefit  from  our  Vast  Newspaper  Audiehice 


ANNOUNCEMENTS 

ISetcspaper  Brokers 


ANNOUNCEMENTS 


Publications  for  Sale 


Albany,  N.  Y. 

Thomas  P.  Dolan,  general 
manager  of  the  Saratogian  at 
Saratoga  Springs,  has  been 
named  assistant  general  man¬ 
ager  of  the  Albany  Knicker¬ 
bocker  News.  Announcement  of 
the  appointment  was  made  by 
Gerald  H.  Salisbury,  general 
manager  of  the  Knickerbocker 
News. 

Mr.  Dolan  will  continue  to 
supervise  The  Saratogian,  in 
addition  to  his  new  duties,  Mr. 
Salisbury  said.  He  has  been  gen¬ 
eral  manager  of  the  Saratoga 
Springs  newspaper  since  1957. 

Mr.  Dolan  announced  appoint¬ 
ment  of  John  V.  Hannigan  as 
business  manager  of  the  SaiTi- 
togian.  Mr.  Hannigan  has  been 
auditor  for  10  years. 

The  Knickerbocker  News  and 
the  Saratogian  are  Gannett 
newspapers.  Mr.  Dolan  joined 
Gannett  after  World  War  II. 


NEWSPAPER  SERVICES 

_ Correspondents _ 


IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling;. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant.  Mich. 

CONFIDENTIAL  INFOBMA'nON 
Daily  Newspaper  Properties 
W.  H.  Glover  Co., _ Ventura.  Calif. 


CENTRAL  FLORIDA  PrintinK  Office 
groasinK  $100,000.  Price  $65,000.  A.  C. 
Santo,  742  North  Mills  St.,  Orlando, 

Fla. _ 

MIDWEST  WEEKLY  NEWSPAPER 
in  KTowing  industrial  community. 
Priced  below  annual  gross  at  $15,000. 
Paul  H.  Chapman  Company,  Inc.,  1182 
West  Peachtree,  Atlanta.  Georiria. 
$41,500  HANDLES  healthy  new8pai>er- 
shopper  combination  in  one  of  San 
Francisco  Bay  areas  most  delishtful 
•immunities.  Same  owner  many  years. 
Well  equipped,  nearly  4,000  fec-t  of 
space,  efficient  staff  and  operation.  If 
you’re  serious  about  acquiring  a  prop¬ 
erty  in  growing  California,  communi¬ 
cate  quickly.  ’I^is  one  won’t  be  on 
market  long.  Don  Matchan,  c/o  W.  B. 
Krause,  Broker,  130  Main  St.,  Los 

Altos,  California. _ 

60%  OF  STOCK  In  $160,000  California 
semi-weekly.  Doubled  volume  past  3 
years.  Daily  few  more.  No  comi>etition. 
Owners  taking  $30,000  yearly.  Fully 
equipped  modem  shop.  Ca^  only, 
$60,000.  Box  2717,  Editor  and  Pub- 


EUROPEAN  ASSIGNMENTS 
Newspaper  and  magazine  editors:  Do 
you  ne^  any  story  Information  or 
photographs  from  aaywhere  In  Italy! 
TELE-FOTO,  a  brand  new  agency, 
grouping  top-flight  reporters  and  ph». 
tographers,  can  get  it  for  you.  Wo 
welcome  all  assignments.  Write  to; 
TBLB-FO’TO,  Via  Mario  De’  Fieri  Jl. 
Rome,  Italy, 


’THE  DIAL  AGENCY 
“America’s  No.  1  Newspaper  Broker’’ 
16  Waverly,  Detroit,  Mi^.  TD.  6-5864 


Press  Engineers 


WES’TERN  NEWSPAPERS 
Joseph  A.  Snyder.  2234  East  Romneya 
Drive,  Anaheim.  Calif.  Day  or  Nite. 
Phone:  KEystone  3-1361. _ 


Newspaper  Press  Installations 
MOVING— REPAIRING— ’TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  BtASON  INC. 
65-69  Frankfort  Street 
New  York  38.  N.  Y. 
_ BArclay  7-977  5 _ 


SALES-PURCHASES  handled  with  dis- 
cretion.  Write  Publishers  Service,  P.O. 
Box  3132.  Greensboro,  N.  C. _ 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
_ and  sold  without  publicity _ 


UPECO,  INC, 


Move — Erect — Anywhere  .  .  . 

Specializing  in  Newspaper  Presses. 
Duplex  and  Goss  ^atbeds 
Rotaries — ’Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  8-3744 
20  minutes  from  New  York  City 


WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch. 
2923  Virginia  St..  Sioux  City.  Iowa 


IF  YOU  are  capable  and  financially 
able,  we  will  find  you  a  California  or 
Arizona  newspaper  property  where  you 
will  be  both  succes.sful  and  happy.  We 
handle  both  large  and  small  proper¬ 
ties.  GABBERT  &  HANCOCK,  3709-B 
Arlington  Ave.,  Riverside.  California. 


MACHINERY  and  SUPPLIES 


CALIFORNIA  explosive  growth  area 
exclusive  legal  paper ;  dollar  volume  up 
600%  in  3  years,  over  $40,000  last  year, 
running  20%  higher  now.  Population 
2.500  in  1956,  now  7,600:  forecast  30,- 
000  in  6  years.  Requires  purchaser, 
partner  or  investor  qualified  to  finance 
rapid  major  expansion  to  big  weekly  or 
daily.  Box  2823,  Editor  &  Publi^er. 


Comnosing  Room 


★  ★WE  are  interested  in  listing  only 
safe  and  sound  newspaper  and  maga¬ 
zine  properties.  A.  W.  Stypes  &  Co., 
Inc.,  625  Market.  San  Francisco  5,  Cal. 


1-5  PT.  FONT  of  Centurv  Expanded 
with  Gothic  #16,  Font  #2960  inrludiny 
100  sorts.  A-1  condition.  Value  $450.00 
for  $260.00.  Lynn  Item,  Lynn,  Uasst- 
chusetts. 


Former  Governor 
Sues  for  Million 

Indianapolis 

Former  Gov.  George  N.  Craig 
is  suing  the  Indianapolis  Times 
for  one  million  dollars  in  a 
double-barreled  libel  suit  that 
grew  out  of  the  Indiana  highway 
scandals. 

Mr.  Craig,  a  Republican  now 
practicing  law  in  Washington, 
charged  that  the  Scripps- 
Howard  newspaper  defamed 
him  in  two  articles  that  led 
readers  to  believe  he  was  per¬ 
sonally  involved  in  a  web  of 
bribery  and  under-counter  deals. 

One  article  was  described  as 
an  item  in  a  column  printed 
July  13,  1958,  by  Irving  Leibo- 
witz.  Times  assistant  managing 
editor.  The  other  story,  accom¬ 
panied  by  a  cartoon,  appeared 
in  the  newspaper  June  30,  1957. 


WILL  NBGOTIA’TE  for  you  on  any 
size  Southern  newspaper.  Newspaper 
Service  Co..  601  Ga.  Savings  Bank 
Bldg.,  Atlanta.  Ga. 

_ Newspaper  Appraisers _ 

200  VALUA’TIO’NS  of  newspapers, 
subsidiaries,  television,  radio  and 
syndicates  to  date  for  tax  and  other 
purposes.  By  mail  if  desired  upon 
receipt  or  required  data.  Compre¬ 
hensive  reports  submitted.  Quali¬ 
fied  court  witness. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue.  Brooklyn,  N.  Y 


’THE  NA'nON’S  hTEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspaper 
’Turtles— $84.50  to  $97.60,  fob  Elkin. 
Write  for  literature.  L.  &  B.  Sale 
Company.  113  West  Market  Strest, 
Elkin,  North  Carolina. 


COUNTY-SEAT  —  ’TWICE  A  WEEK. 
Chart  Area  8.  College,  rapid  growth 
area.  About  $50,000  down.  Box  21809, 

Editor  &  Publisher. _ 

COUNTY-SEAT  weekly  (Michigan). 
Current  gross  $57,000.  growing.  Price 
$45,000  with  $15,000  down.  ReiU  Value 
here!  Write  fully  to  ’The  DIAL  Agency, 
15  Waverly,  Detroit  3,  Michigan. _ 

GEX)RGIA  WEEKLY  NEWSPAPER, 
lone  media  in  county  seat.  $15,000  cash 
down  payment,  total  price  $55,000. 
Paul  H.  Chapman  Company,  Inc.,  1182 
West  Peachtree,  Atlanta,  (^rgia. 


Advertising  Rates 
CLASSIFIED 

LIm  Rotes  RACH  CONSECUTIVt 
InterHea 

SITUATIONS  WANTYD  (Piyihl*  wItt 
oHtr)  4  times  9  50e  per  line  mk 
insertion;  3  times  9  55c;  2  9  50(1 
1  9  65c.  Add  20c  for  Box  Senke 
JOB  APPLICANTS  may  have  a  wpahi 
of  printed  employment  application  form 
ky  aendinp  lelf-ad dressed  8c  staaipN 
eneelopc  to  E&P  Classified  DepL 

ALL  OTHER  CLASSIFICATIONS; 
4  times  ®  95c  per  line  each  insertion; 
3  times  9  $100;  2  times  9  $1^' 
1  •  $1.10.  3  line  minimum.  Add  20( 
for  Box  Service. 

pi.oo  senvicg  charop  for  airmail 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wedaetdoy,  4  p.m. 

Count  30  units  per  line,  no  abbreviate 
(add  1  line  for  box  information.)  Be> 
holders’  Identities  held  in  strict  cc^ 
fidence.  Replies  mailed  daily.  Editor  a 
Publisher  reserves  the  right  ta  edit  iD 
copy. 


Publications  for  Sale 


GROUP  OP  PROFTTABa.E  WEBXLJBS 
all  located  within  2  hour  driving 
radiuB  for  practical  superviaion.  In- 
doded  are  full  ownenhip  of  threa  i>a- 
pers,  part  owneamhip  of  threa  mora, 
an  office  aupply  buaineaa,  a  portrait 
photography  studio,  and.  of  conraa, 
the  ivhysical  plant  for  handling  aama. 
In  addition,  this  orsranization  baa  a 
job  printing  buaineaa  which  is  made 
lucrative  by  reason  of  pexnrimity  to 
nearby  major  market  and  substantial 
labor  cost  advantages.  This  overall 
property  enjoys  an  upward  growth 


NEW  MEXI(X>  WEEKLY  $38,500, 
terms.  Bailey-Krehbiel,  Box  396, 
_ Salina,  Kansas^ _ 


SNYDER’S  EXCLUSIVE  LISTINGS 
CALIFORNIA  rich,  rural  exclusive 
weekly,  fine  plant,  large  building,  top 
earner,  all  for  $28,000  down.  Best  in 
West.  Joseph  A.  Snyder,  Newspaper 
Broker.  2234  E.  Romneya  Dr.,  Ana¬ 
heim,  California. 

Business  Opportunities 


HAVE  ALL  NECESSARY  PRODUO 
’ITVE  equipment  to  produce  small  daily, 
weekly  or  cylinder  publication.  Would 
like  to  contact  publisher  who  can  use 
above  machinery.  Write  to:  H.  Levin, 
Suite  2304,  900  N.  Lake  Shore  Drive, 
Chicago  11,  Illinois. _ 


Colorphoto  via  Radio 

United  Press  International 
transmitted  color  separation 
prints  by  radiophoto  from  New 
York  to  Rio  de  Janeiro  on  June 
26.  The  color  picture  of  Presi¬ 
dent  Eisenhower  and  Queen 
Elizabeth  at  St.  Lawrence  Sea¬ 
way  dedication  ceremonies  ran 
on  the  first  page  of  0  Globo. 


CALIFORNIA  WEEKLY,  grossing 
$150,000,  No  shop  worries.  Excellent 
printing  contract.  $66,000  can  take, 
half  down.  ’Take  all  or  part.  Box  2716, 
Editor  &  Publisher. 


OPERATIONS  TEAM 
FOR  PUBLISHER 


We  offer  the  most  extensive  list  of 
western  weeklies  and  dailies  through¬ 
out  the  whole  United  Staten  to  be 
found  anywhere. 

Our  personalized  service  Is  geared  to 
meet  the  needs  of  each  buying  and 
ndling  situation. 

If  you  are  considering  the  purchase 
of  a  newspaper  you  will  want  more 
than  just  a  brokerage  service.  You  will 
want  to  utilize  our  vast  experience  in 
all  phases  of  the  newspaper  business. 

JACK  L.  STOLL  A  KSSOClKTVa 
Suite  600-601 
6381  Hollywood  Blvd., 

Los  Angeles  28.  Cal. 


Two  young  men,  editorial- 
management-sales  team,  anx¬ 
ious  to  join  successful  publisher 
who  is  interested  in  slackening 
off  or  looking  to  retirement. 

Will  invest  in  substantial 
operation. 

Not  curiosity  seekers.  Experi¬ 
ence  and  financial  background 
will  stand  rigid  investigation. 

Inquiries  will  be  kept  in  strict 
confidence. 

Write: 

Box  2811 

Editor  ft  Publisher 


DISPLAY  RATES 


Bourbon  Salute 

A  group  of  22  American  cor¬ 
respondents,  touring  the  NATO 
nations,  will  receive  gpfts  of 
bourbon  when  they  reach  Lon¬ 
don  on  July  4. 


Editor  A  Publisher 

1700  TfaMS  Tawar  N.  T.  34,  N.  T- 
FlMaa  BRyaat  9-30S2 
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MAfHINERY  and  SUPPUES 
MUcellaMous  for  Sale 


MACHINERY  and  SUPPUES 
Preu  Room _ 


MACHINERY  and  SUPPUES 

_ Press  Room 


HELP  WANTED 

Circulation 


FOR  SALE 


fiashcacting  trans-lux  news 

SiSl  .  .  .  6T  X  VS"  .  .  .  COMPLETE 
SratOTE  CONTROL  EQUIPMENT  .  .  . 

good  working  condition  .  .  . 
reasonable. 

WBVM  .  •  .  130  Clinton  Avenue  South, 
Chester  4,  N.  Y. 

Newsprint _ 


Direct  Mill  Sbipmenta.  Fine  qonlity 
Ncweprint.  Ail  nxes  Roll*  and  ^eets. 
Brookman  Paper  Corp.,  6S6  Waat- 
eheMer  Ave.,  New  York.  MO  S4022. 


NEWSPRINT  —  All  Size* 
BEHRENS  PULP  &  PAPER  CO. 

71  E  45  St..  N.  Y..  N.  Y.— MU  6-567B 


Press  Room 


GOSS  8  UNIT  PRESS 


8  HSLC  IS-Pagre  Unite 
2  Units  Reversed  with 
Color  Cylinders — 2nd  Imp. 
2  Double  Folders  22%" 
Substructure  &  Reels 
2  100  HP  AC  Motor  Drives 


SCOTT  PRESSES 


S  Identicnl  Octuple  Presses 
Each  Press  consists  of  4  Steel  Cylinder, 
Roller  Bearing  Units  with  I  Unit 
Reveraible  and  I  Color  Cylinder.  Heavy 
Duty  8  to  2  Double  Folders  with  C-H 
Conveyors.  8  Arm  Reels  and  Auto¬ 
matic  Tensiona.  Trackage  and  Turn¬ 
table.  Steal  Floor  Decking.  Color  Foun¬ 
tains. 


Located:  BOSTON  HERALD  TRAV¬ 
ELER. 

Available:  On  or  about  August  1st 
Priced:  For  quick  sale  or  lease 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  Oxford  7-4590 

DUPLEX  flat  bed.  Model  “E"  No. 
1049,  10  H.P.,  AC,  drive.  Available 
August  I. 

GOSS  Cox-O-Type,  No.  CO-382,  10  H.P. 
AC,  G.H  V-^lt  drive,  two  folders, 
chases.  Available  August  1. 

DUPLEX  tubular,  16-pages,  2  to  1, 
30  H.P.  AC,  G.E.  drive,  color  foun¬ 
tain,  complete  stereotype.  Available 
now. 


PORTABLE  COLOR  FOUNTAINS 
8  portable  CAPCO  color  ink  fountains. 
BRAND  NEW  IN  ORIGINAL  BOXES. 
8300.00  each  including  shipping 
charges.  Write  to:  Hector  Cintrdn,  £3 
Imparcial,  San  Juna,  P.  R. 


_ Stereotype _ 

FOR  SALE:  Hoe  Twin  Screrw  Flat 
Shaver,  full  page  with  spare  head.  6 
hp,  AC  motor  in  operating  conditimi. 
Lynn  Item,  Lynn,  Massachusetts. 


Wanted  to  Buy 

NEEDED  AT  ONCE:  Used  Pony  Auto¬ 
plate  for  23-0/16*  outoff  standard  plate 
press.  Will  pay  good  price  for  serv¬ 
iceable  machine.  Inland  Newspaper 
Supply  Company,  e22  West  8th  SC. 
Kansas  City  6,  Mo. _ 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESEHTJat  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th _ Kansas  City  5,  Mo. 


JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Ave.  New  York  17,  N.  Y. 


GOSS  arch  type,  5-uBits,  22%*  cutoff, 
double  folder.  Color  Hump,  four 
CAPCO  fountains,  Elnd  Feed,  100  H.P. 
AC.  C-W  drive.  Available  March  1960. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREK>  EQUIPMENT 


Name  your  own  price 
Must  vacate  building  at  once 
4  or  5  Units  Hoe— 23-9/16  in.  cutoff 
Four  units  (64-32  pages)  Arch  type, 
cylinders  roller  bearing,  steel,  bronze 
libroil  gearing,  spray  fountains,  dou¬ 
ble  folders  shaft  driven,  tabloid  slitters, 
offside  subway  delivery  to  conveyor, 
adstruoture  two  roll  posiUons,  electric 
hoists,  automatic  tensions,  two  Cutler- 
Himmer  76-7.5  H.P.  two  motor  ball 
bearing  drives,  220  v,  3  ph,  60  cycle, 
now  geared  32,800,  ink  tank,  plate 
hoist,  now  using  68  in.  rolls  (9  cols. 
11  erne)  40  inch  diameters. 

Fifth  unit  Hoe  Z  pattern  heavy  con- 
dmction,  like  substructure,  gives  80- 
40  pages.  Sell  4  or  5  units.  Will  dem¬ 
onstrate.  Crane  rail  over  press,  unit 
transportation  bases  available. 

W.  B.  Pai>e — Republican-American, 
Waterbury  20.  Conn.  PLaza  4-0141. 


HOE  PRESSES 


DUPLETX  tubular,  24-pages,  2  to  1, 

50  H.P.  AC,  G.E  drive,  color  fountain, 

balloon  former,  complete  stereotype. 
Available  July  1. 

LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.  Sun  Valley,  Calif. 


•4.PAGE  GOSS  HICaSPEXD  press, 
28-9/18  inch  cut  off,  4  units,  double 
folder,  all  controls,  76  H.  P.  motor  and 
drive,  conveyor,  2-ton  pot,  pony  auto¬ 
plate  and  ink  tank.  Press  is  bottom 
fed  and  operated  on  1-floor  level.  Can 
be  seen  in  daily  production.  Contact 
V.  L.  IleBolt  or  R.  M.  Cole,  The 
Odessa  American,  Odessa,  Texas.  Tele¬ 
phone  EEderal  7-4661. 

DUPLEX  PRESSES 

21  Metropolitan  N  Type  Units 
6  UWIts  with  color  bumps 
6  Folders  with  balloon  formers 
21  Kohler  8  Arm  reels  with  running 
belt  tensions 


BEN  SHULMAN  ASSOCIATES 

60  E  42  St.  New  York  17  OXford  7-4590 


WANTED:  8-page  Duplex  or  Goes  flat 
bed.  Advise  serial  no.  and  when  avail¬ 
able.  Northern  Machine  Works,  828 
N.  4th  St..  Phila.  6.  Pa. _ 


Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway _ New  York  7.  N.  Y. 


WANTED 

2  full  i;>age  mat  rollers 
32  turtles 
1  Ludlow  caster 
1  fidl  page  Proof  Press 
I  Sta-Hi  curve  scorcher 
32  —  8  column  stereo  chases 
1  page  storage  cabinet 
Box  2802,  Elditor  &  Publisher 


HELP  WANTED 

Administrative 


CIRCULATION  CHALIXNGE:  Good 
salary  and  810,000  bonus  if  you  will 
double  our  circulation.  Box  2800,  Eldi- 

tor  &  Publisher. _ 

FULFILLMENT  MANAGEP  needed  by 
progressive  publisher  to  take  c<»nplete 
charge  of  fulfillment  and  promotion 
mailings.  Must  be  experienced  with 
IBM  machines.  Ehcoellent  salary,  hos¬ 
pitalization,  insurance,  pension  plan, 
paid  vacations.  Will  pay  moving  ex¬ 
pense  to  Middle  Atlantic  area.  Give 
details  of  background  and  experience 
in  strict  confidence  to  Box  2814,  Eldi- 

tor  A  Publisher.  ; _ 

NEJWSPAPFIR  Subscription  Sales  Or¬ 
ganization  with  best  references  wanted 
to  conduct  house-to-house  campaign  for 
prominent  community  weekly  in  key 
South-Elastern  City.  Box  2826,  Elditor 

A  Publisher. _ 

ONE  OF  THE  leading  Massachusetts 
dailies  known  for  its  stability  is  ac¬ 
cepting  applications  for  a  Circulation 
Distrirt  Supervisor.  Company  benefits 
and  a  good  starting  salary.  Rewards 
for  effort  is  our  policy.  A  great  oppor¬ 
tunity  for  a  sincere  person.  Box  2803, 

Ekiitor  A  Publisher. _ 

SUPE31VISOR  to  handle  District  Man¬ 
agers  on  fast  growing  daily  chain  near 
Philadelphia.  Must  be  experienced  and 
promotion  minded.  Ehccellent  opportu¬ 
nity  to  move  up.  FVll  details  first  letter 
please.  Don  C.  Hayman,  Circulation 
Director,  Courier  and  Times,  Levit- 
town,  Pennsylvania. 

_ Classified  Advertising _ 

CLASSIFIED  ADVERTISING  MAN- 
AGER,  competitive  newspaper.  Real 
fight  going  on.  Good  future  agreeable 
associations.  Box  2B28,  Editor  A  Pub- 

lisher. _ 

OVER  50,000  DAILY  will  employ  claa- 
sified  manager  who  can  sell.  Salary, 
commission,  retirement.  Give  record, 
date  available.  Box  2806,  Elditor  A 

Publisher. _ 

TAKE  OVEHl  undeveloped  classified  on 
small  daily  in  rich  field  on  percentage 
of  total  sales.  Box  2836,  Eklitor  A  Pub¬ 
lisher. 


Display  Advertising 


CHART  AREA  8  combination  7-aisui 
staff  has  salary  inceoUve  opening  for 
eocperieaoed  man  or  woman.  Give  <W 
tails  for  oonfldentiai  interview.  Bom 

2611,  Editor  A  Publisher. _ 

OPEINTNG  FUR  Display  Ad  Salesman. 
Good  salary  and  many  fringe  benefits. 
Contact  Jack  Albee,  Laredo-TImes, 
Texas. 


4^  or  8  Units — Super-Production  Steel 
tojiiular-Roller  Bearing — Ink  Pump — 
Colimnar  Mounted  Reels  and  Tensions 
—  C-H  Conveyors  —  Portable  Color 
Fbon  tains. 


^ted:  BOSTON  GLOBE 
Amiable:  Immediately 
Priced:  For  quick  mXm  or  leaao 


BEN  SHULMAN  ASSOCIATES 

*0  E  42  St.  New  York  17  OXford  7-4590 


.  ,  .  FOR  SALE 

-S?  rotary  web  press,  2  i>agee 

32  pages  capacity.  Cut-off  21%*. 
approximately  20.000  per  hour 
J^ght.  Complete  with  35  hp  AC  mo- 
J®[*nd  controls.  Wood  pony  autoplate. 
"Oon  operating  condition,  can  be  used 
1®!’  4-color  printing.  Cutler-Hanuner 
mnveyor,  if  defied.  For  information 
”  Inspection  inquire  General  Manager, 
H^ra  Stor-Gazette.  Elmira.  N.  Y. 
i^Egent  4-5151. 

,¥0T0R  drives  of  25,  40. 
o'  IS’  i®®’  **®  H.P.  AC.  George 
!»■  Oxford,  Box  908,  Boise.  Idaho. 

~^LEX  TUBULAR  PRESSES 


Will  sell  any  part  of  the  above.  Priced 
attractively  for  immediate  removal  and 
storage.  Located  at  St.  Louis  (Ilobe- 
Democrat. 


BEN  SHULMAN  ASSOCIATES 

60  B.  42  St.  N.Y.  17— OX  7-4590 
COMPLETE  S-UNIT  GOSS  PRESS 
that  can  be  divided  into  two  4-unit 
64-page  presses,  with  new  Cutler-Ham¬ 
mer  drives,  two  100-h.p.  motors,  2 
color  cylinders  and  2  double  folders. 
Tracks,  reels,  substructure  and  electri¬ 
cal  wiring.  Can  be  moved  practically 
intact.  Write  Corpus  Christ!  Caller- 
Times,  Corpus  Ohristi,  Texas. _ 

NEW  COLE 
QUARTERFOLDER 

PORTABLE,  Adaptable  all  types  rotary 
presses.  'Hmo  and  money  saver. 

OKLAHOMA  aTY 

MACHINE  WORKS 
1633  West  Main,  Okla.  City,  Okla. 
_ Ce  6-8841 _ 

8  PAGE  FLATBEDS 


Goss  Comet — New  York  City 
Goss  Oox-O-TYpe — California 
Duplex  AB — New  York  City — Utah — 
North  Carolina 


—  Delivered  new  1948-1968 
An  ConiP'«t«  Stereo 

AO  Solenoid  Drive  Available  Now 

1— Quarter  Folder 

AU  Drive  —  Stereo  —  Available  Now 

'An*fi!L  *  —  Located  Ssm  Diego 

AD  Drtve—Stspso— Available  July  1 

ben  SHULMAN  ASSOCIATES 

S-  42  St.  New  York  17  OXford  7-4590 

editor  at  PUBLISHER 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4590 


FOR  SALE:  Four  Ink  Tanks  for  4- 
eolor  newspaper  Inks.  Oapaeity  aa 
follows;  2500  gal.  black — 84*  diau  x  O' 
high.  1500  gal.  yellow — 64*  die.  x  O' 
high.  1000  gal.  Red— 64*  die.  x  6' 
Mgh.  1000  gal.  Blue— 64*  dia.  x  6' 
high.  All  with  pumps,  piping,  ete. — 
Ehceellent  OondlUon.  Contact  Danner 
Press  of  Canton,  Ine.,  P.O.  Box  849, 
Canton,  Ohio. 

for  July  4,  1959 


DO  YOU  WANT  812,000  per  year  and 
eventually  more?  If  you  can  qtialify, 
chart  area  6  weekly  publisher  and 
commercial  printing  firm  with  ade¬ 
quate  staff,  fine  facilities,  and  expan¬ 
sion  needs  has  a  key  position  for  you. 
Your  duties  will  be  to  direct,  promote 
and  work  with  circulation,  classified 
and  display  advertising  departments. 
Should  you  know  commercial  work  and 
printing  equipment,  you  will  prove  to 
be  even  more  valuable.  If  you  definitely 
can  meet  our  needs  write  to  Box  2830, 
Elditor  &  Publisher. 


Circulation 


CIRCULA'nON  MAN  for  3-moath 
campcugn  on  weekly  which  haa  grown 
from  2,000  to  6,000  In  6  years.  Little 
Merchant  and  mail.  Job  may  bo  per¬ 
manent  as  we  have  other  paimrs. 
Chart  Area  2.  Write  in  detail  to  Box 
2581,  Elditor  4k  Pt^ishor. 


AGGRESSIVE  CIRCULATION  manag¬ 
er,  chart  Area  6,  exclusive  county  seat 
six  day  evening  circulation  9,000.  Elx- 
pOTience  and  proved  ability  essential. 
Liberal  benefits,  t>crmanent  and  good 
living  in  Ohio’s  richest  area.  Include 
references,  salary  requirements,  edu¬ 
cation  and  past  record  first  letter. 
Robert  M.  Beer,  Publisher,  Ashland, 
Ohio  Hmes-Gazette,  208  Bahama  Lane, 
Palm  Beach,  Florida. 


YOUNG  MAN  exi>erienced  in  all  phases 
of  circulation  to  take  complete  charge 
of  circulation  department  of  medium 
sized  newspaper  in  Chart  Area  10. 
Only  Interested  in  person  who  wants 
to  become  part  of  growing  newspaper 
and  will  work  diligently  to  show  growth 
in  circulation  and  revenue.  No  hot 
shots  need  apply.  Good  salary  and 
bonuses  for  efforts.  In  replyihg  state 
age.  experience,  references  and  marital 
status.  Box  2700,  Elditor  4k  Publisher. 


AD  MANAGEIR  for  Midwest  daily, 
6,500  ABC  in  attractive  town  of  11,000. 
Must  well  versed  in  fundamentals 
of  snruill  daily  display,  classified,  na¬ 
tional,  strong  on  local  selling  and  copy 
preparation.  Rewarding  position  for 
man  who  can  take  advantage  of  excep¬ 
tionally  good  opportunities  for  build¬ 
ing  volume,  writ*  fully  of  record,  in 
confidence.  Box  2708,  Editor  4k  Pub¬ 
lisher _ 

IMMEDIATE  OPEINING.  aggressive  lo¬ 
cal  ad  manager  for  Alaska’s  Capital 
city  daily.  Fast  growing,  good  future, 
over  87000  starting  salary  plus  insur¬ 
ance,  etc.,  profit  sharing  starting  Janu¬ 
ary  1.  Must  be  experienced,  good  on 
layouts,  copy,  selling  and  service. 
Write,  Air,  Daily  Alaska  Eknpire, 

Juneau.  Alaska. _ 

CLASSIFIED- DISPLAY  SALESMAN. 
Small  comi^itive  dally  needs  aggres¬ 
sive  advertising  salesman.  Young  or 
old,  age  no  barrier,  but  must  be  in 
top  physical  condiUon.  Good  future, 
agreeable  associations.  Box  2829,  Eldi- 
tor  4k  Publisher. 

COMMERCIAL  PRINTING  SALES¬ 
MAN  for  recently  merged  job  shop  and 
weekly  in  Puget  Sound  area  of  Wash¬ 
ington.  Layout  and  some  advertising 
experience  preferred.  Salary,  bonus  and 
buy-ln  possibility  for  right  man.  Write 
fully.  Box  2835,  EMitor  4k  Publisher. 
GIRLS,  if  you’re  making  under  810.000 
yearly,  contact  us.  We  have  2  open¬ 
ings  in  display.  Send  sales  records, 
tearsheets.  Permanent.  Fringe  bene¬ 
fits;  salary,  commission  bonuses.  Box 
2808,  Elditor  4k  Publisher, _ 

MANAGEIR  WANTED  for  Advertising 
Agency  which  handles  industrial,  poul¬ 
try  accounts.  Must  be  able  to  produce 
magazine  ads,  sales  literature,  direct 
nuiii.  Give  full  biography  atid  salary 
wanted.  Zeeland  Advertising  Agency. 
Zeeland,  Michigan. 
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IMMEDIATE  OPENING  agsressive 
salesman  with  imagination.  Copy  writ¬ 
ing  and  layout  experience  helpful.  Sales 
personality  a  must.  Driver’s  license  re- 
cjuired.  Good  salary,  incentive  plan, 
and  employee  benefits.  Excellent  oppor¬ 
tunity  for  a  young  man  with  one  or 
two  years’  weekly  or  daily  newspaper 
ad  s^es  experience.  Connecticut  daily 
of  25,000  circulation.  Apply  Box  2824, 

Editor  &  Publisher. _ 

OPENING  for  display  ad  salesman. 
Good  Salary  and  fringe  benefits.  Con¬ 
tact  Samuel  E.  Burgess,  Press,  Dickin- 

son.  North  Dakota. _ 

WE  NEED  A  GOOD  ADMAN  ...  for 
Display.  Expanding  staff.  The  friendli¬ 
est,  fastest  growing  city  in  Mississippi 
ne^s  experienced  adman  who  will  come 
prepared  to  work.  Insurance,  hospitali¬ 
zation,  congenial  staff.  Good  salary. 
Plus  I  Service  and  ideas  important. 
Write:  Syd  Fishel,  Retail  Adverti.sing 
Manager.  'The  Meridian  Star,  Meridian, 
Mis.sissippi. 


COPYREADER  5 

For  New  Jersey  daily.  Must  be  fast,  I 
accurate  with  at  least  6  years  experi-  g 
ence.  Box  2227,  Editor  &  Publi^er.  j 

_  t 

EDUCATED,  ADVENTUROUS  man  or  ] 
couple  to  help  convert  a  110'  yacht  i 
and  engage  in  extensive  cruising  with 
doctor-wriver  and  family.  Ideal  for 
writer.  No  money  needed  but  hard 
■work  a  prerequisite.  Equal  statu.s — not 
servant  status.  Write  K.  Broach,  Box 
3103,  Bellaire,  Texas. 

FREE 

JOB  MARKET  letter,  wtih  list  of  avail-  | 
able  jobs  and  nationwide  employment  | 
conditions.  Bill  McKee  Birch  Personnel,  i 
59  E.  Madison.  Chicago,  Illinois. 
GENEI^L  ASSIGNMENT  REPORTER  I 
Experienced  for  New  Jersey  Daily.  ‘  : 
^x  2644,  IMitor  &  Publisher. 
GRADUA’TE  ASSISTANTSHIP  —  Edi-  j 
torial  assistant  in  public  affairs  office  ] 
handling  athletic  publicity.  Academic  ; 
year  SPUpend  $1200,  plus  waiver  of  | 
fees.  Excellent  opportunity  for  gradu-  ' 
ate  study.  Write  Public  Affairs  Office,  j  J 
Kent  State  University,  Kent,  Ohio.  |  ; 
RiHNIRTER  -  PHOTOGRAPHER  for  I 
growing  two  weekly  operation.  Prefer  1 
young  man  reared  in  small  community.  ' 
Permanent  position  with  chance  to  l 
grow  ^ih  organization.  Write  ’Times  i 
Publishing  Co..  New  Milford,  Conn. 

WANTED  EXPERIENCED  REPORT¬ 
ER  for  court  house  beat.  Steady  job 
to  right  man,  preferably  from  Penn- 
sylvania.  Evening  Eagle,  Butler.  Penn. 
COPY  EDITOR — Immediate  opening 
for  fully  experienced,  competent  rim 
man.  Good  starting  salary  with  ex¬ 
cellent  prospects  early  advancement. 
Metropolitan  evening  and  Sunday. 
Chart  Area  6.  Box  2709,  Editor  & 
Publisher. _ 

EXPERIENCED  live  wire  reporter  for 
general  assignment  for  progressive 
20,000  daily  in  Chart  Area  Six.  Must 
have  car  and  know  camera.  Rne  com¬ 
munity.  Give  complete  resume  in  first 
letter.  Write  Box  2704,  Editor  &  Pub¬ 
lisher. 

IF  YOU  are  now  employed  as  Desk- 
man  or  Reporter — Deskman  on  small 
or  middle-sized  paper  in  New  England 
and  want  to  move  up  to  metropolitan 
daily,  here  is  chance  to  try  out  during 
your  vacation.  We’ll  pay  travel  ex¬ 
penses  and  salary.  Send  full  rundown 
on  education  and  job  experience  plus 
dates  of  week  or  weeks  you’ll  be  availa- 
ble  to  Box  2730,  Editor  &  Publisher. 

RBPORTkR,  copy  reader.  Experienced. 
New  Jersey  daily.  Write  fully.  No 
drifters.  Box  2725,  Editor  &  Publisher. 

WIRE  EDITOR — Pleasant  Wisconsin 
community  of  30.000.  Afternoon,  six 
days  a  week.  Handle  AP  tape,  AP 
Photofax,  front  page  layout.  ^lary 
plus  liberal  bonus  system  and  fringe 
benefits.  Box  2735,  Editor  A  Pul^ 
lisher. _ 

WOMEN’S  EDITOR— We  need  high- 
powered,  charming,  take-charge  woman 
to  build  coverage  in  society-conscious 
area  of  dynamic  suburban  newspaper. 
Chart  Area  12.  Record  must  stand 
rigid  inspection ;  personal  interview 
necessary.  We’ll  wait  for  right  per¬ 
son.  Box  2703,  EMitor  A  Publisher. 


OPE5NING  for  reporter  on  old-eatab- 
lished  daily,  4,200  circulation.  Good 
starting  salary  plus  fringes.  College 
town  in  top  recreational  area.  Record. 

Elleasburg,  Washington. _ 

BE  YOUR  OWN  BOSS,  eventually  take 
over  management  excellent  Arizona 
weekly.  Two  situations  open — Adver¬ 
tising  sales  and  layout,  Reixjrter-pho- 
tographer.  Good  spot  for  man-wife 
team  who  have  a  yen  for  their  own 
newspai>er  but  lack  the  cash.  Opportu¬ 
nity  unlimited  for  hustler  who  lik^ 
small-town  living.  Write  Box  T,  Ari¬ 
zona  Newspapers  Assoc.,  318  Elast  Polk, 

Phoenix,  Arizona. _ 

COMPETE24T  CI’TY  EHIITOR,  able  to 
direct  aggressive  local  staff,  long  estab¬ 
lished  daily  in  quality  market.  Salary 
open.  Write  fully,  include  references. 
Chart  Area  2.  Box  2810,  Eiditor  A 

Publisher. _ 

GROW’TH  AND  PROGRESS  at  the 
Middletown  Daily  Record  creates  these 
openings  on  the  news  room  staff :  News 
Manager  of  a  2  man  bureau :  Reiwrter- 
Photographer;  Family  Page  Rei»rter. 
Camera  familiarity  and  automobile  re¬ 
quired.  This  is  a  top-quality,  prize¬ 
winning  newspai>er  requiring  top-flight 
news  people  w'ho  seek  creative  chal¬ 
lenge,  hard  work,  job  satisfaction,  and 
adequate  pay.  Send  resume  and  clijv 
pings  to  A.  N.  Romm,  Managing  Eidi- 
tor,  Daily  Record,  Middletown,  New 
York. _ 

MAGAZINE  DESKMAN 

Large  metro|)olitan  newspaper 
is  seeking  an  exirerienced  man 
for  its  Magazine  Staff,  quali¬ 
fied  to  rewrite,  copyread.  write 
captions,  etc.  Salary  deiiends 
on  background.  Write  full  de¬ 
tails  of  education,  experience 
and  salary  requirements  to  Box 
28.39,  Editor  A  Publisher. 

NEWS  REPORTEnt-WRI'TER  who  can 
do  air  work.  Send  background  informa¬ 
tion,  tai>e.  etc.  To:  WJTN  Jamestown, 

New  York. _ 

j  OPENING  for  city  beat  reporter,  some 
I  sjrorts,  features.  Salary  on  ability,  ex- 
;  I>erience.  McCook  Daily  Gazette,  Mc- 

j  Cook.  Nebraska. _ 

PUBLICITY  ASSISTANT  for  Southern 
State  College.  Young,  male  or  female. 

I  J  degree  preferred.  Must  know  English. 

:  Attractive  opportunity.  Write  fully :  320 
'  E.  University  Apartments,  Blooming- 
I  ton,  Indiana. _ 

PUBLICITY  MEN 

Free  lance.  Cover  your  own  Chart 
Area.  State  media  contacts  and  back¬ 
ground.  All  replies  confidential.  Box 
2625,  Editor  A  Publisher. _ 

SMALL  DAILY  has  excellent  oppor¬ 
tunity  for  combination  man.  Split  day. 
Wire  editing,  reporting,  some  photogra¬ 
phy.  On  the  Niagara  Frontier,  one  of 
nation’s  growing  regions.  Attractive 
community  for  family  living.  Write 
Journal-Register,  Medina.  New  York, 
stating  experience  and  de.sired  salary. 

SPORTS  REPORTERS 
COPYREADERS 

One  of  the  country’s  leading 
metropolitan  dailies  (Chart 
Area  2)  is  making  an  addition 
to  its  sports  editorial  staff.  It 
wants  and  needs  only  top-talent 
men.  ’This  is  an  opportunity 
for  young  (preferably  under 
30)  college  graduates  with  a 
minimum  of  four  years  of 
sound  and  solid  newspaper  ex¬ 
perience. 

,  For  those  who  qualify,  the 

newspaper  offers  growth,  mod¬ 
ern  benefits  and  excellent  sala¬ 

ries. 

For  consideration,  submit  a 
’  complete  resume  (to  be  held  in 

confidence)  and  samples  of 
:  your  work. 

'niose  W'ho  qualify  will  be  in¬ 
vited  for  an  interview  and  try¬ 
out  at  the  newspaper’s  expense. 
Our  staff  is  aware  of  these 


Young  sports  writer  with  some  desk  j 
experience  for  morning  paper.  Chart  ! 
Area  2.  E'ive-day  week,  paid  vacation, 
hospitalization.  Starting  salary  $65. 
Box  2806,  Eiditor  A  Publisher. 

Free  Lance _ I 

EHEIE  LANCEIRSt  Sell  your  photos  to  | 
the  huge  house  organ  market.  4,000 
company  magazines  buy.  Payment  from 
$10  to  $1(H>  for  single  pictures  and  cap-  i 
tions.  Free  information.  Gebbie  PreM  ' 
Pictures,  151  W.  48th,  N.Y.C. 

_ Instructors _ 

FACULTY  MEMBER  to  visit  high 
school  journalism  classes  fall  semester ; 
teaching  duties  in  spring.  Newspaper 
or  high  school  teaching  experience  es¬ 
sential.  Can  do  graduate  work;  B.A. 
essential.  Open  September.  School  of 
Journalism,  University  of  Iowa,  Iowa 
City. 

_ Mechanical _ 

STEADY  POSITION  NOW  OPEN  for  j 
combination  press-stereo  man.  Must  | 
have  thorough  knowledge  of  tubular 
equipment.  36  page  press.  Open  shop, 
west  coast,  25,000  circulation  daily. 
Good  salary  and  working  conditions. 
Give  complete  information  first  letter. 
Write  Box  2613,  Elditor  A  Publisher. 
PRINTER 

with  foremanship  experience  to  take 
charge  of  composing  room.  Preference  ' 
given  to  man  with  ability  as  linotype 
machinist.  Give  full  details  first  letter. 
Daily  News,  Newton,  Iowa. 

MECHANICAL 

LINOTYPE  OPERATOR  for  full  time 
regular  employment  on  a  growing  semi¬ 
weekly  newspaper  in  Chart  Area  3. 
Forty  four  hours  a  week ;  must  be  able 
to  handle  “Junk”  and  straight  matter. 
Open  shop.  Contact  Ken  Byerly,  Jr.. 
Tidewater  News  Office,  Franklin,  Vir- 
ginia.  Phone  LOgan  2-3187. _ 

PRINTER :  interested  in  quality,  out¬ 
put,  efficiency  and  costa  to  manage  shop 
end  of  lively  weekly  newspaper  and 
job  printing  organization.  Must  like 
small-town  living  in  Connecticut.  Not 
a  sit-down  job.  Write  details:  Box 
2807,  Elditor  A  Publisher. _ 

"TAPECO" 

TELETYPEJSETTER  OPERATOR 
PLACBMEINT  SERVICE  ...  NO  FEE 
Top  pay  for  qualified  o|)crators 

All  areas  .  Write  fully. 

P.O.  Box  10789,  St.  Petersburg  33.  Fla. 

WANTED:  Comjxrsing  Room  Foreman 
for  Midwestern  daily.  Must  be  experi¬ 
enced  and  qualified  machinist  for  print¬ 
ing  equipment.  $135  Weekly.  Write  Box 
2812.  Editor  A  Publisher. 

Promotion — Public  Relations 

LARGE  PENNSYLVANIA  NEWSPA¬ 
PER  has  opportunity  in  promotion  de¬ 
partment  for  circulation  promotion 
copywriter,  with  emphasis  on  newspa¬ 
per,  TV  and  radio  copy.  Box  2724, 
Elditor  and  Publisher. 


HELP  WANTED 


Promotion — Public  Relatioiu 


ARTIST  MANAGE2MENT  seeks  man  « 
woman  willing  to  travel,  able  to  bool 
well-known  auditorium  attractions  witl  a 
collegee,  fraternities,  civic  organiu. 
tions,  etc.  Should  know  also,  publicH;, 
promotion.  Starting  salary  $150,  plu 
opportunity  of  share  in  business.  P,  0.  > 
Box  215,  Rye,  New  York.  Telephou  jti 
KYe  7-1627.  (Office  Manager  tin  S 
wanted).  t 


MAN  OR  WOMAN,  can  you  sell  $120,.  f 
000  yearly  in  tiptop  statewide  specUl  A 
editions  and  other  promotions  for  in-  $ 
come  of  $25,000  to  you?  Permanent  r 
Immediate  opening.  Benefits.  Retire  -j 
ment.  Box  2i301,  Eiditor  A  Publisher.  j 

INSTRUCTION  | 

Classified  Advertising  | 

NOW — it’s  up  to  318  newspapers  tlut 
have  enrolled  students  in  the  20  leaoo  ^ 
Howard  Parish  Course  in  Classified  ' 
Advertising  I 

One  big  reason  it’s  a  smart  plan  (or 
newspapers  .  .  .  their  salesi>eople  get 
top  notch  training  AT  HOME  and  ON 
THEUR  OWN  TIME.  ’The  salespeople 
go  for  it,  because  it  helps  them  do  i 
better  iob  and  makes  them  worth  moR 
to  thar  newspapers. 

If  you’ve  been  putting  off  enrollint 
your  Clasaified  people  in  this  coum 
that  gets  more  linage  and  revenue  . . , 
now’s  a  good  time  to  quit  being  i 
"putter-offer”  I  Write  or  phone  us  Aeir 
names  ...  or  if  you’d  rather,  wt'D 
send  descriptive  brochure  and  regnlv 
enrollment  forms.  The  tab  is  just  K 
bucks  apiece,  and  when  your  peopk 
have  finished  the  course,  if  you  doi't 
feel  it  was  one  of  the  beet  inral- 
ments  of  the  year — let  us  know.  ^ 
we’ll  send  you  a  bushel  of  fre^  Floridi 
oranges  I 

Do  yourself  a  favor.  Check  this  iB^ 
portant  newspaper  executive's  aid 
day. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 
1  ; 
:  Classified  Advertising  Development  j 

Services  For  Newspapers  Since  193!  t 

I  2900  N.W.  79th  St.,  Miami  47,  Florid* 

I  PLaza  4-5591 


I  _ lAnotype  School 

I  OHIO  UNOTYPE  SCHOOL 
I  LOGAN,  OHIO 

Linotype,  Intertype  Instruction 
Free  Information 

OPERATOR-Printer  Training— Our  I^ 
year  record ;  of  trainees  still  w 

trade.  New  class  September  21.  Write 
Newspaper  Production  Lalwratory, 
City,  Iowa. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


openings. 

Please  write  today.  Box  2833, 
Elditor  A  Publisher. _ 

WOMANS  EDITOR,  top  notch  8.000 
P.M.  Daily.  University  City,  Chart 
Area  9.  Box  2819,  Elditor  A  Publisher. 


Use  CHART  AREA  Number  in  Ad  Copy  for  thowinc 
LOCATION  without  IDENTinCATION 

EDITOR  8C  PUBLISHER  for  July  4, 


■SITUATIONS  WANTED 
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Administrative 


SITUATIONS  WANTED 

Correspondents _ 


PUBLISHER  or  General  Manager.  &  !  AOCKEDITEU  WASHINGTON  coire- 
rmi  reooni  as  General  Manager  in-  spondent  seeks  one  more  publication  for 
LndM  doubling  net  profit,  increasing  j  general  assignment  or  milita^-space 
dreolation  SO  percent  to  25,000  and  reporting.  Box  2647,  Editor  &  Pub- 

winning  top  news  awards  in  state.  I  lisher.  _ _ 

Young,  personable,  fully  trained  team 
builder.  Relooate  anywhere  for  suitable 
challenge  and  incentive.  Box  2641, 

Editor  4k  Publisher. 
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general  manager  or  publiaher’s 
assistant.  Strong  on  increased  revenue 
and  cutting  costs.  Successful  advertis¬ 
ing  director  and  general  manager. 
Level-headed  negotiator  familiar  witfi 
all  unions.  Good  in  handling  people. 
Ourrently  employed.  Box  2632,  Editor 
d  ^blisher. _ 


assistant  credit  and  COLLEC¬ 
TION  M.ANAGBR  with  no  place  to 
grow.  Would  like  to  be  right  hand  to 
e^t  manager  on  the  way  up.  10  years 
experience  in  all  phases  of  credit  and 
collections.  Age  32,  married.  Chart 
Areas  1,  2.  3.  Box  2637,  Editor  & 
Publisher.  _ 


HAVE  OVER  20  YEARS  experience  in 
newspaper  work.  Practical  experience 
in  newsreporting,  photography  and  cir¬ 
culation  departments.  Know  A.B.C.  op¬ 
erational  costs  of  newsroom  and  circu¬ 
lation.  Have  sprinkling  of  advertising. 
Presently  employed  by  fine  newspaper. 
Reason  for  change.  Money.  Do  not 
reply  unless  willing  to  pay  $110  per 
week.  Family  man  prefer  Chart  Areas 
6  or  10.  Box  2736,  Biditor  and  Pub¬ 
lisher. 


13  YEARS  experience  as  general  man¬ 
ager,  circulation  manager  and  display 
advertising.  College  graduate.  Know 
all  departments.  Young,  free  to  relo¬ 
cate.  family.  Now  on  East  Coast. 
Available  at  once.  Also  interested  in 
sales  related  to  newspapers.  Box  2740. 
Editor  4k  Publisher. 


ACCREDITED  CORRESPONDENT 
(headquarters  in  Geneva)  seeks  addi¬ 
tional  publications  to  act  as  your_  for¬ 
eign  correspondent  covering  political 
and  economiOEil  developments  in  West¬ 
ern  and  Central  Europe^including  con¬ 
ferences  and  UN  activities.  Box  2739, 
Editor  4k  Publisher. 


Display  Advertising 


20  YEARS  EDCPERIENCE  newspaper 
national  advertising  background.  In¬ 
cludes  demonstrated  sales  ability,  sales 
management  and  training,  promotion, 
creation  of  effective  sales  tools,  write 
presentations,  administrative  and  or¬ 
ganizational  ability,  market  and  mar¬ 
keting  research.  Good  knowledge  of  all 
^vertising  media.  For  further  back¬ 
ground  and  personal  history,  please 
write  Box  2601,  Editor  4k  Publisher. 


ent  18,000  daily  locations  linage  up 
10%  in  68-69.  Not  genius  but  positive 
thinker  who  will  hustle.  Mature:  set¬ 
tled;  family  man.  Prefer  West  Coast 
area.  Write  Box  2727,  Editor  and  Pub¬ 
lisher. 


ment 
>  1935 


iloridi 


WEST  COAST’S  top  small  daily  adver¬ 
tising  director-publisher’s  a.ssistant,  out- 
^mnding  long-term  linage  records,  con¬ 
sistent  awards  winner,  with  widest 
r^il,  agency,  representative  contacts, 
highest  references,  proven  capabilities. 
Mid-thirties.  10  years  executive  posi¬ 
tions.  Now  employed  but  seeking  wider 
opportunity.  Chart  Areas  10  or  12.  Re- 
sp^ed,  recognized  professional  and 
civic  leader,  personable,  responsible,  in- 
defatigabie.  Reasonable  availability. 
Write  in  strictest  confidence  to  Box 
2840,  Editor  and  Pubiisher. 


YOUNG  MAN 

10  years  experience  as  weekly  owner- 
editor,  wire  service  correspondent,  and 
daily  ad  salesman.  Now  ad  manager 
large  multi-weekly  combination.  Wants 
change  up  to  General  Manager  large 
weekly-small  daily  with  investment 
possibility.  Write  or  Telephone  Richard 
Noble.  P.  O.  Box  465,  Easton,  Mary¬ 
land.  TAIbot  2-1783. 


EXCEPTIONALLY  QUALIFIED,  capa¬ 
ble  advertising  manager,  36,  college, 
10  years  broad  and  thorough  newspaper 
advertising  exi>erience  wishes  to  re¬ 
locate  as  national  or  advertising  man¬ 
ager  to  improve  income  and  utiiize 
knowledge  and  ability.  Box  2707,  Edi¬ 
tor  &  Publisher. 

EXPERIENCED  MANAGER -SALES¬ 
MAN.  12  years  promotion  and  seliing. 
Excellent  record.  College  graduate. 
Midwest  preferred.  Box  2838,  Editor  4k 
Publisher. 


Editorial 


MANAGING  EDITOR  or  news  editor, 
small  town  background,  now  on  met 
roi>olitan  staff,  for  community  daily. 
Fimily  man,  46,  sober,  hard  working, 
dedicated.  Eiox  2606,  Editor  4k 
lisher. 


♦♦EDITORS  &  REPORTERS^^ 


HEADLINE  PERSONNEL  (Agency) 


SACRIFICE  TO  LIVE  in  small  pie 


2634,  Editor  4k  Publisher. 


TOP  WEEKLY  editor,  daily  back 


Our  l^ 
still  it 
.  Write 
•y,  Io*> 


l>erienoe;  $9600. 
Publisher. 


Box  2624,  Editor 


4,  1959 


Circulation 


enthusiastic,  thoroughiy  qualified, 
Circulation  Manager,  with  top  per¬ 
formance  record,  seeking  new  chal- 
Prefer  progressive  newspaper  of 
M  to  50  thousand,  with  good  potential. 
Hipest  references.  Write  ^x  2721, 
Editor  and  Publisher. 


OLD  CIRCULATION  PRO- 
Wero,  MANAGER.  Tested,  proven 
all  phases,  large  and  smaller  papers, 
khtw  Boy  Promotion,  RFD  building, 
^id  circulation,  revenue  gain  present 
J*  and  past.  Want  top  man  smaller 
Country  man  larger 
*•  *■  5-  6  preferred, 
ya  2720,  Mitor  4k  Publisher. 


WUNTRY  POST  large  daily  or  Man- 
on  smaller  paper.  Early  fifties. 
SwPMle.  experienced.  Top  references, 
j^bij^  Nine.  Box  2821,  Editor 


Classified  Advertising 


PJ^UCING  aasaified  Manager.  Top 
[■y^paa.  sKosllent  record.  10  years 
Prafer  Chart  Areis  9, 
Box  2346.  mit^c  A  PublUher. 


Box  2567,  Editor  4k  Publisher. 


Past  2  years  top  beat,  200,000  daily. 
During  1956-67  hiatus  was  trai 
giant  corporation  for  manag 


Editor  k  Publidier. 


SITUATIONS  WANTED 

Editorial 

EXPERIENCED.  able  reporter-desk  1 
man,  with  family  seeks  immediate  op-  c 
portunity  small  or  large  daily  in  west,  f 
Now  employed.  Top  references.  Want  I 
to  get  resettled  before  school  starts.  > 
Box  2723,  Editor  &  Publisher.  „ 

P 

EXPERIENCES)  REPORTER  on  100.-  1 

000  daily.  All  beats,  strong  on  features.  ] 
Will  relocate  permanently  for  good  of-  c 
fer.  Married.  29.  J-Grad,  vet.  Box  2729,  t 
Elditor  ft  Publisher.  n 

MANAGING  EDITOR  2 

^perienced,  cost-conscious,  creative.  < 
E'ormer  asistant  managing  editor  met-  i 
ropolitan  daily.  Now  in  charge  of  de-  t 
partment  of  350,000-class  paper.  Size  ! 
of  your  publication  unimportant  if  job  r 
presents  challenge  and  has  future.  Age  1 
39.  Superior  references.  Box  2718,  Ekli-  " 
tor  ft  Publisher. 

SOUTH,  SOUTHWEST  EDI’TORS  1  ; 
Newsman,  feature  writer,  editorialist,  ! 
sp^ial  page  editor.  Wealth  experience  I 
Midwest  dailies,  suburban  community  I 
papers,  metropolitan  sheets  20  years. 

U  trained:  sober,  fast,  accurate.  Write 
immediately.  Box  2732,  Eiditor  ft  Pub- 
:  lisher.  | 

1  VEP,  32,  former  UPI  Latin  American  1 

1  specialist,  fluent  Spanish,  six  years  1 
Washington  experience,  also  daily  and  1 
business  press  experience,  now  free  i 
lancing,  wants  internationally  minded 
daily,  magazine,  or  network.  Box  2733,  I 
Elditor  &  Publisher.  | 

WANTEID  —  City  Elditor’s  position.  | 
Change  necessary  because  returning  1 
Army  man  gets  old  job  back.  Fast 
make-up.  concise  reporting,  trim  lay¬ 
outs,  handle  camera,  and  can  balance 
news,  pictures,  society  and  sports.  Fam¬ 
ily  man.  Available  in  July.  Write  Box 
2711.  EJditor  and  Publisher. 

WOMAN  REPORTER  on  41,000  daily. 

3  years  experience,  reporting — nil  city 
beat-s — rewrite,  editing.  Seeks  oppor¬ 
tunity  larger  daily  in  Midwest  or  South¬ 
west.  Available  August  1.  Mildred 
FVeese.  1098  Locust,  Dubuque.  Iowa. 

ATTENTION  MIDWEST  EDITORS : 
W<=‘n-trained  news  woman  :  7  years  pren- 
eral  neT^  on  dailies  and  staff  top 
metropolitan  radio  news  department: 
A.B.  deRToe:  seeks  permanent  post  in 
Midwest.  Box  2813,  Alitor  &  Publisher. 

CX)PYREL\DER.  26,  4-F.  seeks  desk- 
work  in  metropolitan  area.  Box  2834, 
Eklitor  ft  Publisher. 

COVER  ANY  BEAT.  J-Graduate. 
Young,  Vet.  Married.  Experienced  large 
and  small  dailies.  Dedicated.  Box  2818, 
Editor  &  Publisher. 

EDI’TORIAL  EXECXrriVE 

1  Exceptional  professional,  civic.  nn<i 
educational  background.  Has  directed  I 
!  news  operation  on  papers  of  8.000  to  | 
400.000  circulation.  Eixperlenccd  in  \ 

.  problems  of  costs,  personnel,  produe-  i 
tion  and  policy.  Qualified  to  advise 
publisher,  assist  chief  editor,  or  take 
full  charge  of  putting  out  paiier,  in¬ 
cluding  editorial  page.  High  standards. 
Top  references.  Box  2822.  Editor  ft 
Publisher. 

J-S<7HOOL  GRADUATE.  26.  still  able 
to  learn.  Photographer,  vet.  references. 
Chart  Areas  3,  4.  Box  2837,  Eiditor  ft 
Publisher. 

MANAGING  OR  (T’TY  EDI’TOR  with 
business  and  mechanical  experience  in 
6.000  to  13.000  circulation  dailies.  40, 
married,  vet,  sober,  socially  accepted. 

’  All  experience  in  newspapers  except 
.  1  Naval  Officer  in  World  War  II.  Now 

-  !  employed  but  no  room  for  advancement. 

1  1  Must  give  notice.  Send  qualifications 

-  i  needed.  If  I  can’t  handle,  will  tell  you 
g  '  so.  Box  2841,  Eiditor  ft  Publisher. 

SITUATIONS  WANTED 


Editorial 


TOP  WIRE 
AND  NEWS  EDITOR 

...  of  prize  winning  Michigan 
afternoon  daily  with  28  years 
rounded  experience  wishes  to 
relocate  after  24  years  with 
firm. 

Experience  includes  all  news¬ 
room  functions  from  reporting 
to  editorial  writing,  but  princi¬ 
pally  editing.  Strong  on  make¬ 
up  which  won  many  awards. 
Bachelor  of  Journal!^,  hard 
working,  sober,  family  man 
with  long  record  of  community 
service  and  leadei^ip.  Lion. 
Toastmaster,  Christian,  city 
councilman,  county  supervisor. 
Wants  desk  position  daily  news¬ 
paper,  trade  publication  or 
public  relations.  Will  consider 
good  offer  any  legitimate  field. 
Excellent  reference*.  Available 
by  end  July.  Go  anywhere.  O. 
G.  Willoughby,  821  Woodward. 
Iron  Mountain,  Michigran. 


Mechanical 


Dior,  cost  conscious.  production 
lind^.  Contracts  negoiiaM.  South 


20  years  experience  all  department, 
ROP  color,  new  procooses,  ooot  con¬ 
scious,  proven  ability.  Box  2626,  Bdi- 

tor  Sl  Publisher. _ 

MECHANICAL  SUPERINTENDENT 
and  composing  room  foreman  presently 
employed  with  large  Group  organization 
desires  change.  25-year  background,  10 
in  supervision.  Present  employers  for 
recommendations.  Box  2609,  Editor  A 
Publisher, 

Photography 


PRIZE  WINNING  PHOTOGRAPHER 
and  photo  editor  seeking  opportunity 
on  daily  paper  as  head  of  photographic 
department.  Fifteen  years  experience, 
eight  with  wire  service.  Experienced  in 
color  and  magazine  work.  Box  2610, 
Editor  ft  Publisher.  _ 


TALENTED  YOUNG  PHO’TOGRA- 
PHER.  versatile  news  experience.  Own 
equipment.  Will  relocate.  Box  2628, 
Editor  4k  Publisher. 


Promotion — Public  Relations 


small  daily  diart  Area  2.  Degree, 
27,  single,  vet,  immediate  interview. 
Box  2603,  Editor  ft  Publisher. 


COMPETENT  Clollege  Grad,  24,  seeks 
beginning  reporter  position  in  New 
York,  New  Jersey  area.  Know  camera. 
Box  2731,  Editor  4k  Publisher. 


Meager,  7  year*  in 
dimK^^D*  ?-*.''*'**•  Previously  sold 
_*PUjr,  Box  2611,  Editor  A  Publisher. 

“ANAGH®  ASSISTANT 
ket  Competitive  mar- 

"ef.  Box  2831,  Editor  ft  Publisher. 
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DASHING  REPORTER,  photographer, 
feature-writer  proceeding  Mideast  Eu¬ 
rope,  seeks  assignments,  8  years  in 
line,  now  with  nation’s  top  daily.  Write 
Brijmohan,  82  Faiz  Bazar,  Delhi-7, 
(India). 


EXPERIENCTED  New  York  newsman 
seeks  part-time  feature  assignments  with 
Sunday  or  other  type  newspaper  or 
publication.  Address  replies  to  Box  2734, 
Editor  4k  Publisher, 


NEWXY  IMMIGRA'TED.  36 
years  old,  former  Middle  East¬ 
ern  magazine  editor.  11  years 
experience  in  journalism  in 
Arab  countries.  2  years  radio 
work  BBC  London.  Former  ex¬ 
change  journalist  and  graduate 
student  of  press  club.  Univer¬ 
sity  of  Midiigan.  Degree  in 
Law  from  foreign  college,  ex¬ 
cellent  references,  fluent  Eng¬ 
lish  and  Arabic,  background 
best  suited  for  newspapers, 
magazines,  or  news  services 
with  Middle  Eastern  coverage. 
Georgre  Yacoub,  738  Longfellow 
Street,  N.  W.,  Washington  11, 
D.  C. 


REPOR’TER,  84,  ten  years  experience, 
seeks  public  relations  post.  Married, 
college  degree.  Will  locate  anywhere  if 
offer  attractive  enough.  Box  ^22,  Edi- 
tor  ft  Publisher. _ 

NEWSMAN  wants  return  to  public  re¬ 
lations.  Young,  married,  vet.  J-Gradu- 
ate.  Can  edit  and  make-up.  Box  2817, 
Editor  ft  Publisher, 

Publishers  Representatives 


FLORIDA 


Experienced  Publishers’  representative 
relocating  Miami  Beach  area.  Long 
newspaper  experience:  excellent  con¬ 
nections.  References.  Box  2815,  Editor 
ft  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

What  is  a  newspaper? 

The  question  we  asked  two 
weeks  ago  (June  20)  at  the 
suggestion  of  William  I.  Nichols 
of  This  Week  magazine  has 
sparked  a  few  interesting  re¬ 
plies. 

Maurice  R.  Shochatt,  editor 
and  publisher  of  the  suburban 
Baltimore  (Md.)  Beocon,  writes : 

“It  seems  to  me  that  was 
summarized  some  time  ago,  in  a 
pithy  phrase,  author  unknown: 
‘The  newspaper  is  the  voice,  eyes 
and  ears — ^yes,  the  very  soul  of 
the  community.’  ” 

Mr.  Shochatt  thinks  so  much 
of  it,  in  fact,  that  it  appears  on 
his  letterhead  with  one  addition: 
“The  local  newspaper,”  etc. 

G.  Harris  Danzberger  of 
Hingham,  Mass.,  gets  a  little 
more  basic  by  stating  that 
“stripped  of  excess  descriptive 
verbiage  a  newspaper  is  an  eco¬ 
nomic  product  with  news  and 
advertising  to  sell.”  He  states 
that  was  the  definition  of  the 
late  Di'.  James  Melvin  Lee  of 
New  York  University. 

*  *  * 

One  anonjmious  communica¬ 
tion  (at  least  it  arrived  on  our 
desk  anonymously)  declares : 

“A  newspaper  is  a  publication 
(daily,  weekly,  etc.)  whose  chief 
function  is  to  inform  (via  news 
stories,  news  photos,  plus  so¬ 
ciety,  religious,  women’s  col¬ 
umns,  etc.)  the  public  of  recent 
happenings  both  home  and 
abroad.  The  present-day  news¬ 
paper  has  a  secondary  function 
—  advertising  —  the  creative 
means  that  a  company  uses  to 
‘inform’  the  public  of  a  product 
or  service  which  they  wish  to 
sell.” 

W.  Lowrie  Kay,  assistant  to 
the  publisher  of  the  Pioneer 
Publishing  Company,  Chicago, 
says  that  after  nearly  two  score 
years  in  the  business  he  still 


“It  is  what  it  is  to  each  of 
us  who  help  produce  them,  and 
it  is  also  what  it  is  to  each  of 
the  persons  who  read  it.  To  the 
reader  it  may  be  a  purveyor  of 
general  information  on  many 
subjects,  or  it  may  be  a  source 
of  information  on  sports  or  poli¬ 
tics  or  government  or  wars  or 
society  or  business,  or  it  may 
be  but  a  source  of  entei’tainment 
through  comics,  features,  movie 
stuff,  and  the  same  for  televi¬ 
sion  and  the  like.  It  may  even 
be  a  safety  valve,  and  a  source 
of  fuel  for  an  argument,  for  the 
reader  who  hates  the  editor  and, 
worse,  hates  everything  the  edi¬ 
tor  thinks. 

“It  can  be  anything  or  every¬ 
thing  to  the  individual  reader, 
and  it  can  be  just  as  many 
things,  plus  a  meal  ticket,  to  the 
man  who  helps  produce  it.” 

That’s  a  pretty  good  definition 
in  itself.  But  Mr.  Hamilton 
would  reduce  it  “in  a  relatively 
terse  summary-sentence”  to 
this ; 

“A  newspaper  is  the  contem- 
poraiy  record  of  current  events 
important  or  interesting  to  its 
readership,  illuminated  by  com¬ 
mentary,  spiced  by  entertain¬ 
ment  factors,  and  made  invalu¬ 
able  by  its  regular  report  on  the 
biggest  news  of  all,  the  location 
of  the  nearest  and  biggest  bar¬ 
gains.” 

That’s  a  good  variety  of  defi¬ 
nitions  from  which  to  draw.  We 
would  still  like  to  see,  however, 
.some  newspaper  mn  a  contest 
among  its  readers  to  get  a  good 
definition.  It  would  not  only  be 
revealing  of  what  readers  think 
of  their  newspaper  but  certainly 
it  would  turn  up  some  good  and 
usable  quotes. 


Gannett  Farms 


wonders  what  the  answer  to  the  May  Be  Home  Site 
question  is.  “Except  that  in  the 


case  of  some  newspapers,  I 
would  rephrase  the  question  and 
ask,  why  is  a  newspaper?” 

As  his  serious  offering  Mr. 
Kay  writes : 

“Newspaper:  A  basic,  fre¬ 
quent  means  of  communicating 
in  printed  form  the  events  of 
society  to  society.” 

*  *  « 

Roulhac  Hamilton,  Chief  of 
the  Washington,  D.  C.,  Bu¬ 
reau  for  t)ie  Columbus  (Ohio) 
Dispatch,  writes  that  “every 
newspaper  is  many  newspa¬ 
pers.” 

Never  thought  of  it  exactly 
that  way! 


"I  don't  mind  the  crazy  shapes,  but  make  'em  buy  a  full  page!" 


Hart  Is  Made 
Schenectady  GM 

Schenectady,  N.  Y. 

Perkins  M.  Hart  was  ap¬ 
pointed  general  manager  of  the 
Schenectady  Union-Star  on  June 
30  by  Frank  W.  Miller,  president 
and  treasurer  of  K.  &  M.  Pub¬ 
lishing  Co.  Mr.  Hart  joined  the 
paper  in  1919  and  was  made 
assistant  general  manager  in 
1955.  He  will  continue  to  be  ad- 
vei'tising  director. 

• 

Joseph  A.  Kemey 

Trenton,  N.  J. 

Joseph  A.  Kemey,  retired  ad¬ 
vertising  director  of  the  Trenton 
Times  and  a  vicepresident  of  the 
publishing  company,  died  June 
28  after  a  brief  illness.  He  was 
71.  Early  in  his  career  he  was 
White  House  correspondent 
during  the  Wilson  Administra¬ 
tion.  Mr.  Kemey  was  a  brother 
of  the  late  James  Kemey  Sr., 
editor  and  publisher  of  the 
Times. 


Anti-Inflation  Section 
Produces  Plus  Linage 

Syracuse,  N.  T 

The  shrinking  value  of  the 
dollar  was  the  theme  of  an  anti¬ 
inflation  section  of  22  pages  pub¬ 
lished  by  the  Syracuse  Po»t- 
Standard  on  Sunday,  June  28. 
The  section  produced  32,62t 
lines  of  advertising. 

Articles  written  especially  for 
the  issue  were  furnished  by « 
list  of  notables  in  govemmenr 
and  industry.  Each  respondee 
to  specific  questions  sent  their 
by  Business  Editor  Bernard  S 
Newer. 


The  front  page  of  the  sectior 
was  topped  by  an  8-columi  i 
drawing  depicting  how  the  " 
dollar  has  shrunk  from  1939  tr  > 
its  present  worth  of  48  cents. 

The  Manufacturers  Associa¬ 
tion  of  Syracuse  purchased  a 
large  advertisement  and  orderec 
500  reprints  of  the  issue  to  s®c 
to  executives  of  500  leading  iJ- 1 
dustries. 


Rochester,  N.  Y. 

Following  retirement  of  L.  B. 
Skeffington,  agriculture  editor  of 
the  Democrat  and  Chronicle, 
Gannett  Co.  Inc.  has  agreed  to 
sell  the  287-acre  Gannett  Farms, 
owned  since  1945  and  long  oper¬ 
ated  as  a  model  livestock  farm 
with  Mr.  Skeffington  as  man¬ 
ager. 

The  property,  less  than  five 
miles  from  downtown  Rochester, 
has  been  priced  at  $265,000  in  a 
deal  with  real  estate  developers 
who  plan  to  build  600  over- 
$20,000  homes  on  the  land. 

The  f aims’  livestock  and 
equipment  were  sold  by  Gannett 
Co.  one  month  ago. 
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This  money  would  be  spent  unnecessurily.  The 
many  independent  electric  light  and  power  com¬ 
panies  of  America  are  able  and  ready  to  supply  all 
the  low-price  electricity  the  nation  neetls  or  will  need 
—and  irithout  dei:)ending  on  taxes. 

These  companies  have  doubled  the  supply  of 
electricity  in  the  past  10  years,  and  will  double  the 
present  supply  in  the  next  10. 

Heavy  taxing  to  put  the  federal  government  into 
the  electric  business  goes  on  only  because  most  [)eople 
don’t  recognize  it  for  what  it  is.  Nor  do  they  realize 
they  are  paying  for  “public  power.”  But  it  can  be 
stopped  by  informed  citizens. 

Will  you  help  spread  the  word? 


Public  opinion  polls  show  that  most  .Americans  are 
not  in  favor  of  more  federal  “public  power.”  They 
don’t  want  the  federal  government  to  go  deeper  and 
deeper  into  the  electric  light  and  power  business. 
The>’d  rather  have  the  independent  electric  com¬ 
panies  handle  the  job. 

' '  hat  keeps  the  “public  power”  issue  alive  is  cer- 
Uiir'v  not  the  .American  public— it’s  a  handful  of 
lob1  ists  and  pressure  groups. 

ready,  $5,500,000,000  in  tax  funds  have  gone 
int'  ‘deral  “public  power.”  This  puts  into  govern- 
nn  s  hands  about  1  6th  of  the  electric  indus¬ 
try  power  production.  And  the  lobbyists  are 
Pi'  ig  for  some  $10,000,000,000  more. 


Comoony  names  on  request  fhrough  thit  magazine 


Direct  Result 

...in  the  public  good 

The  Senate  of  the  United  States  has  voted  to 
make  public  the  name,  title  and  salary  of 
each  Senate  employee. 

This  is  the  direct  result  of  the  thorough  expose  of 
nepotism  by  Scripps-Howard  Reporter  Vance 
Trimble,  begun  Jan.  5. 

With  vigorous  editorial  backing,  these  articles  have 
appeared  in  all  Scripps-Howard  Newspapers,  day 
after  day.  a  documented  crusade  for  the  people’s 
right  to  know  how  their  tax  money  is  spent. 
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